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WELCOME

DRAGI PASAGERI,

Bine ati venit la bord! Va multumim ca ati ales sa calatoriti cu
cel mai popular operator aerian din Republica Moldova - Air
Moldoval

Compania Air Moldova a sustinut cu succes auditul IOSA (IATA
Operational Safety Audit), in conformitate cu prevederile din do-
meniul sigurantei si calitatii. Certificatul IOSA confirma faptul ca
Air Moldova este un operator de incredere, care corespunde tutu-
ror standardelor de calitate si sigurantd a zborurilor.

Din 31 martie, un alt oras va completa lista destinatiilor Air Moldova:
Berlin, ruta care va avea o frecventa de trei ori pe saptamana, in zi-
lele de martj, joi si sambata. Supranumit si orasul posibilitatilor ne-
limitate, capitala Germaniei seduce prin diversitatea extraordinara

a obiectivelor sale turistice, prin bogatia culturala si printr-un stil

de viata dinamic si, totodatd, destins. Pretul de pornire al biletelor
spre aceasta destinatie este de 79 de euro. Totodatd, va comunicam
ca, in sezonul de vara vom relansa cursele spre Barcelona, Verona,
Venetia, Nisa, Salonic, Larnaca si Krasnodar.

lar daca aveti planificata pentru aceastad iarna o vacanta la munte,
atunci trebuie sa stiti cd, Air Moldova asigura transportarea gra-
tuita a echipamentului dvs. de schi. Puteti profita de aceasta fa-
cilitate pana pe data de 30 martie, la toate cursele directe sau via
Chisinau operate de compania noastra.

Rasfoiti paginile acestei revistei pentru a afla si alte noutati despre
Air Moldova, dar si despre oamenii si locurile interesante din tara
noastra!

Air Moldova va doreste lectura placuta si zbor usor! #~

DEAR PASSENGERS,

Welcome on board! Thank you for choosing to travel by the
most popular airline in the Republic of Moldova - Air Moldova!

Air Moldova has successfully passed the I0SA (IATA Operational
Safety Audit), following the provisions in the field of safety and
quality. The 10SA certificate confirms that Air Moldova is a reli-
able operator, which complies with all flight quality and safety
standards.

From March 31, another city will complete the list of Air
Moldova destinations: Berlin, a route that will have a frequency
of three times a week, on Tuesdays, Thursdays, and Saturdays.
Surnamed also the city of unlimited possibilities, the capital of
Germany seduces by the extraordinary diversity of its tourist
attractions, by the cultural richness and by a dynamic and, at
the same time, a relaxed lifestyle. The starting price of the tick-
ets to this destination is 79 euros. At the same time, we inform
you that in the summer season, we will relaunch the flights

to Barcelona, Verona, Venice, Nice, Thessaloniki, Larnaca, and
Krasnodar.

And if you are planning a mountain vacation this winter, then
you should know that Air Moldova ensures the free transporta-
tion of your ski equipment. You can take advantage of this ser-
vice until March 30, at all direct flights or the flights via Chisinau
operated by our company.

Please, browse the pages of this magazine to find out more
about Air Moldova, people, and exciting places in our country!

Air Moldova wishes you a pleasant reading and smooth flight! #~
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Capitala Regatului Unit este un oras fabulos, conservator si liber in acelasi timp,
cochet si aristocrat, unde istoria este pastrata cu sfintenie, iar viitorul - cladit

cu incredere. Chiar dacd o sd crezi cd ai alocat timp suficient si ti-ai calculat
itinerarul minut cu minut, fii pe pace, oricum nu vei reusi sa le faci pe toate! Nu
I§sa frustrarea s& te copleseascs, o vizitd la Londra este prea putin! Intotdeauna
vei dori sd revii ca sa redescoperi acest oras capricios si mandru, cu ceatd grea,
miros de ploaie si cu gust de ceai cu lapte. In aceasts capitald regald nu este loc
de pauze si pana si timpul pare sa curga altfel decat pe continent. O plimbare
prin Londra inseamnd uimire continud, pentru cd istoria glorioasa si tumultoasd
a Idsat amprente adanci pe arhitectura sa urbang, dar si in mentalitatea
oamenilor. In unul dintre cele mai cosmopolite orase din lume exista loc pentru
flecare, indiferent de religie, etnie sau de culoarea pielii. Fii pregatit pentru
aceasta oaza de libertate, pentru ca Londra te schimbad, Tti goleste buzunarele si
Tti imbogdteste sufletul.

N
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The capital of the United Kingdom is a fabulous city. It is at the same time
conservative and liberal, trendy and classy, where its history is preserved

with sanctity, and its future is built with confidence. Even if you think that you
have thoroughly planned your trip and scheduled every minute, you'll not
manage to see everything. Don't be frustrated, as a trip to London is never
enough. You'll always want to return and rediscover this unpredictable and
imposing town, with heavy fog, smell of rain and taste of milk tea. In this royal
capital there is no place for breaks and even time seems to flow differently
than on the continent. A walk through London means constant amazement,
because the glorious and tumultuous history has left deep imprints on its
urban architecture, but also on the mentality of the people. In one of the most
cosmopolitan cities in the world everyone finds a place, regardless of religion,
ethnicity or skin color. Be prepared for this oasis of freedom, because London
changes you, empties your pockets and enriches your soul.

Text
Alina Arefiev
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tregii planete.

Pentru a te scufunda in trecutul grandios al Angliei, incepe tu-
rul Londrei de la Palatul Parlamentului sau Palatul Westminster,

o cladire de aproape un mileniu. Aici ai
ocazia sa treci prin culoarele Intuneca-

te pe care au pasit, pe rand, regii Marii
Britanii, sefii guvernelor, dar si arhiepi-
scopi ai Bisericii Anglicane! O istorie tra-
ita pe viu trebuie completata cu o vizita

la Westminster Abbey, aflata in imediata
vecindtate a Parlamentului. Acesta este
locul unde se afla inmormantati regii
Marii Britanii, scriitori si oameni de stiinta.
Pentru ora exactd, arunca ochii spre ba-
tranul Big Ben, care vegheaza deasupra
Tamisei si se afla foarte aproape! Din pa-
cate, pand in august 2021, turnul sta in ta-
cere, pentru cd este intr-un grandios pro-
ces de renovare.

14 | Altitude | January-February

ondra este un adevirat magnet pentru turisti. in jur de 30
de milioane de oameni se plimba anual pe strazile londo-
neze, admirand minunile arhitecturale si istorice din ca-
pitala Angliei. Grandioasa metropola este una dintre cele
mai scumpe din lume, fiind considerata si inima financiara a in-

planet.

O PROMENADA IN
TRECUT

AWALK IN THE
PAST

ondon is a real magnet for tourists. Around 30 million
people walk on London'’s streets every year, admiring
the architectural and historical attractions of the capital
of England. The grand metropolis is one of the most ex-
pensive in the world, considered the financial heart of the entire

To immerse yourself in England’s impressive past, start your
London tour from the Houses of Parliament or the Palace of

Westminster, which has around 1000
years. Here you have the opportunity to
walk through the dark hallways which
were once passed by kings of Great
Britain, heads of governments, but also
archbishops of the Anglican Church!
This live history should be completed
with a visit to Westminster Abbey, near
the Palace, where kings of Great Britain,
writers and scientists are buried. Check
the old Big Ben, on the banks of the
Thames River, to find out the exact
time. Unfortunately, the tower is un-
der huge renovations and is silent until
August 2021.
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Chiar daca nu este n vecindtate, o calatorie la Londra nu poa- Although it is not in the immediate vicinity, a trip to London can't
te trece fara o vizita la simbolul monarhiei britanice - Palatul be complete without visiting another symbol of the British mon-
Buckingham, care are o lungime de 120 de metri si ocupa o archy - Buckingham Palace, which is 120 meters long and over
suprafatd totala de peste 77 de mii de metri patrati. Acesta cu- 77 thousand square meters. It has music rooms, tea rooms,

prinde camere de muzicd, de ceai, in-
caperiin care regina isi serveste micul
dejun, dar si saloane imense in care
fetele regale primesc invitati de seama.
Anual, peste 50 de mii de invitati parti-
cipa la petrecerile din gradina, receptii
oficiale si banchete organizate aici. Daca
ai In plan sa vezi interiorul Palatului, o
poti face doar vara. in lunile iulie si au-
gust, cateva dintre aceste camere sunt

deschise si pentru publicul larg. Este o LOCULE '|\N CARE
ocazie buna pentru a te afla, cateva mi-

nute, Tn camerele unde se desfé§<)Aaré V|ATA DE MONARH
evenimentele oficiale din Londra. In .
restul anului, este deschisa o impresi- ESTE LA EA ACASA

onanta galerie de arta. Pont: arunca o
privire spre acoperisul Palatului si daca
vezi drapelul fluturand falnic, sa stii ca
regina este acasa, in caz contrar - mo-
narhul este plecat din tara. Una dintre

rooms where the Queen serves breakfast,
but also huge lounges where the royal fam-
ily receive special guests. Annually, over 50
thousand guests attend the garden parties,
official receptions and banquets that are
organized here. If you are interested to see
the interior of the Palace, you can do it only
in summer. During July and August, some
of these rooms are open to the general
public. It is a good opportunity to be for
some minutes in the same rooms where
the official events take place in London. For
the rest of the year you can enjoy an im-
pressive art gallery.

Tip: If you see The Royal Standard flag wav-
ing on top of Buckingham Palace, it means
the Queen is now in her residence! One

of the biggest attractions is Changing the
Guard show, which takes place every day

cele mai mari atractii este spectacolul schimbarii Garzii, care se during the hot season and every two days in the cold season. It
desfisoard in fiecare zi in sezonul cald si o dati la doua zile in starts at 11:00, when the gates of the palace open. Be sure to ar-
cel rece. Totul incepe la ora 11:00, cand se deschid portile pala- rive at least one hour earlier to secure a good viewing spot and
tului, dar ca sa prinzi un loc bun si sa te poti bucura de moment, enjoy the moment. The ceremony is like a magnet for tourists, so

January-February | Altitude | 15



trebuie sa vii cu cel putin o ora mai devreme. Ceremonia este un
magnet pentru turisti, asa c& fii pregatit pentru aglomeratie. in
schimb, totul este gratuit si, dupa ce se incheie, poti sa te plimbi
prin superbul James Park, care se afla chiar vizavi.

in lista obiectivelor ,must-see”, gaseste un loc si pentru Turnul
Londrei, care sta de veghe de aproape o mie de ani. De-a lungul
timpului, a avut un rol emblematic in istoria zbucimata a Angliei.
A fost inchisoare, fortaretd, palat si chiar gradina zoologica pri-
vatd. Pe portile lui au intrat capete incoronate, preoti, oameni
politici, diplomati si judecatori, pe unii asteptandu-i gloria, iar pe
altii, pedeapsa cu moartea. Peste doud milioane de turisti, dor-
nici sa descopere tainele asunse intre ziduri, viziteaza anual locul
n care au fost decapitate trei regine. Atractia principala este in
Trezorerie, unde este expusa minunatia de Coroand Imperiala,
pe care Regina o poarta la deschiderea sesiunilor Parlamentului.
Tot aici se gaseste si cel mai mare diamant din lume, care se afla
pe sceptrul Suveranei. Turnul este deschis publicului, in fiecare
zi, pana la ora 16:00. Biletele de intrare bat bine la buzunar, dar
meritd sa dai 30 de lire o data in viata pentru un asemenea loc
plin de istorie si legende.

Tn apropiere se afla cel mai faimos pod al Londrei - Podul
Turnului. A fost construit acum aproape 150 de ani si este
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be prepared for the crowds. Instead, it is for free and after this
you can take a walk in the magnificent James Park, which is just
across the street.

The Tower of London should also be included in the “must-see”
list, which has been on watch for almost a thousand years. Over
the years it played an iconic role in the tormented history of
England. It was a prison, fortress, palace and even a private zoo.
Crowned heads, priests, politicians, diplomats and judges en-
tered the tower, some awaiting glory, and others the death pen-
alty. Over two million tourists, curious to discover the myster-
ies hidden in its walls, visit the place where three queens were
beheaded. The main attraction is the Jewel House where the
Imperial Crown is kept, which is worn by the monarch for the
State Opening of Parliament.

And on The Sovereign’s Sceptre you'll see the largest white dia-
mond in the world. The Tower is open to public every day un-

til 16:00. Entry fee is quite expensive, but it's worth giving 30
pounds once in a lifetime to explore this place full of history and
legends.

Nearby is London’s most famous bridge - Tower Bridge. It was
built almost 150 years ago and is the only drawbridge in the capi-
tal of England. During your visit to the Tower Bridge you'll wit-
ness an amazing view of the city. While standing on the glass
floor, you'll have the feeling of flying over the Thames. The whole
pleasure will cost you six pounds.

To go deeper into the history, even in ancient times, you must
visit the British Museum, where you can discover the culture and
civilisation of ancient Egypt, Greece, and Rome. Take advantage
of this opportunity, especially because the entrance is free.

If we talk about time, don’t miss the Royal Observatory in
Greenwich, where east meets west at Longitude 0°. The ticket
costs 9.5 pounds. For 35 pounds you can also check the famous
Madame Tussaud Museum, if want to make some pictures with
worldwide celebrities made out of wax.

Finally, to sum up all the tourist attractions of the city, go to
the London Eye and enjoy a 360 degree view of London’s iconic
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singurul pod basculant din capitala Angliei. Intra pentru o juma-
tate de ord, pentru ca vei fi recompensat cu una dintre cele mai

incantatoare privelisti ale orasuluil la-ti inima in dinti, paseste pe
podeaua de sticla si vei avea senzatia ca zbori deasupra Tamisei.
Tntreaga placere te va costa sase lire sterline.

Pentru a te intoarce si mai mult in timp, chiar In antichitate, tre-
buie sa intri pe la British Museum. Acolo poti admira exponate
de pe vremea Egiptului, Greciei si Romei Antice. Neaparat profita
de aceasta ocazie, mai ales cd nu trebuie sa platesti nimic.

Si daca tot vorbim despre timp, Londra este locul prin care

trece meridianul zero, asa ca nu rata o vizita la Observatorul
Astronomic de la Greenwich, unde biletul costa 9,5 lire sterli-

ne. Daca iti permite buzunarul, treci si pe la Muzeul Figurilor de
Ceara. Daca esti gata sd dai 35 de lire si sa te inghesui ca sardina
n conserva pentru a vedea copiile de ceara ale unor celebritatji,
atunci merita sa-i dai o sansa acestui loc faimos.

Tntr-un final, pentru a tine orasul in palm&, mergi la London Eye.
O plimbare de jumadtate de ora cu roata gigantica costa aproape
25 delire.

Dupa ce ti-ai luat doza de istorie, ai nevoie si de putina liniste.
Ai putea sa Tti bei cafeaua pe o banca din Hyde Park, o oaza de
verdeata care se intinde pe 140 de hectare si se afla chiar in
centrul Londrei. Este si cel mai cunoscut parc din capitala Marii
Britanii, dar nu singurul. Mai mic si mai
cochet este Green Park, unul dintre
Parcurile Regale din Londra. Pentru a
scapa de zumzdiala caracteristica lo-
curilor turistice si a opri timpul in loc,
fa un efort pentru a ajunge la perife-
ria metropolei, in Padurea Epping. Aici
poti hoindri in voie pentru a admira
peisajele. Pentru o plimbare prin par-
cul preferat al Reginei Victoria, mergi
la Syon Park, unde trebuie neapdrat sa
vezi nuferii din Marele Conservator. Ca
sa trdiesti o experienta spectaculoasa
intra si in Painshill Park, unde exista o

S 1 . 8y
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skyline. A 30-minutes ride with the giant wheel costs around 25
pounds.

After taking your dose of history, you might need some quiet
time. Have a coffee on a bench in Hyde Park, a green oasis cov-
ering over 140 hectares, being the largest park in the centre of
London. It is also the most famous park in Great Britain, but it

is not the only one. Green Park is one of
London’s Royal Parks, smaller, but charm-
ing. If you want to get away from the hustle
and bustle of London life make the effort
to go in the suburbs and to enjoy some se-
rene nature in the Epping Forest. You can
also have a walk in Queen Victoria's favorite
Syon Park, where you must see the water lil-
ies of the Great Conservatory. For a unique
experience try the Painshill Park and its
crystal cave, dating from 1760. You are al-
ways welcome to have a picnic and enjoy
the views from the top of Primrose Hill.




grota de cristal, ce dateaza din 1760. Un picnic la iarba verde va
fi mai gustos cu o priveliste pe masura, asa ca mergi si in parcul
Primrose Hill. Aflat pe o colina, locul ti ofera o panorama splen-
dida asupra orasului.

Printre locurile mai putin cunoscute de turisti se numadra Muzeul
Horniman, care are o colectie impresionanta de obiecte, uneori
aici fiind organizate expozitii cu obiecte traditionale din intreaga
lume. Tn plus, muzeul detine si un acvariu, iar centrul Londrei poa-
te fi admirat din linistea gradinilor in care se afla acesta. Pentru
cateva ore de rasfat pentru suflet intr-o ambianta rustica treci pe
la Petersham Nurseries. Este locul perfect pentru a-ti incdrca ba-
teriile, iar cand flamanzesti, ia masa n restaurantul din seral

Multi vad Londra Tn nuante de gri incetosat, insa capitala Angliei
poate fi si plina de culoare. Neil's Yard este un loc bine ascuns, pe
langa Covent Garden. Este, poate, cel mai colorat loc din Regatul
Unit, numai bun pentru un pranz intr-o atmosfera hippie. Da o
tura prin magazinele si librariile dragute din aceasta curte inte-
rioara, plind de energie pozitivd! indreapts-te apoi spre Notting
Hill, cartierul devenit celebru dupa filmul cu acelasi nume, in care
apar Julia Roberts si Hugh Grant. Plimbarea printre cladirile co-
lorate te vor binedispune, cu sigurantd! Nu rata Portobello Road
Market, consideratd cea mai mare piata de anticariat din lumel!
Sin cartierul Chelsea vei da peste multe case dragute in nuante
pastelate, cu usi numai bune de fotografiat pentru Instagram.
Pentru cei mai putin romantici, dar dornici de experiente colora-
te, este recomandat Shoreditch. in acest cartier al artei urbane,
poti admira o multime de graffiti-uri si cunoaste oameni foarte
creativi.
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Among the less popular places for tourists is the Horniman
Museum, which has an impressive collection of objects.
Sometimes it hosts exhibitions with traditional objects from
around the world. In addition, the museum also has an aquar-
ium and peaceful gardens with stunning views across London.
For a few hours pamper yourself in a rustic setting, head on
over to Petersham Nurseries. It's the perfect place to charge
your batteries, and when you're hungry, dine in the green-
house restaurant!

Many see London in shades of gray, but the capital of England
can also be colorful. Neil's Yard is a well-hidden spot near
Covent Garden. It is perhaps the most colorful place in UK for
a proper lunch in a hippie atmosphere. Take a tour through
the cute shops and bookstores in this inner courtyard, full of
positive energy! Then head to Notting Hill, the neighborhood
that became famous after the movie with the same name, fea-
turing Julia Roberts and Hugh Grant. A walk through the color-
ful buildings will surely make you feel good! Don't miss the
Portobello Road Market, considered the largest antique mar-
ket in the world! In the Chelsea neighborhood you will come
across many cute brightly colored houses, with Instagramable
doors. For the less romantic ones, we recommend exploring
the colourful Shoreditch. A neighborhood famous for urban
art, where you can see a lot of graffiti and meet some very cre-
ative people.

-
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Londra este cunoscuta drept o destinatie scumpa, dar putini stiu
ca poti trdi pulsul acestui oras regal si fara iei un imprumut de

la banca. Metropola este plind de muzee impresionante, iar cu
adevdrat interesant este faptul ca multe dintre acestea sunt gra-
tuite. Celebrul cartier East End este popular pentru arta murala,
magazinele retro si pietele cu zarzavaturi in plind strada, dar in
zond sunt si multe locuri Tn care poti intra fara sa platesti. Printre
acestea se numara Royal London Hospital Museum, care a fost
casa ,omului-elefant”. Tot aici se afla si Muzeul Copilariei, plin cu
jucarii vechi si lucruri de epoca ale copiilor din generatiile trecu-
te. Indreapta-te apoi spre Galeriile Tate Modern, unde poti vedea
gratuit una dintre cele mai excentrice expozitii de artda moderna
din lume. Nu rata bijuteria falezelor de pe Tamisa: South Bank.
Este locul in care se organizeaza zilnic festivaluri, concerte, ecra-
nizari si spectacole - toate, cu intrare liberal

Tn South Kensington vei gasi si trei dintre cele mai mari si mai
frumoase muzee londoneze, cu acces gratuit in orice zi a sapta-
manii. La Muzeul Victoria si Albert poti face o calatorie in lumea
artelor decorative din toate colturile planetei. Pentru a afla mai
multe despre gadgeturi, treci pe la Muzeul de Stiinte, iar in imedi-
ata apropiere a acestuia se afla Muzeul de Istorie Naturalg, care
are chiar la intrare scheletul unei balene uriase. Dupa ce te sa-
turi de muzee, mergi la un film! Absolut gratuit, desigur, dar cu

London is known as an expensive destination, but few know
that you can feel the pulse of this royal city without taking

a bank loan. The metropolis is full of impressive museums,
and most of them have free entrance. The famous East End
neighborhood is popular for wall art, antique shops and
thriving street markets, but there are plenty of places in the
area to get in without paying. These include the Royal London
Hospital Museum, which was the home of the “Elephant
Man”. Also here is the Children’s Museum, full of old toys
and antique objects owned by children of past generations.
Then head to the Tate Modern, where you can see for free
the most eccentric exhibitions of modern art in the world.
Don't miss the fabulous South Bank of the River Thames. It
is the place to go for daily free festivals, concerts, shows and
performances.

In South Kensington there are three of the largest and most
beautiful museums in London, with free access any day of the
week. At the Victoria and Albert Museum you can take a jour-
ney into the world of decorative arts from all over the globe. To
find out more about gadgets, check the Science Museum, and
next to it is the Natural History Museum, which meets you with a
huge whale skeleton right at the entrance. If you are tired of mu-
seums, go to a free movie with a prior email reservation. Every
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o rezervare facuta in prealabil, prin email. in fiecare seara de joi,
Sands Cinema Club proiecteaza ecranizarile cele mai indragite
ale publicului. lar inainte de a ajunge in sala, ai ocazia sa vizitezi
atelierul de costume.

Deschis inca din epoca medievalg, iar in acest loc a ramas din
anul 1750, Borough Market se afla langa Podul Londrei si este
.Capitala gurmanzilor”.

Thursday night, the Sands Films Cinema Club is screening the
most popular movies. And before entering the cinema hall, you
can also take a look in the costume studio.

Borough Market has been around for over a thousand years. It is
located near the London Bridge and is considered the best food
market in London and a “gourmet treasure”.

Piata numara peste 100 de standuri, ce pun la dispozitie hrana
organica, delicatese, produse hand made si de artizanat - greu
te poti abtine sa pleci de la tarabe fara sa procuri ceva. Si, totusi,
istetii stiu cum sa isi puna burta la cale cu un pranz complet si
gratuit. Secretul consta Tn mostrele de sampling servite: aici -
niste gustdri din paine cu ulei de masline si condimente, aici - ca-
teva placinte traditionale gustoase, maiincolo - o lingura de ciu-
perci terrine, o trufd, hai doua de ciocolata la standul urmator...

Dupa ce ti-ai potolit foamea, pofta si curiozitatea, iti recoman-
dam cu caldura sa achizitionezi cateva bunataturi pe care, din
recunostintd, sa le duci acasa ca suveniruri pentru cei dragi.
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There are around 100 different stalls selling all kinds of organ-

ic produce, delicacies, artisan and hand made products which
makes it difficult to abstain from buying something. But the bold
ones can satiate their bellies with a complete lunch for free. The
secret lies in the free samples that are offered by the traders.
Thus, you can taste here and there some bread with olive oil and
spices, some tasty traditional pies, some mushroom terrine, a
truffle, some chocolate.

After you have satisfied your hunger, appetite and curiosity, we
warmly recommend you to buy some goodies, as gifts for your
loved ones at home.
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Londra este cunoscuta ca fiind centrul lumii pentru stand-up
comedy. Poate cd de Stadium nu poti sa te atingi in plin sezon.
Tns3, fanii teatrului de comedie fsi primesc gratuit portia de ras la
Camden Head, un pub local de pe o strada din Islington. De ase-
menea, Angel Comedy Club este cunoscut pentru calitatea serilor
de comedie, de la improvizatii pe scena si spontaneitate la mi-
crofon, la artisti consacrati, care Tsi pun pe scena noile numere.
Pentru mai multe spectacole de stand-up comedy, incearca si se-
rile gazduite de Comedy Bin.

Tinerii englezi isi traiesc viata din plin, iar viata de noapte din
Londra este un exemplu viu si vibrant al acestei afirmatii.
Cluburile si barurile sunt pline in fiecare seara, iar cocktail-urile
si shot-urile curg unul dupa altul, pana dimineata. Cea mai cu-
noscutd zona pentru distractie este Soho, unde petrecerile nu
contenesc. Desi este considerata o zona frecventata in special de
reprezentantii comunitatii LGBT, un local pe plac isi poate gasi
oricine. Unul dintre cele mai bune baruri de cocktail-uri din oras
este Trailer Happiness. La baza bauturilor stau retete clasice,
doar ca reinventate de barmanii de aici. Decorul este Tn stilul po-
linesian retro, care te intoarce in anii '70. Daca vrei o atmosfera
glamuroasa, unde ai putea chiar sa dai ochii cu vreo celebritate,
mergi la Gradinile de acoperis Kensington. Acest club exclusivist,
aflat la inaltime, este locul preferat al personajelor mondene, di-
chisite In tinute de designer, care danseaza pana in zori pe ritmu-
rile date de D).

O magie aparte te asteapta la Sketch, un loc greu de descris in
cuvinte. Daca vrei sa fti bei ceaiul in liniste, intr-un decor desprins
din ,Alice Tn Tara Minunilor”, ai la dispozitie mai multe camere

n care culoarea roz este cea care face legea. Pentru o petrece-
re extraterestra, pe ritmuri electro, exista o sald care aminteste
de un OZN. Nu pleca fara sa treci pe la baie, pentru ca vei trdi o
experienta unicd! Toaletele sunt incapsulate individual si arata ca
niste coconi. lar daca vrei sa dansezi pana nu mai poti, intr-o bi-
serica, afla ca in Londra este posibil orice! Mergi la Capela Union,
o biserica nonconformist, cu muzica live, deschisa pentru toti! #~

London is known as the world's centre for stand-up com-
edy. Maybe you can't get to the Stadium in full season. But
comedy theater fans can get their free laughs at Camden
Head, a local pub on Islington Street. Also, the Angel
Comedy Club is known for good quality comedy evenings,
from improvisations and spontaneity, to big name acts.
For more stand-up comedy shows, try the evenings hosted
by Comedy Bin.

English people live their lives at their fullest, and London'’s
vibrant nightlife is proof of that. Clubs and bars are crowd-
ed every evening, cocktails and shots run one after anoth-
er, until morning. The most popular area for fun is Soho,
where the party doesn't stop. Although it is considered an
area preferred by representatives of the LGBT community,
anyone can find a favorite spot. One of the best cocktail
bars in town is Trailer Happiness, known for reinventing
the classic cocktails and for its 70s retro Polynesian style.
If you want a more glamorous atmosphere where you
could even bump into a celebrity, go to Kensington Roof
Gardens. This exclusive rooftop club is the favorite place
of the “social butterflies”, in designer outfits, who dance
under the DJ's rhythms until dawn.

A special magical world awaits you at Sketch, a place that
is hard to describe in words. Once you pass the stepping
entrance you already go down the rabbit hole, as each
room transforms into a fantastical Alice in Wonderland-
like space. You can have your afternoon tea in a soft

pink hued room. For an alien party, on electro rhythms,
there is a room reminiscent of a UFO. And don't forget to
check the bathroom before leaving, because you will live
a unique experience! The toilets are individually encapsu-
lated and look like cocoons. And if you want to dance until
you no longer can, in a church, know that in London eve-
rything is possible! Go to Union Chapel, a nonconformist
church, with live music, open to all! #~
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GUEST

ELENA

KARAFIZI

In viata mea
se intampla ori
totul, ori nimic

MY LIFE IS EITHER FULL OF EVENTS, OR RADIO SILENT

Anul trecut, tot cam pe vremea asta, in ajun de
sarbdtori, brandul local Raguette a lansat un video
de promovare pentru o colectie de haine. Cantdreata
Elena Karafizi era eroina acestui video. Ea isi arunca
sclipici pe fata, era sexy, dansa si savura dintr-un vin
spumant. Uite, exact asa o vad eu pe Elena: eferves-
centa, diferita, cu sclipici si cochetd. Unde mai pui si
vocea ei extraordinara si primesti o artistd foarte ta-
lentatd si un om totalmente deosebit. Nu e de mirare
ca cei de la Parov Stelar s-au Indragostit de ea din
prima. Am invitat-o la un ceai, iar conversatia noastra
a durat o ord si jumétate. In tot acest timp, Elena mi-a
povestit despre cum o persoanad introvertitd, asa cum
este ea, a reusit sa meargd in nenumdrate turnee cu
alti doudzeci de oameni.
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Around this time last year, in winter holidays, the
local brand Raquette released a promo video for
a collection of clothes featuring Elena Karafizi.
She was sexy, throwing some glitter on her face,
dancing and enjoying a glass of sparkling wine.
This is the exact image | have of her: effervescent,
different, shimmering and flirty. Adding to

that her amazing voice, results in a complete
performer and a very special person. No doubt
the Parov Stelar band members fell in love with
her immediately they met her. I invited her for tea
and we talked for an hour and a half. She told me
how it is for an introverted person to go on tour
with other twenty people.
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m venit la Chisinau sa imi reinnoiesc cardul bancar si
A sa fac interviul cu tine. Aceste doud mari activitati m-au

prins intre doua turnee cu Parov Stelar. Acum doua zile
_._ am venit din Germania. in patru zile am avut patru zbo-
ruri si doud concerte. A urmat traseul Bucuresti-Chisindu cu auto-
carul, si iata-ma aici!”, mi-a spus Elena, atunci cdnd am intrebat-o
ce a mai facut in ultima perioada.

Viata artistilor in turnee?

Suna mai grav decat este. Sa stii cd modul meu de viata in turnee
este foarte diferit de ce ne imaginam noi, de reguld, despre artistii
care merg in turnee. Eu sunt mai casnica chiar si in turnee, dorm
bine in autocar, ma hidratez, nu consum alcool si tigari si foarte rar
ajung la after-party-uri. Acum ne asteaptd 11 orase in care urmea-
za sa cantam n luna noiembrie si decembrie.

Povesteste cum e viata ta de artist hoinar?

Hoindrim cu autobusul. Suntem vreo 20 de oameni, cu tot cu baietii
din echipa tehnica. Toti venim din orase diferite, asa ca avem un
punct de pornire. In ziua stabilitd urcdm in doud autobuse si ludm
drumurile spre orasele ce ne asteapta pentru a da concerte. Noptile
suntem pe drum, ziua ajungem la destinatie, facem repetitii, seara
cantam. Apoi, iar Tn autobus si iar la drum, pana in celalalt oras.
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came to Chisinau to renew my bank card and to have this
interview. These important activities caught me between
two gigs with Parov Stelar. A couple of days ago | returned
from Germany. In four days, | had four flights and two
concerts. Took the bus from Bucharest to Chisinau and here |
am!”, replied Elena when | asked her what she was up to lately.

The artist’s life on tour?

It sounds worse than it is. You know, my life on tour is com-
pletely different from what people usually imagine. I'm actu-
ally responsible on tours: sleeping well while travelling on the
bus, hydrating myself, not consuming alcohol or smoking and
rarely going to after-parties. We have concerts in 11 towns in
November-December.

How is your life as a strolling artist?

We, around 20 people, including the technical team, are travel-
ling by bus. All of us come from different cities, thus we have a
meeting point. On the appointed day we get in two buses and
we start touring. We drive all night, the second day we reach
the destination and do rehearsals, do the show in the evening
and then we take the bus again and head the next destination.
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Reusesti sa dormi cele sapte ore recomandate pentru un ten
frumos?

Daca nu dorm toate orele, noaptea, le suplinesc in pauze, ziua.

Tnca nu am inteles, e istovitoare viata in autobus?

E deshidratants, mai degrabd. in toatd echipa asta mare suntem
doar doud femei, care au grija sa bea suficienta apa si sa doar-
ma suficient de bine, cum ziceai si tu despre cele sapte ore reco-
mandate. Bun, eu sunt abia la al doilea turneu cu Parov Stelar.
Deocamdata, imi place.

Acum e momentul sa te intreb cum ai ajuns la Parov Stelar?

