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VINARIA
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VALE

La Vindria din Vale dragostea pentru vin a inceput cu bunicul
lie, apicultor si vinificator artizanal desavarsit, si a fost preluata
apoi de noua generatie. Cu daruire de sine si perseverenta,
urmasii continua indeletnicirea bunicului, creand vinuri care
evoca toate doinele, horele noastre si dulceata fagurilor in
fiecare picatura de vin. Atunci cand ti-e dor de casa,

Vinurile 7 Coline, create cu dragoste, in familie, te vor aduce
mai aproape de origini si adevar.

"VIN ACASA”
e vinul iubit de toti
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METAL CONSTHRULCT

Coming soon



ASIGURA-TI UN VIITOR
FINANCIAR STABIL

INVESTITESTE INTELIGENT IN IMOBILIARE
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COMPANIE IMOBILIARA
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"‘f‘a..l; Investitiile imobiliare sunt dintre cele mai sigure modalitati de a genera venituri
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] avantajoase cu risc minim. Achizitia unui imobil pentru inchiriere este o afacere

cu multa traditie in spate, care nu va disparea prea curand. Investitiile imobiliare
sunt una dintre cele mai profitabile afaceri de pe piata din Moldova, iar Chisinaul
este unul dintre cele mai atractive zone pentru investitiile de acest fel.
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RANDAMENT INVESTITII IMOBILIARE MEDII - 7%

INVESTITII IMOBILIARE BUNE -10%
INVESTITII INVESTITII IMOBILIARE ATRACTIVE - 14 %
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ECONOMISESTI TIMP SI RESURSE DIVERSITATEA OPORTUNITATILOR

Spre deosebire de investitiile in alte sectoare, Exista investitii imobiliare
bunurile imobiliare nu necesita atentie, iar disponibile atat pentru bugete
investitiile adaugatoare sunt necesare dupa reduse cat si pentru fonduri mari
mai multi ani, nu lunar sau anual. de investitii.

Descopera cele mai noi oportunitati de investitii
imobiliare si afla toate detaliile necesare pentru

a lua cea mai buna decizie

NEWTON HOUSE
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CUM DEVII INVESTITOR?
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Daca sunteti pregatit sa obtineti profit
din investitiile imobiliare, puteti incepe
EXFACTOR MIRCEA CEL BATRAN activitatea CHIAR ACUM. Saptamanal

Z sunt in analiz& de la 3 la 10 tranzactii
investitionale, pe care le propunem
investitorilor nostri. Compania
Proimobil.md stie toate aspectele din
domeniul imobiliar in Chisinau, astfel le
punem la dispozitie clientilor toate
datele despre gradul de rentabilitate,
gradul de profit si daca exista un anumit
risc la procurarea imobilului. Orice
negociere se discuta individual in functie
de capital si de termenul cand persoana
doreste sa-si returneze banii.

VREI SA INVESTESTI
iN IMOBILIARE?

Q 060 222 956
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APELEAZA ACUM VLADISLAV LA NUMARUL
AGENTUL IMOBILIAR SOROTINSCHI DE TELEFON:
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DRAGI PASAGERI,

Bine ati venit la bord! Va multumim ca ati ales sa calatoriti cu
cel mai mare si cel mai popular operator aerian din Republica
Moldova - Air Moldova! in data de 12 ianuarie 2020, compania
noastra a marcat 27 de ani de activitate pe care bineinteles am
sarbatorit-o alaturi de voi, pasagerii nostri. Suntem nespus de
bucurosi ca pe parcursul tuturor acestor ani am simtit loialita-
tea voastra, care reprezinta cea mai importanta valoare pentru
Air Moldova si va multumim ca sunteti alaturi de noi an de an.

Va aducem la cunostinta ca, din 31 martie 2020, compania Air
Moldova va opera curse directe din si spre Berlin - aeroportul
Schonefeld. Vom efectua doua zboruri pe saptamana, in zile-

le de marti si sambata, iar in perioada 18 iunie-22 septembrie
2020 va fi introdusa a treia frecventad, in fiecare zi de joi. Zborurile
spre Berlin vor fi operate cu aeronave de tip Embraer E190 si
Airbus A319.

Totodata, din 29 martie 2020, Air Moldova revine la orarul de zbor
operat in perioada de vara. Orase deja indragite de pasagerii nos-
tri, precum Nisa, Salonic, Larnaca, Venetia si Barcelona, se vor re-

gasi in reteaua noastra de destinatii.

Va indemnam sa folositi cu incredere toate serviciile compani-

ei Air Moldova. Va asteptam si in continuare la bordul aeronave-
lor noastre. Rasfoiti paginile acestei reviste pentru a afla si alte
noutati despre Air Moldova, dar si despre oamenii si locurile inte-
resante din tara noastra! Lectura placuta si zbor lin!

De 27 de ani zburam impreund, de 27 de ani va aducem acasa! #~

WELCOME

DEAR PASSENGERS,

Welcome on board! Thank you for choosing to travel with the
largest and most popular airline operator in the Republic of
Moldova - Air Moldoval On January 12, 2020, our company cel-
ebrated its 27th anniversary together with you, our passengers.
We appreciate your loyalty, that we felt over these years, as it is
the most important value for Air Moldova and thank you for be-
ing with us every year.

We would like to inform you that, as of March 31, 2020,

Air Moldova will operate direct flights to and from Berlin-
Schonefeld Airport. We will make two flights a week, on
Tuesdays and Saturdays, and between June 18 and September
22,2020 a third flight will be introduced, every Thursday. Flights
to Berlin will be operated with Embraer E190 and Airbus A319
aircrafts.

At the same time, as of March 29, 2020, Air Moldova returns to
its summer flight schedule. The destinations will include already
beloved cities by our passengers, such as Nice, Thessaloniki,
Larnaca, Venice and Barcelona.

We encourage you to use all our services. We will further be
waiting you on board our aircraft. Read our magazine to find
out more about Air Moldova, and also about the people and the
interesting places in our country! We wish you a pleasant read-
ing and a smooth flight!

For 27 years we have been flying together, for 27 years we have
been bringing you home! #~
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Berlinul poate fi numit, fard exagerare, orasul posibilitatilor nelimitate. Capitala
Germaniei te seduce printr-o diversitate culturald extraordinard, atractii turis-
tice pentru toate gusturile, contraste arhitecturale si creativitate debordanta.
Aceasta metropola iti demonstreaza ca istoria nu se uitd, dar poate fi depdsita.
Trecutul zbuciumat al natiunii germane este adanc impregnat in orasul care,
de altfel, se afla in continud schimbare. Este o destinatie complexa, cu un aer
modern si cosmopolit, unde te poti pierde In voie pe bulevarde lungi si zone
relaxante cu multd iarba verde. In acest oras plin de viat3, fiecare cl&dire spune
0 poveste, fie cd este vorba despre barocul monarhist, socialismul ascuns
printre blocurile din partea de est sau futurismul noilor constructii din centru.
Berlinul este potrivit pentru o vacanta cu familia, o0 escapada romantica sau un
city break cu prietenii. Cu fiecare vizitd il vei redescoperi si, cu sigurantd, iti vei
dori sd revii.
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Berlin without exaggeration can be called the city of limitless opportunities.
The capital of Germany seduces you with its extraordinary cultural diversity,
tourist attractions for all tastes, architectural contrasts and overflowing
creativity. This metropolis shows that history can't be forgotten, but it can be
overcome. The troubled past of the German nation is deeply impregnated in
the city which is, actually, continuously changing. It is a complex destination,
with a modern and cosmopolitan air where you can walk on long boulevards
and relax in lots of green areas. In this lively city every building tells a story
about the baroque conceptions of monarchy, the socialism hidden in the
eastern architecture, or the futurism of the new buildings in the center of the
city. Berlin is suitable for a family vacation, a romantic getaway or a city break
with friends. With every visit you will rediscover it and you will definitely want
to return.