Hai sa incep cu... inceputul. Eu vroiam sa ma mut la Bucuresti.
De fapt, eu vroiam sa ma mut la Londra. Of, prea de la inceput
am luat-o. In fine, am plecat la Londra sa invat, dar nu mi-a reusit
pentru ca era foarte costisitor si pentru cd nu am vrut sa recurg
la ajutorul financiar al parintilor, am renuntat la studii si m-am
angajat la ZARA. Ceea ce trebuia sa fie un job part time, care sa-
mi aduca niste bani in plus, a devenit job-ul meu full-time.

Am stat acolo un an. Dar Londra nu a fost deloc draguta cu mine.
Afost un anin care nu am cantat deloc. Un an in care nu am avut
deloc treabd cu muzica. imi amintesc c& intr-o seard am decis s&
merg la unul din cele mai faine cluburi de muzica jazz. Era un loc
minunat cu muzica si atmosfera extraordinara. Dar m-am simfit
acolo atat de straina, atat de in afara acestui club de oameni. Mi-
am dat seama cat de mult de fapt imi lipseste muzica. Am revenit
la Chisindu. Aveam 21 de ani. Eram mult prea copil. Londra m-a
schimbat foarte rapid si a facut-o la 180 de grade.

Do you manage to get your beauty sleep?

If | don't sleep the necessary hours at night, | compensate
the next day.

Still didn't understand, is the touring life exhausting?

I would rather call it dehydrating. Out of this big team, there
are only two women, who take care to drink enough water
and sleep well enough. Well, for me it's just the second tour
with Parov Stelar and | am enjoying it, for the moment.

I think now it's time to ask how you got in the band.

Let's start with the beginning. | wanted to move to
Bucharest. Actually, | wanted to move to London. Oh, this
was way too back. Anyway, | went to London for studies, but
didn't manage to cover all the expenses and didn't want to
put any financial pressure on my parents. So, | gave up the
studies and got a part-time job at Zara. What was supposed
to be a part time job for some extra cash became my full
time job.

| stayed there for one year. But my London experience
wasn't that nice. For one year | didn't sing and had nothing to
do with music at all. | remember one evening | decided to go
in one of the coolest jazz clubs. It was a wonderful place with
great music and atmosphere. But | felt so wrong there, | was
completely out of that space. | realised that | really missed
the music in my life. So | returned back home. Being only

21 years old, | guess it was too much to deal with for a kid.
London changed me a lot, quickly and at 180 degrees.

<

ol
- ol
.

o
-

e ow
L

.

January-February | Altitude | 27



GUEST

Mama nu intelegea unde ma duc, ma tot intreba daca stiu sigur
ce fac si daca, intr-adevar, imi doresc asta?

Raspunsul meu pentru mama a fost cam asta: ,lasa-ma sa merg,
sa ma cunosc, sa ma descopar!”. Bun, am platit pretul. Dar m-am
si cunoscut, pe mine, cea de atunci.

Acasa ai revenit la muzica?

Am revenit la oamenii mei si la muzica, da. Aici am cantat cu dra-
gul meu prieten Andy Oncea. Dar Chisindul e mic si te consumi
destul de repede, in ce priveste cariera artistica, mai ales. Asa c3,
am revenit la gadndul meu de a ma muta cu traiul la Bucuresti.

Tn toat& perioada asta in care eram la Chisindu, discutam cu
Mihai de la Golan, despre o eventuala colaborare. Am facut si o
piesa frumoasa impreuna. Am mers cu ei la multe concerte si
festivaluri. Electric Castle si Untold - experiente cat o viata!

,0", ma gandisem eu, uite o oportunitate pentru mine de a ajun-
ge totusi la Bucuresti!

Siiiar nu s-au aranjat planetele in ordinea cuvenita - o parte din
lucrurile mele erau deja la Bucuresti cu valize, pe la prieteni,
dar eu - tot la Chisindu. Eram usor frustratd de la toata aceasta
situatie.

Lung a fost drumul lui Pinnochio spre casa...

0, da! intr-o zi ma suna Mihai si imi zice ci Parov Stelar caut3 o
solista noud. Eram si mai confuza: iar nu ma mut la Bucuresti!
Eram bucuroasa doar pe jumdtate de dozd, dar am mers la
auditie oricum. Mihai era foarte entuziasmat, dar eu eram cu pi-
cioarele pe pamant. La auditie m-am simtit foarte bine si, ener-
getic, ne-am conectat foarte bine cu cei de la Parov. Toatd lumea
ma tot intreba daca am emotii si eu nu intelegeam de ce as avea?

Bun, dupa auditie, ei au spus ca vor sa lucreze cu mine si peste o
zi deja trebuia sa avem un recital iImpreuna.

Gata, ti-am raspuns intrebarea despre cum am ajuns eu sa cant
cu Parov Stelar?

Macar atunci te-au luat emotiile?

Da, sigur! Urcasem in avion si incepusem sa plang, de parcad abia
atunci ma trezisem. Mi-am dat seama de schimbdrile ce vor veni
n viata mea si asta m-a coplesit.

Tn viata mea se intampl4 ori totul, ori nimic, iar asta e obositor,
stii?! Abia cand am ajuns la Chisindu si a pornit valul de stiri si nu
stiu de unde... prea multa atentie in capul meu, am realizat ca fac
parte din echipa Parov Stelar si asta e wow! Ma simteam straniu,
cumva, acum eram doar eu si eram ok, acum toata lumea scrie
despre mine sau imi scrie mie, ma suna. Am devenit, imediat,
foarte importanta si stiam ca e doar un val ce va trece.

intamplarea cu Parov e suficient de motivanta, nu?

O, da! Am zis ca acum se deschid o groaza de oportunitati si ca
ma astepta multe lectii. Am zis chiar cd ma mut la Viena (un alt
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My mother didn't understand where | was going; she kept asking
if | knew for sure what | was doing and if | really wanted that?

| answered her: “Let me go, to get to know and discover myself!”
Well, | paid the price. But | also got to know myself, the one that |
was at that moment in life.

Did you return back home for music?

| came back to my people and music. | was singing with my good
old friend Andy Oncea. But Chisinau is a small town and the ar-
tistic career is consuming quite quickly. | was thinking again
about the option of moving to Bucharest.

While being at home, | was having discussions at the same time
with Mihai from Golan (Romanian music band) regarding a po-
tential collaboration. We made a nice song together and | joined
them in many concerts and festivals. Electric Castle and Untold
were lifetime experiences.

| thought this was my opportunity to move to Bucharest.

But the stars didn't align again. Some of my things were stored
in suitcases at my friends there, but | was still in Chisinau. It was
kind of a frustrating situation.

Pinocchio had a long trip back home...

Oh yes! One day Mihai calls me and tells me that Parov Stelar is
looking for a new vocal artist. | was even more confused: I'm not
moving to Bucharest again! | was glad but not ecstatic, neverthe-
less | went to the auditions. Mihai instead was very excited. The
audition went well, | felt good and somehow | have connected en-
ergetically with the guys from Parov Stelar. People used to ask me
if | was nervous and | don't understand why | should have been.

Thus, | was accepted and we had our first concert a day after the
audition.

Have | answered how did | end up with Parov Stelar?:

At least then, did you get excited?

Yeah sure! | got on the plane and started to cry, as if | had just
woken up. | realized the changes that will come in my life and
that overwhelmed me.

My life is either full of events, or radio silent and that's exhaust-
ing. Only when | got to Chisinau and the news somehow spread
quickly, and | got too much attention, | realised in that moment
that being part of Parov Stelar was a big thing! | felt strange
somehow, with all this attention, and people writing about me
or to me, or calling me. Suddenly | became very important, but |
knew it was just a wave that will pass.

The experience with Parov Stelar is quite exciting, isn't it?

Definitely! A lot of new opportunities lie ahead and a lot of les-
sons to be learned. | even thought of moving to Vienna (another
city on my list), but | held back and decided that | need friends
and a social life and | am finally in Bucharest.
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oras in care eu ma mutam, da, stiu), dar m-am oprit la vreme si
am decis cd totusi am nevoie de prieteni si de o viata sociald, asa
c3 - Bucuresti. In sfarsit!

Deci intre turnee esti la Bucuresti?

Dal

Cum e viata intre mai multe orase? Tu nu ai nevoie de
legdtura cu pamantul si apartenenta locului geografic exact?

Deocamdata sunt ok sa fiu peste tot cate putin. Eu vroiam sa plec
din Chisindu ca sa imi gasesc locul. La moment, locul meu, poate
temporar, e la Bucuresti. Oricum, nu vad cum lucrurile ar putea
sa se aseze doar intr-un singur loc.

Ai prefera sa poti planifica cu ceva mai multa precizie viata
ta?

Tmi place s& am teluri, nu planuri. Vreau s& vin& totul intr-un mod
firesc, in viata mea. Eu merg cu valul.

Bun, zi-mi vreun tel de-al tau?

Sa fiu mai buna decat sunt in acest moment. E logic sa vreau sa
cresc. Mi-as dori sa am un proiect solo, dar iarasi, trebuie sa-mi
reuseasca organic si acesta.
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So, between concerts you are living in Bucharest?

Yes.

How is your life between multiple cities? Don’t you need a
sense of place, of belonging to a certain place?

At the moment | am perfectly fine living this way, in different cit-
ies for a short period of time. | wanted to leave Chisinau to find
my place. Today this place is Bucharest. But | can’t imagine for
things to settle down in one particular place.

Would you rather be able to plan your life with more
precision?

| like to have goals, not plans. | want everything to come naturally
in my life. I'm going with the flow.

Okay, tell me one of your goals?

My goal is to be better than | am right now. It's essential to want
to grow. | would like to have a solo project, but again, it has to
come in a natural way.

Do you see yourself on a particular stage?

There was a time when | really wanted to perform at Coachella.
Now, after having some experience on big stages, | am focused
on my mental health and to be at peace with myself. If you are a
good artist, you'll get the big stages.

What are you doing to be at peace with yourself?

Overthinking. | focus very much on self-love; | take care of myself
as of someone | care about very much. | want to be the most im-
portant person in my life. | want to learn not to get too attached
to my goals and ideas, because the moment you detach from
them, they just happen by themselves.

What was your first big stage you played on?

That was playing with Golan at Electric Castle Festival. After a 12
hours ride by car to Cluj-Napoca, | sang just one song, but it was
a fantastic moment.

Once you have stepped on the stage, how long does it take
you to connect with the audience?

It depends. First time | didn't even have this moment of connec-
tion. I was on autopilot: | got on stage, was stunned, overcame
those feelings, played and got off the stage. The second time at
Untold Festival more or less it happened the same. | got on stage
and couldn't breathe for a while, but | have survived. | didn’t con-
nect with the audience as | would have liked, but | managed to
do my job which is to sing and this is what matters.

It is a unique experience. You can't connect with everyone all
the time, but at one moment my alter ego appears, one that has
more courage than me in my real life and it performs a show.

What | have learned from my experience with Parov Stelar so
far is that you have to be 100% present, mind, body and soul. If



Si nu te vezi pe o scena anume?

Era o perioada in care imi doream foarte mult sa fiu pe scena de
la Coachella. Acum, dupa ceva mai multa experienta de scene
mari, conteaza mai mult sanatatea mea mintala si eu sa fiu in ar-
monie cu mine, scenele mari ar putea veni ca si un bonus. Daca
esti un artist bun, atunci scenele mari se trag spre tine.

Ce faci tu pentru impacare ta cu tine?

Overthinking. Ma concentrez foarte mult pe dragostea de sine,
am grija de mine asa cum as avea grija de un om care mi-i foarte
drag. Vreau sa fiu cel mai important om din viata mea. Vreau sa
fnvat sd nu ma atasez prea mult de teluri si idei, pentru in mo-
mentul in care te detasezi de ele, acestea se intampla firesc, de
la sine.

Prima scena mare?

A fost cu Golan, la Electric Castle. Atunci a fost un moment ne-
maipomenit de fantastic. Am mers 12 ore cu masina la Cluj-
Napoca, pentru a canta o singura piesa.

Din momentul in care ai pasit pe scena, de cat timp ai nevoie
ca sa intri Tn acelasi ritm cu publicul?

Depinde. Prima data cand am facut-o, acest moment nu a exis-
tat deloc, deci am mers pe automatism: am intrat, mi s-a tdiat
rasuflarea, am depasit emotiile, am cantat, am iesit de pe scena.
La Untold, iarasi, am urcat pe scena si nu am tras aer in plamani
o bucata de vreme dar... am supravietuit. Nu m-am conectat cu
publicul asa ca sa fim o unitate, dar mi-a reusit sa fac ceea ce
aveam de facut - sa cant, asta conteaza.

E o experienta unica, nu ai cum sa te conectezi cu toatd lumea,
dar la un moment dat se desprinde din mine un personaj care
are mai mult curaj decat as avea eu in viata reald, si acest perso-
naj face show-ul sisi face, deci, si treaba.

Ceea ce am invatat din experienta cu Parov, este ca trebuie sa fii
prezent atunci, acolo, absolut cu toata mintea si gandurile tale.
Daca ceva e off si nu merge, e tare trist, tu te simti prost de tot.
Imagineaza-ti ca iti doresti o astfel de experienta de foarte mult
timp, de cand te stii artist, esti pe scena si nu te poti bucura de
asta.

Acum, simt ca iesirile pe scena sunt o rutina pe care incep sa o
fac tot mai bine. Daca la inceput ma concentram ca sa ating no-
tele potrivite, acum ma concentrez la maniera in care se cuvine
sa ma misc pe scend, sau la cum sa fac vreo doi oameni sa se ri-
dice de pe scaune. Sunt multe chestii la care trebuie, intruna, sa
lucrezi.

Tu esti o introvertita sau o extrovertita?
Introvertita, totusi.
Eram sigura. Bun, si daca esti introvertita, cum faci fata en-

ergiilor de la publicul larg sau la toata atentia care vine asu-
prata?

something is off, it is extremely sad. Imagine that you've dreamt
about this event your whole life, and once you have the chance
to live it, you can't enjoy it.

Now that | have gained more experience with the big stages, |
feel like I've become better and better at what | am doing. If in
the beginning | was focused on reaching that note, now | am
thinking about how to move better on stage and how to make at
least two people stand up and dance. There are always a lot of
things to be improved.

Do you consider yourself an introvert or extrovert?

| would say introvert.

| thought so. If you are an introverted person, how do you
handle all the energy and the attention coming from a big
audience?

The attention is distributed to all the people on the stage, with
this point | am ok. But it's more complicated when you are alone
in the room for a couple of hours before the concert, yourself
with your own thoughts and then you get in front of tens of thou-
sands of people and you have to instantly switch into the right
mood, to share your energy to the audience and to perform. It is
a strange feeling.
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Atentia o Tmpart cu mai multa lume de pe sceng, aici sunt ok.
Sunt momente cam complicate atunci cand stai cateva ore sepa-
rata si izolata n odaia ta Thainte de concert, tu cu gandurile tale
siiesi la o sala de zeci de mii de oameni si trebuie instantaneu sa
intri in dispozitia cuvenita si sa dai de la tine, sa faci performanta.
Asta e bizar.

Nu simti nevoia de a te izola cand esti in turnee, cu totii in
acelasi autocar?

Nu. Dar uneori am nevoie de o femei, macar de una in apro-
piere. Uneori e prea multa energie masculina. Barbatii au
tendinta sa mai uite ca au o femeie cu ei si atunci am nevoie de o
companioana.

Primii bani de pe muzica?

La o nunta. Eram tare fericitd, avem cu ce achita serviciile comu-
nale, in sfarsit din bani proprii si munciti.

Daca nu muzica, atunci ce?

Psihologie.

Ai tai ce zic despre tine?

Foarte putini isi dau seama despre ce fac eu, anume, impreuna
cu Parov si despre ce fac eu, in general. Daca se mai intalnesc, ai
mei, cu cineva care cunoaste despre Parov si cei din urma apu-
ca sa le povesteasca si daca reactiile celorlalti sunt prea pozitive,
parintii ma suna, dupa, si ma intreaba ,la stai, fato, ce faci tu de
fapt, acolo. Cine sunt cei din band-ul Parov Stelar?

Trei postulate despre nedreptadtile vietii de la Elena Karafizi

1. Da, eu calatoresc si am experiente irepetabile si foarte specia-
le de la toate concertele la care cant. Dar, uneori am impresia ca
imi lipseste un pic de structura in viata - sa incep jobul la 9.00 si
la 18.00 sa merg acasa. Eu traiesc un fel de azi este, méine nu-i.

2. Eu, de fapt, nu vroiam sa merg la scoala de muzica, eu vroiam
sa merg la o scoala simpla si sa mai fac si muzica, uneori. Dar

a fost exact viceversa. Parintii mei, candva, credeau ca e asa de
trendy sa-ti dai copilul la scoala de muzica si si-au zis ca trebuie
si pe a lor s-o dea.

3. Eu nu am frati sau surori. Dar mi-ar placea mult sa existe ci-
neva pe care eu sd ,dau vina” pentru propriile esecuri, cum ar fi:
,Uite cd nu-mi reuseste asta din cauza Iu’ sora meal”. #~
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Don't you feel the need to isolate yourself when you're on
tour with all the people in the same bus?

No. But sometimes | need a woman nearby, at least one.
Sometimes there is too much masculine energy. Men tend to
forget that there is also a woman with them and then | need a
companion.

When did you make your first money from singing?

At a wedding. | was so happy that | can pay the bills with my own
earned money.

If not music, what would it be?

Psychology.

What does your family say about you?

They don't really understand what | do with Parov Stelar and
what | do in general as a matter of fact. If it happens that a mem-
ber of my family meets with someone that knows about Parov
Stelar and is too enthusiastic about it, they call me after that and
ask me: “Hey, girl! What are you actually doing there and who is
this Parov Stelar anyway?”.

Three quotes about the unfairness of life by Elena Karafizi:

1. | travel a lot and have unique experiences from all the concerts
| perform at. But, sometimes | feel the lack of structure in my life -
a job from 9:00 to 18:00 and afterwards go at home. | live for to-
day, never knowing for sure what to expect from tomorrow.

2.l wanted to go to a normal school and do music from time to
time. But it was exactly the opposite. My parents thought that
it was somehow cool to go to music school, so they decided |
should do that.

3.1 don't have any siblings, but | wish | had someone “to blame”
for my own failures, like: “Look | didn't achieve something be-
cause of my sister!”. #~
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SAVE THE DATE
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Evenimente colorate pentru
un inceput de an reusit

COLORFUL EVENTS FOR A SUCCESSFUL START OF THE YEAR

In ianuarie, tirile europene incep sé-si reving, usor, In January, European countries are slowly
dupa sarbatorile de iarnd si s& iasa din amorteald. In recovering from the winter holidays and dropping
schimb, februarie este considerata luna festivalurilor  out. Instead, February is considered the month of

si carnavalurilor de pe batranul continent. Ultima festivals and carnivals on the old continent. The
luna de iarna este foarte generoasa in ce priveste last winter month is very generous in terms of
evenimentele, prevestind, parcd, primavara care events, anticipating, as it were, the approaching
se apropie. Lista tentatiilor este destul de bogatd, spring. The last winter month is very generous in
asa cd, alege destinatia care Tti face cu ochiul si terms of activities, expecting, as they were, the
pregateste bagajele! coming spring.
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SAVE THE DATE

Paris Grand Parade

Noul an incepe in forta in capitala Frantei. Inspirat de paradele
americane, organizate Tn prima zi a anului, evenimentul atrage
mii de spectatori care se adung, indiferent de vreme, pe marile
bulevarde ale Parisului. Ceremonia implica trupe de muzicieni,
coruri si actori care marsaluiesc vesel. Anul acesta, locul orga-
nizarii paradei este bulevardul Champs- Elysées. Evenimentul
a fost organizat pentru prima oara in 1992, pornind de la ide-
ea unei petreceri grandioase n aer liber. De atunci, locatia se
schimba anual.

The new year begins in force in the capital of France. Inspired
by the American parades, organized on the first day of the year,
the event attracts thousands of spectators who gather, regard-
less of weather, on the grand boulevards of Paris. The cere-
mony involves bands of musicians, choirs and actors marching
cheerfully. This year, the venue for the parade is Champs-
Elysées Boulevard. The event was first organized in 1992, start-
ing from the idea of a grand outdoor party. Since then, the loca-
tion changes every year.

Chinese New Year

LONDON, GREAT BRITAIN, 10 FEBRUARY

Anul Nou Chinezesc va incepe la 5 februarie, dar cea mai mare
petrecere data in afara Chinei, cu aceasta ocazie, este organi-
zata in fiecare an in capitala Marii Britanii. Aici sunt organiza-
te o multime de evenimente, mai ales in West End. Piesa de
rezistenta este parade, care porneste din Trafalgar Square si
se Incheie Tn Chinatown. Pe Wardour Street si Gerrard Street
sunt amenajate targuri cu obiecte si mancare chinezeasca.
Spectacole cu muzica, dansuri si arte martiale au loc Tn Charing
Cross, in timp ce magazinele si restaurantele chinezesti afiseaza
preturi speciale, Tn aceasta perioadd. Spectacolul se incheie cu
focuri de artificii grandioase.

The Chinese New Year will start on February 5, but the largest
party outside China, on this occasion, is held every year in the
capital of Great Britain. A lot of events are organized here, es-
pecially in the West End. The resistance piece is a parade, which
starts from Trafalgar Square and ends in Chinatown. Wardour
Street and Gerrard Street feature Chinese food and bever-

age fairs. Music shows, dances, and martial arts take place in
Charing Cross, while Chinese shops and restaurants display
special prices during this period. The show ends with magnifi-
cent fireworks.
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SAVE THE DATE

Carnevale di Venezia

VENICE, ITALY, 16 FEBRUARY -5 MARCH

Pune-ti masca si ratdceste-te prin Venetia, unde mijlocul lui
februarie aduce, poate, cel mai grandios eveniment al Italiei.
Carnevale di Venezia incepe, traditional, cu ,zborul ingeru-

lui”, lansat din turnul clopotnitei bazilicii San Marco si continua
cu o parada nocturnad cu care alegorice, de-a lungul Canalului
Cannaregio. Carnavalul are, in fiecare an, o tema pe care o res-
pectd toate balurile, banchetele, concertele, paradele si con-
cursurile. Programul este foarte divers, de la competitii pentru
copii, pana la baluri exclusiviste. Cel mai faimos banchet este
Gran Ballo delle Maschere, traditionalul bal masacat care are
loc in fiecare an intr-un palat diferit. Poate veni oricine, daca are
costum, masca si stie sa danseze ca pe vremuri. Biletele costa
sute de euro si trebuie cumparate din timp. in timpul carnava-
lului, Venetia e luata cu asalt de peste un milion de turisti.

Put on your mask and wander around Venice, where in the
middle of February brings, perhaps, the most fabulous event
of Italy. Carnevale di Venezia begins, traditionally, with the “an-
gel's flight,” launched from the bell tower of the San Marco
Basilica and continues with a night parade that floats along the
Cannaregio Canal. The carnival has, every year, a theme that
all the balls, banquets, concerts, shows, and competitions re-
spect. The program is very diverse, from games for children to
exclusive ball dances. The most famous banquet is Gran Ballo
delle Maschere, the traditional masquerade ball that takes
place every year in a different palace. Anyone can come if they
have a suit, a mask, and know how to dance like in the old days.
Tickets cost hundreds of euros and must be purchased in ad-
vance. During the carnival, over one million tourists invade
Venice.
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Nice Carnival

NICE, FRANCE, 15-29 FEBRUARY

A doua jumatate a lunii februarie inseamna explozie de cu-
loare si veselie, pe Coasta de Azur din Franta. Timp de doua
saptamani, orasul Nisa vibreaza de spectacole muzicale in

aer liber, parade, procesiuni florale si mult3 distractie. in pri-
ma zi a Carnavalului, Regele ales al evenimentului soseste in
Place Masséna cu mare pompa, insotit de petrecareti. Cea mai
mare parte a evenimentelor au loc de-a lungul tarmului, pe
Promenade des Anglais. Printre cele mai importante atractii ale
festivalului se numadra parada figurinelor gigantice din ,papier-
maché”, care intruchipeaza diverse personaje sau personalitat;i,
precum si Bataia cu Flori (Bataille des Fleurs), o procesiune cu
care alegorice infrumusetate cu flori. Carnavalul se incheie de
Mardi Gras, ultima zi de dinaintea postului, cand se desfasoara
o parada de lumini colorate, iar de pe plaja se lanseaza focuri
de artificii.

The second half of February means an explosion of color and
joy on the French Riviera. For two weeks, the city of Nice vi-
brates with outdoor music shows, parades, flower processions,
and lots of fun. On the first day of the Carnival, the chosen King
of the event arrives in Place Masséna with a big pump, accom-
panied by his fellows. Most of the events take place along the
shore, on the Promenade des Anglais. Among the most famous
attractions of the festival is the parade of gigantic papiermaché
figurines, which embody various characters or personalities, as
well as the Battle of Flowers (Bataille des Fleurs), a procession
of beauties adorned with flowers. The carnival ends with Mardi
Gras, the last day before the fast when a parade of colored
lights takes place, and fireworks are launched from the beach.
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SAVE THE DATE

Féte du Citron

MENTON, FRANCE. 16 FEBRUARY - 3 MARCH

Tot pe Riviera Francezd, cam in aceeasi perioada si la o distanta
de putin peste jumatate de ora de Nisa, miroase puternic a ci-
trice. In orasul Menton este organizat Féte du Citron, un festival
prin care locuitorii aduc un elogiu lamaiului, simbolul localitatii.
Vizitatorii admira constructii Tnalte din [amai, pentru realizarea
carora sunt folosite anual In jur de 150 de tone de citrice. Sunt
organizate procesiuni florale pe Promenade du Soleil, precum
si parade ale carelor alegorice, pe strazile orasului.

Also, on the French Riviera, at about the same time and at a dis-
tance of just half an hour from Nice, it smells strongly of citrus.
In the city of Menton is organized the Féte du Citron, a festival
where the inhabitants praise the lemon, the symbol of the lo-
cality. Visitors admire tall towers built with lemons, for which
annually, around 150 tons of citrus fruits are used. Floral pro-
cessions are organized on the Promenade du Soleil, as well as
parades of allegorical chariots, on the city streets. #~
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Carnaval de Binche

BINCHE, BELGIUM, 11-13 FEBRUARY

Distractia pune stapanire si pe Belgia, in luna februarie. In
orasul Binche, aflat la o jumatate de ora de Bruxelles, este or-
ganizata una dintre cele mai tari petreceri anuale din aceasta
tara. Aici, traditiile sunt pastrate cu strictete Tnca din secolul al
XIV-lea, iar datorita originalitatii sale, evenimentul a fost inclus
in patrimoniul intangibil al umanitatii, de catre UNESCO. Desi
festivalul in sine dureaza doar trei zile, pre-festivitatile incep cu
sapte saptamani inainte. Personajele principale ale carnavalu-
lui sunt Gilles, care Tsi au originea in traditiile pagane legate de
alungarea spiritelor rele. Costumul Gille presupune masti de
ceara pe fata si incaltari din lemn. Ca sa poti purta un costum
de Gille, trebuie sa fii nascut In Binche sau sa traiesti aici de cel
putin cinci ani.

The fun takes over Belgium in February. In the city of Binche,
half an hour from Brussels, one of the most influential annu-
al parties in this country is organized. Here, the traditions are
strictly kept since the fourteenth century, and because of its
originality, the event was included in the intangible cultural her-
itage of humanity by UNESCO. Although the festival itself lasts
only three days, pre-festivities start seven weeks in advance.
The main characters of the carnival are Gilles, which originate
in pagan traditions related to the banishment of evil spirits.
The Gille costume involves wax masks on the face and wooden
shoes. To wear a Gille suit, you must have been born in Binche
or have lived here for at least five years. #~



ATELIER DE CIOCOLATA

Din ambitia de a pastra traditiile ciocolateriilor
consacrate, CAFELINI. Chocolate atelier este unicul
atelier de ciocolata din Moldova, unde se utilizeaza
ingrediente exclusiv naturale. Maiestria ciocolatierilor
CAFELINI a luat forma unei game unice de tablete si
figurine, trufe si bomboane - toate create manual, din
ciocolatd premium, pentru a rasfata cele mai rafinate
qusturi.

Oferta CAFELINI. Chocolate atelier este inegalabild pe
piata locald: calitate desavarsita, retete unice, comenzi
personalizate de orice complexitate, ambalaje executate
[ENIPENTER

PRAJITORIE DE CAFEA

CAFELINI. Coffee roastery importa boabe verzi selecte, cultivate pe cele
mai renumite plantatii de ,specialty coffee” din 8 tdri si le prajeste cu
maiestrie intr-un prdjitor profesional, urmand cu strictete fiecare crack
necesar pentru obtinerea celei mai aromate cafele. De indata ce este
scoasa din roaster, boabele proaspat prdjite sunt depozitate in recipiente
speciale, lasate doua-trei zile pentru a-si definitiva procesul de pregatire.
Asa cafeaua ,medium roasted” este livrata clientilor fn ambalaj special,
pentru ca fiecare ceasca sa redea din plin specificul regiunii din care
provin boabele. CAFELINI. Coffee roastery imbratiseaza conceptul de ,cel
de-al treilea val al cafelei”, asa ca clientii companiei pot fi siguri ca in
spatele cafelei CAFELINI stau fermieri tratati si remunerati corect.

Adresa: mun. Chisindu, str. Valea Bacului, 9
Tel.: (+373) 67 400 004; e-mail: office@cafelini.com; www.cafelini.com




INTERVIEW

Cum patru cai iti pot schimba viata

b

la 180 de grade

HOW FOUR HORSES CAN CHANGE YOUR LIFE TO 180 DEGREES

De reguld, intrebarea din titlu ar trebui sa sune Usually, this question should sound like: “How did
in felul urmator: ,Cum s-a schimbat viata ta dupa your life change after the appearance of a baby?”. So it
aparitia copilului?” Asa se face ca Valeriu Istrati, la happened that Valeriu Istrati, at 30 years old, became

varsta de 30 de ani, a devenit ,tatd” de cai, pe careii  “father” of four horses called Wise, Casper, Agny and

cheamd Wise, Casper, Agny si Yuki. Tandrul i-a adop-  Yuki. The young man adopted them to save their lives.

tat ca sa le salveze viata. Altfel, calutii ar fi ajuns la Otherwise, these horses would have ended up at the
abator, la fel ca alti 8 cai cu care acestia impadrteau slaughterhouse, like other 8 horses with which they
un grajd, la o ferma ZOO din Orhei. shared a stable at a ZOO farm in Orhei.
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INTERVIEW

inificator de meserie, orasean get-beget, Valeriu ha-

bar nu avea cum trebuie sa aiba grija de cai, nici bani

pentru intretinerea lor nu avea. Tot de ce dispunea,

acum un an, cam pe vremea asta, era atasamentul fata
de patru caluti si dorinta lui sincera de a le oferi un trai bun. A
schimbat multe n viata sa, Tn primul rand - apartamentul din
Chisindu, pe un pat intr-un dormitor comun, in casa Eco Village,
din satul Rascova, raionul Criuleni. I-am vizitat pe toti cinci, intr-o
zi geroasa.

Am vazut de departe calutii, pe imas. Erau priponiti, iar asta
mi s-a parut ciudat, cunoscandu-ti un pic filosofia despre
viata, despre libertate, dar si proiectele legate de cei pa-
tru cai, pe care i-ai luat de la o ferma de agrement. De ce nu
zburda liberi, mai ales in acest spatiu ,,idilic” - asa cum pare
Eco Village, la prima vedere?

Tn Moldova nu putem avea caluti sdlbatici, din mai multe motive.
Nu avem arealuri potrivite. Apoi, caii sunt animale care mananca
mai tot ce vad. Asa cum avem lanuri de porumb, de grau, lucer-
na, ar putea manca ceva ce nu le prieste. In plus, existd oameni
care nu neapdrat sunt familiarizati cu animalele salbatice. Cineva
i-ar putea prinde si le-ar putea face rdu. Dar, intentionam sa
amenajam pajisti ingradite, asa cum se practica in Vest. Pentru
un cal, libertatea Tnseamna viata.

Ce s-a intamplat timp de un an in familia ta si a calutilor?