March-April | Altitude | 17



raversat de raurile Spree si Havel, Berlinul este cel

mai mare oras al Germaniei, avand o populatie de

3,4 milioane de locuitori. Are mai multe poduri de-

cat Venetia, 979 mai exact, si este cam de noua ori

mai mare decat Parisul. Este unul dintre cele mai
verzi orase din Europa, pentru ca peste o treime din suprafata sa
este acoperita de paduri, parcuri, gradini, rauri si lacuri. Atractiile
sale sunt greu de enumerat, dar sunt atat de diverse, incat ori-
cine se poate regasi aici. Tinerii sunt Tnnebuniti dupa viata de
noapte si cluburile cu cele mai moderne petreceri, unde se nasc
noi subculturi, stiluri si influente. Familiile se bucura de plimbari
in aer liber si de o multime de locuriin care copiii au ocazia sd se
zbenguie n sigurantd. Shoppingul in Berlin este o adevdrata pla-
cere. Calitatea nemteasca este peste tot, iar preturile sunt foarte
atractive. Si, nu in ultimul rand, oamenii pasionati de arta se pot
delecta cu adevarate comori ascunse in colectiile muzeelor din
aceasta metropola.

18 | Altitude | March-April
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rossed by the Spree and Havel rivers, Berlin is
Germany's largest city, with a population of 3.4
million. It has more bridges than Venice, 979 more
precisely, and is about nine times larger than
Paris. It is one of the greenest cities in Europe, be-
cause over a third of its surface is covered by forests, parks, gar-
dens, rivers and lakes. Its attractions are difficult to list, but they
are so diverse that anyone can find something to enjoy. Young
people are enthusiastic about the nightlife and the clubs with
the most modern parties, where new subcultures, styles and in-
fluences are born. Families enjoy outdoor walks and plenty of
places where children can play safely. Shopping in Berlin is a real
pleasure. You can see the German quality everywhere, and the
prices are very attractive. And, last but not least, people passion-
ate about art can truly enjoy the treasures hidden in the collec-
tions of museums in this metropolis.
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Marturii ale unui trecut tumultuos

O prima vizita la Berlin nu poate trece fara cateva poze la Poarta
Brandenburg. Este monumentul triumfal al capitalei germane, cu
o semnificatie impunatoare pentru intreaga Europa. A fost con-
struit ca simbol al pdcii, a devenit simbolul victoriei, iar mai apoi,
odata cu evenimentele care au condus la caderea zidului, a deve-
nit ceea ce este si in prezent, simbolul unificarii. Deasupra portii se
afla carul Victoriei, tras de patru cai si condus de zeita pacii. Este
punctul zero al tuturor intalnirilor din oras, asa cum este Turnul
Eiffel pentru Paris si, de ce nu, monumentul lui Stefan cel Mare
pentru Chisindu. Dupa ce admiri acest monument cu o bogatd in-
cdrcatura istorica, mergi spre cladirea Parlamentului Germaniei.
Poti sa i admiri exteriorul savurand o cafea pe peluza din fata, dar
nu ezita sa intri. Nu e nevoie de bilet, insa trebuie sd ai o rezervare
care poate fi facuta online. Meritad cu desavarsire, pentru ca pano-
rama din domul de sticla te va ldsa cu gura cdscata.

E inadmisibil sa ajungi in Berlin si sa nu vezi ce a ramas din Zidul
Berlinului, multumind in gand pentru libertatea in care trdim da-
torita caderii acestuia. Mergi spre zona Checkpoint Charlie, unul
dintre vechile puncte de trecere dintre Berlinul de Est si Berlinul
de Vest. Aici te vei intoarce in trecut, pe vremea Razboiului Rece,
cand intreaga capitala germana era strabatuta de un imens pere-
te de beton. Te trec fiorii cand citesti inscriptia ,You are now lea-
ving the American sector”, iar cei cativa actori deghizati in soldati
isi joaca rolul foarte bine. La cinci minute distanta este fostul se-
diu al Gestapo, un memorial cu intrare liberd, care spune povesti

TRAVEL

Testimonies of a turbulent past

A first visit to Berlin will surely include a few photos at the
Brandenburg Gate. It is the triumphal monument of the German
capital, with a massive significance for the whole of Europe. It
was built as a symbol of peace; became the symbol of victory,
and then, with the events that led to the fall of the wall, it be-
came what it is now - the symbol of unity. Atop the gate is the
Quadriga of Victory, a sculpture representing the Goddess of
Peace and a chariot drawn by four horses abreast. It is consid-
ered to be the zero point for all the meetings in the city, as is the
Eiffel Tower in Paris and, and why not, the monument of Stephen
the Great in Chisinau. After contemplating the rich historical her-
itage of this monument, go to the German Parliament building.
You can enjoy a coffee on the front lawn, while admiring its ar-
chitecture, but don't hesitate to enter the building. There is no
entrance fee, but you'll have to make a prior booking online. And
it is definitely worth it, because of the panoramic view that will
open for you in the glass dome.

It's inadmissible to get to Berlin and not see what's left of the
Berlin Wall, being mindful of the freedom we now live in due

to its fall. Go to Checkpoint Charlie area, one of the old cross-

ing points between East Berlin and West Berlin. Here you will go
back in the past, during the Cold War, when the entire German
capital was crossed by a huge concrete wall. You'll get chills down
your spine when you read the inscription “You are now leaving
the American sector” and the few actors disguised as soldiers
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cutremurdtoare din vremurile dictaturii hitleriste. O alta mare
portiune de zid, pastrata pana in zilele noastre, este East Side
Gallery. Aceasta a fost transformata ntr-o opera de arta urbana,
datorita acelor graffitti pe care sute de artisti din toatd lumea le-
au lasat incepand cu 1990. Cea mai faimoasa lucrare de aici este
sarutul dintre Brejnev si Honecker.

Refugiuin arta

Partea istorica a Berlinului poate fi coplesitoare, asa ca ai putea
gasi refugiu pe o insula. Nu este vorba despre una tropicala, ci
despre Insula Muzeelor. Situata pe raul Spree, aceasta este, asa
cum Ti spune si numele, un loc care reuneste cinci dintre cele mai
importante muzee ale Germaniei: Muzeul Vechi, Muzeul Bode,
Muzeul Pergamon, Vechea Galerie Nationala si Muzeul Nou. Cel
din urma gazduieste unele dintre cele mai bune antichitati egip-
tene din Europa, fiind cunoscut in intreaga lume pentru bustul lui
Nefertiti. Insula a fost inclusa in Patrimoniul Universal UNESCO,
iar o zi poate fi insuficienta pentru a vizita toate obiectivele tu-
ristice de aici. Biletele de intrare costd intre 10 si 12 euro, dar
pentru toate cinci existd un permis de doar 18 euro. In apropi-
ere este si Catedrala din Berlin, o constructie impresionanta,
care a fost restaurata dupa bombardamentele din timpului ce-
lui de Al Doilea Razboi Mondial. Sub catedrala se gaseste cripta
familiei Hohenzollern, cu 94 de morminte ale regilor si familiilor
lor. Daca vrei sa vezi Berlinul asternut la picioarele tale, mergi

n Alexanderplatz (piata Alexander) si urca tn Turnul Televiziunii.
Are 368 de metri si este cea mai Tnaltd constructie din Germania.
Aceasta experienta te va costa 14 euro.

playing their part will amplify the feeling. Five minutes away is
the former Gestapo headquarters, a free-entry memorial, which
tells trembling stories from Hitler's dictatorship period. Another
large portion of the wall, preserved to this day, is the East Side
Gallery. It has been transformed into an urban artwork for the
hundreds of graffiti drawings created by artists from all over the
world since 1990. The most famous work here is the legendary
kiss between Brezhnev and Honecker.

Art escape

The historic part of Berlin can be quite overwhelming, thus you
might want to escape from it all... on an island. It is not a tropical
one, but a Museum Island. Located on Spree River, it hosts five
of the most important German museums: Old Museum, Bode-
Museum, Pergamon Museum, Old National Gallery, and New
Museum. The latter exposes some of the best Egyptian antiqui-
ties in Europe, being known worldwide for the bust of Nefertiti.
The island was included in the UNESCO World Heritage, and one
day may not be enough to visit all of it. Tickets cost between 10
and 12 euro, but you can get a pass for all five museums for only
18 euro. Nearby is the Berlin Cathedral, an impressive build-

ing which was restored after the bombings during World War II.
Underneath the cathedral is the crypt of the Hohenzollern fam-
ily, with 94 tombs of kings and their families. If you want to see
Berlin from above, go to Alexanderplatz (Alexander Square) and
ascend the Television Tower. It is 368 meters long and is the tall-
est building in Germany. The experience will cost you 14 euro.
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A unique mixture of experiences