Ajutati de sateni, construim grajdul, care va fi gata la primavara.
Mai avem de lucrat asupra etajului doi, unde vom caza voluntarii
si oaspetii dornici sd interactioneze cu natura si calutii. Mai avem
de amenajat arena, am gasit un hambar in care altadata se pre-
lucra tutunul. Astazi noi acolo depozitdm balotii de paie. In aren
vom organiza lectii pentru cei ce au In proprietate cai, dar si pen-
tru cei care vor sa experimenteze. Promovam echitatia naturala
si cred ca le-ar fi de folos lectiile noastre oamenilor care inca fsi
mai bat caii pentru a obtine ,ascultarea”. Noi ne dorim echitatie
fara bici si fara frica. Pentru noi funia nu e un mijloc de a tine ca-
lul legat, nu o sa il tragem nicdieri impotriva vointei lui. Funia e
un gard de siguranta si o unealtd de comunicare. in Moldova,
insa, din pacate, animalele sunt maltratate de catre stapanii lor.
Acestia aplica violenta, fie din fricd, fie din dorinta de a le domi-
na. Asta este o relatie care nu duce prea departe. Am avut o vo-
luntara din Germania, care aplica metode blande de comunicare
cu caii, preluate din cavalerie. De la ea am invatat sa ma inteleg
cu cei 4 caluti, salvati de abator. Am stabilit o relatie de coopera-
re, de colaborare si de respect reciproc. De cand suntem aici, ni-
meni nu i-a batut, deci au recapatat increderea in oameni. Wise,
de exemplu, era considerat nebun la ferma de agrement. Se au-
tomaltrata. De fiecare data cand era in haturi, isi dadea singur
lovituri, se arunca in gard. Stapanii insa asa si nu au inteles ca in
acest mod, calul Tsi exterioriza durerea din interior. In general,
caii exteriorizeaza tot ce simt - prin urechi, respiratie, ochi si felul
n care isi ,plimba” coada. Pe de alta parte, caii ne citesc pe noi,
oamenii, foarte bine. Stiu ce batai de inima avem atunci cand ne
apropiem, astfel fiindu-le clar daca suntem agitati, daca ne este
frica. Unii oameni vin si le intind din prima morcovul sau marul,
probabil crezand ca astfel ii vor cuceri. Calul insa decide daca va
comunica sau nu cu un om, dupa alte criterii.

eing a winemaker and an urban dweller, Valeriu had no

idea how to take care of neither horses nor the money

for their maintenance. All he had about a year ago was

the attachment he was feeling for these horses and
the desire to give them a better life. He made a lot of changes in
his own life, starting with his apartment in Chisinau for a bed in
a shared bedroom, in the Eco Village house, in Riscova village,
Criuleni district. | paid them a visit on a cold day.

| saw the horses afar on the pasture. They were tethered and
it seemed awkward, knowing your philosophy about life and

freedom, and the projects regarding these four horses, which
you took from the guest farm. Why aren’t they romping free-
ly especially in this “idyllic” space, as Eco Village seems to be?

In Moldova we cannot have wild horses for many reasons. We
don't have the right areas. Then horses are animals that eat most
of what they see. As we have fields of corn, wheat, alfalfa, they
might eat something that doesn't suit them. In addition, there

are people who are unfamiliar with wildlife. Someone could catch
them and hurt them. But, we intend to set up fenced meadows,
as practiced in the West. For a horse the meaning of life is a life of
freedom.

What has happened in your new family in the last year?

With the help of the local people we want to finish building the
stable by spring. There is still work to do on the second floor,
where volunteers and the guests longing to interact with nature
and horses will be accommodated. We plan to arrange the arena,
in a former tobacco barn. At the moment we keep the straw bales
there. The arena will also serve as a training place for horse own-
ers and for those who would like to experiment. We promote the
natural horsemanship riding and | think our classes would be very
helpful for those who still beat horses in order to obey their com-
mands. We aim for equitation without whipping and fear. The
rope is used as a means of keeping the horse tied, but we will not
pull it anywhere against its will. It is a safety fence and a commu-
nication tool. In Moldova, however, the animals, unfortunately,
are mistreated by their owners. They apply violence, either out of
fear or the desire to dominate them. This relationship doesn't go
too far. We had a volunteer from Germany, who applied gentle
methods of communication with horses, taken from the cavalry.
She helped me get along with my four horses, saved from the
slaughterhouse. We have established a relationship of coopera-
tion, collaboration and mutual respect. Since they are here, no
one has beaten them, so they have regained confidence in peo-
ple. Wise, for example, was considered crazy when he used to be
at the farm. He had a self injurious behavior. Every time they put
the reins on him, he would hit himself or hit into the fence. The
owners didn't understand that it was his way of showing his inner
pain. In general, horses express everything they feel - through
their ears, breathing, eyes and the way they move their tail. On
the other hand, horses read us, people, very well. They feel our
heartbeat once we get closer, thus making it clear if we are nerv-
ous or afraid. Some people think that it is enough to come with

a carrot or an apple in order to befriend a horse from the first
meeting. But horses decide whether to communicate or not with
humans based on totally different criteria.



Scuza-ma ca te intrerup, dar vad ca registrul tau de
cunostinte legate de cai s-a extins esential. Ai facut lectii de
~parenting”?

Ai mentionat bine, cand apare in viata ta un cal, e ca si cum ai
deveni parinte. Nimeni nu te pregateste pentru asta, dar exis-

td un al saselea simt si intentii bune. Vrei sa oferi sprijin si con-
fort, asa ca te documentezi. Si apoi, primesti o reactie de ras-
puns de la animale. La Tnceput, alaturi de mine era Cristina Jacot,
care practica hipismul de mica. impreun cu ea, am preluat caii,
am Tnceput campania de colectare a mijloacelor banesti pentru
intretinerea lor. La un moment dat, insg, a trebuit sa se ocupe de
studii, asa ca am ramas eu si echipa Eco Village cu ei. Am invatat
foarte multe de la voluntarii cu experienta in ingrijirea cailor, zile
la rand vorbeam doar despre asta, am incercat sa absorb fieca-
re detaliu. Am aflat, de exemplu, ca potcovirea cailor le face rau.
Copitele sunt ca o a doua inima a cailor, se desfac atunci cand
calul paseste, astfel fiind descdrcata presiunea ce se pune pe ini-
ma. Odata potcovite, acest proces se ingreuneaza, inima e foarte
solicitata, prin urmare, calul se poate imbolnavi.

Valeriu, cum ai aflat despre existenta acestor cai?

Un an in urma, eu activam in cadrul Proiectului de competitivita-
te USAID, pe segmentul turism rural, ajutam antreprenorii sa isi
dezvolte afacerile. Am stat ceva timp la o pensiune din localitatea
in care se afla ferma ZOO.

imi poti spune unde anume?

Nu vreau sa dau denumiri sau nume. Nu ajutd la nimic. Nu vreau
sa sune ca invinuiesc pe cineva de ceva. Aceasta situatie insa
m-a inspirat sa cercetez domeniul si sa Imi doresc sa contribui la
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Excuse me for interrupting you, but | see that your horse
knowledge has essentially grown. Did you take “parenting”
lessons?

You said it right. When a horse appears in your life it is like be-
coming a parent. Nobody prepares you for this, but there is the
sixth sense and the goodwill. You want to provide support and
comfort, thus you start researching. Then you have the animal
reactions. At the beginning | was helped by Cristina Jacot, who
used to practice horse racing since she was a little girl. Together
we took the horses and started the fundraising campaign for
their maintenance. At one point, however, she had to go to
study, so it was on me and the Eco Village team. | learned a lot
from experienced horse care volunteers. We were talking for
days only about that and | tried to absorb every detail. For exam-
ple, | found out that shoeing hurts the horses. The hooves are
like a second heart for horses, they act as a “pump” to force the
blood up the leg and back to the heart, thus relieving the pressu-
re that is put on the heart. Once shod, it becomes more difficult,
the heart is in high demand, which can lead to health problems.

Valeriu, how did you find out about the existence of these
horses?

Avyear ago, | was working on the USAID Moldova Competitive-
ness Project, in the rural tourism sector, helping entrepreneurs
develop their businesses. For a while | was staying at a guest-
house in the region of the ZOO farm.

Can you be more specific?

| don't want to give any names. It won't help. And | don’t want to
sound like I'm blaming someone for something. This situation,
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schimbari. Din pacate, maltratarea animalelor este o problema
in toatd tara, iar multi oameni nici nu realizeaza ce fac. Ceea

ce s-a intamplat la acea fermd, se intampla foarte des si in alte
parti. Proprietarii fermei se ocupau cu turismul, aveau intentii
bune, Tsi doreau inca o activitate interesanta in sat - turistii sa
admire animalele, sa interactioneze cu ele. Acestea Tnsa au in-
ceput sa se inmulteasca. Nu existau angajati care sa stie cum sa
aiba grija de ele. Apoi mai este si problema costurilor. E scum-
pa intretinerea cailor. In conditiile in care turismul rural se afl3
la faza de dezvoltare embrionard, fermele ZOO nu sunt o aface-
re profitabila. Caii, inmultindu-se la 12 capete, au devenit o po-
vara, iar stapanii au decis sa li dea la carne. Am reusit sa fi sal-
vam pe cei 4. Altii 8 au fost, din pacate, sacrificati. Dar astazi, pe
toate gardurile si pe toti stalpii din sat vezi anunturi: ,Cautam
cai, vaci pentru carne”, deoarece oamenii din sate renunta la
cai, la vaci, la boi. Astazi e mai usor sa faci agricultura cu un mo-
tocultor. Eu si Cristina Jacot nu suntem eroii care au salvat 4 cai
de abator, asa cum ne-au prezentat multi jurnalisti Tn reporta-
jele lor, cdrora, fara indoiala, le suntem recunoscatori pentru
sustinere. Nu putem fi numiti eroi, atunci cand anual sunt sacri-
ficate mii de alte animale.

lar astazi pot fi vizitati calutii?

Da. E suficient sa sunati sau sa lasati un mesaj pe pagina de
Facebook Horse Sanctuary Riscova. n curand, vom avea un
program fix, atunci cand infrastructura va fi gata. Astazi cautam
activ un patron care sa achite integral sau partial intretinerea
unui cal. Unii vor terapie, altii vor sa aiba posibilitatea sa 1l vizi-
teze Tmpreuna cu copiii lor, in scop educativ. Mai sunt oameni
care vor calarie fara sa. Ne dorim sa includem comunitatea in
ingrijirea lor, caci toti au de castigat.

however, inspired me to research the field and contribute to a
positive change. Unfortunately, animal mistreatment is a problem
spread all over the country, and many people aren’t aware about
what they are doing. The case that happened in that farm is usual
for other places. The owners of the farm were into tourism busi-
ness, well intended, they thought to create another interesting activ-
ity in the village - for tourists to admire and interact with animals.
However, they began to reproduce. There wasn't a special employee
who would know how to take care of the animals. Then there is the
cost issue. Horses are expensive to keep. Given that the rural tour-
ism is in its initial development phase, the ZOO tourist farms are not
a profitable business. 12 horses became a burden and the owners
decided to give them to a slaughterhouse for meat. We were able to
save only 4 of them, the other 8 were sacrificed. But you can see on
all the fences and pillars in the village ads “Looking for horses, cows,
oxen for meat”, because people give up on their animals. Now it's
easier to use a power tiller in agricultural operations. Cristina and |
aren't the heroes that saved four horses from being slaughtered, as
many journalists presented us in their stories. Undoubtedly, we are
extremely grateful for their support, but we cannot be called heroes
when thousands of other animals are slaughtered annually.

Can the horses be visited now?

Yes. You just have to call or leave a message on our Facebook page
Horse Sanctuary Riscova. We'll have a fixed schedule, as soon as
the infrastructure is ready. We are actively looking for a patron
who can fully or partially support one horse's expenses. Some of
them want therapy; others want to be able to visit it together with
their children, for educational reasons. Some are interested in fre-
erein riding. We want to involve the local community to take care
of horses, as we all have to win from it.
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Aveti un patron, in prezent?

Avem doi potentiali patroni. Dar vreau sa mai adaug ceva. Calutii
le pot oferi angajatorilor un instrument minunat de teambuil-
ding. Pot veni aici cu echipa lor, ca sa se cunoasca mai bine, ca sa
se relaxeze. Netezirea cailor are efect terapeutic foarte puternic,
pe bune. Ei sunt ca o oglinda pentru oameni, care le reflecta, de
exemplu, fricile. Am avut nenumarate situatii cand vizitatorii si
depaseau unele frici, nu neaparat legate de cai. in mediul urban
nu avem spatii pentru autocunoastere, iar cel mai bine ajungi

sa te cunosi pe tine insuti in natura. Tn sanul naturii ai linistea si
mediul pentru a te conecta cu tine insuti, iar caii i mai ajuta pe
oameni sd inteleaga spiritul de echipa si de liderism. De exem-
plu, il rugam pe om sa il duca pe cal din punctul Ain punctul B. E
interesant sa urmaresti cum unii incearca sa il convinga cu forta,
altii cu strigate, cei mai curajosi - il iTmping din urma. Dar ce fac
liderii sau oamenii cu spirit de lider? li arata traseul, se deplasea-
za chiar ei din punctul Ain B, iar calul i urmeaza. Asadar, caii ne
invata multe.

Valeriu, cine te ajuta sa construiesti grajdul, sa amenajezi
arena? Unde ai gasit banii de care ai avut nevoie?

Un mare ajutor a venit din partea Eco Village, mai exact din par-
tea organizatiei Eco Visio, mai ales la Tnceput.

Ei v-au gasit sau tu pe ei?

Afost ca o relatie de prietenie. Intr-un moment de criz, am ape-
lat eu la ei. Am zis: ,Sunt eu... si patru caluti. Ne primiti la voi?”
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Do you have a patron at the moment?

We have two potential patrons. There is something else | would
like to add. Horses are great for a teambuilding activity. The em-
ployer with his team can come here, to discover themselves, to
get to know each other better and to relax. Petting the horses
has a great therapeutic effect. They are like mirrors to humans,
which reflect their fear, for instance. There were a lot of cases
when people overcame their fears, not necessarily related to
horses. In urban areas we don't have the spaces designed for
self-awareness and the best way to discover yourself is in nature,
where the quietness and the environment help create the con-
nection with your inner self. The horses also help people under-
stand the teamwork and leadership spirit. For instance, we ask
for a person to take the horse from point A to point B. It is inter-
esting to observe how some will try to convince him using force,
others raising their voice, while the most courageous will push
the horse from behind. What would a leader or a person with
leadership skills do? Will show the way for themselves and the
horse will follow. Horses can teach us so many things.

Valeriu, who helps you in building the stable, the arena?
Where did you find the necessary money?

A substantial contribution came from Eco Village, better said
from the NGO EcoVisio, especially in the beginning.

Did they find you or you found them?

It was like a friendship relationship. In a difficult moment | came
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Ne-au acceptat cu o conditie - ca trebuie sa fie, pe loc, un om
care sd aiba grija de cai. EcoVisio ne-a ajutat mult financiar,
apoi am adunat niste banuti prin platforma de crowdfunding
Globalgiving si multi alti oameni ne-au oferit donatia, personal.
Apoi, toti banii pe care i castig in timpul expeditiilor, ghidand
oamenii prin muntji, i investesc aici. Mai fac niste banuti din
modeling si, la fel, fi aduc aici, la caluti. Oamenii din sat ne-au
ajutat sa construim grajdul, avand experienta cu edificarea cla-
dirii Eco Village.

Tu, orasean din talpa, tanar pasionat de calatorii, in varsta
de doar 31 de ani, te-ai mutat la tara. Nu te plictisesti aici?

Deloc. Am inteles ca cel mai bine ma simt in salbaticie Tnca prin
2008, cand am mers cu Work and Travel in Alaska. Acolo am
facut primele drumetii si am simtit o putere extraordinara, o
inspiratie nemarginita atunci cand am realizat ca doar cu un
sac de dormit, cu un cort si cu 0 mica butelie de gaz, pot trai
zile Intregi in mijlocul padurii. Pentru mine, astazi, scopul pri-
mordial este sa conectez oamenii cu natura. Cum? O cale sunt
expeditiile. Un proiect drag sufletului meu a fost ,Exploratorii
padurii”. Am petrecut o noapte cu mai multi copii in Codrii din
Rascova. In drum spre cas4, gura nu le-a mai ticut. Erau atat
de entuziasmati, vorbeau intruna despre expeditie, ma intre-
bau cand putem repeta experienta si unde pot gasi saci de
dormit. imi place foarte mult s3 clddesc trasee. in Moldova,
avem cateva paduri neexplorate, pentru ca ajungi la margine si
nu stii incotro sa o apuci. Au existat marcaje, dar s-au sters in
timp. Padurile noastre sunt pline de carari, deci nu trebuie sa
investesti prea mult in infrastructura, asa cum ar fi necesar intr-
o padure din Georgia de exemplu. Tn satul Rascova, am marcat
doua trasee, unul de 5 km, altul - de 5,6 km. Unul porneste din
centrul satului, pe langa gradinita si e marcat cu galben. Al doi-
lea Tncepe in spatele casei Eco Village si e marcat cu albastru.

to them and told them “It's me and four horses. Can you take us
in?". They accepted under one condition - that there will always be
a person to take care of the horses. EcoVisio helped us financially a
lot, then we gathered some resources through the crowd funding
platform Globalgiving and we also received donations in person.
Then, the money | earn as a mountain guide during expeditions,
or from some modeling, | invest it here. The locals helped us build
the stable, having previous experience with Eco Village house.

You, a young urban dweller, of only 31 years, passionate
about travelling, moved to the countryside. Don’t you get
bored here?

Not at all. | realised back in 2008, when | was in Alaska with Work
and Travel, that being in wildness makes me feel good. My first
hikes there made me feel extremely powerful. It was so inspiring
to understand that all | needed was a sleeping bag, a tentand a
small bottle of gas to live for days in the middle of the forest. My
main goal today is to connect people with nature. One of the ways
to do it is through expeditions. A project that is very close to my
heart is “Forest Explorers”, when | spend the night with several
children in Codrii in Riscova. On our way back home, they couldn’t
stop talking. The children were so excited about the expedition,
asking me when we could repeat the experience and where they
can find sleeping bags. | love making new trails. In Moldova we
have unexplored forests, because you reach the edge and do

not know where to head. Once there were some marks, but they
faded in time. Our forests are full of paths, so you don't have to
invest too much in infrastructure, as you would need in a for-

est in Georgia for example. Here, in Riscova village, we marked
two routes, one of 5 km, the other - of 5.6 km. The first one
starts from the center of the village, near the kindergarten and is
marked with yellow. The second one starts behind the Eco Village
house and is marked with blue. Therefore, you no longer need a

January-February | Altitude | 45



INTERVIEW

Prin urmare, nu mai trebuie sa mearga un ghid cu cei ce fac
drumetii. Omul poate vedea intrarea In padure, traseul, se tine
de marcaje si descopera singur natura locului. Daca urmezi li-
nia albastra din Rascova, vei descoperi lacul rosu, apoi un cani-
on in care cresc 11 plopi uriasi. Mai este un punct de belvedere
spre satul Ivancea, cu o salcie batrana care are un trunchi foarte
lat. Nu il cuprinzi nici cu doi oameni, iar pe el cresc ciuperci fru-
moase. Mai este o fantand, pentru care am facut vreo 300-400
km prin padure ca sa o gasesc. Pe linia galbend se gaseste un loc
de popas perfect - o poienita cu 0 masa din lemn masiv, pen-
tru vreo 20 persoane. Ultima destinatie, pe traseu, este lacul din
Ivancea.

Dar aici, la Eco Village, poti ramane astazi peste noapte? Vin
turistii sa se odihneasca, sa interactioneze cu cei 4 caluti?

Noi lucrdm asupra acestui aspect. in prezent, oaspetii nostri sunt
participantii seminarelor pe care le organizeaza EcoVisio. Ne gan-
dim sa gazduim si turisti, dar vrem sa facem turism educativ.

Sa explic. Fiecare vizita pune presiune de ordin ecologic asupra
comunitatii. Oaspetii folosesc apa, lasa gunoi si apa uzata. Cu cat
numarul vizitatorilor e mai mare, urma pe care o lasa devine mai
vizibila. Si atunci, ne dorim sa impartasim bune practici, pe care
vizitatorii nostri le-ar putea implementa acasa. Vrem sa fi impli-
cam in activitatile noastre de ruting, sa ne ajute cu lucrul in gra-
dina, sa culegem Impreunad roada, sa deshidratam fructele, sa
gatim bucate vegetariene, in fine, orice. Pentru noi e important
ca orice activitate sa nu i dduneze mediului, ci dimpotriva, sa i
faca bine.

Casa in care stai acum la Eco Village arata neobisnuit si nu
ma refer doar la design. Aveti iarba pe acoperis. De ce?

Serveste drept aer conditionat pe timp de vara. Hai sa iti arat mai
multe. Cladirea are multe sisteme de eficientizare energetica, de
exemplu o soba solara pasiva. Toamna, iarna si primavara soa-
rele patrunde prin geam, ajunge la peretele vopsit in culori inchi-
se care este mereu liber, 7l Incalzeste. Deoarece peretele e facut
din lut, emana caldura, iar noaptea o mentine. Casa e facuta din
paie, stuf (adunat din jurul lacului satului, aceasta fiind o filoso-
fie a modului de viatd sustenabil - folosirea resurselor naturale
locale), e acoperita cu lut si var, amestecate cu saruri, astfel in-
cat peretii respira. Daca cineva fierbe ceva, desi sunt multi aburi,
geamurile nu transpira niciodata. Peretii din lut absorb umidita-
tea, iar cand e uscat - emana umezeala. Grajdul l-am construit
dupa aceleasi principii. Constructia este din lemn, iar in perete
am pus baloti din paie. Deasupra am pus lut, pe care |-am vopsit
cu var. Nu am indreptat peretii, ceea ce ne pare ergonomic si ori-
ginal, caci imita relieful neuniform al Moldovei. Ne-am gandit la
comoditatea si sanatatea cdlutilor atunci cdnd am facut podeaua
sub unghi. Am ridicat-o acolo unde sta hrana lor, ca sa nu punem
presiune pe gatul si umerii lor in timp ce mananca.

Ma intreb, curiosii pot veni la Eco Village? Nu sunt sigura ca
mai exista o comunitate la noi in tara cu un mod de viata
sustenabil, Tn masura n care 1l gasim aici.

Avem o zi a usilor deschise. De reguld, o data pe luna. #~
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guide for these hikes. One can see the entrance to the forest,
the route, and the marks and can discover the nature's beauty
by himself/herself. If you follow the blue trail in Riscova, you will
see the red lake and the canyon where eleven huge poplar trees
are growing. There is also a viewpoint towards the village of
Ivancea, with an old willow tree with a wide trunk that has beau-
tiful mushrooms growing on it. Two people won't be enough to
hug this tree. And there is a well, for which I made about 300-
400 km through the forest to find it. On the yellow trail you'll
find the perfect place to make a stop - a beautiful meadow with
a solid wood table for about 20 people. The last destination of
the trail is the lake in Ivancea.

Is it possible for tourists to come overnight in Eco Village?
Can they relax and interact with horses now?

We are working on this. For the moment our visitors are the par-
ticipants of the seminars organised by EcoVisio. We are think-
ing about lodging tourists, but our goal is to create a place for
educational tourism. Every visit puts ecological pressures on the
community. The guests use water, leave trash and waste water.
As the number of visitors grows, the trace they leave is more vis-
ible. And then, we want to share good practices that our visitors
could implement at home. We want to involve them in our rou-
tine activities, to help us with the garden work, to gather the fruit
together, to dehydrate the fruits, to cook vegetarian dishes, any-
thing really. For us, it is important that any activity doesn't harm
the environment, but on the contrary, helps it.

The house you live in at Eco Village looks very special and it's
not only about the design. Why is there grass on the rooftop?

It serves as air conditioning in summer time. Let me show you
more. The building has many energy efficiency systems, such as
a passive solar stove. In autumn, winter and spring the sun en-
ters the window, reaches the wall painted in dark colors which

is always free, warms it. Because the wall is made of clay, it radi-
ates heat and preserves it at night. The house is made of straw,
reed (gathered around the village lake, this is a philosophy of
sustainable lifestyle - using local natural resources), it is covered
with clay and lime, mixed with salt, so that the walls can breathe.
If someone boils something, although there is a lot of steam,

the windows never sweat. Clay walls absorb moisture, and when
the air is dry - they release moisture. The stable was built by

the same principles. The construction is made of wood and the
walls are filled with straw bales. Above we put clay, which was
painted with lime wash. We didn't straighten the walls, which
seems ergonomic and original, because it mimics the uneven re-
lief of Moldova. We thought about the comfort and health of the
horses when we made the floor under angle. It is lifted where we
feed them, thus there is no pressure on their neck and shoulders
while eating.

| am wondering if curious people can visit the Eco Village? |
am not sure if there is any other place like this with such a
sustainable lifestyle.

We have a doors open day once a month. #~
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FASHION

Sustenabilitatea in industria
modei - utopie sau realitate?

SUSTAINABILITY IN THE FASHION INDUSTRY - UTOPIA OR REALITY?

Agenda designerilor vestimentari s-a schimbat. The agenda of fashion designers has changed. The
Conceptele globale de reducere a deseurilor, de global concepts of waste reduction, of rational and
consum rational si eficient de resurse, de inlocuire @ efficient resource consumption, of replacing toxic
materiei prime toxice cu cea naturalg, fara a dauna raw materials with natural ones, without harming
mediului, au ajuns si pe ordinea de zi a creatorilor the environment, are introduced on the agenda of
de moda. Deja existd fashion show-uri la care se fashion designers. There are already fashion shows
prezintd, in exclusivitate, tinute create din materiale  that present exclusively clothing made of recycled
reciclate. materials.
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n exemplu este Kazahstan Fashion Week 2020, eve-
niment desfasurat in luna noiembrie, curent, care a
avut ca slogan: ,REduce. REcycle. REuse.” (in traducere,
.Reduce. Recicleaza. Refoloseste”). Nu sunt indiferenti
la mesajele despre ,moda sustenabild” nici designerii autoh-
toni. Am stat de vorba cu Evghenii Hudorojcov si Constanzia
Yurashko, creatori de moda apreciati la Paris Fashion Week 2020
si London Fashion Week 2020, despre cum Tsi Tmpaca ei creativi-
tatea cu sustenabilitatea, sau altfel zis, creativitatea cu bundasta-
rea durabila.

X

Filosofia despre ,,moda sustenabila” pune presiune pe voi,
oamenii ai caror imaginatie nu mai sta locului? E usor sa
urmati aceasta cale, care presupune consum rational de
resurse, atunci cand tendintele modei se schimba o data la
cateva luni? Cum sa produci mai putin, cand tendintele cer
intruna colectii noi?

Evghenii Hudorojcov: Nu este o presiune, ci mai degraba
constientizarea unei realitati. Nu ne putem ascunde dupa deget.
Respiram aer poluat, consumam hrana de proasta calitate, a de-
venit si mai simpla comercializarea produselor de provenienta
indoielnica, prin intermediul magazinelor online. Eu sunt impotri-
va Mass Market-ului, prefer Timeless Fashion, adica moda atem-
porald. Tendintele cer 4-6 colectii pe an, dar eu lansez numai
doud. Nu cred in tendinte si refuz sa le urmez, pentru ca acestea
sunt facute doar ca sa se consume cat mai mult. Eu prefer sa imi
urmez doar propriul stil.

Constanzia Yurashko: Pentru mine, la fel, ,sustenabilitatea”
nu este o provocare, deoarece acum 4 ani, cand mi-am lansat
propriul brand, am decis sa pun accent pe calitatea produsu-
lui. Hainele pe care le creez au o durata de viata mai lunga de-
cat un sezon. Am o viziune care nu tine cont de anotimp sau de
tendintele modei. Si apoi, in prezent, nu am nici echipa suficient
de mare, astfel incat sa pot lansa cel putin doua colectii anual.
Am o atitudine deosebita fata de colectiile pe care le creez, as
spune chiar ca sunt autobiografice. De aici si perfectionismul,
uneori, exagerat, ce incepe odata cu etapa n care aleg materia
prima si pana la cea in care finalizam campania video sau look-
book-ul. Ma inspira istoria, de aceea cercetarea acesteia durea-
z&. In cazul meu, colectia incepe doar atunci cand reusesc s&
ma transpun sutd la suta in perioada istorica ce m-a inspirat.

n example is Kazakhstan Fashion Week 2020, which
A took place in November under the slogan “REduce.

REcycle. REuse.”. Our local designers are also being
_-_ moved by the “sustainable fashion” messages. | dis-
cussed with Evghenii Hudorojcov and Constanzia Yurashko,
fashion designers appreciated at Paris Fashion Week 2020 and
London Fashion Week 2020, about how they combine the cre-
ativity with sustainability, or in other words, creativity with the
sustainable well-being.

Does the philosophy of “sustainable fashion” put pressure
on you, | mean imaginative people like yourself? Is it easy
to follow this path, which involves rational resource con-
sumption, when fashion trends change every few months?
How to produce less, when there is always a demand for
new collections?

Evghenii Hudorojcov: It is not pressure, but rather the aware-
ness of a reality. You can't hide behind your finger! We breathe
polluted air, consume poor quality food, it has become easier
to market products of doubtful provenance, through online
shopping. | am against “mass market” and prefer the timeless
fashion. The trends require 4-6 collections a year, while | am
creating just two. | don't believe in trends and refuse to follow
them, because they promote consumerism. | follow my own
style.

Constanzia Yurashko: Same for me. | don't see “sustainabil-
ity” as a challenge, because 4 years ago, when | launched my
own brand, | decided to focus on the quality of the product.
The clothes | create have a longer shelf life than one season.

I have a vision that doesn't take into account the season or
the fashion trends. In addition currently | don't have a team
big enough to create at least two collections a year. | have a
special attitude towards my collections, | could even call them
autobiographical.

Hence, the sometimes exaggerated perfectionism, which mani-
fests itself from choosing the raw materials up to creating the
video campaign and the lookbook. | am inspired by history
and my research takes a little longer. In my case, the collection
starts only when | manage to transpose myself one hundred
percent in the historical period that inspired me. Afterwards,
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Ulterior, ,picur”in fiecare tinuta starile si emotiile pe care le
traiesc zi de zi. Nicio haind nu este produsul unei ,intamplari”.
Exista o poveste in spatele fiecareia.

Sustenabilitatea presupune materie prima, in principal,
naturala, care nu dauneaza mediului. Daca ar fi sa trag cu
ochiul in depozitul vostru cu stofe, ce as gasi?

Evghenii Hudorojcov: in principal, stofe naturale - métase,
bumbac, 1ana. Daca vei gasi fibre artificiale, fii sigura, le alegem
pe cele non-toxice, de calitate inalta. Nu folosesc, din principiu,
piele sau blanuri.

Constanzia Yurashko: Deseori folosesc bumbac, in si lana, care
s-au vopsit cu substante naturale, inclusiv cu pomusoare sau
fructe. Lucrez cu fabrici de tesaturi din Elvetia, Marea Britanie,
Portugalia si Italia. Atelierele de producere sunt locale, iar 50%
dintre lucrari se efectueaza manual. Acest model de business, nu-
mit si Slow Fashion, este unul destul de riscant, deoarece necesita
mult timp pentru educarea consumatorului in aceasta directie.

Ce faceti cu ramasitele de stofa?

Evghenii Hudorojcov: Inainte de toate, eu fac tot posibilul ca
acestea sa nu existe. Elaborez incadrari optime, folosind stofe-
le pe care le achizitionez la maximum, iar putinele ramasite de
stofa, le donez la un centru de creatie pentru copii. Vreau sa mai
mentionez c& sunt adeptul reciclarii, transformarii hainelor. imi
indemn clientele sa isi prefaca rochiile ori de cate ori este po-
sibil. Dintr-o rochie lunga de seara, scurtand-o de 2-3 ori, obtii
cateva tinute noi. Sau, altfel, faci doua rochii - una pentru tine

si alta - pentru fiica ta. Uneori, am o idee fixa: nu ma las pana
nu folosesc toate peticele ramase. Patchwork, in traducere, car-
peald, este mereu o idee buna! Dar inainte sa ma apuc de lucru,
masor de zeci de ori stofele, ca sa ma asigur ca nu vor ramane
resturi. Ma gandesc la asta, bineinteles, pentru ca nu-mi doresc
sa produc deseuri. Daca nu se vinde o rochie, o refac si o scot din
nou la vanzare. Uite, acum ma pregatesc pentru o prezentare de
moda aniversara, iar la crearea tinutelor vestimentare voi folosi,
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[ “drip” in each article of clothing the state of mind and the emo-
tions | live every day. The final garment is thought through down
to every detail and always has a story behind it.

Sustainability involves mainly natural materials that don't
harm the environment. If | were to take a look in your fabric
store, what would | find?

Evghenii Hudorojcov: Mainly, natural fabrics - silk, cotton or
wool. If you find artificial fibers, don’t worry, we choose the non-
toxic, high quality ones. | do not use leather or fur because of my
moral principles.

Constanzia Yurashko: | often use cotton, linen and wool, which
were dyed with natural substances, including berries or fruits.

I work with fabric factories from Switzerland, UK, Portugal and
Italy. The production workshop is local and 50% is handmade.
This business model, also called Slow Fashion, is quite risky, as it
takes a long time to educate the consumer in this direction.

What do you do with the fabric leftovers?

Evghenii Hudorojcov: First of all, | do my best to ensure that
there are no leftovers. | make the most of the materials | pur-
chase, and the scrap or the few remaining materials, | donate to
a children’s creation center. | want to mention that | encourage
recycling, transforming clothes. | advise my clients to restyle
their dresses whenever possible. One can get/design a few new
outfits if shortening a long evening dress for two or three times.
Or, otherwise, make two dresses - one for yourself and an-
other - for your daughter. Sometimes | have this fixed idea: to
use all the remaining patches. Patchwork is always a good idea!
| measure the fabrics ten times before | get to work, to make
sure there won't be any leftovers. I'm thinking of that, of course,
because | don’t want to produce waste. If a dress is not sold,

| remake it and put it back on sale. For example, now I'm getting
ready for an anniversary fashion show, and and for this event

| will use mainly the materials | have in stock at the moment.
My 10th year in fashion industry will be marked with a big show
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in mare parte, doar materialele pe care le am astdzi in stoc. Fac
10 ani de carierd, de aceea vom organiza un show grandios la
Palatul Republicii, pe 22 decembrie. Vor fi 66 de rochii si 66 de
minute de spectacol.

Vorbind despre prezentari de moda, va felicit pentru participa-
rea la Paris Fashion Week 2020 si London Fashion Week 2020.
V-au ,,tremurat” genunchii? Cum a fost? Cum v-ati simtit?

Constanzia Yurashko: iti multumesc! Participarea mea la
London Fashion Week 2020 a fost o surpriza si pentru mine, de-
oarece am fost invitata cu doar doua saptamani inainte de eve-
niment. Putin mai devreme, am fost invitata sa particip la Ones
to Watch si Merit Award, concursuri organizate de Fashion Scout
London, iar 10 designeri finalisti, inclusiv eu, ne-am prezentat
colectiile la London Fashion Week 2020. Nu a fost o defilare clasi-
ca, ce dureaza cateva minute, ci o prezentare de o ora si jumata-
te, timp Tn care esti liber sa iti expui colectia si conceptul intr-un
mod creativ, asa cum il vezi tu, fie ca vorbim de un decor speci-
fic sau de un art performance. Oaspetii au avut posibilitatea sa
interactioneze, personal, cu designerul chiar in timpul prezen-
tarii. A fost o experienta unica! Colectia la care tin foarte mult,
THE ABYSS, implica stari, emotii, trdiri puternice. Ti multumesc
Olgai Strelet, o persoana foarte talentata din Moldova, stabilita
de ceva timp la Londra, care a facut ilustratii pe o coala mare de
hartie chiar In timpul prezentarii. Am cucerit publicul, astfel incat
impactul si feedback-ul au fost peste asteptarile noastre. Chiar
si acum, dupa 3 luni de la eveniment, primesc mesaje, articole,
ilustratii inspirate din colectie.

Eugenii Hudorojcov: Eu am primit invitatia la Paris Fashion
Week 2020 prin Instagram.

Prin Instagram? Nu te-ai gandit ca poate fi o gluma?

Evghenii Hudorojcov: La inceput nu i-am crezut. Apoi, dupa ce
mi-au trimis contractul, m-am gandit ca ar fi cazul sa ma apuc de
lucru. Tn cinci minute am decis c& voi participa, iar in 20 de zile,

at the Republican Palace on the 22nd of December. There will
be 66 dresses and 66 minutes of show time.

Speaking of fashion shows, | want to congratulate you

on participating in Paris Fashion Week 2020 and London
Fashion Week 2020. Did your knees “tremble”? How was it?
How did you feel?

Constanzia Yurashko: Thank you! My participation in London
Fashion Week 2020 was a surprise for me, because | was invited
just two weeks before the event. A little earlier, | was invited to
participate in the Ones to Watch and Merit Award, competitions
organized by Fashion Scout London and 10 finalist designers,
including myself, presented our collections at London Fashion
Week 2020. It was not a classic show, which takes a few minutes,
but an hour and a half presentation, during which you are free to
present your collection and concept in a creative way, as you see
it, whether we are talking about a specific decor or an art perfor-
mance. Guests had the opportunity to personally interact with
the designers during the presentations. It was a unique experi-
ence! The ABYSS collection, which is very dear to my heart (that |
am highly attached to) involves powerful emotions and feelings.

I am grateful to Olga Strelet, a very talented artist from Moldova,
established for some time in London, who made illustrations on
a large sheet of paper during the presentation. We conquered
the audience and the impact and feedback was beyond our ex-
pectations. Even now, after 3 months from the event, | still re-
ceive messages, articles, illustrations inspired from the collection.

Evgenii Hudorojcov: | was invited at Paris Fashion Week 2020
through Instagram.

Through Instagram? Didn’t you think it was a scam?

Evghenii Hudorojcov: At first | didn't believe them. Then, af-

ter they sent me the contract, | thought it would be appropriate
to start working. In five minutes | decided that | will participate,
and in 20 days the collection was ready. | was flattered about this
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colectia a fost gata. Ma flateaza aceasta oportunitate, deoarece
nu oricine ajunge la Paris Fashion Week. Produsul trebuie sa se
deosebeasca mult de creatiile altor designeri. Cu aceasta ocazie,
am Tncercat ceva nou - am creat rochii mini, iar asta contravine
viziunii mele despre ceea ce i se potriveste unei femei elegante.
Eu sunt adeptul lungimilor ,cuminti”. Dar uite ca, la Paris Fashion
Week 2020, muza m-a dus la o noua Tnaltime. Toate tinutele, 15
la numar, au fost negre si ma gandesc sa extind aceasta colectie,
care apropo, a castigat titlul de ,cea mai buna colectie a serii".
Ma mandresc eu astazi ca sunt primul moldovean care a ajuns cu
o colectie ,haute couture” In capitala modei? Sigur ca da! Vreau
eu sa ma opresc aici? Sigur ca nu!

inincheierea discutiei, voi reveni la sustenabilitate, mai

ales ca cele doua colectii, prezentate de voi la Paris si la
Londra, se incadreaza perfect in acest concept. Sunt tinute
atemporale, minimaliste, ati creat look-uri laconice si ati fo-
losit stofe naturale. Toate va reprezinta cu fidelitate si ies
din tiparele impuse de tendintele modei. in luna noiemb-
rie, Centrul de Excelenta in Design si Tehnologii ZIPhouse,
sustinut de Asociatia Patronala a Industriei Usoare -

APIUS, Universitatea Tehnica a Moldovei si Proiectul de
Competitivitate, finantat de USAID, Suedia si UK aid, a orga-
nizat a patra editie a conferintei ,,Moldova in Fashion”. De
aceasta data, speakerii s-au concentrat pe inovatie si pe sus-
tenabilitate Tn industria modei. Acum vine intrebarea. V-a in-
spirat aceasta conferinta?

Constanzia Yurashko: Pentru mine a fost foarte utila prezen-
tarea lui Laurenti Arnault, co-fondatorul primei platforme onli-
ne, dedicata in exclusivitate brandurilor sustenabile pe segmen-
tul high-end, Wardrobe of Tomorrow. Personal, admir aceasta
initiativa pentru cd este prima de acest fel. Consider proiectul

ca fiind unul foarte curajos. In curand, vom fi si noi prezenti pe
aceasta platformd, iar asta ma bucura foarte mult. Am avut oca-
zia sa discut personal cu toti cei patru speakeri internationali,
invitati la Moldova in Fashion - Philippe Pourhashemi, Shalev
Amnon, Giovanni Ottonello si Laurenti Arnault. Acestia au apreci-
at calitatea creatiilor semnate de designerii nostri, iar acesta e un
semn bun, zic eu.

Evghenii Hudorojcov: Aceasta conferinta mi-a confirmat ca sunt
pe calea cea buna. Voi continua sa fac Timeless Fashion, consider
nociv Fast Fashion-ul sau, altfel spus, hainele cusute dupa ultime-
le tendinte, vandute la preturi mici si liniile vestimentare reinnoite
foarte des. Am mai ajuns la concluzia ca atunci cand faci totul din
suflet, nu ai cum sa faci rdu. Eu tin enorm la calitatea hainei, atat
la exteriorul acesteia, cat si la calitatea interiorului ei. Ea trebuie
sa fie comoda, sa fie placuta la atingere si sa nu dauneze pielii.
Tmi place s stiu c cei care aleg tinutele EHO, se simt bine n ele.

Va multumesc mult pentru acest interviu! Cred ca ad-
miratorii vostri vor indragi si mai mult creatiile semna-
te de voi, acum ca, vor sti cat respect aveti fata de ele,
fata de mediu si, bineinteles, fata de cei care va poarta
tinutele. ~
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opportunity because not everyone gets invited to Paris Fashion
Week. The creations must stand out from others. On this occasion,
| tried something new - | created mini dresses, and this contra-
dicts my vision of what suits an elegant woman. | advocate for the
"reasonable" lengths. But, at Paris Fashion Week 2020, my muse
has taken me to a new height. All 15 outfits were black and I am
thinking of expanding this collection, which by the way won the ti-
tle of “best collection of the evening”. Am | proud today that [ am
the first Moldovan to present an “haute couture” collection in the
fashion capital? Sure | am! Do | want to stop here? Certainly not!

In the end, | would like to return to sustainability, espe-
cially since your collections, presented in Paris and London,
fit perfectly into this concept. They are timeless, minimal-
ist; you created iconic looks and used natural fabrics. They
all represent you and come out of the patterns imposed by
the fashion trends. In November, the Center of Excellence
and Acceleration in Design and Technologies “ZIPhouse”,
supported by the Light Industry Employers’ Association

of Moldova (Apius), Technical University of Moldova and
Moldova Competitiveness Project, financed by USAID,
Sweden and UK aid, organized the fourth edition of the
“Moldova in Fashion” Conference. This time, the speakers
were focused on innovation and sustainability in the fashion
industry. Now, | was wondering, was it the conference that
might have inspired you?

Constanzia Yurashko: Personally, | found very useful the pres-
entation of Laurenti Arnault, the co-founder of the first online
platform, dedicated exclusively to sustainable brands for high-
end segment, Wardrobe of Tomorrow. | admire this initiative
because it is the first of its kind. | also consider the project to
be very brave. Soon, we will be present on this platform as well,
and this makes me happy. | had the opportunity to discuss with
all four international speakers invited at Moldova in Fashion -
Philippe Pourhashemi, Shalev Amnon, Giovanni Ottonello and
Laurenti Arnault. They appreciated the quality of the creations
signed by our local designers, and | think this is a good sign.

Evghenii Hudorojcov: This conference was a confirmation that

I was on the right track. | will continue to make timeless fashion,
because | consider fast fashion to be harmful, in other words, the
clothes sewn after the latest trends, sold at low prices and cloth-
ing lines renewed very often. | came to the conclusion that when
you put your soul in what you do, you can't do any harm. | care
enormously about the quality of the clothes, both outside and
inside. It should be comfortable, pleasant to the touch and not
harmful to the skin. I like to know that those who choose EHO
outfits feel good in them.

Thank you very much for this interview! | think your ad-
mirers will love even more the creations signed by you,
now that they know how much respect you have for them,
for the environment and, of course, for those who wear
your outfits. #~



iy

|

— L
la un{:REBIT si fii
PRIMA in AFACERI

(‘ www.primecapital.md
- y E1 Prime Capital Digital Office
pl"lﬂ'l&tﬂpl’[&l (022)871111



AUTO

Noul Taycan - prima masina
sport electrica marca Porsche

HOBbIN TAYCAN - NEPBbIN 3NIEKTPUYECKUIA CNIOPTUBHBIA ABTOMOBW/Ib PORSCHE

“Electrificarea” este cel mai popular cuvant

in industria auto, in ultimii ani. lar in timpul
apropiat, un producator auto care nu va avea
0 masind electrica in gama va fi vdzut straniul!
Sinu doar de Greta Thunberg!
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dnekTpudrKauma — camoe nonynapHoe CoBo B
aBTOMOOWIbHOM NHAYCTPUK B TEYEH e NOCAeAHVIX NIET, U
B O/1KanLLee Bpems Mpom3BOAMTENN aBTOMODUNEN, He
MMeroLLME B aCCOPTVIMEHTE MPOAYKTOB 31eKTPOMObUb,
CKopee BCero, byayT BbIrIA4eTb HEMHOMO CTPaHHO... He
TOoNbKO nepea peToit TyHbepr!

Text
Constantin Mihalache
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ulti cred ca electrificarea a inceput de la
un producator de automobile din Silicon
Valley, insa istoria masinilor electrice
porneste tocmai din anul 1900!

Ferdinand Porsche avea sa fie cel care, in anul 1900,
lansa la Salonul Auto de la Paris legendarul vehicul
electric Lohner-Porsche. Avea doua electromotoare
ce dezvoltau cate 2.5 cai putere, ce garantau o viteza
maxima de 37 km/h!

Peste 250 de reprezentanti ai presei si influenceri au
fost invitati la acest eveniment, iar eu am avut ocazia
sa fiu unul dintre reprezentantii Republicii Moldova.

De la bun Inceput simteam o aura de mister in ju-
rul acestui eveniment! Stiam unde urma sa ateri-
zam, unde avea sa fim cazati si atat! Pana siin ziua
evenimentului am fost transportati undeva in afara
orasului in mare taind. Toate autocarele aveau gea-
murile acoperite, astfel Tncat sa nu ne putem da sea-
ma unde suntem transportat;i!

Dupa cum urma sa aflu mai tarziu, destinatia avea sa
fie un laborator electric! Aici a avut loc prezentarea

Horve oWnB0YHO NpeanonaratoT, UTo ANeKTpUPMKaLms B aBTo-
VIHAYCTPUM Havanacb C O4HOr0 13 NpoV3BoAuTee aBTOMObM-
nein B CUNMKOHOBOW [loNvHe, HO CreLwyM OTMeTUTb, YTO UCTOPUS
371eKTprYecknx asToMobune Hayanack ewé B 1900-om rogy.

Ferdinand Porsche 6bin Tem cambiM MHXeHepoMm, KoTopblili B 1900-0M rogy Ha
aBToCanoHe B Mapuxe nokasan MUpY NereHAapHbIA 3NeKTpUYeckii aBTOMO-
6vnb Lohner-Porsche. Y atoro aBTomMo6unsi 66110 2 31eKTpoABMUraTeNnst MOLLHO-
CTbt0 2,5 N.C. Kaxabll, 6n1arojaps KOTOPbIM OH Pa3BMBaa MakCMManbHYH CKO-
pocTb 37 KM/Y.

Ha npeseHTauuto Porsche Taycan 6binv npurnatleHsl 6onee 250 XypHanncroB
N NHGOEHCEPOB 13 26 CTPaH LeHTPasibHOM 1 BOCTOYHON EBPOMEI, a MHe ro-
CHACTAIMBUNOCH CTaTb OAHUM U3 NpejcTaBuTeNel Haller CTpaHsbl.

C camoro Hauana nyTeLLecTBIs f MOYYBCTBOBA MUCTUYECKYHO aypy BOKpPYT 3TO-
ro MeponpusTusa! Mbl 3HanM TONbKO rae 6yAeM NpU3eMasTbCS 1 KyAa Hac noce-
nAT. [laxe B ieHb CaMoro MepornpusTUs Hac TaliHO YBE3/IW KYAa-TO 3a FOPoZ B
cneuyanbHo 060pyAOBaHHbBIX aBTOBYCax € TEMHbLIMY 3aHaBeCKaMMU...a BCE A1
TOrO, YTO6bI HMKTO HE MOHUMa Kyaa Hac Be3yT!

UyTb no3xe 1 y3Han, 4To KOHeYHOM OCTaHOBKOW ByAeT HaCcToALLAs IneKTpuye-

ckas nabopatopus! VIMeHHO TyT NpoLuna npeseHTaums HOBOro Taycan, 1 Mecto
YAVIBUTENBHO NOAOLLO 1A MPe3eHTaLMMN 3NeKTPUYECcKol MoZenn asToMobu-

nei Porsche.
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statica a noului Porsche Taycan! Uimitoare locatie pentru a
prezenta un model electric!

Show-ul de pana la prezentarea noului model a durat mai
bine de o ora. Actori, dansatori si chiar lupi si cai au fost
adusi in platou pentru a reda o simbioza dintre natura si
electrificare!

Au urmat acrobatii si elemente pe care acrobatii le executau
la mare inaltime, tindndu-ne astfel cu sufletul la gura. Show-
ul de lumini ce scotea n evidenta peisajul industrial al labo-
ratorului electric a fost o altd idee ingenioasa. Seara a culmi-
nat cu prezentarea noului Taycan, prin coborarea masinii in
fata noastra, de la o indltime de cel putin 20 de metri.

[lo camoli npeseHTaLUy 3puUTen INLE3Pen HacTosLLee LLOY, KOTO-
poe ANVN0Ch Lieblid Yac. AKTEpbI, TaHLIOPbI U AaXe XNBOTHbIe - BOJI-
KM 1 NOLLIaAM - CO3anit Ha UMMPOBU3NPOBAHHOM CLieHe naeanbHbli
CMBM03 Mexay MPUPOoAON 1 anekTpudurkaumen!

[anee B nporpamme 6biAv MPodeccroHabHble akpobaTnyeckme
HOMepa C afleMeHTaMu BO3AyLLUHOW akpobaTuku, 1 3puTeny Habto-
Aanu 3a Loy eLlle 60/bLuUe 3aTauB AblXaHuve. [pyroi reHmanbHom
ngeeit opraH1M3aTopOB CTaNo CBETOBOE LLIOY, B KOTOPOM 6biN 3a4eil-
CTBOBaH UHAYCTPVa/bHBbI Nei3ax caMoii 31eKTpu4eckon nabopaTto-
pyn. U, KOHEYHO e, CaMbIM 0XMAAEMbIM MOMEHTOM 3TOrO Beyepa
CTana npeseHTaLusi HOBOro aBTomobunsa Porsche Taycan. Ero crny-
CTWUAK C BbICOTbI 6onee yem 20 METPOB B LIEHTP 3a/1a NPSMO nepes
3puUTensmm.
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Am reusit, Tn sfarsit, sa atingem primul Porsche electric
al germanilor. Cele mai avansate tehnologii, combina-
te cu ergonomia si eficienta acestui model, materialele
si atentia pentru detalii, transforma noul Taycan intr-
unul dintre cele mai dorite automobile ale prezentului.
Peste 30 000 de unitati au fost comandate, deja, in toata
lumea.

Fie ca alegi un Taycan 4S, Taycan Turbo sau Turbo S, vei
beneficia de o masina electrica cu tractiune integrala si de
0 autonomie electrica, ce variaza intre 333 si 450 de kilo-
metri, Tn functie de versiunea aleasa!

Tns&, ce senzatii ar trebui s& dea acceleratia?! Taycan 4S
atinge suta in doar 4 secunde, pe cand Turbo si Turbo S
obtin aceeasi viteza in 3,2 si, respectiv, 2,8 secunde!

Porsche Taycan poate fi incarcat de la prize cu diferita pu-
tere. Masina asta este capabila sa incarce suficienta ener-
gie electrica pentru a parcurge 100 km Tn doar 5 minute.

Doar c3, vei avea nevoie de o priza cu o putere de 270 kW.

Abia astept sa vad aceste cifre, pe viu!

Porsche Moldova a deschis comenzile pentru noul Taycan
si la noiin targ, iar primele exemplare vor putea fi vazute
pe strazile noastre in prima jumatate a anului viitor. #~

M BOT HacTan TOT CaMblii MOMEHT, KOrAa Mbl CMOI/IM MOCMOTPETh BXUBYHO

Ha MnepBbIil MOIHOCTLIO 3N1EKTPUYECKMI aBTOMOBW/Ib 13 MOZENBHOTO Psja
Porsche! Camble coBpeMeHHble TeXHOIOrUM B COYETaHNM C AMHAMUKON 1

3¢ PeKTVBHOCTBIO 3TOr0 aBTOMOOWIS, NCNOb3yeMble MaTeprabl U 0CObeH-
HOe BHVMaHWe K AeTansm AenaroT Taycan OHOW 13 CaMblX XeflaeMblX Mo-
Jeneli B HacTosiLLee Bpems! CrieLlly OTMeTUTb, UTO yxe 6onee yem 30 000 3a-
ka30B 6bIN10 NONYYEHO Ha U3rOTOB/IEHE 3TOr0 aBTOMOBWAA MO BCemy MUpy!

Bbibpas ogHy 13 mogenei Taycan 4S, Taycan Turbo van Turbo S Bel nony-
YaeTe MONHOCTbLIO SNEKTPUYECKMIAF aBTOMOBUB C MONHBIM NPUBOAOM, KO-
TOpbI CMOXeT NpoexaTb 0T 333 Ao 450 kv 6e3 noz3apsaaky, B 3aBUCMMO-
CTW OT BbIGPaHHOW BepCuu.

He3abblBaeMble BeYaTNeHst Bbl MOXeTe MOoyYnTb OT CKOPOCTU, KOTO-
pyto passrBaeT asTomobub! Taycan 4S pasronsietcsa Ao 100 km/4ac Bcero
nnwb 3a 4.0 cekyHg, a Taycan Turbo v Turbo S pasroHstotcs g4o 100 km/yac
BCEro NLWb 3a 3.2 1, COOTBETCTBEHHO, 2.8 CeKYHA.

Porsche Taycan MoxeT 3aps>aTbCs OT PO3eTOK Pa3HbIX MOLLHOCTeNR. Ero
MOXHO 3apsiXaTb B TeueHne 5 MUHYT, 1 npoexaTtb 100 kM. [14 3Toro noHa-
J06UTCA po3eTka MOLLHOCTBIO 270 kW!

Kak >xe uHTepecHo 6yaeT onpo6oBaTts 3TOT aBTOMO6WL B Aene!

Porsche Center Moldova yxe nprH1MaeT 3akasbl Ha HOBbIV Porsche
Taycan, a nepBble Npe3eHTaLOHHbIe aBTOMOBWIN NOABATCA B CTPaHe B
nepsoii nonosuHe 2020 rogal #~
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@ ProCredit Bank

Plasticul in viata cotidiana - este oare

acesta necesar?

Impactul nostru asupra mediului este o tema actuala, iar noi, ca bancd, de ceva timp, ne implicam in micsorarea impactului

nostru, cdt si a clientilor nostri.

Astazi o0 sa scriem ceva mai personal, ceva ce abordeaza impactul
nostru asupra mediului, ca indivizi. Una din problemele pe care do-
rim s-o discutdm este ,,problema plasticului”. Unul din aspectele
»problemei plasticului” este microplasticul, care penetreaza solul
si ajunge pe mesele noastre prin legumele pe care le consumam,
microplasticul din apa pe care o bem, sau in pestii pe care Ti man-
cam. Alt aspect este, ca Tn tara noastra lipseste un cadru perfor-
mant de Tnlaturare a plasticului, prin distrugerea acestuia fara efec-
te sau cu efecte minime asupra mediului. Atata timp cat nu este
dezvoltat acest domeniu, noi, personal, putem Tncerca sa minimi-
zam utilizarea plasticului.

Mai jos este o lista, ne-exhaustiva, a catorva elemente pe care le
utilizam si carora le putem gasi alternative.

Utilizarea produselor din sticld

Spre exemplu, putem utiliza caserole din sticla pentru transporta-
rea mincarii. Aceste caserole pot fi folosite la Tncalzirea Tn cuptorul
cu microunde si sunt cu mult mai putin nocive pentru mediu si sa-
natatea noastra.

Utilizarea produselor din inox

Recipientele pentru apa de tip sport pot fi folosite din inox. Acestea
sunt mai durabile si usoare decdt cele din sticla. Pentru baie puteti
alege suport pentru sapun, pasta de dinti, periute, etc. din inox.

Tnlocuirea tacamurilor de unica folosintd plastice cu cele din inox
poate fi facutd o data si pe un termen indelungat.

Utilizarea produselor din lemn

Multe din obiectele de plastic din bucatarie, pot fi Tnlocuite cu pro-
duse din lemn. De exemplu, tocatorul pentru taiat legume/carne/
peste. n baie, puteti opta pentru periuta de dinti din bambus. lar
n dulapul cu haine, puteti Tnlocui umerasele din plastic cu cele din
lemn.

Gentile pentru cumpdraturi

Pungile din plastic le putem Tnlocui cu o geanta din bumbac, pe
care o putem utiliza permanent. Daca totusi folosim pungi din plas-
tic, atunci doar Tn cazuri absolut necesare.

Alternativele susnumite vi le propunem cu scopul de ava inspira sa
analizati ce utilizati Tn viata zi de zi si sa gasiti alte optiuni pentru
nlocuirea obiectelor cu substante nocive nu doar pentru mediu, ci
si pentru sanatatea noastra. Daca fiecare din noi ar face un pas spre
eco-responsabilitate, atunci toti impreuna am diminua Tntr-o masu-
ra ,,problema plasticului”.

Bancheri fiind, totusi, trebuie sa recunoastem ca plasticul ne face
viata mai usoard, doar ca acolo, unde sunt alternative sustenabile,
este important sa le alegem.
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Is plastic necessary in our

everyday lives?

The impact of human beings on the environment has been a hot topic for many years. Because of this, ProCredit Bank has made
it part of its mission to reduce its own environmental impact as well as that of its clients.

Today we would like to focus on something more personal, some-
thing that addresses our impact on the environment as individu-
als. One of the major environmental issues we face is the “problem
of plastic” and in particular microplastics, which penetrate the soil
and their find their way into our food through the vegetables we eat,
the water we drink, and the fish we cook. Our country has no simple
means of eliminating plastic with minimal impact on the environ-
ment. As long as there are no new removal technologies or alter-
natives developed in this area, it is our personal responsibility to
minimise our own use of plastic.

Here is a short list of items we can use to substitute plastics:

Glass

Do you remember how our parents and grandparents bought milk in
glass bottles? Do you recall how they traded the empty bottles for
full ones? Unfortunately, we no longer have such a system in place;
however, we can use bottles and jars as food containers. Most glass
is microwave safe and is much less harmful to the environment and
our health.

Stainless steel

When it comes to sports drinking bottles, there are many models
made of stainless steel available on the market. They are durable
and lighter than glass. In the bathroom, you can use stainless steel

holders for soap, toothpaste, toothbrushes, etc. Disposable plastic
cutlery can be replaced with stainless steel forks and knives that
last a lifetime.

Wood

Many plastic items in the kitchen can be replaced with wood
products. Cutting boards for vegetables/ meat/ fish, for example.
In the bathroom, you can use a bamboo toothbrush. Even in your
wardrobe, you can replace plastic hangers with wooden hangers.

Shopping bags

Why not replace plastic shopping bags with more durable cotton
bags? However, if we use plastic bags, we should only take them in
absolutely necessary cases.

All these alternatives are designed to inspire you to take a closer
look at the items you use in your daily life and to actively look for en-
vironmentally friendly and healthier alternatives. If each of us takes
the step toward eco-responsability, then all toghether we would
lessen the “problem of plastic”.

As financial professionals, we cannot deny the fact that plas-
tic does in fact make our lives easier, but wherever sustaina-
ble alternatives exist, it is our responsibility to take advantage
of them.



INTERVIEW

VIARINA LUCA

De desert te poti indragosti ca de un barbat!
You can fall in love with a desert like with a man!

Scolita la Lyon, la una din cele mai bune
academii de patiserie din lume, Marina
Luca este hotdratd sa dezvolte cultura
servirii deserturilor, in Moldova. Desertul
este 0 emotie si naste amintiri, de aceea
trebuie tratat ca atare, povesteste ea,
inchizand ochii, ca si cum gandurile i-ar
fi fost furate de o amintire dulce si duse
undeva departe. Gresesti daca il servesti
la repezeald, pierzi din arome daca gusti
din cateva feluri de desert sorbind ceai,
in loc de apd! Exista niste reguli de bon
ton, la masd, atunci cand vorbim despre
dulciuri.
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Marina Luca studied in Lyon at one of
the world's best Pastry Academy and
is determined to develop a culture

of serving desserts in Moldova. The
dessert represents an emotion and

it creates memories, which is why it
should be treated accordingly, tells
Marina, closing her eyes as if she was
stolen by a sweet memory and taken
somewhere far. It is wrong to eat it
quickly and you lose its aromas if you
taste more desserts sipping tea instead
of water! There are some rules when
talking about sweets.
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Text
Anna Smolnitchi
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arina Luca a gustat din cele mai rafinate deserturi
de pe glob, dar caisele din copilarie, macul, painea
cu unt si halvaua, precum si prunele din Calarasi, ra-
man pentru ea o dulceat3 fard de egal. Tsi doreste cu
tot dinadinsul aceste ingrediente, in deserturile sale, dupa care
sa zboare la Chisinau gurmanzii din toata lumea, inclusiv france-
zii. Marina stie cum e sa fii innebunit dupa gustul unui desert, sa
nu poti dormi noptile gandindu-te la el, ca apoi sa iei un bilet la
avion si sa fugi la restaurant pentru o Tmbucatura din ,vinovatul”
pentru noptile fara de somn. Dar sa le luam, pe toate, pe rand.
Urmeaza un interviu delicios cu Marina Luca, studenta Academiei
lui Alain Ducasse si stagiara restaurantului cu 3 stele Michelin -
Plaza Athénée din Paris.

La inceputul verii, intdlnisem pe cineva la usa acestui res-
taurant. O tanara, foarte grabita, de parca risca sa piarda
ultimul tren din ziua aceea, spre o destinatie numai de ea
stiuta, imi spunea ca vrea sa guste pentru ultima oara din
deserturile tale, caci te mutai la Londra. M-a invitat sa le in-
cerc si eu, precizdnd ca sunt divine si ca orice om trebuie sa
le serveasca macar o data in viata. A renuntat si la dieta de
dragul ultimei Intalniri cu aromele amestecate de tine, cu
deosebita iscusinta. Acum nu inteleg, ce faci la Chisinau?

n luna martie, am absolvit Academia lui Alain Ducasse si am re-
venit la Chisindu, cand, surpriza, primesc o oferta de munca de
Chef patiser, la Toulouse, intr-un restaurant ce a avut candva o
stea Michelin si a pierdut-o. Proprietarii s-au gandit sa o recupe-
reze cu deserturi noi.

Apoi asa, iubirea trece prin stomac si... obligatoriu, cu
dulceata. Declaratiile de dragoste se fac printre bule de
sampanie (sau Tnghitituri de vin) si desert.

Eu, personal, nu prea sunt de acord cu opinia ca poti castiga
clienti cu deserturi. Consider ca Intr-un restaurant cu stele
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arina Luca has tasted some of the most refined des-

serts in the world, but the apricots from her child-

hood, the poppy seeds, the bread with butter and

halvah, as well as the plums from Calarasi will al-
ways have a unique sweetness for her. She wants these ingre-
dients in her desserts to make people fly all over the world in
Chisinau and to taste them, including French people. Marina
knows what it's like to be crazy about a dessert, not being able to
sleep at night, thinking about it and taking the next flight to the
place it serves the “guilty pleasure”. But let's take them one at a
time in a delightful interview with Marina Luca, student of Alain
Ducasse Academy, with internship at three Michelin stars restau-
rant - the Plaza Athénée in Paris.

Early this summer, I've bumped into someone in front of this
restaurant. A young woman, in a hurry, as if she was losing
her train, to an unknown destination, told me she wants to
devour one of your desserts for the last time, because you
were moving to London. She invited me to taste them, men-
tioning that they are divine and that every human being
must try them at least once in their lives. She even aban-
doned her diet for the sake of this last meeting with your ex-
quisitely mixed aromas. Now, | don't understand, what are
you doing in Chisinau?

In March, | graduated from Alain Ducasse Academy and returned
to Chisinau, when, to my surprise, | received a Pastry Chef job
offer at a restaurant in Toulouse, that had once a Michelin star,
but lost it. The owners thought to regain it with new desserts.

Thus, love goes through the stomach and mandatory, with
sweetness. The love declarations are made through cham-
pagne bubbles (or sips of wine) and a dessert.

| personally don't consider that one can earn customers with
desserts. | think in a Michelin-starred restaurant the strong



INTERVIEW

Michelin baza este - la couisine, adica felurile principale de man-
care, apoi deserturile. Totusi, experienta mi-a demonstrat ca se
poate si altfel. Am lucrat 4-5 luni la Les Oliviers, perioada in care
localul a reusit sa devina cel mai bun restaurant din regiunea
Toulouse.

Pentru ca erai tu acolo, cu deserturile tale?

Nu, pentru ca am muncit cu totii. Pot spune doar ca, de cand
am aparut acolo, deserturile au fost solicitate tot timpul. Sa ex-
plic ceva, in acest context! intr-un restaurant, sunt doud metode
de a servi masa: aperitivele si felul principal, ori felul principal si
desertul. De cand am aparut eu acolo, oaspetii cereau doar fe-
lul principal de mancare si desert. Nimeni nu lua aperitive si fe-
lul principal. Pentru mine e un semn bun, care ma motiveaza si
astazi.

Deci viata ta era dulce acolo, de ce ai plecat?

Eu ma plictisesc repede.

lar la Londra ce ai facut?