If you prefer nature instead of museums or boulevards,
Tiergarten is the ideal place. It is the greenest neighborhood in
Berlin and one of the favourite places for Germans to spend
their free time. Here you'll find one of the largest parks in the
country with charming bridges, hidden gardens and monuments
reminiscent of past times. In the same neighborhood you'll

find the Berlin Zoological Garden - one of the largest zoos in
the world. There are over 20 thousand animals, including arctic
wolves, lions, elephants, giraffes, gorillas and rhinos. Cages are
rare, and most creatures live in habitats specially recreated for
them. The entrance fee is 12 euro. For the more romantic ones,
who want to see what Berlin once looked like, there is a histori-
cal corner in an area called Nikolaiviertel (Nikolai neighborhood).
Here you will find charming houses and cobbled streets sur-
rounding a 13th century church. And if you want to walk in the
future, then go to Hackesche Héfe, a complex of buildings in art
nouveau style, linked by a maze of eight courtyards, with shops,
restaurants and cafes.

Un amalgam unic de experiente

Daca preferi natura in locul muzeelor sau al bulevardelor,
Tiergarten e locul ideal. Este cel mai verde cartier din Berlin si
una dintre locatiile preferate de germani pentru petrecerea tim-
pului liber. Aici se afla unul dintre cele mai mari parcuri din tara,
care este Impanzit de poduri romantice, gradini ascunse sau mo-
numente ce amintesc de alte vremuri. Tn acelasi cartier este si
Gradina Zoologica din Berlin - una dintre cele mai mari gradini
zoologice din lume. Este casa a peste 20 de mii de animale, prin-
tre care lupi arctici, lei, elefanti, girafe, gorile si rinoceri. Custile
sunt rare, iar majoritatea vietuitoarelor traiesc in habitate recre-
ate special pentru ele. Biletul de intrare Tn aceastd lume a anima-
lelor costa 12 euro. Pentru cei mai romantici, care vor sa vada
cum arata Berlinul de altadata, exista un colt istoric intr-o zona
numita Nikolaiviertel (cartierul Nikolai). Aici vei gasi niste case
cochete si strazi pietruite, aflate in jurul unei biserici din seco-

lul al XllI-lea. lar dacd vrei sa te plimbi prin viitor, atunci mergi in
Hackesche Hofe, un complex de cladiri art nouveau, legate printr-
un labirint de opt curti, cu magazine, restaurante si cafenele.
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Diversitate condimentata si aromata

Nemtilor le place s3 m&nance bine si cu mult suflet. in gene-

ral, orasul este celebru pentru bucate consistente, care au la
baza cartofi si carne. La capitolul ciorbe, merita sa incerci cele-
bra Eintopf, cu fasole si carne de vita. Cand spui mancare ger-
mand, te gandesti obligatoriu la currywurst, celebrii carnati

care sunt un must culinar pentru Berlin. Pentru a gusta bucate
traditionale veritabile, este recomandat localul Curry 36. Este un
loc fara pretentii, unde se mananca din picioare, dar care ofera
cei mai gustosi carnati nemtesti. Pentru a incerca specialitatea
Kdsespdtzle, iubita la scara larga in Germania si care seamana cu
pastele acoperite de branza cu miros intens, este recomandat re-
staurantul Lebensmittel Mitte. Un important aspect al mancarii din
Berlin este diversitatea. Capitala germana gazduieste o multime
de imigranti, iar restaurante indiene, japoneze, chinezesti sau
turcesti gasesti la orice pas. In mod paradoxal, se spune c3 cel
mai bun doner il poti manca aici, nu in Turcia. Anume pentru
acest preparat oamenii stau la coada cu orele n fata localului
Mustafa’s Gemised6ner. Pentru niste bucate rusesti de te lingi
pe degete, mergi in cartierul Friedrichshan, unde vei gasi Datscha
Café. In aceeasi zona poti avea ocazia sa gusti mancare sudane-
za. Comanda o, Tamiya mit halloumi” de la Nil si permite sosului
de arahide de o bundatate Impardteasca sa te transporte pe pla-
iuri africane. Berlinul gazduieste nu mai putin de 23 de resta-
urante cu stele Michelin, unde gurmanzii sunt gata sa-si alinte
papilele gustative si sa-si goleasca buzunarele. Unul dintre aces-
tea este Lorenz Adlon, unde influentele unei copilarii nemtesti
se impletesc ametitor cu arome culese din intreaga lume. O cind
pentru o persoana costd 175 de euro. Este de departe cea mai
scumpa optiune de pe listd, dar calitatea serviciilor si experienta
lucratorilor fac din acest local un obiectivdemn de , gustat” ma-
car o data Tn viatd. Pentru o masa intr-un restaurant obisnuit
preturile se ridica la 25-40 de euro, in timp ce o gustare Infuleca-
tad in strada te va lasa fara maximum 5 euro. Si ce fel de vacanta
in capitala Germaniei fara bere? Pentru o experienta autentica,
alege un pub si comanda o halba de un litru de Berliner Weifse.
Are un gust usor acid, iar continutul de alcool nu este foarte
ridicat.
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Spiced and flavored diversity