Eram la Toulouse, in sudul Frantei, in muntii Pirinei, cand re-
staurantul Dorchester de la Londra cduta un Chef patiser (n.r.
acest restaurant ii apartine celebrului Alain Ducasse si are trei stele
Michelin). In vacanta mea la Londra, am imprimat CV-ul si m-am
cerut la munca. Doar ca, atunci, nu cunosteam un detaliu - pro-
gramul de lucru este de 16 ore si mai mult. E foarte dur si obo-
sitor. Tot atunci, am depus dosarul la unul dintre cei mai buni
patiseri ai momentului - Dominique Ansel (n.r El a inventat asa-
zisul ,,cronut” - blat de croissant in formd de gogoasd. Tot Ansel a in-
ventat cookie shot-ul cu lapte - ceasca de cafea din biscuit). Tn anul
2016, a fost declarat cel mai bun Chef din lume. Dominique Ansel
detine 3 restaurante - la Los Angeles, New York si Londra. Desi e
francez, nu are niciun restaurant in Franta, probabil pentru ca i
place sa Imbine tehnica franceza cu gustul american. Deserturile
lui sunt, pot sa zic, cu adevarat contemporane. in fine, m-au ac-
ceptat ambele restaurante si am mers la fiecare dintre ele pentru
o0 zi de proba.
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point is its cuisine, its main dishes, and then come the desserts.
However, experience has shown me that it can be otherwise. |
worked for about 4-5 months at Les Oliviers, during this peri-
od the restaurant became the best restaurant in the Toulouse
region.

Was that because you were there with your desserts?

No, it was because of our common effort. | can only say that, sin-
ce | came there, the desserts have been requested all the time.
Let me explain something in this context! In a restaurant, there
are two ways to serve meals: appetizers and a main course, or

a main course and dessert. And since | showed up there, guests
have only been asking for the main dish and dessert. No one
took appetizer and main course. For me it was a good sign, whi-
ch motivates up to this day.

You had a sweet life there. Why did you leave?

| get bored really quickly.

What did you do in London?

I was in Toulouse, in the south of France, in the Pyrenees moun-
tains, when Dorchester restaurant (that belongs to the famous
Alain Ducasse and has three Michelin stars) from London was look-
ing for a pastry Chef. During my holiday in London, | printed out
my CV and applied for the position. But at that moment | didn't
know that there would be a minimum of 16 hours shift schedu-
le. It is very tough and exhausting. At the same time, | submitted
another application to one of the best pastry chefs of the mo-
ment - Dominique Ansel (He invented the so-called “cronut” - a
doughnut from croissant-like dough. He is also the inventor of the
cookie milk shot - a chocolate chip cookie shaped as a shot glass,
Ed.). He was named World's Best Pastry Chef in 2016. Dominique
Ansel owns 3 restaurants - in Los Angeles, New York and
London. Although he is French, he has no restaurant in France,
probably because he likes to mix the French technique with the
American taste. What | can say is that his deserts are truly con-
temporary. Anyway, | was accepted in both restaurants and |
went in each of them for a one day test.
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Siii...?

Si am Inteles ca nu vreau sa mi sacrific sandtatea si viata perso-
nald in schimbul unui loc de munca la Dorchester. In restauran-
tele cu stele Michelin, clientul este cel mai important. Trebuie
sa lucrezi pana la ultimul oaspete, poate fi miezul noptii sau

ora 2, 1n total 16 ore pe zi, ba chiar mai mult. Si asa, cinci zile pe
saptamanal

Tu cum ai ajuns la deserturile franceze?

Totul ainceput cu o poveste de dragoste. In liceu, faceam torturi
la comanda, in mare parte ,,naked cake” (atunci cand prin crema
se intrevad blaturile). S-a incheiat povestea de dragoste, am in-
cheiat si acel ,capitol” de patiserie, mai ales ca astazi fac altfel de
deserturi. Cand ma uit la deserturile mele de atunci, mi se face
rusine! Dupa ce am facut academia lui Ducasse, profesionalis-
mul meu a crescut esential. Dar ce faceam, eu, de fapt, in liceu?
Eu vedeam deserturi pe Instagram si incercam sa le obtin in bu-
catarie, testand diverse combinatii. Familia mea nu ma sustinea,
voia sa fac medicina. O singura persoand ma incuraja sa imi
transform pasiunea in meserie. A aparut acel tanar in viata mea
si mi-a zis: , Tu poti mai mult!” A scris in Google: ,The best pastry
school in the world” si click! Mi-a zis sa Tmi depun dosarul la una
din trei cele mai bune academii de patiserie din lume. ,Nici nu
potvisa la asa ceva. E prea scump!”, am raspuns eu. lubitul a in-
sistat, iar In trei ani am adunat suma necesara pentru plata stu-
diilor la Academia lui Alain Ducasse. Nu aveam weekend-uri, nici
eu, nici el. Munceam non-stop, ca sa adundam o suma, pe care o
dai la procurarea unui apartament. ,Dar ce se aude cu franceza ta,
Marina? La ce nivel e?”, ma intreba el, cu doar jumatate de an ina-
inte de plecarea mea la studii. Pot spune ca egala cu... zero. Am
ros cartile, timp de 4 luni, iar in ziua in care am aflat ca sunt ac-
ceptatd - am plans! Nu Tmi venea sa cred ca sunt atat de aproape
de visul meu.

A meritat sacrificiile?

Priveste deserturile pe care le am aici. in liceu, patiseria era un
hobby. Dupa Academia lui Ducasse, nu ma sfiesc sa spun ca
am o profesie. Dar am muncit timp de un an si ceva, pana am
ars. Orele incepeau la 5 dimineata si se incheiau la 20.00. La
Academie eram ca la armaté. Intarzii cinci minute, nu te lasa ni-
meni in clasa!

Inteleg c3 incercau s& imite programul dur din restaurantele
cu stele Michelin...

Da, exact! Nu aveai voie sa lipsesti. Patru absente, si ramaneai
fara diploma! Am ajuns sa trdiesc sindromul ,burnout”. Eram
epuizata fizic, emotional si psihic. Ma trezeam la ora 2 noap-
tea de la senzatia ca nu pot respira. Glanda mea tiroida a avut
de suferit din cauza stresului. Dar asta a ramas in trecut. In cele
din urma, mi-am luat diploma si sunt extrem de fericita. Aceasta
experientd, insa, a devenit o lectie pentru mine, care m-a de-
terminat sa renunt la Dorchester. Am inteles ca nu merita sa
platesti cu sandtatea pentru un nume in CV. E adevarat, iti creste
valoarea ca profesionist, dar cere mari sacrificii. Ma voi intoarce
la Dorchester pentru stagiere doar, pentru a ma perfectiona. Eu
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And???

I understood that | don't want to sacrifice my health and per-
sonal life for a job in Dorchester. The client is everything in a
Michelin-starred restaurant. You work till the last customer and it
can last up to 12 or 2 am, meaning a total of 16 hours or more of
work, 5 days a week.

How did you get to French desserts?

Everything started from a love story. In high school, | was pre-
paring custom cakes, mostly “naked cakes” (with less frosting
and exposed layers). My love story was over, so | closed that
sweet chapter, too. Especially that now | make different types

of desserts. Looking back at those desserts, I'm ashamed now!
After completing Ducasse's academy, my professional skills grew
substantially. But in my high school period what | was doing

was to replicate in my kitchen the picture of desserts seen on
Instagram. My family didn’t support me. They wanted me to do
medicine. Just one person encouraged me to turn my passion
into a job. That young man, who appeared in my life, told me
“You can do more!". He wrote in Google: “The best pastry scho-
ol in the world” and told me to submit my application to one of
the three best pastry academies in the world. “l can't even dream
of it. It's too expensive!” | replied. My boyfriend insisted, and in
three years we gathered the necessary amount for the cost of
studies at the Alain Ducasse Academy. We had no weekends,
neither me nor he. We worked non-stop to collect that amount
of money, that you could buy an apartment. “Marina, what abo-
ut your French language?” he asked me half a year before | wo-
uld go to study. | told him it was somewhere around zero. And |
enrolled into an intensive language course for 4 months. The day
I was accepted, | cried! | just couldn't believe that I'm so close to
achieving my dream.

Was it worth the sacrifice?

Look at these desserts. In high school the pastry was a hobby,
but after graduating the Ducasse Academy | am not ashamed to
say that it is my profession. | worked very hard during my stu-
dies. The classes began at 5 am and lasted till 8 pm. It was like
in the army and if you were late for 5 minutes, you were not
allowed in the classroom.

| guess they were trying to simulate the tough schedule of a
restaurant with Michelin stars.

Yes, exactly! You weren't allowed to skip classes. Four absences
and you wouldn't get the diplomal! | have experienced the “bur-
nout” syndrome. | was physically, emotionally and mentally exha-
usted. | was waking up at 2 o'clock at night from the feeling that |
couldn't breathe. My thyroid gland suffered from the stress. But
itis all in the past now. Finally, | got my diploma and | am extre-
mely happy. However, this experience was a good lesson for me
and it made me give up Dorchester. | understood that health is
more important than a name in my CV. No doubt, it increases
your value as a professional, but it requires great sacrifices. | will
return to Dorchester, but only for an internship, to improve my
skills. 1 am not interested in the world’s best chef title, but | want
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Tnsa nu vreau titlul de cel mai bun Chef din lume, nu am aseme-
nea ambitji. Tmi doresc sa fiu foarte buna in meseria mea si sa
fac deserturi din pasiune, din placere. Am acum un scop: sa fac
deserturi dupa tehnicile clasice franceze, dar folosind in exclusi-
vitate ingrediente moldovenesti.

Dar deserturile noastre, traditionale, au un loc in bucataria
ta?

Scopul meu este sa stilizez deserturile bine cunoscute de
moldoveni - baba neagra, placinta cu mac, prunele cu nuci,
cornisoarele.

Le vei stiliza Tn patiseria ta? in ce colt al orasului o vei
deschide?

Propun sa nu vorbim despre asta. Vreau initial, sa vad rezul-
tatul! Vreau sa am acele deserturi, care sa ,le taie rasuflarea”
oaspetilor, Tn momentul degustarii. Sa nu mai existe in acea cli-
pa nimic altceva, poate doar o amintire si o emotie traita demult.
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to be very good at my job and to make desserts with passion and
pleasure. My goal now is to make desserts by classic French tech-
niques, but using exclusively our Moldovan ingredients

What about our traditional desserts? Do they have a place in
your kitchen?

My goal is to reinvent our well known desserts like - black
baba, poppy pie, plums filled with walnuts, crescent rolls.

Will the reinventing take place in your own pastry shop?

| don’t want to touch this subject. Firstly, | want to see the re-
sults! | want to make those desserts that will take the customer’s
breath away, when tasting. So, that there is nothing else in that
moment, except maybe a memory or an emotion from the past.
This is what the dessert is for me: an emotion, a flashback. Once,
| literally fell in love with a dessert, in the same way you can fall
in love with a boy. | know it sounds crazy, but it happened. All of
my senses were touched by that dessert. | flew from Toulouse to
Paris, after several months of agony and dreaming of it every ni-
ght. So, | took the plane to try it one more time.

What is his (the dessert’s) name?

Philippe Conticini is the author of the dessert | fell in love with. It
was a winter dessert.

You are telling me that there is also a seasonal classification
of desserts?

The seasonal ingredients speak about the quality of the product
and the professionalism of the pastry chef. Now, in winter time,
citrus fruits, hazelnuts, nuts, chocolate are more used. Summer
belongs to strawberry and basil tarts, and in general - to fruits.
In autumn we serve pears, apples, plums. A professional can’t
afford to make a strawberry dessert in the middle of winter. It's
inadmissible! You will not impress the customer, because the
strawberry has neither the taste nor the nutritional properties
that we enjoy so much in its season.

Are there any rules for serving French desserts?

Yes, there are some important rules. The desserts must be con-
sumed at room temperature, about 20 minutes after being re-
moved from the refrigerator. If you taste more types of desserts,
you can drink only water in between, not tea, wine or anything
else. There are desserts that should be served at the latest 6 ho-
urs after they were prepared. After 7 hours, the tart crust won't
be as crunchy.

Do you have a notebook with recipes? Maybe you want to re-
lease a book?

Don't ask me about recipes! When someone asks for recipes, |
don't know how to respond. They are kept in my head, after my
experiments. There are a lot of professional details to keep in
mind when preparing a high-class dessert for top restaurants.
You also need special utensils. | have some books, better said the
pastry manuals from the Academy, but | rarely open them.
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Pentru mine, un desert este o emotie si 0 amintire. Eu chiar
m-am Indragostit odata de un desert, asa cum te indragostesti
de un bdiat. Stiu cd suna a nebunie, dar asa e. S-au implicat toa-
te simturile. Pentru acel desert am zburat din Tolouse la Paris.
Dupa ce m-am chinuit cateva luni, visand la el, am urcat in avion
si am mers sa il mai mananc o data.

Cum il cheama pe desert (vorbim ca despre un barbat, daca
tot zici ca te-ai indragostit de el)?

Philippe Conticini. Desertul lui e cel de care m-am indragostit. E
un desert de iarna.

Vrei sa imi spui ca deserturile se deosebesc si dupa sezoane?

Sezonalitatea ingredientelor vorbeste despre calitatea produsu-
lui si despre profesionalismul patiserului. Acum, iarna, se folo-
sesc multe citrice, alune, nuci, ciocolata. Vara le apartine tartelor
cu capsune si basilic, in general - fructelor. Toamna servim para,
mere, prune. Un profesionist nu-si poate permite sa faca un de-
sert din capsune in plind iarna. E inadmisibil! Nu vei emotiona cli-
entul, caci capsuna nu are nici gustul, nici proprietatile nutritive
de care ne bucuram atunci cand e sezonul ei.

Exista reguli de servire a deserturilor preparate dupa tehni-
cile clasice franceze?

Da, ar mai fi una importantd. Deserturile se consuma la tempe-
ratura camerei, cam dupa 20 de minute de cand le-ai scos din fri-
gider. Cand gusti mai multe feluri de desert, trebuie sa consumi
apa, nu ceai, vin ori altceva. Sunt deserturi care se servesc cel tar-
ziu dupa 6 ore de cand au fost preparate. Deja dupa 7 ore, blatul
unei tarte, de exemplu, nu va mai fi la fel de crocant.

Ai un caiet cu retete, poate lansezi si o carte?

Nu ma intreba despre retete! Cand cineva mi le cere, nici nu stiu
cum sa le raspund. Retetele sunt la mine Tn cap, obtinute prin ex-
perimente. Sunt foarte multe detalii profesionale de care tii cont
atunci cand prepari un desert de clasa inaltd, pentru restauran-
te de top. Ai nevoie si de ustensile speciale. Am primit niste carti,
mai degraba manuale de patiserie de la academie, dar nu prea le
deschid.

Si atunci, de unde te inspiri?

Inspiratia vine in timpul calatoriilor. Fiind gurmanda, primul lu-
cru pe care il fac intr-un oras strain este sa caut locuri unde se
mananca gustos. Escapadele ,gourmande” reprezinta una din-
tre metodele prin care Tmi antrenez si Imi sensibilizez paleta
gustativa. Sursa de inspiratie poate fi si o limonada de ghimbir,
dar de cele mai multe ori, noile idei culinare apar atunci cand

nu le caut. Mergand pe drum, Tmi poate veni spontan gandul

de a experimenta cu floarea de salcam. Tot ce ne inconjoara se
numeste inspiratie, iar daca o vedem sau nu, depinde de cat de
prezent si constient traim. Desertul este o emotie purd, o aminti-
re. Avand cunostinte si tehnici, patiserului nu i ramane decat sa
imbogateasca desertul cu energia pe care o emana. Cand pui o
parte din sufletul tau acolo, oamenii te vor simti. Produsul capata
valoare, atunci cand are o poveste in spate. #~

‘

Then where do you get your inspiration from?

| get inspired from my traveling. Being a gourmand, first thing

I look for in a new city are the places with tasty food. My gour-
met getaways are the ones that train and sharpen my food pa-
late. | can even be inspired by ginger lemonade, but most of the
times my culinary ideas come when | am not looking for them.

| could be walking when an idea of experimenting with acacia
flower can appear. Everything around us is a source of inspira-
tion, and whether we see it or not depends on how present and
consciously we live. The desert is a pure emotion, a memory.
Having knowledge and techniques, the pastry chef can only enri-
ch the dessert with his/her energy. When you put a piece of your
soul, people will feel it. A great product has value when it has a
back-story. #
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Castel Mimi pregdteste proiecte grandioase

CASTEL pentru urmatorul sezon turistic.
M I M I Castel Mimi prepares ambitious projects for the next tourist season.
1893

Castel Mimi, primul chdtegu veritabil al Moldovel, fondat in 1893,
continud s3 atragd tot mai multi vizitatori, Sezonul 2019 a fost ca
niciocdata bogat in eveniments, cu peste douazec de concerte, serate
muzicale, prezentdri 51 expozitil, care au intrunit caspeti din mai bine de
cincizeci de 1ari ale lumii.

Castel Mimi, the first authentic chateaguw of Moldova, established in 1893,
continues to attract more visitors. The season of 2019 held a record
nurmber of events — over 20 concerts, musical evenings, presentations
and exhibtions, that gathered guests from about 50 countries.

cristina Froloy, director general al Castel Mimi, spune ¢d: "Pentru anul
viiter ne propunem sa finalizam hotelul, care va cuprinde zece suite si
patru apartamente, SPA-ul destinat terapiilor cu vin gi un pavilion de
joaca pentru capii. Cat tine de eveniments, echipa pregatests projecte si
mai ambitioase pentru urmatorul sezen turistic, pe cand restaurantul
din incinta complexului va continua s3 bucure publicul prin selecte
compozitii culinare,

Cristina Frolov, the general director of Castel Mirmi, says that: For the next
year we plan to finish the hotel that will feature 10 suites and 4
apartrments, the SPA for wine therapy and the Pavilion with a
playground for children. What regards the event planning, we have in
mind some  ambitious projects for the following season, while our
restaurant will continue te delight gquests with some excellent culinary
compositions.

Tm anul 2020, vindria are in plan lansarea mai multor vinuri de calitate, cu
rmaturare in butoaie de stejar. De fapt, Castel Mimi dispune de cel mai mare
stoc de buteaie din Moldova, vinurile maturandu-se la morment in peste 700
de baricuri, aflate In largul beciurilar istarice, care zilnic sunt accesibile pentru
vizite prin intermediul tururilor cu degustan de vin, organizate la chateao.

In 2020, the winery is preparing to lunch several high quality wines matured in
oak barrels. In fact, Castel Mimi holds the biggest barrel storage in Moldova.
Mormentarily there are 700 barrigues used for wine maturation, located in the

historical cellars that can be visited daily through wine tours, organized at the
chdateau.

@ casteiMimi (O] castelmimiwinery A www.castelmimimd
s. Bulboaca, R. Anenii Noi, Republica Moldova
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THE "TREE OF LIFE” AGENDA

CULTURAL - TOURISTIC EVENTS

MOLDOVA

MILESTII MICI WINE RUN
UNDERLAND

MARTISOR

WINE VERNISSAGE

MAI VIN

ORHEIUL VECHI MOUNTAIN BIKE
MARATHON

URBAN VIBES

VELOHORA

MAI DULCE

iPROSOP

SPARKLING PARTY
STRAWBERRY HOLIDAY
DUMINICA MARE

ROSE DAY at CASTEL MIMI
FRUMOS COVOR BASARABEAN
DESCOPERA

FOLK COSTUME DAY

IAMANIA

HATS & WINES

LA VATRA OLARULUI VASILII GONCIARI
HODINA

WINEMAKERS BATTLE

DOR CALATOR

VINOPERA

"MARIA BIESU” INTERNATIONAL OPERA
AND BALLET FESTIVAL

PURCARI WINE RUN

OSIER FESTIVAL

BOSTANIADA

EUROPEAN HERITAGE DAYS

AT CASTEL MIMI

CHISINAU INTERNATIONAL MARATHON
ETHNO JAZZ

MUST FEST

ZIUA NATIONALA A VINULUI
COVORUL DORULUI

WINE VERNISSAGE

LOCATION OF THE
CULTURAL - TOURISTIC
EVENTS

www.moldova.travel



THE “TREE OF LIFE”
MOLDOVA acenoa 2020

2% Folklore and traditions @ Wine @ Musicand culture @ Sport www.moldova.travel

The events that are included in the calendar are organized and promoted with the support of Moldovan Investment Agency,
Moldova Competitiveness Project funded by USAID, Government of Sweden and Ukaid in cooperation with Ministry of Education, Culture and Research,
National Inbound Tourism Association, National Office for Vine and Wine and private partners



MY MOLDOVA

Milestii Mici
Wine Run
Unique race through
Milestii Mici wine cellars

When? February 9
Where? Milestii Mici

Esti un alergator pasionat si iti plac aventurile? Wine Run Are you an avid runner who likes adventures? The Wine

este o cursa unica din Europa, desfasuratd la adancimea de Run is a unique 10k race in Europe, held at a depth of 100 m
100 m prin galeriile subterane ale complexului Milestii Mici, pe through the underground wine cellar of the Milestii Mici. In 2020
o distanta de 10 km. in 2020 competitia va avea loc pe data de the competition will take place on February 9. All amateur and

9 februarie. Toti doritorii, sportivii amatori si profesionisti, pot professional athletes are welcome to participate by registering
participa la Wine Run 2020, inregistrandu-se online. online.

Rockhausen

Winter Edition .l'l.ﬂ; 15 FEBRUARIE 2020
M PLATOU NR 1 MOLDOVA FILM

Rock Music Festival FESTIVAL

When? February 15 ALTNE IR THE BARE - WINTER [OITIDR

Where? Chisinau, Moldova Film

Studio

Pe 15 februarie 2020, la Moldova Film, va avea loc On the 15th of February, 2020, at Moldova Film Studio, the
Rockhausen Winter Edition, cu Alternosfera, Cronic, The Winter Edition of Rockhausen music festival will take place.
Glimpse, Flashblood, Denorm, The Wax Road, Siaj si Cosmos in Headliners: Alternosfera, Cronic, The Glimpse, Flashblood, Denorm,
Buzunar. The Wax Road, Siaj and Cosmos in Buzunar.
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MY MOLDOVA

Sukhishvili
Georgian National
Ballet

Dance Concert

When? February 16
Where? Chisinau

.Sukhishvili” este cea mai cunoscuta companie de dans “Sukhishvili” is the most notorious dance group from Georgia.
din Georgia. In cele dou3 ore ale spectacolului ,Sukhishvili”, During their 2-hours performance, the visitors will witness a true
spectatorii vor fi martorii unei aventuri in spirit georgian, zu- adventure in Georgian style painting all the changes this people
gravind toate schimbadrile caracteristice existei acestui popor. have gone through the years. Traditional Georgian dances, acroba-
Dansurile traditionale georgiene, acrobatiile cu sabii si cutite tic performance with swords and knives will impress even the most
vor impresiona chiar si cel mai sceptic public. sceptic public.

Albert Hall, The Coliseum, The Metropolitan Opera, Madison Albert Hall, The Coliseum, The Metropolitan Opera, Madison
Square si La Scala sunt doar cateva dintre salile de spectacol Square and La Scala are some of the great places where the

pe scenele cdror Baletul National Georgian a urcat. Sukhishvili National Georgian Ballet has performed. Sukhishvili is the first tra-
este prima companie de dans traditional care a jucat pe scena ditional dance team to perform on the La Scala stage in Milan and
La Scala din Milano si singura care a avut 14 reprezentatii, sta- the only one to have 14 performances, thus setting a world record.

bilind astfel un record mondial.

Underland Wine &
Music Fest

Unique race through Milestii Mici
wine cellars

When? February 29
Where? Milestii Mici

Ce ar putea ascunde beciurile Milestii Mici in afara de aro- What is residing within Milestii Mici’s cellars, stone laby-
ma imbatatoare de vin, mii de butoaie, racoarea labirin- rinths and decades of history? Mesmerizing wines, thousands
telor de piatra si decenii de istorie? Underland Wine&Music of barrels and so much more. Underland Wine & Music Fest is
Fest este primul si unicul festival subteran al vinului si muzicii the first and only underground wine and street music festival

stradale din lume, care se desfdsoara integral sub pamant, in le-  in the world, taking place in the legendary underground city of
gendarele crame de la Milestii Mici si aduna peste 100 de artisti. ~ Milestii Mici. Fairy tales will connect with reality, while wine flows
Aici basmele se impletesc cu realitatea, minunile se intalnesc la alongside the sound of music. More than 100 national and inter-

fiece pas, iar vinul curge garla mereu si muzica rdsuna. Artisti national exhibitors will display their talents ranging from street
si cantdreti de stradd, jonglori si magicieni, statui vii, mancare artists, jugglers, magicians to live statues. Delicious food and
delicioasa si multe feluri de vin rosu, alb, spumant si izvar - va ample red, white and sparkling wines await you in the streets
asteaptd pe strazile si in pietele orasului Underland! #~ and squares of Underland city! #~
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FAUTOR

N ERY

Viénzari externe, VIP:
Ruxanda Lipcan
Marketing and Sales Director
+373 6914 09 20

ruxanda.lipcan@fautor.md

Fautor Winery este o companie de familie
ce si-a propus sa creeze vinuri care inspira
si daruie emotii, incurajeaza un stil de viata
frumos si de a privi vinul prin prisma artei.
Exista patru factori care ne fac unici:
terroir, soiuri indigene, traditiile locale in
vinificatie si tehnologiile. Terroirul special
al podgoriilor Fautor este creat de Co-
drii, Dealurile Tigheci si Terasele Prut, iar
altitudinea lor este cea mai Tnalta in sudul
Moldovei. Implementarea tehnologiilor
avansate europene, combinate cu traditiile
si retetele locale, ne-au permis sa cream

vinuri unice in lume.

Fautor Winery is a family company that
aims to create wine that inspires and gives
emotions, encourages a beautiful lifestyle
and to look at wine through art.

There are four factors that make us unique:
terroir, indigenous varieties, local traditions
in winemaking and technologies. The spe-
cial terroir of Fautor vineyards is created

by Codrii, Tigheci Hills and Prut Terraces,
and their altitude is the highest in southern
Moldova. The implementation of advanced
European technologies, combined with
local traditions and recipes, allowed us to
create unique wines in the world.
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NEGRE

FETEASCA NEAGRA
RARA NEAGRA

ANUL RECOLTEI

|CE WINE

TRAMINER
MUSCAT OTTONEL

ANUL RECOLTEI

ILLUSTRO

CABERNET SAUVIGNON

MERLOT

ANUL RECOLTEI
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RESERVE CHARDONNAY

ANUL RECOLTEI

DOR

RESERVE CABERNET
SAUVIGNON

ANUL RECOLTEI

DOR

TRAMINER CHARDONNAY

ANUL RECOLTEI

BOSTAVAN

VIP Sales
Denis Malai +373 68 5511 02

Western Europe Sales
Dumitru Cornea +373 6910 88 53

Vinaria Bostavan combina perfect traditiile
vinificatiei cu tehnologiile moderne. Solul
ce hraneste vita-de-vie, soarele care
patrunde in toate boabele de struguri si
sinergia cu natura sunt deja prezente pe
podgoriile Tngrijite cu cea mai mare atentie.
Fondata in anul 2002, Vinaria Bostavan are
n gestiune peste 602 ha podgorii proprii in
microzonele Onesti si Etulia si se numara
printre cei mai mari exportatori de vinuri
de calitate din Moldova, cu parteneri in
peste 30 de tari ale lumii. De Ziua Vinului,
Vinaria Bostavan a fost distinsa cu Premiul
Mare pentru merite deosebite in fabricarea
vinurilor de calitate Tnalta.

The Bostavan Winery combines winemak-
ing traditions with modern technologies.
The soil that feeds the grapevine, the sun
that penetrates into all grape berries and
the synergy with nature are already pres-
ent in the carefully cultivated vineyards.
Founded in 2002, the Bostavan Winery
has over 600 hectares of vineyards in the
micro-zones of Onesti and Etulia. It is one
of the largest exporters of high-quality
wines from Moldova, it has partners in over
30 countries of the world. On the National
Wine Day, the Bostavan Winery was award-
ed the Grand Prix for outstanding merits in
the production of high quality wines.
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- Chateau -
VARTELY

WINE. CULTURE AND LEISURE RESORT

Sales:
sales@vartely.md,
Tel. +373 22 82 98 81

Vinaria Chéteau Vartely - o perla in
industria vinificatiei si cartea de vizita a
Moldovei recunoscuta si apreciata de-a
lungul timpului pentru calitatea vinurilor
sale. Plantatiile proprii de vita-de-vie din
regiunile Codru si Stepa Bugeacului ale
Moldovei asigura calitatea Tnalta a vinurilor
create. Microclima din aceste zone permite
producerea unor vinuri unice. Mandria
vinariei o reprezinta colectia de vinuri
apreciate an de an cu medalii la con-
cursuri internationale de mare prestigiu.
Anul 2019 a fost unul remarcabil, vinurile
Chéteau Vartely fiind premiate cu 45 de

medalii.

Chéteau Vartely winery is a pearl of the
wine industry and Moldova's visit card,
well-known and appreciated for the quality
of its wines. Own vineyards located in the
Codru region and in Bugeac steppe guaran-
tee the exquisite quality of grapes. Where-
as, the microclimate of these areas enables
the creation of some of the most unique
wines. The winery's pride is represented

by the collection of awards winning wines
appreciated year by year with medals at
prestigious international competitions. The
2019 was a remarkable year, as Chateau
Vartely wines have received 45 medals.
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TARABOSTE
ROSU

CABERNET SAUVIGNON,
MERLOT

ANUL RECOLTEI

TARABOSTE

PINOT NOIR

ANUL RECOLTEI

INDIVIDO

CABERNET-SAUVIGNON
MERLOT
ROSE

ANUL RECOLTEI
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RADACINI
RESERVE 15

ANUL RECOLTEI

VINTAGE
CABERNET

SAUVIGNON &

MERLOT

ANUL RECOLTEI

VINTAGE
PINOT NOIR

ANUL RECOLTEI

z

RADACINI

VIP Sales Moldova:
Alla Brega
(+373) 796 00 321
Export Sales:
Veaceslav Nivnea
(+373)796 00 368

Radacinile dragostei noastre pentru
faurirea vinului pornesc din aspiratia catre
perfectiune. Noi am acordat atentie deose-
bita tuturor detaliilor. O mie de hectare de
podgorii proprii din cele 3 zone vitivinicole
ne cladesc increderea n calitatea strugu-
rilor ce-i folosim la producerea vinului nos-
tru. Tehnologiile moderne de vinificatie si
echipa de profesionisti care Tsi fac meseria
cu dedicatie si pasiune ne permit sa pro-
ducem vinuri cu personalitate. Rezultatul
efortului depus se revede Tn cele peste 100
distinctii acordate la concursuri mondiale

degustationale.

The roots of our love for winemaking

grow from the desire to create perfection.
We paid close attention to all the details
to produce the wines of our dream. One
thousand hectares of own vineyards in 3
winegrowing regions build our confidence
in the quality of the grapes we use. Modern
winemaking technologies and professional
team allow to produce distinctive wines.
The result of our effort is evidenced by
more than 100 awards from prestigious
wine world competitions.
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Sales:
Adrian Cojocaru, Export departament,

email: cojocaru@driada-wine.com

Suvorov-Vin detine peste 500 ha de pod-
gorii in zona de sud a tarii, unde conditiile
climaterice sunt perfecte pentru viticultura
de calitate. Vinurile ,Suvorov” sunt produse
in stricta conformitate cu standardele eu-
ropene in vinificatie. Tn 2015 vinurile rosii
ale brandului au fost incadrate in categoria
IGP (Indicatie Geografica Protejata). Com-
pania aplica metode si tehnici moderne

de prelucrare a strugurilor, de filtrare cu
membrana, tratare ,la rece” si procese ste-
rile de imbuteliere. Procesul de productie
este supus controlului permanent si
combina traditiile seculare de vinificatie,
experienta si tehnologiile inovatoare.

Suvorov-Vin owns over 500 ha of vineyards
in the southern part of the country, where
climatic conditions are perfect for grow-
ing high-quality wine. The Suvorov wines
are produced in strict compliance with
European winemaking standards. In 2015,
red wines of the brand were classified as
PGl (Protected Geographical Indication).
The company uses modern methods and
techniques of grape processing, membrane
filtration, cold treatment and sterile bot-
tling processes. The production process

is subject to permanent control and
combines secular winemaking traditions,

experience and innovative technologies.
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KAZAYAK

VIORICA

ANUL RECOLTEI

KAZAYAK

MERLOT ROSE

ANUL RECOLTEI

BARZA

CABERNET-SAUVIGNON

ANUL RECOLTEI
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FuELS

NEGRU DE
PURCARI

CABERNET-SAUVIGNON
RARA NFAGRA
SAPERAVI

ANUL RECOLTEI

FREEDOM
BLEND

BASTARDO
SAPERAVI
RARA NFAGRA

ANUL RECOLTEI

SAUVIGNON
BLANC

ANUL RECOLTEI

PURCARI

-CHATEAU-

Internal market
Denis Malai (VIP sales)
+373 68 551102
External market
Dumitru Cornea
+373 6910 88 53

Fondat in 1827, Chateau Purcari, unul dintre
cele mai importante domenii din Europa
de Est, este situat intr-o zona pitoreasca,

la doar 50 km de Marea Neagra. Aici se
pastreaza o parte a patrimoniului national -
renumita colectie de vinuri de Purcari,
distinsa cu medalii si onoruri regale.
Terroir-ul Purcari este cunoscut dincolo de
granitele tarii. Micro-clima unica si solul
bogat in rubidiu favorizeaza producerea
vinurilor de cea mai Tnalta calitate. Cu o is-
torie si traditie viticola bogata, Purcari este
mai mult decét o vinarie cu trecut glorios,
este o legenda vie ce poarta cu sine dovada
pasiunii si dragostei de secole fata de vita-
de-vie si de vin.

Founded in 1827, Chateau Purcari, one

of the most important wine domaines of
Eastern Europe, is located in a picturesque
area, just 50 km from the Black Sea. It
keeps a part of the national heritage i.e. the
famous Purcari wine collection, awarded
with medals and royal honors. The Purcari
terroir is well known outside the country.
A unigue microclimate and soil rich in ru-
bidium favor the production of the highest
quality wines. With a rich wine history and
tradition, Purcari is more than a winery with
glorious past, it is a living legend that bears
the proof of centuries-old passion and love
for vineyards and wine.
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Despre Noi

FPC ,Exfactor Grup” SRL a fost infiintat& in 2001, anin care a initiat activitatea in sfera comertului.
Ulterior, compania si-a extins serviciile si in domeniul constructiilor.

in perioada 2004 - 2019, FPC ,Exfactor Grup” SRL a edificat si dat in exploatare in total 23
de complexe locative, adicd aproximativ 3 000 de apartamente, cu o suprafatd de peste
400 000 m. p.

in prezent, alte 6 complexe sunt in proces de constructie:

BUIUCANI: str. lon Buzdugan 1; CIOCANA: str. Mircea cel Batran 41;
CENTRU: str. Albisoara 78/4, BOTANICA: Cartierul Rezidential
str. Bulgard 5, ,Poiana Pinului” (case individuale,
str. Universitatii 25; duplex-uri, townhouse-uri).

De-a lungul anilor, FPC ,Exfactor Grup” SRL a construit nu doar blocuri locative, dar si obiecte
industriale de important& nationalé si internationald, cum ar fi pista de decolare-aterizare si
terminalul Aeroportului ChisinGu — un proiect modern cu o arhitecturd deosebitd, dar si parcarea
multietajatd a Aeroportului International Chisindu, cu o suprafata de circa 23 000 m. p., formatda
din patru etaje si cu o capacitate de 823 de locuri de parcare.

Un alt proiect de exceptie este si Complexul High Park din str. Trandafirilor 2/2. Acesta este
deosebit datoritd urmatoarelor caracteristici: fatada de ventilare asigurd o aerisire continua
a intregului bloc locativ, un numdr mic de apartamente avand priveliste spre intreg orasul,
ascensoare panoramice de ultima generatie, geamuri termopan eficient energetice cu profil de
82mm si 2 cm sticla, pe acoperisul casei a fost amenajatd o terasd cu zone de recreere.

Toate casele noastre au fost proiectate cu o stabilitate seismicd pand la 9 grade pe scara
Richter. Blocurile locative ale Companiei FPC ,Exfactor Grup” SRL au ca structurd carcasa de
beton si pereti din cardmidd, acoperiti cu vatd minerald, fapt ce garanteazéa o izolare fonica
si termicd. Proiectul fiecarui apartament este bine structurat. in constructie sunt utilizate doar
materiale calitative si sigure. Complexele locative sunt ingradite, oferind un grad sporit de
confort si securitate, teritoriile adiacente sunt inverzite, dotate cu terenuri de joaca si spatii de
agrement. Apartamentele date in exploatare au geamuri termopan cu 5-6 camere Low-E, usi
blindate, contoare de gaz si apd, apeduct si sistem de gazificare, cablaj pentru televiziune si
internet prin fibrd opticd, sistem de incdlzire autonom.

Echipa FPC ,Exfactor Grup” SRL va std la dispozitie oricand!

Suntem alesi pentru Calitate, Siguranta si iar Calitate!

VANZARI:  (+373 22) 507 444
(+37369) 777 355
(+37369) 962 626

EXFACTOR ADRESA: mun. Chisindu, str. Lev Tolstoi, 74

R U P
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CAMPAIGN

Hai La Mine Acasa

COME VISIT OUR HOME

In luna octombrie cetatenii Republicii Moldova

au participat la campania ,Hai La Mine Acasa de
Ziua Vinului” si au povestit despre experientele lor
vitivinicole si sdrbatorile moldovenesti preferate,
recomandand oaspetilor de peste hotare sd viziteze
Moldova, asa cum sund si sloganul turistic al tarii
#FiiOaspeteleNostru!

reme frumoasa, peisaje ce taie respiratia, festiva-
luriin cinstea recoltei si principala sarbatoare - Ziua
Nationala a Vinului - toate acestea au fost capturate de
participantii campaniei.

Campania ,Hai la mine acasa de Ziua Vinului!” este o completare
a campaniei internationale de promovare a Republicii Moldova
ca destinatie turistica ,Be Our Guest"/,Fii Oaspetele Nostru”,
realizate sub egida brandului national turistic ,Pomul Vietii”,
fiind initiata de Asociatia Nationald pentru Turism Receptor

din Moldova (ANTRIM), cu sprijinul Oficiului National al Viei si
Vinului (ONWV) si a partenerului strategic al industriei de turism,
Proiectul de Competitivitate din Moldova, finantat de USAID,
Guvernul Suediei si UK aid.
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In October, the citizens of Moldova participated in
“Come Visit Our Home for Wine Day” campaign and
shared their favorite Moldovan wine experiences
and holidays, thus inviting guests from abroad to
visit Moldova, hence our country’s tourism slogan
#BeOurGuest!

ood weather, breathtaking sceneries, harvest festivals
and our main pride - The National Wine Day - were
captured by the participants within this campaign.

“Come visit our home for the Wine Day” is an exten-
sion of the international awareness campaign “Be Our Guest”,
which promotes Moldova as a touristic destination, under the
aegis of the national tourism brand “Tree of Life.” The campaign
was launched by the National Inbound Tourism Association of
Moldova (ANTRIM), with the support of the National Office for
Vine and Wine (ONVV) and the Moldova Competitiveness Project,
funded by USAID, Sweden and UK aid, which is a strategic part-
ner of the tourism industry.



Diana Lazar, Vice director, Proiectul de Competitivitate din
Moldova al USAID, Guvernul Suediei si UK aid: ,Ne dorim con-
tinuarea campaniei pe parcursul intregului an, astfel incat sa fa-
miliarizam moldovenii din tara si din straindtate cu oferta turis-
ticd a tdrii, construita Tn jurul vinului si bucatariei traditionale,
vietii rurale, activitatilor de aventura usoara, a culturii,
traditiilor si ospitalitatii. Astfel, acestia vor putea
deveni cei mai buni ambasadori si gazde pentru
prietenii lor, contribuind astfel la cresterea nu-
marului de turisti. PAna acum campania ,Hai La
Mine Acasa” s-a bucurat de peste 600 mii vizu-
alizari a continutului ce promoveaza Moldova

ca destinatie turistica si de un numar record

de participanti, majoritatea din ei extrem de
dedicati si creativi. Din ce in ce mai mult continut
din mediul digital este generat de vizitatorii nostri,
care Tsi exprima astfel emotiile traite in Moldova.
Industria turismului poate deveni un propulsor de
crestere economica si dezvoltare regionald, generand venituri de
pana la 5% din PIB in urmatorii 5 ani, cu conditia ca se vor imple-
menta reforme si programe dinamice de promovare.”

Aceasta initiativa inspirationala a fost sustinuta dinamic de trei
ambasadori ai industriei turismului, Nata Albot, Misha Turcanu
si Adrian Ursu, care prin intermediul retelelor de socializare au
invitat moldovenii sa Tsi iImpartaseasca experientele si la randul
lor, au povestit activitati si experiente locale care le coloreaza
viata Tn Moldova.

Diana Lazar, Deputy Chief of Party Moldova
Competitiveness Project, funded by USAID, Sweden and UK
aid: “We want to prolong the campaign throughout the whole
year, in order to familiarize Moldovans living within the coun-
try and abroad, about our country's touristic offer, developed
around wine and traditional cuisine, rural life, soft ad-
venture activities, culture, traditions and hospitality.
Thus, anyone can become the best ambassador
and host for their friends, increasing the num-
ber of tourists coming to our country. Up to
this day, “Come Visit Our Home" campaign has
had over 600 thousand views of content pro-
moting Moldova as a tourist destination and a
record number of participants, most of them
being very dedicated and creative. More and
more digital content is generated by our visitors
that share their experiences in Moldova. The tour-
ism industry can become a driver of economic growth
and regional development, generating revenues of up to 5% of
GDP over the next 5 years, provided that reforms and dynamic
promotion programs are implemented.”

This inspiring initiative was dynamically supported by three am-
bassadors of the tourism industry, Nata Albot, Misha Turcanu
and Adrian Ursu, who invited Moldovans to share their expe-
riences via social networks, and have recounted personal ex-
periences and activities that make their life in Moldova more
colorful.
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Nata Albot, jurnalista si organizator de eveni-
mente cultural-turistice: ,Campania ,Hai la
Mine Acasa” le-a dat moldovenilor plecati din
Moldova o noud viziune asupra revenirii acasa.

Ei au inteles ca au cu ce se lauda in fata straini-
lor, ca pot fi gazde bune si ca fiecare ar putea

fi un amabasdor al tarii. Totodata aceasta cam-
panie ne-a transformat pe noi toti intr-o mare
agentie de marketing care a lucrat pentru promo-
varea imaginii Moldovei printre turistii straini, dar
cu o abordare cordiala si personala.”

Misa Turcanu, blogger si lider de comunitate: ,Hai
La Mine Acasa” este o campanie foarte importanta
din punct de vedere turistic. Localnicii povestesc
oaspetilor de peste hotare despre locurile lor
preferate din Moldova. De multe ori, acestea vi-
zeaza destinatii turistice mai putin clasice, pro-
movand in special satele autohtone, mancarea
gatita acasa, traditiile si mestesugurile locale si

viata de zi cu zi a oamenilor de rand. Fiind un
entuziast si un blogger in ale vinului, am ramas
deosebit de impresionat de faptul ca multe dintre
postari au fost legate de vinurile si cultura vitivinicola
din Moldova. Vinul este comoara noastra nationala si, din
fericire, acestea nu sunt doar cuvinte frumoase.”

Adrian Ursu, artist si compozitor: ,Datorita campaniei ,Hai La
Mine Acasa”, mi-am pus si eu intrebarea, cu ce ne putem mandri
noi, moldovenii, daca nu avem nici mare, nici munti, nici zgarie-
nori; si atunci mi-am dat seama ca, de fapt, noi avem ceva cu

ce ne-am obisnuit si nu apreciem la justa valoare - oa-
menii sufletisti, calzi, atmosfera frumoasa, bucatele
traditionale gustoase, vinul bun, locatiile super-

be ce meritad a fi vizitate si pe care nici noi, cei

care traim n tard, nu le cunoastem. Mi-as dori

ca oamenii sa-si faca timp sa descopere acele

noi pensiuni care au aparut pe intreg teritoriul
Moldovei, vindriile care si-au deschis larg usile
pentru vizitatori si oferd, pe langa degustari, ho-
tele, piscine, restaurante la cele mai inalte stan-
darde, combinatia dintre traditional si modern. Si
daca e sa condimentam aceste frumoase lucruri cu
muzica noastra populard, dansurile noastre, folclorul bo-

gat, traditiile pe care incad le pastram - de a tese, de a face vin, de
a gati la cuptor - atunci obtinem un produs turistic capabil sa im-
presioneze nu doar oaspetii din afara tarii, dar si pe noi, moldo-
venii care credem ca Moldova nu ne mai poate uimi.”

Tn cadrul campaniei s-a desfisurat un concurs in care
participantii au impartasit locurile si experientele vitivinivole pre-
ferate, postand fotografii si filmulete pe retelele de socializare cu
hashtag-urile #HaiLaMineAcasa, #ZiuaVinului, #WineOfMoldova,
#ExperienceMoldova si altele, invitand oaspetii strdini sa viziteze
aceste locuri. Ambasadorii campaniei - Nata Albot, Misa Turcanu
si Adrian Ursu au selectat marea castigatoare a concursului -
Loredana Gamurari, marele premiu fiind o excursie pentru 2
persoane la o vinarie din tara.
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Nata Albot, journalist and cultural-touristic
events organiser: “Come Visit Our Country” cam-
paign brought Moldovans living abroad a new vi-
sion about returning home. They understood
that they have reasons to be proud of, that they
can be good hosts and that everyone can be-
come an ambassador for their country. At the
same time, this campaign transformed all of us
in a big marketing agency that contributed to the
promotion of Moldova's image through an individu-
alised and friendly approach.”

Misha Turcanu, blogger and community leader:
“Come Visit Our Country” is a very important cam-
paign from a touristic point of view. The local peo-
ple are telling their guests from abroad about
their favorite places in Moldova. Most of the
time, these are less classic tourist destinations,
rather authentic villages, homemade food, local
traditions and crafts and everyday life of sim-
ple people. Being an enthusiastic wine lover and
wine blogger myself, | was very surprised to see
that many posts were related to the wine culture in
Moldova. The wine is our national treasure and fortu-
nately these are not just some nice words.”

Adrian Ursu, artist and composer: “Due to the campaign
“Come Visit Our Country”, | also asked myself what is it that we,
Moldovans, can be proud of, if we don't have sea, mountains,
skyscrapers; and then | realized that, in fact, we have something
that we are so used to, that we don't really appreciate it any-
more. We have kind and warm people, a beautiful en-
vironment, tasty traditional dishes, good wine and
wonderful places that are worth visiting, that even
we, people living in this country, don't know of
yet. | would like people to take the time and
discover those new guesthouses that have ap-
peared throughout Moldova, the wineries that
have opened their doors for visitors and of-
fer tastings, accommodation, swimming pools,
and great restaurants, where the traditional is
mixed with the modern. And if we spice up these
beautiful things with our popular music, our dances,
the rich folklore and traditions that we still keep - weav-
ing, making wine, baking in wood stove - then we get a touristic
product that can impress not only the guests from outside the
country, but also us, Moldovans, who think that our country can
no longer amaze us.

During the campaign there was a contest in which the partici-
pants shared their favorite wine places and experiences, post-
ing photos and videos on social networks with the hashtags
#HaiLaMineAcasa (#ComeVisitOurCountry), #ZiuaVinului
(#WineDay), #WineOfMoldova, #ExperienceMoldova, and others,
inviting foreign guests to visit those places. The campaign am-
bassadors - Nata Albot, Misha Turcanu and Adrian Ursu selected
the winner of the contest - Loredana Gamurari, who won the big
prize - a trip for 2 persons at one of the wineries in Moldova.



Interviu
Loredana Gamurari:

Ce te-a motivat sa participi la cam-
pania ,Hai La Mine Acasa"?

Sunt un membru activ pe retele de
socializare si Imi place sa povestesc
si sa arat locurile pe care le desco-
par. O data cu intoarcerea de la stu-
dii In Moldova, am realizat ca nu imi
cunosc bine tara. Fiind originara din
Chisindu, marea parte a timpului am
petrecut-o in oras si nu am avut oca-
zia sa explorez Moldova. Atunci, mi-
am pus drept scop sa vizitez cat mai
multe localitati si sa redescoper cul-
tura si traditiile noastre. Ma consider
un ambasador digital al Moldovei, iar
campania ,Hai La Mine Acasa” mi-a

oferit motivatia de a posta in mod sis-

tematic locuri si experiente turistice din Moldova.

Cum crezi ca 1i putem uimi pe oaspetii veniti de peste
hotare?

Cred Tn potentialul turistic al Moldovei si in faptul ca avem ce le
arata oaspetilor de peste hotare. Avem o istorie interesanta, ar-
hitectura diversd, destinatii frumoase, vin calitativ, mancare deli-
cioasa si oameni primitori.

Care este destinatia/experienta ta turistica preferata in
Moldova?

Tmi este greu s scot in evidents o activitate preferatd. Ador festi-
valurile, sa merg in vizita la vinarii si sa colind dealurile Moldovei.

Ce mesaj ai vrea sa adresezi Moldovenilor din diaspora in
acest context?

Mesajul meu este sa ofere Moldovei o sansa sa-i uimeasca. Cred
ca pentru a putea promova tara trebuie mai intai de toate sa fim
noi insine convinsi ca e o destinatie turistica care merita vizitata. #~

Implica-te si tu in promovarea Moldovei:
invita-ti prietenii acasa si spune-ne
despre experientele trdite prin utilizarea
#hailamineacasa #beourguest

Campania ,Hai La Mine Acasa de Ziua Vinului” s-a desfasurat cu
sustinerea Proiectului de Competitivitate din Moldova, finantat
de USAID si Suedia, cu sprijinul Oficiului National al Viei si
Vinului (ONVV) si Asociatia Nationala pentru Turism Receptor
din Moldova (ANTRIM).

CAMPAIGN

Interview with
Loredana Gamurari:

What was your motivation to par-
ticipate in “Come Visit Our Country”
campaign?

| am an active member of social net-
works and | enjoy sharing the places |
discover. Once | came back to Moldova,
after finishing my studies, | realised that
I don't know very well my country. Being
born in Chisinau, | spent here most of
the time and didn't have the chance to
discover the rest of the country. Itis
then when | decided to visit as many
new places as possible, to rediscover
our culture and traditions. | consider
myself being a digital ambassador of
Moldova, and “Come Visit Our Country”
campaign motivated me to keep on post-
ing about new places and experiences.”

In your opinion, how can we surprise the guests visiting our
country?

| believe in Moldova’s touristic potential and that we have what to
show to our guests. We have an interesting history, diverse archi-
tecture, beautiful places, quality wine, delicious food and hospita-
ble people.

What is your favorite destination/ experience in Moldova?

It is hard to identify one favorite activity. | enjoy our festivals, | like
to visit our wineries and hike our hills.

What message would you like to send to the Moldovan dias-
pora in this context?

I would invite them to give Moldova the chance to surprise them.
[ think, in order to promote our country first and foremost we
ourselves have to be convinced that it's an attractive tourist desti-
nation worth visiting. #~

Get involved in promoting Moldova:
invite friends at your home and tell
us about your experiences using
#hailamineacasa #beourguest

The “Come Visit Our Country” campaign was carried out with

the support of the Moldova Competitiveness Project, funded

by USAID and Sweden, with the support of the National Office

for Vine and Wine (ONVV) and the National Inbound Tourism
Association of Moldova (ANTRIM).
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Cappadocia

vazuta prin prisma
maratonistilor moldoveni

CAPPADOCIA SEEN BY MOLDOVAN MARATHONERS
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Cea mai apropiata destinatie exotica pentru mol-
doveni este, fara nici o indoiald, Turcia! La mai putin
de o0 ora de zbor, Istanbulul a devenit una dintre
destinatiile favorite de odihnad pentru ai nostri, fie
vorba mdcar si de un scurt city break. Asta, pentru
Ca aici poti savura cel mai bogat melanj de istorie,
traditii, bucatdrie, arhitecturd si artd seculara.
Ins3, acest “pod” spre Istanbul, pe care il pune la
dispozitie AirMoldova, poate si trebuie sa fie folosit
pentru a explora tot tezaurul Turciei. lar prima
locatie ce concureaza, lejer, cu Istanbulul este, cu
siguranta, Cappadocia. Nu poti sa nu-I apreciezi
frumusetea peisajelor, legendele sale vii, deliciile
traditionale si ospitalitatea-i autentic turceasca.

cest “furnicar”, Cappadocia, construit de vulcani si prin
eroziune naturala si valorificat de oamenii din aceas-
td regiune, cunoscuta istoriei inca din primele secole
de dupa Hristos, este consideratd, actualmente, drept
una dintre noile minuni ale lumii. Datorita locuintelor si hotelelor
zidite Tn stanci, oraselor sale subterane, cu adancimi de sute de
metri, in zeci de nivele si, desigur, datorita hramurilor de peste
o mie de ani, pline de frumusete istorica, Cappadocia a ajuns sa-
si merite pe deplin titlul de “destinatie ce merita a fi vizitata cel
putin o data n viata”.

Aceasta locatie exotica, deocamdata, pentru moldovenii dor-
nici de calatorii, a fost descoperitd recent si de un grup de pes-
te treizeci de maratonisti moldoveni. Dar, sportivii nostri s-au

The closest exotic destination for Moldovans is un-
doubtedly Turkey! For less than an hour flight from
Chisinau, Istanbul has become one of the favorite
holiday destinations for our population or at least
for a city break. Here you can enjoy the richest mix
of history, traditions, cuisine, architecture and secu-
lar art. However, this “bridge” to Istanbul, provided
by Air Moldova, can and should be used to explore
the entire Turkish treasure. And the first location
that can easily compete with Istanbul is definitely
Cappadocia. You can't help but appreciate the bea-
uty of its landscapes, its living legends, traditional
delights and the authentic Turkish hospitality.

appadocia, formed by volcanic eruptions and by natu-

ral erosion, harnessed by the people from this region

and historically known since the first centuries after

Christ, is considered nowadays one of the new won-
ders of the world. Due to the houses and hotels built in the
rocks, its underground cities, with hundreds of meters depths,
in tens of levels and of course, due to its churches of over one
thousand years old, full of historical beauty, Cappadocia has
fully deserved the title of a” must see destination at least once
in a lifetime”.

This still exotic destination for Moldovan travelers was recent-
ly explored by a group of over thirty Moldovan marathoners.
Our athletes have ventured not only for a trail race through
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aventurat nu doar pentru o cursa de tip trail prin aceasta “le-
genda vie”, dar si pentru a savura pe viu din peisajele spendide
pe care le ofera Cappadocia. Sportivii de la Run Moldova, alaturi
de alergatori din cateva zeci de tari, s-au intrunit, astfel, in ca-
drul uneia dintre cele mai renumite competitii de trail running -
Cappadocia Ultra Trail.

Aceastd competitie vine ,la pachet” cu trei distante pe care le
propune alergatorilor: 38 de kilometri, 63 de kilometri si, pentru
cei mai rezistenti, distanta ,ultra” de 119 kilometri. Odata ce star-
tul a fost dat, sportivii celor trei curse parcurg distantele prese-
lectate printre principalele atractii turistice ale Cappadociei.

Dupa un zbor rapid si confortabil din aeroportul din Chisinau
spre noul Aeroport din Istanbul, sportivii moldoveni au luat ca-
lea lui Nevsehir, oras aeroportuar din regiunea Anatoliei, unde
se afla locatiile ce fac parte din Cappadocia. Cele mai frumoa-

se urbe din aceastd zona sunt Kayseri, Avanos, Aksaray, insusi
Nevsehirul si Urgilip. Dupa o escald rapida si comoda, sportivii au
ajuns in aeroportul de unde au fost transportati spre destinatia
finald, orasul Urgup, acolo unde urma sa inceapd competitia.

Acest orasel, la fel ca si celelalte locatii, este o localitate centrata
pe deservirea turistilor, cu hoteluri confortabile, restaurante cu
specific turcesc si chiar cu o vindrie care, inevitabil, va fi pe placul
oricarui moldovean care va gusta din vinul fin ce i se ofera.

Bucatdria locala repeta, in mare parte, bucatdria traditionala din
aceastd tara, doar ca portiile sunt mai generoase, iar preturile
mai prietenoase. Restaurantele locale activeaza de zeci de ani, lu-
cru despre care afla fiecare vizitator in parte chiar de la proprie-
tar. Un aspect notabil si foarte interesant de observat este cd, pe
langa deschiderea proprietarului fata de oaspetii sdi, nivelul inalt
al calitatii pe care 1l gasesti in restaurante se datoreaza si conlu-
crarii prietenoase a acestuia cu intreaga sa echipa.
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this “living legend”, but also to enjoy live the splendid scenery
Cappadocia has to offer. The athletes from Run Moldova, along
with runners from several other countries, met in one of the
most famous trail running competitions - Cappadocia Ultra Trail.

There are three distances on offer: 38km, 66 km and the main
119km Ultra for the most resistant. Once the competition
starts the athletes run through the main tourist attractions of
Cappadocia.

After a quick and pleasant flight from Chisinau airport to the new
Istanbul Airport, Moldovan athletes head to Nevsehir Airport, a
city in the Anatolian region, where the most important towns and
destinations in Cappadocia are located. Among them are Kayseri,
Avanos, Aksaray, Nevsehir and Urglip. After a short and comfort-
able stop, the athletes arrived at the airport where they were
transported to the final destination - in Urglip, where the race
starts.

This town, like the other places, is focused on serving tourists, of-
fering comfortable hotels, Turkish-style restaurants and even a
winery that will inevitably please any Moldovan who will taste the
offered fine wine.

The local cuisine is the same as the traditional cuisine in the rest
of the country, but with more generous portions and afford-
able prices. The local restaurants have a long history, a fact that
is usually mentioned personally by its owner to every customer.
An interesting aspect to be noted is that the high level of qual-
ity in these restaurants is not only due to the owner's openness
towards his guests, but also his friendly approach and collabora-
tion with the entire team.

After a beautiful and tasty evening, the next day the Moldovan
athletes came to the start line of the race. The level of
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Dupa o seara frumoasa si gustoasa, sportivii moldoveni au iesit,
a doua zi, la linia de start a cursei. Nivelul de organizare vorbeste
despre o competitie ce poate concura cu orice alta cursa din
Europa Centrals, fiind desfasurata excelent.

Trei, doi, unu! Si sportivii rup liniile, avantandu-se, kilometric,
spre linia de finish. Toate cele trei trasee au fost gandite in asa
fel, incat alergatorii sa vada cele mai frumoase locatii din aceas-
ta regiune, Cappadocia. lar distanta medie, de 63 de kilometri,
include peste 90% din toate atractiile turistice ce pot fi admirate.
Linia de start ofera, sportivilor, o0 panorama cu zeci si sute de ba-
loane cu aer cald, care sunt considerate principala atractie turis-
tica din aceasta zona.

Zborurile cu baloanele cu aer cald dureaza, in medie, cam

3-4 ore. Acestea sunt efectuate incepand cu primele ore ale
diminetii, pe la 4-5 si incep, ele, cu un ceai la biroul companiei ce
le organizeaza. Dar, acestea continua si dupa rasaritul soarelui,
desigur. Intr-un cos de balon cu aer cald incap pana in 16 pasa-
geri, iar pretul pentru o astfel de pldcere variaza intre 150 si 200
de euro. Aparent, un pret pipdrat, dar trebuie sa stiti si despre
faptul ca proprietarii companiilor ce ofera astfel de distractii pla-
tesc pentru licenta peste doud milioane de euro. Dar, asa cum nu
in fiecare zi ne permitem sa ne bucuram de rasaritul de poveste
al soarelui, In culmile reliefate ale Cappadociei, la o Tnaltime de
peste 800 de metri, aceasta suma de bani se dovedeste una foar-
te rezonabila.

Sa revenim la traseu! Alergatorii parcurg oraselele si manastirile
din stanci, vdile presarate cu traditionalele “lumanari” din piatra,

organisation speaks of a competition that can compete with any
other race in Central Europe, being well organised.

Three, two, one! And the athletes start advancing in kilometers
towards the finish line. All three routes allow the runners to see
the most beautiful locations in this region, Cappadocia. The aver-
age distance of 63 kilometers includes over 90% of all the tour-
ist attractions that can be admired. The starting line offers the
athletes a panorama with tens and hundreds of hot air balloons,
which are considered the main tourist attraction in this area.

Hot air balloon flights take, on average, about 3-4 hours. These
take off in the first hours of the morning, around 4-5 a.m. and
usually begin with a glass of tea served by the organising compa-
ny. But there are options after the sunrise, too. A hot air balloon
basket can fit up to 16 people, and this pleasure is in the price
range between 150 and 200 Euro per person. It looks like it is
quite expensive, but the license for this entertainment costs the
owners of the companies that offer them about 2 million Euro.
As we don't have the opportunity to enjoy a mesmerising sunrise
or sunset, over the high peaks of Cappadocia, at a height of 800
m, it seems like a reasonable price in the end.

Let's get back to the traill Runners advance through towns and
rock-cut monasteries, valleys with traditional stone “candles”
left by Mother Nature hundreds of years ago, small vineyards,
offering exceptional wines and many other wonders of na-
ture and Turkish culture. There are checkpoints along the race
route, every 10-15 km, where athletes can have a bite and hy-
drate. The high level of organisation of this competition is also
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erodate de ploi si ,constructorii naturali” de acum sute de ani, vi-
ile scunde, ce ofera niste vinuri exceptionale si multe alte minuni
ale naturii si ale culturii turcesti. Pe parcursul traseului sportivii
beneficiazd, la fiecare 10-15 km, de puncte de alimentare si hi-
dratare. Nivelul inalt al organizarii cursei il demonstreaza si me-
niul acesteia: bauturi reci si calde, ciorbe, tartine, paste si, desi-
gur, multe fructe. Pana si un gurmand, om foarte pretentioas la
consumul de alimente, poate fi satisfacut de meniul ce i se pro-
pune. Dar, asta nu e tot! Tn drumul lor spre finish, sportivii mai
sunt sustinuti si moral, de sute de suporteri, care sunt prezenti
pentru a-si oferi suportul, in special in ultimii cativa zeci de
kilometri.

Tn general, Cappadocia a oferit o competitie pe nota 10! De la li-
nia startului si pana dupa finish, toti sportivii au fost sustinuti de
organizatori. lar dupa cursa, cei care au concurat la proba ultra,
de aproape 120 km, au beneficiat de automobile individuale, cu
sofer, ce i-au transportat pana la hotelurile in care erau cazati.

Curiosi de fire, in cea de-a doua zi de dupa competitie, sportivii
moldoveni au facut o plimbare prin localitatile din vecinatate. Ei
au vizitat unul dintre cele mai mari orase subterane din Turcia,
ce se afld la o adancime de peste un kilometru. Oraselul este
descoperit, deocamdata, in proportie de doar cativa zeci de me-
tri de la suprafata. Zonele “inundate” de manastiri multiseculare,
zidite in piatrd, dar si bazarurile turcesti cu produse locale au fost
si ele, la ordinea zilei.

A fost o calatorie plind de sport si de multa distractie, la o
distanta de doar cateva ore de zbor, din Chisinau. Cu graficul zil-
nic al AirMoldova spre Istanbul, suprapus cu ofertele de rute zil-
nice ale companiilor aeriene locale turcesti, ce zboara direct spre
Cappadocia, un astfel de sejur de 3-4 zile poate fi organizat in
orice moment! lar experienta pe care o ofera Cappadocia merita
traita mdcar o datd in viata! #~
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demonstrated by the available menu: hot and cold drinks, soups,
crackers, pasta and of course, many fruits. Even a gourmet, who
is very sophisticated at food choices, could be satisfied with the
offered menu. But this is not alll The athletes get a lot of moral
support from hundreds of supporters that are present to en-
courage them, especially in the last few tens of kilometers.

Overall, Cappadocia offered an outstanding racing competition!
From start to finish line, the athletes got all the support from the
organizers. And after the race, those who completed the Ultra of
almost 120 km were offered individual cars to be transported to
their hotels.

Next day, after the race, the curious Moldovan athletes enjoyed
the surroundings. They visited one of the biggest underground
cities in Turkey, extending to a depth of approximately 1 kilom-
eter. For the moment, the city has been discovered only for a
few tens of meters from the surface. The rock-cut monasteries,
but also the Turkish bazaars with local produce were also on the
agenda.

It was a trip full of sport and fun, at just a few hours flight from
Chisinau. Air Moldova operates daily flights to Istanbul and the
local Turkish airlines offer daily direct flights to Cappadocia, thus,
a 3 to 4 days trip can be organised anytime. And the Cappadocia
experience is worth living at least once in a lifetime! #
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Cat sport se face in Moldova

SPORTS IN MOLDOVA

Este interesant sa observi cum, incepand cu luna
martie, salile de sport din Chisindu incep sa fie tot
mai solicitate. Se Incalzeste afara, dam jos hainele
groase, ne dorim sa fim In formd. In schimb, vara,
atunci cand majoritatea sunt prin concedii si la pic-
nicuri - ,fluierd vantul” prin salile de fort. In aceeasi
ordine de idei, i-am intrebat pe moldoveni cat de
bine se impaca cu sportul. Am aflat ca, aproape 2/3
dintre acestia nu practica niciun fel de activitate spor-
tiva, iar dintre cei care o fac, majoritatea se gandesc
in primul rand la sanatatea si starea lor de bine.
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It is interesting to observe how, starting with March,
the gyms in Moldova are getting more and more
attention. It gets warmer outside, we take off our
winter clothes and we want to be in shape. Instead,
in summer, when most of the people are on
holidays and go for picnics - the gyms are lacking
visitors. We asked Moldovans their opinion on
sports and we found out that almost 2/3 of them
don't practice any physical activity. The ones that
practice some kind of activity are motivated by the
beneficial health and wellbeing aspects.

5
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6 din 10 moldoveni nu fac sport

63% dintre moldoveni spun ca nu practica deloc sportul. Pare a fi
o pondere mare. Asa si este, daca ar fi sa ne comparam cu euro-
penii, care afirma ca nu sunt activi intr-o proportie de 45 la suta.
Tns&, vestea buni este c moldovenii fac mai mult sport acum,
comparativ cu anul 2015, atunci cand rata persoanelor care nu
practicau activitati sportive era de 85%.

2 din 10 moldoveni fac sport in fiecare zi, iar 11% - saptama-
nal. Cele mai multe dintre persoanele care sunt active constant,
din punct de vedere fizic, au peste 30 de ani. lar ponderea ce-
lor de 50+ ani este de 47%. Presupunem ca cei din urmd au
constientizat faptul ca, odata cu Tnaintarea in varsta, corpul are
nevoie de un mod sandtos de viata pentru ca sa serveasca un
timp mai indelungat. Fiecare a treia persoana, dintre cei care
practica sportul cu regularitate, este din Capitala.

Sport pentru sanatate

80 la sutad dintre cei care practica sportul, o fac pentru ca sa se
simta bine si sanatos. Acesta este cel mai mentionat motiv si
printre europeni: fiecare al doilea spune ca face sport pentru a-si
imbunatati starea sanatatii. 20% dintre moldoveni fac miscare
din placere sau hobby si doar 6% pentru ca vor sa slabeasca.
Printre alte motive se numadra si cel de autoapdrare sau pentru

a acumula masa musculara. Se vede ca prioritatile moldoveni-
lor s-au schimbat n ultimii 4 ani. in 2015, doar o treime dintre
respondenti spuneau ca fac miscare pentru sanatate si 15% -
pentru a slabi.

Gimnastica de dimineata sau plimbarile de
seara?

La intrebarea ,Ce fel de sport practicati?”, 41% dintre respondenti
au mentionat gimnastica. Al doilea cel mai practicat sport este
alergatul (mentionat de catre 18%), plimbarile si fotbalul. Femeile
obisnuiesc sa faca gimnastica si plimbari intr-o proportie mai
mare decat barbatii. Alergatul si fotbalul sunt practicate mai mult
de barbati. Nicio femeie nu a afirmat ca joaca fotbal.

6 out of 10 Moldovans don’t do sports

63% of Moldovans say that they don't do any sports. It seems like
a high rate, and it is if compared to Europeans. In Europe 45% of
the population is not active. The good news is that Moldovans do
more sports now then in 2015, when 85% of the population was

inactive.

2 out of 10 Moldovans do sports daily and 11% - weekly. The ma-
jority of people which are physically active most of the time, are
over the age of 30 and 47% of them are over 50. We suppose the
latter are aware of the importance of a healthy lifestyle for a pro-
longed qualitative life. Every 3rd person that practices any kind
of sports is from the capital of Moldova.

Sport for health

80% of the people that practice sports do it for their health and
wellbeing. It is the most spread answer among Europeans: every
2nd person says he/she does sports to improve his/her health.
20% of Moldovans do it for pleasure or as a hobby and only 6%
want to lose weight. Among other reasons was mentioned self
defense or building muscle. Moldovans priorities have changed
in the last 4 years. In 2015 just one third of respondents said
they were doing sports to be healthier and 15% to lose weight.

Morning exercise or evening walks?

When asked “What kind of sports do you practice?”, 41% of the
respondents mentioned exercising. The second most prac-

ticed sport is running (mentioned by 18%), walking and football.
Women use to exercise and walk in a larger proportion than
men. Running and football are more practiced by men. No wom-
an claimed to play football.

80!:; dintre cei care practica sportul o fac
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Se pare ca persoanele mai in varsta au inteles ca gimnastica de
dimineata sau plimbarile regulate sunt obiceiuri sanatoase - 67%
dintre respondentii care o fac, au varsta de 50+. In acelasi timp,
tinerii practica fotbalul si joggingul. Plimbarile sunt preferate
intr-o masura mai mare de catre persoanele din mediul urban.

O parte dintre respondenti au mentionat ca practica si alte tipuri
de sport, cum ar fi voleiul, ciclismul, sala de sport sau inotul.

Sala de sport - preferata de barbati si de
persoanele mai tinere

Salile de sport sunt vizitate de o pondere de 17% dintre cei care
fac sport, iar daca raportam aceasta rata la populatia generals,
doar 6% dintre moldoveni merg la o sala de sport. Putem afirma,
deci, ca moldovenii nu sunt adepti ai salilor de sport, compara-
tiv cu alte tari, asa cum 27% din populatia adulta, la nivel global,
sunt membri ai unui centru de fitness.

Cine sunt totusi cei care frecventeaza sdlile de sport? Majoritatea,
sau 64%, sunt barbati, 85 la suta dintre acestia au varsta de pana
la 50 de ani si mai mult de jumadtate sunt din Chisindu. Salile de
sport sunt vizitate, Tn proportie de 69%, de persoanele cu stu-

dii superioare, iar 2/3 au un job, fie ca sunt specialisti si mun-
citori calificati, functionari publici sau ocupa o functie de con-
ducere. Aproape toti au un profil pe Facebook si folosesc posta
electronica.

Tn medie, un moldovean pliteste 485 de lei pe lund pentru un
abonament la o sala de sport. Barbatii scot din buzunar o suma
usor mai mare (in medie, 506 lei lunar) decat femeile. Persoanele
mai tinere (pana la 30 de ani), la fel, tind sa plateasca mai mult
pentru un abonament la fitness - in medie, 546 de lei lunar. Cel
mai probabil, acestea nu au obiceiul sa caute cele mai bune ofer-
te disponibile, sau sa negocieze. Comparativ cu anul 2015, in ziua
de azi, moldovenii platesc aproximativ cu 111 de lei mai mult
pentru un abonament la o sald de sport, lunar. #~

Sondajul a fost realizat de Magenta Consulting, pe un esantion
de 635 de persoane, cu véarsta cuprinsd intre 18 si 70 de

ani, cu o distributie reprezentativd la nivel national si cu o marjd
de eroare de +/- 4%.
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It seems that older people understood that morning exercise or
regular walks are healthy habits - 67% of the respondents that
use to do it are over the age of 50. At the same time, young peo-
ple practice football and jogging. Walking is more preferred by
urban population. Some of the respondents mentioned that they
also practice other types of sports, such as volleyball, cycling, go-
ing to the gym or swimming.

Gym preferred by men and younger people

17% of the persons who do sports are going to the gym which
comprises 6% of the total general population of Moldova. We
can therefore say that Moldovans are not gym fans, compared
to other countries. Globally, 27% of the population has a fitness
center membership.

Who is going to the gym? The majority are men - 64%. Out of
them 85% are up to 50 years old and more than half are from
Chisinau; 69% have a higher education and 2/3 have a job,
whether they are specialists, qualified workers, civil servants or
hold a management position. Aimost everyone has a Facebook
profile and uses email.

On average, a Moldovan pays 485 MDL per month for a gym
membership. Men pay usually more (about 506 MDL per month)
than women. Younger people (up to 30 years old) also tend to
pay more for a fitness membership - on average 546 MDL a
month. Most likely they will not look for the best available deals
or negotiate the price. Compared to 2015, Moldovans pay today
around 111 MDL more for a monthly gym membership. #~

The survey was carried out by Magenta Consulting, on a sample of
635 people, between the ages 18-70, with a nationally representative
and margin of error of +/- 4%.
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Moldova se mandreste cu pe-i:s%jé.spl.,ehdidfﬁé prides itself on splendid landscapes,
vinuri exceptionale, dar si un potential (CH nal wines, and also a huge intellec-
intelectual enorm, care, de curand a inceput sa tual potential, which started to have more
- fie pe deplin valorificat datorita unui proiect opportunities due to a revolutionary project

revolutionar in Moldova cu numele Digital Park.  in Moldova called Digital Park.
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igital Park este un ecosistem IT unic, care aduna sub

acelasi acoperis companii si investitori strdini, oferind

concetatenilor nostri salarii competitive si conditii exce-

lente de munca. Proiectul a fost initiat in 2013 de catre
concernul StarNet condus de Alexandru Machedon, cu scopul de
a crea un mediu favorabil pentru cresterea si dezvoltarea compa-
niilor din IT si industria creativa. Parcul tehnologic va fi realizat in
3 faze de dezvoltare. La moment, a fost finalizata cu brio prima
etapa de dezvoltare, in care activeaza circa 1000 angajati. Scopul
final al proiectului este sa creeze peste 3000 locuri de munca in
domeniul IT cu un salariu mediu de 1200 $.

Companiile rezidente in Digital Park fac parte din industria IT si
cea creativa si dezvolta proiecte si servicii atat pentru piata exter-
na, cat si cea locald. Sectorul IT are o crestere spectaculoasa in
ultimii ani, ceea ce rezulta in export de servicii IT, joburi bine pla-
tite si tineri talentati care raman acasa. Pentru ca specialistii din
IT sa realizeze produse excelente, e nevoie si de locuri de munca
moderne si flexibile, exact ceea ce ofera Digital Park.

Birourile ergonomice, sistemul de management inteligent al cla-
dirii si pozitionarea accesibila sunt pe deplin apreciate de catre
rezidenti. Pe langa locurile de munca, Digital Park ofera o gama
de facilitati cum ar fi serviciile bancare si comerciale, zonele de
recreere si agrement. Un alt element distinctiv al proiectului este
cladirea ECO, proiectata pentru diminuarea energiei si, ca rezul-
tat, are un cost de functionare mult mai redus.

Proiectul isi propune sa reconfigureze atat aspectul urban al
orasului, cat si s& atragd noi investitii in IT. Tn rezultat, Digital Park
va fi un ecosistem de business inspirat din Silicon Valley, care

va motiva potentialul intelectual sa ramana aici, acasa. Acum nu
mai trebuie sa visam la Silicon Valley, pentru ca avem unul in
Moldova cu numele Digital Park!

Digital Park - The Place To Be! #~

igital Park is a unique IT ecosystem, which gathers to-
gether companies and foreign investors under one
roof, offering our citizens competitive salaries and ex-
cellent working conditions. The project was initiated in
2013 by StarNet, lead by Alexandru Machedon, in order to create
a favorable environment for the growth and development of IT
and the creative industry companies. The technological park will
be realized in 3 development phases. Currently, the first stage of
development was completed, with about 1000 active employees.
The ultimate goal of the project is to create over 3000 IT work-
places with an average salary of $ 1200.

Digital Park resident companies are part of the IT and creative
industries, that develop projects and services for both the exter-
nal and local markets. IT sector has grown dramatically in recent
years, resulting in export of IT services, well-payed jobs and great
working conditions. Developers need modern and flexible work-
places, in order to produce excellent products and that is exactly
what Digital Park offers.

The ergonomic offices, the intelligent building management sys-
tem and the accessible positioning are fully appreciated by the
residents. In addition to workplaces, Digital Park offers a range
of facilities such as banking and commercial services and recrea-
tion areas. Another distinctive element of the project is the ECO
building, designed to reduce energy and as a result, has a much
lower maintenance cost.

The project aims to reconfigure both the urban aspect of the city
and to attract new investments in IT. The whole vision of Digital
Park is to be a Silicon Valley-inspired business ecosystem that
will motivate the intellectual potential to stay here, at home.
Now, we no longer have to dream about Silicon Valley, because
we have one in Moldova called Digital Park!

Digital Park - The Place To Be! #~
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[a un credit de la "Prime Capital”
si fii “Prima in Afaceri”

In mediul de afaceri al R. Moldova tot mai des este observat interesul femeilor, care doresc s&-si construias-
ca propriile afaceri. Acest fapt intotdeauna a fost apreciat de catre Compania ,Prime Capital”, iar pentru a le
Incuraja pe femeile cu idei frumoase si demne de a-si construi propriul business, Compania ,Prime Capital”
a lansat un proiect unic de finantare a femeilor antreprenoare - ,Prima in Afaceri”.

ceasta nouad linie de credita- lansat pentru prima oard in tara noas-
A re a fost posibila dotorita sem- tra, dupa ce datorita suportului oferit de
narii contractului de finantare BERD programe similare au fost lansate
_._ cu Banca Europeana pentru cu succes, in peste 20 de tari.
Reconstructie si Dezvoltare in R. Moldova, I_) R I M A
in suma de 3 min. USD pe un termen de 5 Pentru a servi mai bine intereselor fe-
ani, dintre care 2 min. USD sunt destina- meilor antreprenoare, pe langa resurse S -
te creditarii afacerilor gestionate de femei financiare, ,Prime Capital” va beneficia
antreprenoare. de asistentd tehnica oferita de Guvernul
Suediei si BERD Small Business Impact
Programul de finantare exclusiva a feme- Fund.

ilor antreprenoare din R. Moldova este
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Tn cadrul acestui program, Prime Capital
va lansa mai multe produse de credita-
re sub marca,,Prima Tn Afaceri” destinate
femeilor in afaceri, punand accentul pe
facilitarea accesarii creditelor, inclusiv si
de catre femeile din regiuni, precum si de
catre afacerile nou lansate. Pe langa cre-
ditare, femeile-antreprenoare vor putea
beneficia de consultanta co-finantata de
Banca Europeana pentru Reconstructie si
Dezvoltare in R. Moldova.

La evenimentul de lansare al
programului, Prima n Afaceri” au par-
ticipat mai multe invitate, printre care
au fost si clientele ,Prime Capital”, care-
si dezvolta cu succes propriul busine-
ss. Au fost, de asemenea, premiate

participantele concursului, Top afaceri
frumoase”, organizat de catre ,Prime
Capital”. lar castigdtoarea concursului,
Angela Sobol, prorietara fabricii de cere-
ale ,Ronti”, a fost prima clienta care a pri-
mit un credit in marime de 90 000 MDL
din cadrul noului program de creditare
»Prima n Afaceri”. Astfel, aceasta va putea
investi banii in elaborarea unui nou am-
balaj pentru produsele sale.

Creditele ,Prima in Afaceri” se ofera in

lei moldovenesti, de la 10.000 lei pana

la 5000000 lei, pe termenul de 5 ani.
Creditele mai mici pot fi accesate fara ga;.

De acest imprumut pot beneficia atat fe-
meile care detin un business si au nevoie

de bani pentru dezvoltarea acestuia, cat si
cele care doresc sa-si deschida o afacere.

Consilierii financiari de la ,Prime Capital”
sunt mereu la dispozitia clientilor. Daca
aveti orice intrebare, i puteti contac-

ta online pe Facebook, Instagram, pe
site-ul www.primecapital.md sau ape-
land la telefon si ve-ti primi o consultatie
amanuntita. 2~

primecapital

Contactele OCN ,Prime Capital” SRL:
Mun. Chisindu, str. V. Alecsandri 63/1
+373022 87 1111
www.primecapital.md

@ PRIMA in Afaceri

prima_in_afaceri
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Mihai Botnari este pilot de peste doudzeci de ani

si directorul Departamentului Training din cadrul
companiei aeriene Air Moldova. Prima impresie pe
care ti-o oferad este aceea a unui om echilibrat, o fire
precisa si cu foarte multa pasiune pentru domeniul
pe care il practica: aviatia. L-am ,descusut” cu
minutiozitate, majoritatea curiozitatilor noastre in
ce-l priveste fiind de naturd profesionalda. Am aflat
astfel care este specificul profesiei de pilot, ce ritua-
luri respecta oamenii altitudinilor mari, caror detalii
le acordd cea mai mare atentie in timpul zborului si
ce ganduri apar cand te afli la mansa avionului.

e unde a aparut pasiunea pentru zbor si care a fost
momentul in care ati decis sa deveniti pilot?

Sunt radacini foarte adanci, care se trag din copilarie,

banuiesc. Localitatea unde m-am ndscut este Carbuna,
raionul laloveni. Nu foarte departe de casa noastrd era o plat-
forma unde venea un elicopter sa se alimenteze cu solutie pen-
tru stropitul vitei-de-vie. Ti priveam pe pilotii acelui elicopter ca
pe niste zei. In subconstient imi aparuse dorinta de a imbratisa
aceasta profesie. Unde mai adaugi si stropul acela de noroc de
care avem nevoie, uneori, ca sa realizam ceva frumos! La 19
ani am fost primit in anul intai la Institutul Militar de Aviatie din
Buzdu, iar la 23 de ani obtinusem licenta pentru primul meu avi-
on comercial.

Va mai aduceti aminte cum a fost primul zbor la carma unui
avion?

Daca ar fi sa luam cel dintai zbor, primul avion cu care am zbu-
rat a fost unul de tip sport si scoald, Yakovlev Yak-52. E conside-
rat si un aparat bun pentru acrobatii. Chiar a fost impresionant
primul zbor! Am avut parte de un instructor foarte competent si
cu o personalitate placutd, iar acest aspect a lasat o amprenta
puternica asupra mea. El a stiut sa-mi insufle o atitudine deose-
bita fata de aviatie. Cdnd am zburat pentru prima datd, am facut-
o deasupra Focsaniului, unde aveam un aerodrom al scolii. Ma
uitam de sus la panorama si la case. Am simtit si frica, pe care
am depasit-o, ulterior, bineinteles. Primul salt cu parasuta, la fel,
mi-a trezit emotii intense. Este vorba de acel moment in care
sariin gol si te gandesti la cum se va termina acel salt. A fost o
experientd foarte frumoasa! Primul zbor comercial I-am efectu-
atn 1998 pe un Yakovlev Yak-40, iar pentru instruire am mers

la Sankt Petersburg. Cand am revenit si am zburat pentru prima
data singur am trecut printr-o noud etapa: constientizarea fap-
tului ca nivelul tau de dezvoltare este unul superior si ca ai ajuns
s& fii util, in sfarsit, si pentru altii. n plus, cAnd faci ceea ce iti pla-
ce si mai esti si remunerat pentru asta, nivelul de satisfactie se
dubleaza.

Pe langa asta, noi fiind nascuti in Uniunea Sovietica simteam
presiunea cortinei de fier. Sa intalnesti oameni din alte tari, cu

Muxann BoTHapb paboTaeT NI0TOM BOT yXe bonee
ABaguatv net. OH Takxe BO3M1aBAdeT JernapTameHT
TPeHWHra asmakomnaHum Air Moldova. lMepsoe
BrneyataeHue o Myxanne: 370 ypaBHOBELLEHHbI
YesoBek, B HeEM YyBCTBYeTCH CTepXeHb 1 6e30ro-
BOPOYHadA yBIeYEeHHOCTL CBOe Npodeccrent -
aBvaypein. Mbl «C NpucTpacTemM» paccrnpocuim
Myixarna v BbIACHUAN, Yem OTanYaeTcs npodeccrs
nnaoTa, Kakne puTyanbl N NPUMETLI €CTb Y NH0AEN
«BbICOKOTO MOEeTa», KakM AeTandam OHU YAeNA0T
camoe 60/bLUOe BHUMaHWe BO Bpems noseta,

1 O YemM AyMaeT NMUOoT 3a LWTypBaioM caMoneTa.

TKyAa B31/10Cb Balle yBJjieyeHe nosietamu, n
Koraa Bbl pelwnnv ctaTtb nunorom?

Y 3TOro peLueHns oyeHb rnybokmne KOpHW, Beay-

Lme B AeTCTBO, 5 AyMato. 51 poanncs B cene KapbyHa.
SlnoBeHckniA palioH. Heganeko oT Hallero Aoma 6bi1a BepToNieT-
Has noLazka, Kyja BepTo/eTbl CaananNch 415 403anpaBKu ne-
peg, opoLLeHNeM BUHOTPagHMKOB. Habtogan 3a nunotamu Bep-
TOJIETOB, N OHW Ka3annCb MHe HEGOXUTeNsIMUN. becco3HaTeNbHO
nosiBUNack MbICIb OBNAAETL 3Tol Npodeccuein. KoHeuHo, He
obolunock 1 6e3 yaaun. MHe 66110 19 neT, Korga nocTynu Ha
nepBbIii Kypc BOEHHOro MHCTUTYTa aBuauun B by3ay, a B 23
rofia y>xe nosyunn nepByto NNLEH3WIO Ha yrpaBaeHne KoMMep-
YeckMM CaMOJIETOM.

MoMHUTe NepBbIiA NoNeT 3a WTYpBasom?

MepBbIM 6bIN MO/1ET Ha CNOPTUBHOM y4ebHOM camosneTe
fikoBneBa, AK-52. OH cunTaeTca NydLnM AN BO3AYLLUHbLIX akpo-
6aToB. /1 3TOT NoneT 6611 He3abbiBaeMbiM! MHe NoMnancs oyeHb
npodeccnoHanbHbI MHCTPYKTOP, NPUATHBIA Yes0BeK, KOTOPbIN
npovseen Ha MeHs camoe bnaronpusTHoe BrievatieHme. OH cy-
Men NpobyAnTb BO MHe 0cob0e OTHOLLEeHME K aBuauun. B nep-
BbI MONeT A nponetan Hag PokLaHaMK, rae HaxoAUACs LKOb-
HbIl a3POAPOM, CMOTPEJ CBEPXY Ha OKPECTHOCTN 1 AoMa. bbino
CTPaLLIHOBATO, HO MOTOM £, KOHEYHO, NPeoAoNen 3TOT CTPax.
TpyAHO 336bITb 1 MePBbIV MPbLPKOK C NapaLlUloToM. Thl CTynaellb
B NYCTOTY 1 AyMaellb TOJIbKO O TOM, YeM e 3aKOHUYNTCS 3TO bec-
KOHeuHoe nageHue. Takoe TpyaHO 3abbITh! [epBbIli KOMMepye-
CKuiA peiic s nposen B 1998 rogy Ha camonete Ak-40. A Ha NoBblI-
LeHwue kBannunkaumm otnpasuacs B CaHkT-MNeTepbypr. Korga
BEPHY/ICS 1 BNepBble NoaeTes CaMOCTOATENbHO, HacTan HOBbI
3Tan: oco3HaHue $aKTa, YTO Thl MOAHA/ICA Ha HOBYHO CTYMeHb U
Tenepb MOXeLlb MPUHOCUTL NOMb3Y APYrM NogaM. Kpome 3To-
ro, Korga 3aHvMMaeLlbCs TeM, UTO Tebe HpaBUTCA, YyBCTBO YA0B-
NleTBOpPEeHVS yABanBaeTCs.

[nsi Hac, geTein, poxaeHHbIx B CoBeTckom Coto3e, BAVSHNE «kKe-
NIe3HOro 3aHaBeca» 6b110 OYEeHb CU/IbHBIM. BbINO OUeHb Heo-
6bI4YHO BCTPeYaThb /I0Ael U3 pa3HbIX CTPaH, C APYro MeHTanb-
HOCTbH0. MNepBbIM NosieTom cTan pelic B byganew. {1 Toraa He
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o alta mentalitate, era ceva iesit din comun. Primul zbor a fost
spre Budapesta. Pe atunci, nu stiam ca limba maghiara e atat de
diferita de majoritatea limbilor europene. Eram obisnuit cu lim-
bile latine, slavone. La Budapesta m-am trezit ca nu intelegeam
nimic. Stiti, Tn aviatie este o traditie cand suntem transferati la
controlorii de trafic dintr-o o tara in alta, sau, cum le spunem noi,
ntre sectoare. Pilotii si controlorii se saluta sau fsi iau rdmas bun
n limba tarii din care este controlorul de trafic. Am invatat atunci
expresiile in limba maghiara si le tin minte pana in prezent, chiar
daca nu mai zburam acolo atat de des.

Stiu ca aveti un ritual de care va tineti atunci cand urcati la
mansa avionului...

Aviatia este o lume aparte si, cu parere de rdu, foarte
superstitioasa. Suntem superstitiosi la multe detalii marunte.
Acum, cu dezvoltarea industriei foto, unele au mai pierit. Dar, cu
multi ani in urma, era interzis sa faci fotografii Tnainte in zbor, din
cauza superstitiilor.

Ritualul meu este unul foarte personal. Atunci cand s-a termi-
nat o cursa, le sunt recunoscator echipei si bunului Dumnezeu.
Uneori, ma uit la avionul cu care zbor ca la ceva atat de insufletit
incat nu pot pleca de langa el fara a-mi lua ramas bun.
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3Han, UTO BEHrePCKNIA A3bIK HACTOBLKO OTINYaeTCs OT APYTMX
€BPOneicKNX A3bIKOB — NMPUBLIK K 513bIkaM NaTUHCKOW 1 ClaBsiH-
CKOW rpynnbl. A B byganeLute oco3Has, Y4To He MOHVIMato HUYero.
3HaeTe, B aBMaLMK eCTb Takasi TPAaAMLMA: KOrAa CaMosieT nepexo-
AUT 13 OJHOW 30HbI KOHTPOAS TpadurKa B 30HY APYroii CTpaHbl, Kak
Mbl FOBOPVM B APYroi CeKTop, MUAOTbI 1 AUCMeTYepbl MPUBETCTBY-
tOT APYT APYra v 06bIYHO JenatoT 3TO Ha A3bIKe TOW CTPaHsblI, rae
HaxoAmnTcst gncnetyep. TorAa s BblyUnl HECKOBbKO BblpaXeHWi Ha
BEHrepCckoM 1 MOMHIO VX 0 CUX MOpP, HECMOTPS Ha TO, UTO Tenepb
He Tak YacTo NPUXOAUTCA TyAa neTaTb.

Al 3Hato, UTO y Bac ecTb 0Co6bIVi pUTyas, KOTOpbIiA Bbl
cobniofaeTe, caAsach 3a LITYpBaa camoseTa...

ABVaLIMS - 3TO 0COOBIV MUP, W, K COXaneHWIo, OH NMOOH cyeBepuid. Mbl
CyeBepHO OTHOCKMMCS KO MHOTMM Menioyam. Tenepsb, koraa GoTonHay-

CTPUSA HAaCTONBKO Pa3BWTa, MHOTUE U3 HX McYe311. Ho MHOrO neT Ha-

3aj nepes NoneToM mns-3a cyeBepuii 6b110 3anpeLleHo CHUMAaTb.

Mol puTyan oyeHb ANYHbIA. Koraa peric 3aBepluaetcs, 6aaro-
Aapto 3kmnax n Nrocnoga bora. MiHoraa camoneTt, Ha KOTOPOM £
neyy, KaXeTcs TakMM «KMBbIM», UTO HE MOTY MOKUHYTb ero, He
MonpoLLaBLLINCh.
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Suntem in 2020, intr-o lume care tinde spre automatizare.
Care este influenta tehnologiei in pilotarea avioanelor?

Trebuie sa ne pastram aptitudinile noastre de piloti, chiar daca
avionul zboara foarte mult in regim de pilot automat. Noi deco-
I&m si zburam la o inaltime foarte mica. Tehnologia prezentu-
lui ne spune ca trebuie sa utilizam computerele si robotii care
sunt la bord pentru ca ei sunt mai siguri decat este considerat
omul, Tn anumite circumstante. Noi respectam aceastd regu-
|a. Zborurile cele mai complexe se fac in regim automat. Noi, ca
piloti, trebuie sa fim constienti de faptul ca, la un moment dat,
ar putea fi necesar sa intervenim si sa fim la fel de buni compu-
terele de bord.

Cum are loc procesul de perfectionare a pilotilor si cat de
des acesta se intampla asta?

Avem, in cadrul companiei Air Moldova, diferite categorii de
piloti care necesita traininguri. Noi le spunem ,personal na-
vigant”, pentru ca Tn acest personal navigant sunt inclusi atat
insotitoarele si insotitorii de zbor, in egald masura cu pilotii.

Si Dvs., in calitate de Director al Departamentului de
Traning, cum reusiti sa va perfectionati?

Odata pe an, in companie, se face reevaluarea licentei. Daca apar
informatii noi, pe parcursul unui an, trebuie sa te conformezi si
sa dovedesti ca aptitudinile tale de pilot nu scad. Drept urmare,

Ceiiuac 2020 roZ, U Mbl XKMBEM B MUPE, KOTOPLIA CTPEMUTCSA K
aBTOMaTuM3aumu. Kakoe BnmsiHne oka3sblBalOT TEXHOJIOTMU Ha
nUAoOTUpPOBaHMeE CaMOJIETOB?

MbI JO/KHBI NOAAEPXMBaTL MPOPECCMOHaNbHBbIM YPOBEHb Ha BbICO-
Te, ;e HECMOTPS Ha TO, YTO BO/bLLYIO HacTb BPEMEHU camoneT fe-
TUT Ha aBTonMNoTe. COBPEMEHHbI YpOBEeHb Pa3BUTUS TEXHONOT NI
No3BoJISieT 60/IblUe NCMOAb30BaTb PO6OTOB 1 6OPTOBbLIE KOMMbIOTE-
Pbl, KOTOPble 06ecneyrBaoT 6oee BbICOKUI ypoBeHb 6e30nacHo-
CTW, YeM YeNoBeK B HEKOTOPbIX 06CTOATeNbCTBaxX. Mbl cobtojaem
370 NpaBuno. Camble CNOXHbIe NepenieTbl MPOXOAAT B aBTOMaTuYe-
CKOM pexuMe. Mbl Kak MUIoTbl AO/KHbI BCeraa 6biTb Harotose 1
BMeELLAThCS, e 3To noTpebyeTcsi. Mbl 4OXKHbI 6bITb TAKUMU Xe
BbICOKOMPOQECCOoHaNbHbLIMU, Kak GOPTOBLIE KOMMbLIOTEPI.

Kak nnnoTbl NOBbLILLAKT KBaIMPUKALIMIO U KaK HacTo 3TO
npoucxoanT?

Y Hac B koMnaHuu Air Moldova ecTb HeckonbKo KaTeropuii nmno-
TOB, KOTOPbIE HYXHbI TPEHUHI . Mbl Ha3bIBaeEM UX «HABUTaLMOH-
HbIM MEePCOHANOM», MOTOMY UTO CHOZa BK/IOUAKTCS U 60PTNPOBO-
AHVKW HapaBHe C NNoTaMu.

A Bbl Kak AVIPEKTOp AenapTaMeHTa TPpeHUHra Kak noBbillaeTe
KBanuoumkawmio?

Pa3 B roj B KOMMAAHUM NPOUCXOANT NPOLLECC MOATBEPXKAEHMS
NLeH3nN. ECv B TeUueHMe roaa NnosBasoTc HOBbIe AaHHbIE,

EMBRAER 190
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trebuie sa te antrenezi la simulatoare. Noi colaboram cu
Lufthansa Training Center din Frankfurt, acolo sunt simulatoa-
re ce aratd precum niste cutii de marimea unei camere si care
imita in proportie 95% cockpit-ul din avion si zborul in sine. De
reguld, la aceste antrenamente, merg cate doi piloti, iar in spa-
tele lor este un instructor, care programeaza simulatorul cu
anumite scenarii carora pilotii trebuie sa le faca fata. La astfel
de antrenamente participam o data la sase luni, atat pilotii, cat
si Tnsotitorii de zbor.

Multi din cei care zboara se tem de turbulente. Ati putea
sa ne spuneti cat de periculoase sunt acestea si de ce,
poate, nu ar trebui sa ne fie frica de ele?

Turbulentele nu sunt periculoase, iar cd sa nu ne temem

de ele trebuie si le intelegem natura. in primul rand, noua

ne este frica de ceea ce nu stim si nu intelegem. Omul este
obisnuit sa mearga pe doua picioare, iar atunci cand 1i fuge
pamantul de sub ele, el se sperie. Turbulentele nu sunt vi-
duri, sunt doar niste mase de aer - obisnuitul vant. Acest vant
se deplaseaza in 3 dimensiuni. Atunci cand avionul prinde
anumiti curenti, el saltd un pic in sus. Atmosfera nu este ceva
ideal, mereu dispune de procese: cicloane, anticicloane, mase
de aer si, de multe ori, acestea depind de anotimpuri. Cand
acestea se schimba, unele mase de aer circula la viteze foar-
te mari si creeaza turbulentele care Ti sperie pe unii pasageri.
Faptul ca, in timpul turbulentelor avionul un pic ,salta”, se da-
toreaza inertiei pe care avionul incearca sa si-o pastreze. Cei
care se tem, trebuie sa stie ca avionul este construit special
pentru a trece peste astfel de momente. Noi, pilotii, suntem
antrenati pentru astfel de situatii si avem harti pe care putem

110 | Altitude | January-February

Tbl JO/DKEH VX N3YUYUTb U NOATBEPAUTL CBOE BbICOKOE 3BaHMe Nn-
nota. Hy>HO 3aHMMAaTbLCA Ha cuMynATopax. Mbl cOTpyAHUYaEM C
Lufthansa Training Center B ®paHkypTe, rae CUMyAaTOPbI pas-
MepPOM C KOMHaTy BOCMPOU3BOAAT Ha 95% KOKMUT caMoiéTta 1 ero
NonéT. Kak NpaBuio, B TaKMX TPEHWHIax y4acTByoT A4Ba NnioTa,
C3a4M HaxXoANTCA NHCTPYKTOP. OH NporpaMMmpyeT CUMYATOP
onpejeneHHbIMY CLEeHapUAMN CUTYaLNIA, N3 KOTOPbIX NMIOTI
AOJIKHBI HANTW BbIXOA. B 3TWX TPEHWHrax pas B MOro4a yyacrsy-
tOT BCE MUAOTLI 11 BOPTNPOBOAHNKN.

MHorune naccakxupsbl 6osTcs Typ6yneHTHocTU. CKaXuTe,
HAaCKO/IbKO OHa OMacHa 1 CTOUT U ee 6oaTbcA?

TypbyneHTHOCTb He OMacHa, a, YTobbl ee He 60ATHCS, HY>XKHO Mo-
HMMaTb, OTKYZAa OHa 6epeTcsi. B mepByto ouepeab Hac nyraet

TO, Yero Mbl He 3HaeM 1 He NMOHKMaeM. YenoBek NprBbIK nepe-
JBUraTbCsl Ha HOTax, a, KOrAa 3eM/u Mo HAMW HeT, 3TO MyraerT.
Typ6Y/IEHTHOCTb — 3TO He «BO3AYLLHbIE SIMbI», 3TO BO3ZYLUHbIE
Macchl - 06bIUHBbI BeTep. B npocTpaHCcTBe BETEp ABUXETCS B TPEX
HanpaBneHUsX: CBEPXY, CHM3Y 1 c6oKy. Koraa caMoneT «10BUT»
ornpeAeneHHble MOTOKM BO3AyXa, ero cierka nogbpacbiBaet BBEpX.
ATMOCepa - 3TO He YTO-TO HEMOABMXHOE, B Hell Bceraa npomncxo-
JST Kakve-To NpoLecchl: LIMKAOHbI, aHTULIMKIOHBI, ABUXEHMEe BO3-
JYLLUHBIX Macc, 1 3a4acTyto 3TO 3aBUCUT OT BpeMeHU roga. Korga
norosa MeHseTcs, HeKOTopble BO3AYLLHbIE MaCChl NMepesBUratoT-
s € 60NbLUON CKOPOCTLIO. 3TO 1 co3AaeT TypOY/IeHTHOCTb, Nyra-
FOLLYHO MaccaxmpoB. «[1pbIXKM» caMonieTa BO BPeMsi TypbyneHT-
HOCTU MPOUCXOANAT OT MHEPLMK, KOTOPYHO CTapaeTcst COXPaHUTb
camornet. TeMm, KTo 60uTCs, ByAET MOAE3HO y3HaTb, UTO CaMosieT
MOCTPOEH Tak, YTO MOXeT 6e3 Tpysa MPOXOANTb Yepes NoAobHbIe
cuTyaumn. NMUI0TOB K HUM FOTOBSAT, Y HAC eCcTb KapTbl, FA€ Mbl B
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vedea, in timp real, cum circula curentii prin atmosfera, deci
stim cum sa-i evitam. E adevdrat ca uneori nu reusim sa-i evi-
tam pentru ca unii dintre ei nu sunt vizibili pe harta si nici nu
ai cum sa-i vezi cu ochiul liber. Daca turbulentele continua mai
mult de 2 minute o sa observati ca avionul va cobori sau va
urca. Pilotii au grija, in aceste cazuri, sa schimbe altitudinea de
zbor.

Care este probabilitatea ca un fulger sa loveasca un avion?

Probabilitatea este foarte mica. Odata ce avionul a decolat de
la sol el este un ,ingredient” al atmosferei. Avionul, neavand un
contact cu solul, nu mai este un ,domeniu de interes” pentru
fulgere.

Un mesaj de incheiere pentru pasagerii care sunt acum la
bordul avioanelor Air Moldova?

Sa nu ezitati sa va folositi de perspectivele pe care le ofera
aviatia. Aparatele de zbor ne ofera oportunitatea sa scurtam
distante foarte mari, parcurse intr-un timp foarte scurt. Ele

ne permit sa fim mai mult timp alaturi de cei dragi si sa traim
aceastd stare frumoasa a zborului. Banuiesc ca toate lumea isi
imagineaza cum ar fi sa avem aripi si sa zburam, cu adevarat.
Atata timp cat n-o putem face de sine statator, avioanele ne
ofera aceasta posibilitate. #~

pexume peanbHOro BpeMeHU MOXeM BUAETb, KakK NepeABUratoTcs
BO3ZyLUHbIE MACChl, I MOHUMaeM, Kak 136exaTb 30H TypbyneHT-
HOCTW. VIHOrAa BCTPeUr ¢ HAMU 136exaTb He yAaeTcsi, MOTOMY YTO
NX He BUAHO Ha KapTe. Ecnm TypbyneHTHOCTb NpogoxkaeTcst 60/1b-
LUe ABYX MUHYT, Bbl 3aMeTUTE, UTO CAMOJIET HAUHET HabupaTb NN
CHVXaTb BbICOTY. B Taknx cnyyasix nMa0Tbl USMEHSIHOT BbICOTY Mo-
neTa Ansa yao6cTBa Naccaxmpos.

C Kakowu BEpOATHOCTbIO B CAMOJIET MOXKEeT nornacTb Mo/IHUA?

BepoATHOCTL KpaitHe Mana. Kak ToNbKo caMosieT NogHUMAaeTcA

B BO3/yX, OH CTAaHOBUTCS «MHrPeAneHTOM» aTMocdephbl. He nves
KOHTaKTa C 3em/ieid, CaMoJieT nepecTaeT «NpeAcTaBNsaTb NHTepec»
AN MONHUIA.

ne 3aK/1lv4YeHUun, uTo 6bl Bbl NOXXenann naccax(mpaM,
KOTOpble ceiiyac HaxoAsATcs Ha 6opTy camosieTa KOMMNaHUK
Air Moldova?

He cTonT n36eraTtb NpenMyLLecTB, KOTOpble AapyUT HaM aBraLs.
Bo3gyLUHble cysHa AatoT BOSMOXHOCTb NpeogonesaTs 6onbLuve
PaccTosiHMS 33 OYeHb KOPOTKOe BpemMsi. OHM NMO3BOSKOT HaM
60/bLLe BPpEMEHW NMPOBOANUTL C BN3KMMU 1 OLLYLLLATL 3TO Mnpe-
KpacHoe YyBCTBO noseTa. HaBepHoe, Kaxapblii MeuTan o TOM, YTo-
6bl Y Hero BbIpOC/IN KPblbs, Y OH CMOT IeTaTb. HO camu Mbl ieTaTb
He yMeeM, a BOT CaMO/IeTbl HaM B 3TOM NMOMOratoT. &~
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Cum sa devii membru
Air Moldova Club

Inscrierea in programul Air Moldova Club este gratuitd. Membru al programului poate deveni orice persoand
fizica care a implinit 12 ani si/sau orice persoana juridica.

rice pasager care doreste sa devind Membru al pro-
gramului Air Moldova Club trebuie sa se inregistreze
n program. Dupa inregistrare se va obtine un numar
de Membru al clubului, care trebuie mentionat de fie-
care data cand se procura un bilet pe numele acestuia sau cand
are loc procedura de inregistrare la zbor (check-in).
Dupa efectuarea zborului, milele aferente se vor cumula in contul
Membrului. in cazul in care, s-a omis introducerea numérului la
procurare/check-in, se recomanda pastrarea biletelor de calatorie
si/sau tichetelor de imbarcare. in baza acestora, membrul va avea
posibilitatea sa includa Credit-milele lipsa, pentru zborurile efec-
tuate n ultimele 6 luni, accesand on-line profilul personal.
Dupa inregistrarea online Tn program, compania Air Moldova
ofera Membrului un cadou de bun venit - 150 Bonus Mile. La in-
registrarea efectuatd in oficiu nu se ofera Bonus Mile.

112 | Altitude | January-February

Va atragem atentia, ca dupa inregistrarea Air Moldova Club, aveti
posibilitatea de a include in contul Dvs. toate zborurile efectuate
cu compania noastra pentru ultimele 12 luni. Credit milele acu-
mulate sunt valabile timp de 24 luni calendaristice din momentul
indeplinirii ultimului zbor.

Dupa efectuarea a 4 zboruri din momentul inregistrarii in pro-
gram, se va emite un card de plastic pe numele Membrului.
Pasagerul va fi anuntat la telefon sau prin e-mail despre faptul
cand si unde va putea ridica cardul.

Centrul de deservire al Air Moldova Club poate exclude din pro-
gram orice Membru care nu respecta Termenele si Conditiile
programului.

in cazul incheierii calitatii de Membru al Air Moldova Club, toate
Credit Milele acumulate vor fi automat anulate. #~
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How to become a member
of Air Moldova Club

Membership to the Air Moldova Club program is free of charge. Any person aged 12 years old or over, as

well as corporations, can become a member.

very passenger who wants to become a member of Air
Moldova Club shall fill in an application form. The appli-
cation form can be found at Air Moldova offices, its rep-
resentatives, at sales ticket agencies and on the board of
the aircraft.
The application forms already have a number of the future mem-
ber of Air Moldova Club program. This number shall be kept and
presented by its holder every time a ticket is purchased on direct
flights of Air Moldova or at the check-in.
When you become an Air Moldova Club Member, Air Moldova
shall offer you a welcome gift of 150 Credit Miles.
After your first flight since the passenger has registered in the
program, you shall receive a membership card. The passenger
shall be notified on phone or shall be informed on e-mail when
and where he/she can take the card.

Please note that when receiving your plastic card, the passen-
ger can claim miles for flights implemented with Air Moldova

for 12 month before the registration in the program. In order to
be able to claim these miles the passenger shall provide the in-
formation regarding his/her flights by sending us an e-mail on
ffp@airmoldova.mdor by calling on: +37322576530.

Credit Miles are valid for two calendar years from the date of
travel.

The service center of Air Moldova Club can exclude from the pro-
gram a certain member who doesn't observe the terms and con-
ditions of the program.

In case the passenger is no more a member of the Air Moldova
Club program, all the accumulated Credit Miles shall be
cancelled. #~
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FLEET

Our Fleet

ir Moldova opereaza cu trei tipuri de aeronave. Toate hree types of aircraft are used by Air Moldova. All
A avioanele corespund standardelor de securitate ale aircrafts meet IATA (International Air Transport
Asociatiei Internationale de Transport Aerian (IATA), a Association) safety requirements and is an active
_._ carei membru activ este din anul 2004. Modernizarea IATA member since 2004. Our air fleet moderniza-
flotei aeriene a permis inaugurarea de noi curse si a dus la creste- tion allowed for launching new routes and resulted in a sig-
rea considerabila a numarului de pasageri si a volumului de mar- nificant increase of the number of passengers and of the
furi transportate. #~ volume of shipped freight. #~

Airbus A321 __ i Motz

._!lllill'llll'l AEREEEE O BEERE

Passenger capacity - 220
Top speed - 840 km/h
Range - 5950 km

Maximum altitude - 12000 m

Airbus A320 Cliam

220 T IDI“E?IEF;‘P!-l
Passenger capacity - 179-180 ' -
Top speed - 903 km/h
Range - 5675 km
Maximum altitude - 171900 m

Airbus A319 | rr——

BEEERaE [0 BEA
Passenger capacity - 138-150
Top speed - 890 km/h
Range - 4700-6800 km
Maximum altitude - 171900 m

Embraer 190 P AL DO
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Passenger capacity 106-114
Top speed - 890 km/h
Range - 4200 km

Maximum altitude - 12000 m
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Diruie§te o calatorie
cu Air Moldova

GIFT JOURNEYS WITH AIR MOLDOVA

Sunteti in cdutarea cadoului perfect pentru cei dragi?
larna aceasta aveti ocazia sa le oferiti persoanelor apro-
piate mai mult decat un simplu cadou. li puteti bucura
cu o experientd, un mod inedit de a aduna amintiri,
pentru ca amintirile sunt cele mai frumoase cadouri.

ir Moldova a lansat un nou produs - certificatele ,Zbor Tn
A Dar”, pe care le puteti darui celor dragi, ei avand oportu-
nitatea sa aleaga singuri destinatia spre care doresc sa
_._ zboare, Intr-o calatorie frumoasa si memorabila.

»Zbor in Dar” este un certificat de valoare ce poate fi utilizat atat
pentru a cumpadra bilete de avion la cursele directe operate de Air
Moldova, cat si pentru achitarea serviciilor aditionale ale companiei
noastre.

Valoarea voucherului va fi indicata in functie de alegerea cumpa-

ratorului. Suma desemnata pe voucher se foloseste exclusiv pen-
tru servicii si biletele de avion. Detinatorul certificatului nu are po-
sibilitatea de a primi contravaloarea acestuia in lei moldovenesti.

Voucherul poate fi utilizat o singura datd, incasand toatd valoarea
nominala a acestuia.

Daca suma produsului solicitat este mai mica decat valoarea certifi-
catului, diferenta nu se returneaza. Detinatorul achita suplimentar,
daca solicita bilete de avion sau servicii mai scumpe decat valoarea
certificatului.

Voucherele pot fi cumparate de la agentia Air Moldova din Chisinau
(str. Negruzzi 10). Certificatul este valabil 12 luni din momentul
emiterii si poate fi valorificat la agentia de unde a fost procurat sau
in aeroportul Chisinau.

Certificatul ,Zbor in Dar” poate fi cumparat si online, pe site-

ul www.airmoldova.md, accesand sectiunea Gift e-Voucher. Pentru
detalii si informatii despre acest certificat si alte servicii ale compa-
niei Air Moldova, puteti apela Air Moldova Call Center, la numarul
de telefon +373 22 830 830. #~

116 | Altitude | January-February

Are you in search of the perfect gifts for your
loved ones? This winter you can offer more
than a simple present. You can offer an experi-
ence, a beautiful way to collect memories, as
memories are the most beautiful gifts.

ir Moldova has launched a new product: ,Zbor
A in Dar” gift vouchers. You can offer them to your
loved ones, and they will have the opportunity to
_._ choose the destination themselves, for a beauti-
ful and memorable trip.

“Zbor in Dar” is a voucher that can be used both for buy-
ing plane tickets for direct flights operated by Air Moldova,
and for purchasing additional services offered by our
company.

The voucher’s value can be chosen by the buyer. The
amount indicated on the voucher can be used only for pur-
chasing services and plane tickets. It is not possible to ex-
change the voucher for Moldovan Lei. Your voucher can be
used only once, by redeeming it entirely, at its face value.

If the price of the requested product is lower than the value
of the voucher, no cash will be refunded. If the holder ex-
changes the voucher against plane tickets and/or services
of higher value, they will pay the difference.

The vouchers can be purchased from Air Moldova agency in
Chisinau (str. Negruzzi 10). Your voucher will be valid for 12
months from the date of issue and can be redeemed at the
agency where it has been bought or at Chisindu airport.

“Zbor in Dar” vouchers can also be purchased online

at www.airmoldova.md, by going to Gift e-Voucher. For
details and information about this voucher and other Air
Moldova services, you can call Air Moldova Call Center on:
+373 22 830 830. 7






| JOIN US FOR A MOUNTAIN ADVENTURE!

In curand incepe si mult asteptata perioads a
vacantelor, iar multi dintre noi isi planifica sau deja
si-au planificat plecarea la munte. Daca printre voi
Se regasesc persoane interesate de odihna activa la
statiunile de ski, atunci compania Air Moldova vine
cu o oferta exclusivd anume pentru dvs! Air Moldova
asigura transportarea gratuitd a unui bagaj de schi,
aditional normei standard.

ceasta facilitate este oferita pasagerilor care calatoresc

in perioada 1 decembrie 2019 - 30 martie 2020, la toa-
te cursele directe din Chisindu, operate de companie.

=

Echipamentul trebuie sa fie ambalat intr-o singura uni-
tate de bagaj, greutatea cdruia nu trebuie sa depdseasca norme-
le unui bagaj standard - 23 kg, indiferent de dimensiuni.

Un echipament pentru ski este constituit din urmatoarele com-
ponente: o pereche de schiuri, o pereche de bete de schi, o pere-
che de legaturi de schi si o pereche de clapari.

Pentru informatii suplimentare, nu ezitati sa ne contactati
la serviciul Call Centru al Air Moldova, la numarul de telefon
+373 22830 830! #~
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Soon starts the awaited holiday season and many
of us are planning or have already planned a

trip to the mountains. For the ones interested in
active leisure, Air Moldova has a special offer. Air
Moldova ensures free of charge transportation of
your ski equipment, in addition to your standard
baggage allowance.

his facility is granted to passengers traveling between
1st December 2019 - 30th March 2020 for all direct
flights from Chisinau, operated by the airline.

The equipment must be packed in a single luggage unit
and its weight must not exceed the standard luggage limits - 23
kg, regardless of size.

Ski equipment consists of the following components: 1 x pair
of skis, 1 x pair of ski poles, 1 x pair of bindings and 1 x pair of
boots.

For more information, do not hesitate to contact us at the
Air Moldova Call Center number: + 373 22 830 830! #~



Tiraspol Winery & Distillery KVINT

38 Lenin St., Tiraspol, MD-3300, Republic of Moldova
Phone: +373 533 9 61 70; fax: +373 533 9 61 25
E-mail: info@kvint.md;

www.kvint.md
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Air Moldova Mobile App

iecare se poate bucura de experienta optimizata de utili-

zator care faciliteaza procesul cautarii pentru a gasi usor

si a rezerva bilete pentru avion. Pasagerii Air Moldova pot

beneficia astfel de toate avantajele serviciilor prestate de
companie la doar citeva click-uri pe smartphone.

Aceasta aplicatie poate fi descarcata pe Google Play sau App Store
si este absolut gratuita.

Totodata, din meniul aplicatiei, pasagerii pot verifica zborurile re-
zervate pe baza numelui de familie si a codului de rezervare, pot

verifica orarul de zbor pe rutele selectate sau orice alta functie pe
care o pot efectua pe site-ul companiei.

Continutul aplicatiei prezinta detalii informative despre urmatoare-
le servicii: rezervarea si procurarea biletelor de avion, check-in onli-
ne, alegerea locului preferat in avion, achitarea bagajului online.

Plata biletelor se efectueaza online, garantindu-se securitatea da-
telor trimise prin reteaua mobila de date. La sfirsitul procesului de
rezervare, pasagerii primesc la adresa de e-mail indicata in cursul
rezervarii, atit confirmarea calatoriei, cit si biletul electronic emis
online in urma confirmarii platii. #~
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veryone can enjoy the optimized user experience that

facilitates the search to easily find and book the air

tickets. Thus, Air Moldova passengers can take benefit

of the advantageous services provided by the compa-
ny by doing just a few clicks on smartphone.

This application can be downloaded from Google Play or App
Store and is absolutely free.

As well, by the application menu, passengers may check their
booked flights on the basis of the surname and booking code,
also they can check the flight on the selected routes or other
function that may be executed on the company’s website.

The application content presents informative details of the fol-
lowing services: booking and purchase of air tickets, check-in
online, advanced seat reservation, baggage payment online.

Tickets payment is performed online, being guaranteed the
data security which has been sent over the mobile network. At
the end of the booking process, passengers receive an e-mail
confirming their travel and the online electronic ticket issued
after payment confirmation. #~
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() Tarifele Serviciilor Optionale la cursele Air Moldova in aeroportul Chisinau
@ HdononHutenbHbie ycnyru Ha percel Air Moldova B asponopty Chisinau

N%

@ Optional Services Fees on Air Moldova flights at Chisindu airport

Serviciile Optionale / fon. Ycnyru / Optional Services

() Trecerea rapida a procedurelor de control (Fast Track)

W YcKopeHHoe NpoxoXaeHvie npoLieayp KOHTposis

N2Y

@~ Fast Track Lane

(1) inregistrarea cu prioritate (Check-in)
W [MpuoputeTtHas pernctpaums (Check-in)
& Priority Check-in

() Acces la Business Lounge (pana la 3 ore)
w Hoctyn B 6u3Hec-3an (A0 3-X YacoB)

N

= Business Lounge Access (up to 3 hours)

() Trecerea rapida a procedurilor de control + Check-in cu prioritate + Acces la Business Lounge (pana la 3 ore)
@ lMpvopuTeTHas permcTpaums + YCKOPEeHHOE NMpOoXoXKAeHNE KOHTPOIS +
[Doctyn B 6u3Hec-3an (A0 3-x YacoB)

N

@s Fast Track Lane + Priority Counter Check-in + Business Lounge Access (up to 3 hours)

() Rezervarea unui loc in randurile cu iesiri de salvare

W Buibop MecTa B camorieTe B psialy, PaCrosIoXKeHHOM Y aBapUHOrO BbIXoaa
N %
5

A

Seat Assignment in Emergency Exit Rows

() Rezervarea unui loc in randurile 1-2 (cu exceptia curselor in configuratia business si curselor charter)
W Bui6op mecTa B camornete B 1-2 psgax Ha pencax, BbIMoHAEMbIX B KOHGUIypaLmMy «<3KOHOM,
3a UCK/IIOYEHMEM YapTepHbIX pericoB

& Seat Assignment in rows 1-2 on full economy destinations, excluding charter destinations

() Rezervarea unui loc, cu exceptia randurilor 1-2 si celor cu iesiri de salvare
W Bui6op MecTa B camoreTe, 3a Uck/loueHneM MecT B 1-2 psigax v B psiay,
Pacno/IOXeHHOM y aBapUIMHOTO BbIXOAA

& Seat Assignment, except rows 1-2 and emergency exit rows

() Transport individual din terminal la aeronava

[ J MHAMBM,EIyaﬂbeIIZ TPaHCMNOPT OT TepMMHaNa K caMmoneTy

NY

@ Individual transport from terminal to aircraft

() Acceptarea pasagerilor dupa finalizarea inregistrarii
@ [Mo3aHas perncTpaums Ha peiic Nocse 3aKpbITUS perncTpaumm

N Y

% Late passengers acceptance, after check-in closure

0000060000 :

* tarifele sunt indicate in euro per 1 pasager achitarea se efectueaza in valuta nationald MDL conform ratei de schimb publicate

*Tapndbl yKa3aHbl B €BPO 3a MaccaXkupa or/iata NpousBoAMTCS B HaLMoHanbHou Bantote MDL no ony6/11MKoBaHHOMY KypcCy BasltoT.

* fees are indicated in euro per 1 passenger payment is made in national currency MDL according to published change rate
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DESTINATIONS

PARTENERIATE

Air Moldova coopereaza cu peste 50 de companii aeriene prin intermediul diferitor
tipuri de acorduri — MITA, IET, SPA sau code-share. Aceste acorduri permit clientilor
Air Moldova s& cumpere bilete pentru zboruri de legdtura operate de partenerii Air
Moldova pentru orice destinatie din lume la preturi atractive. Parteneriatele le ofe-

ra pasagerilor Air Moldova posibilitatea sa cumpere bilete de avion de la o singura
agentie, beneficiind astfel de oferte foarte atractive.

ACORDURI MULTILATERALE INTERLINE/INTRE COMPANII (MITA)

Air Moldova are semnate acorduri MITA cu aproximativ 50 de parteneri interline. Biletele
cumparate la agentiile de bilete ale Air Moldova sunt acceptate de partenerii nostri din
toatd lumea si invers.

ACORDURI ELECTRONICE INTERLINE (IET)

Air Moldova are semnate acorduri IET cu circa 30 de parteneri interline. Asta inseam-
nd ca biletele electronice cumparate de la oficiile Air Moldova sunt valabile in bazele

de date ale partenerilor si sunt acceptate de toti partenerii interline care opereaza zbo-
ruri in toatd lumea si viceversa.

ACORDURI TARIFARE SPECIALE (SPA)

Acordurile Tarifare Speciale le ofera pasagerilor Air Moldova posibilitatea de a calatori
in toata lumea la preturi de oferta foarte atractive, puse la dispozitia Air Moldova de
catre partenerii sai.

ACORDURI CODE-SHARE

Air Moldova Tsi extinde in permanenta reteaua de zboruri. Unele destinatii sunt oferite
in cooperare cu partenerii code-share ai Air Moldova. Pe zborurile code-share toti par-
tenerii au acces nelimitat a locurile din avion ale celorlalte companii aeriene din retea.
Astfel de zboruri figureaza in sistemul computerizat de rezervari sub un cod unic alo-
cat fiecarui partener code-share.

PARTNERSHIP

Air Moldova cooperates with more than 50 air companies on basis of different

types of agreements — MITA, IET, SPA and code-share. These agreements allow Air
Moldova customers to purchase air transportation to connecting flights operated by
Air Moldova’s partners all round the world at attractive price offers. Such partnerships

give opportunity to Air Moldova’s passengers to purchase air tickets at one agency at
very attractive fare offers.

MULTILATERAL INTERLINE AGREEMENTS (MITA)

Air Moldova has MITA agreements with around 50 interline partners. Tickets pur-
chased from Air Moldova ticket offices are accepted by all its interline partners world-
wide and vice versa.

ELECTONIC INTERLINE AGREEMENTS (IET)

Air Moldova has IET agreements with around 30 interline partners. That means that
electronic tickets purchased from Air Moldova ticket offices are available in own data-

base of its partners and are accepted by all its interline partners world-wide and vice
versa.

SPECIAL PRORATE AGREEMENTS (SPA)
Special Prorate Agreements provide unique opportunity to Air Moldova passengers to

travel world-wide at very attractive fare offers that are provided to Air Moldova by its
partners.

CODE-SHARE AGREEMENTS

Air Moldova is constantly expanding its own route network. Some destinations are of-
fered in cooperation with Air Moldova code-share partners. On code-share flights, all
partners have unlimited access to seats of each other flights. Such flights are pub-
lished in computer reservation systems under each code-share partner’s unique code.
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ORARUL DE IARNA 2020

DESTINATIA ZILE DE ZBOR | PERIOADA CALATORIEI

ITALIA

> PLECARE *: SOSIRE

ORALOCALA

29 octombrie - 28 martie

AIRMOLDOVA/

AEROPORT > PLECARE \ SOSIRE

ORA LOCALA|

Bologna (BLQ)

19 decembrie - 09 ianuarie

28 octombrie — 23 martie

18 decembrie - 08 ianuarie

Milano (MXP)

01 noiembrie — 13 decembrie

17 ianuarie - 27 martie

20 decembrie - 10 ianuarie

30 octombrie - 25 martie

Roma (FCO)

20 decembrie - 10 ianuarie

MAREA BRITANIE

27 octombrie - 22 martie

27 octombrie — 28 martie

Londra (STN)

PORTUGALIA

Lisabona (LIS)

00000060

13 decembrie - 27 martie

01 noiembrie — 27 martie

27 octombrie - 29 decembrie

00 00060

30 decembrie - 05 ianuarie

00000060

06 ianuarie - 28 martie

000000600

27 octombrie - 28 martie

00000060

27 octombrie — 29 decembrie

000000
Moscova (DME)

30 decembrie - 05 ianuarie

o

31 decembrie - 31 decembrie

00000060

06 ianuarie - 28 martie

010060

21 decembrie - 29 decembrie

0100060

06 ianuarie - 12 ianuarie

0010700

30 decembrie - 05 ianuarie

24 decembrie — 10 ianuarie

28 octombrie - 30 decembrie

06 ianuarie - 25 martie

St. Petersburg
(LED)

01 noiembrie - 13 decembrie

17 ianuarie - 27 martie
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20 decembrie - 12 ianuarie
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ORARUL DEIARNA 2020 AIRMOLDOVA/
PERIOADA CALATORIEI > PLECARE *\ SOSIRE AEROPORT > PLECARE *\ SOSIRE

TURCIA
Istanbul (IST) 27 octombrie - 27 martie

FRANTA

17 decembrie - 12 ianuarie

Paris (BVA) 14 ianuarie - 28 martie

29 octombrie - 14 decembrie

GERMANIA

28 octombrie - 23 martie

30 octombrie - 25 decembrie

08 ianuarie - 25 martie
Frankfurt (FRA)

01 noiembrie - 27 martie

21 decembrie - 11 ianuarie

27 octombrie - 22 martie

IRLANDA

29 octombrie - 17 decembrie

24 decembrie - 24 decembrie

07 ianuarie - 24 martie

Dublin (DUB)

01 noiembrie - 27 martie

14 decembrie - 11 ianuarie

27 octombrie — 22 martie

ISRAEL

29 octombrie - 03 decembrie

10 decembrie - 26 martie

11 decembrie — 25 decembrie

Tel Aviv (TLV) 31 octombrie - 05 decembrie

01 noiembrie - 20 martie

27 martie - 27 martie

27 octombrie - 22 martie

email: helpdesk@airmoldova.md

24 SERVICIUL +373 22 57 65 45; + 373 22 83 08 30
DE LUCRU CU CLIENTII www.airmoldova.md

Remarks: The departure time is the local time in the airport of departure. The arrival time is the local time at the destination airport. Flight schedule is subject to change.

Change of aircraft type is possible for the specific flight. +1 Means that the flight arrives next day.
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#airmoldova

@ pilot.mischa

Zbori cu Air Moldova?
Imortalizeaza momentul
folosind hashtagul
#airmoldova, iar noi vom avea
grija sa-ti includem fotografia
in urmatorul numar al revistei
Altitude.

“09 Kaktussovici

Qv N Qv

@ irina_cuzorin
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OFFICES

= Chisinau

Phone: +37322830830

E-mail: agency@airmoldova.md
Address: bd. Negruzzi 10, Chisinau,
MD-2026, Moldova

Address: Chisinau International Airport,
Departure Hall, Moldova

™= Frankfurt

Phone: +4917666811468

Email:  frankfurt@airmoldova.md
Address: 60549 Frankfurt International
Airport Terminal 2, Halle E, Counter
905-906

I Paris

Phone: +33140538355, +33140538780
Mobile: +33618107351, +33609399131
E-mail: paris@airmoldova.md

Address: 11 Avenue Stephane Mallarme
Paris 75017, France

London
Phone: +44 75 25825856
Email: london®@airmoldova.md

Istanbul

Phone: +90212638209596

E-mail: ist@casioairservice.com,
ticketsale@casioairservice.com

Address: Casio Air Servis Hizmetleri D Tic.
Itd.sti Ordu Cad. laleli is Merkezi No: 89 Kat
3, D-201 Laleli-Fatih/ist

=Vienna
Phone: +43664 430 5182
+43699 1010 3088

E-mail: vienna@airmoldova.md

Address: Fellergraben 27c
3400 Klosterneuburg, Vienna, Austria

= Athens

Phone: +30 21032444523

Mobile: +306945808188

E-mail: athens@airmoldova.md
Address: 38 Voulis Str., Athens 10557 Greece.

Larnaca

Phone: +35724625566

E-mail: larnaca@airmoldova.md
Address: 44 Nikodimou Mylona str,
Kariders Building, of. 38. Larnaca, Cyprus.

I BRome

Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

Address: Via Salandra 1/A, Rome 00187,
Italy

LI Milano

Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

Address: ¢/o Turro Viaggi, Via Privata della
Torre, 1, 20127 Milano, Italy

1 Venice
Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

L1 Venice (Mestre)
Mobile: + 393271640276
E-mail: airmoldova@gsair.it

L1 Torino
Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

I BVerona
Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

I1Bologna
Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

== Moscow

tel: +7-926-6182918
e-mail: m-x-m2015@mail.ru
address: Domodedovo airport,
ticket desk 85

i St. Petersburg

Phone: +78123273704

E-mail: airport@transair.ru
Address: Pulkovo Airport, ticket desk 22

B N Dublin

Phone: +3531 877 2519

Mob.: +353 87231 3362

E-mail: tatiana@skytours.ie

Address: 76, Talbot Street, Dublin 1, Ireland

= Tel Aviv
Phone: +972 37961422
Email:  infoam@caspi-aviation.co.il

Address: 1 Ben Yhuda st.
6380101 Tel Aviv, Israel

Lisbon

Phone: +351 218 446 408
Mobile: + 351961 709 882
Email:  lisbon@airmoldova.md
Address: Portugal, Lisbon Airport,
Terminal 1, Departures




nefis@nefis.md
www.nefis.md
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AIRMOLDOVA

: CURSA NOUA
CHI$INAU - BERLIN

@TILTD - BILETELE DE LA 149 EURO INCLUD CALATORIA
CU TRENUL SPRE ORICE ORAS DIN GERMANIA