Germans like to eat well and with passion. In general, the city

is famous for its consistent dishes, which are based on pota-
toes and meat. As for the broths, it is worth trying the famous
Eintopf, with beans and beef. When you say German food, cur-
rywurst will be the first thing that comes to mind, the famous
sausages that are a culinary must when in Berlin. For a real tra-
ditional taste, it is recommended to try the Curry 36 restaurant.
It is a simple place, where you eat standing up, but which offers
the tastiest German sausages. If you want to try the Kédsespdtzle
specialty, beloved in Germany and resembling pasta covered
with intense smelly cheese, we'd recommend the Lebensmittel
Mitte restaurant. An important aspect of Berlin's food is diversity.
Because of the large number of immigrants, there are a lot of
Indian, Japanese, Chinese or Turkish restaurants. Though it might
sound incredible, it is said that here, and not in Turkey, you can
eat the best doner. For this treat, people wait in cues for hours
at Mustafa’s GemUsedéner place. For some delicious Russian
dishes, go to the Friedrichshan neighborhood, where you'll find
Datscha Café. In the same area you can try Sudanese food. Order
a “Tamiya mit halloumi” from the Nile and allow the royal taste

of the peanut sauce to transport you to African lands. In Berlin
there are 23 Michelin-starred restaurants, where gourmets are
ready to lighten up their taste buds and empty their pockets.
One of these is Lorenz Adlon, where the influences of a German
childhood are mixed with flavors from all over the world. Dinner
for one person costs 175 euro. It is by far the most expensive op-
tion from the list, but the quality of the services and the experi-
ence of the workers make this place worth “tasting” at least once
in a lifetime. For a meal in an ordinary restaurant the prices go
up to 25-40 euros, while some street food snack will cost around
5 euro. What kind of holiday would it be without the German
beer? For an authentic experience, choose a pub and order a lit-
er of Berliner WeifSe. It has a slightly acidic taste and the alcohol
level is not very high.
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TRAVEL

Shopping la preturi rezonabile

Tn Berlin, inima iubitorilor de vintage bate mai repede.
Numeroasele piete si magazine second-hand sunt practic la

tot pasul. Printre cele mai mari si mai cunoscute este Boxi, un
targ de vechituri organizat in parcul Boxhagener Platz. Aici poti
gasi adevarate comori, incepand cu antichitati, discuri de vinil si
colectii ale tinerilor designeri germani. Un loc pe care nu trebu-
ie sa-l ratezi este magazinul Sommerladen. Proprietara alege cu
mare grija ceea ce scoate pe raft, asa ca ai sansa sa gasesti ro-
chii, costume, jachete si bluze ale unor branduri celebre la mana
a doua si la preturi foarte mici. Pentru incaltaminte trebuie sa
mergi la legendarul Jumbo Second Hand, adevaratul Eldorado
pentru iubitorii de vintage. Pantofii sunt in special foarte cautati
si fanii vin de departe ca sa scotoceasca pe aici. Daca bugetul
tau include si o sesiune de shopping in magazine exclusiviste,
atunci trebuie sa dai o tura prin cel mai mare centru comercial
din Europa: KaDeWe. Se intinde pe 60 de mii de metri patrati si
gazduieste cele mai cunoscute branduri din lume.

Transportul in Berlin: rigurozitatea
germana in practica

Transportul public este foarte bine pus la punct, iar cu ajutorul
unei harti te vei descurca fara probleme sa ajungi in orice colt
al orasului. Mijloacele de transport In comun opereaza 24 de
ore din 24, iar pretul unui bilet incepe de la 1,7 euro. In functie
de planuri, o varianta mai rentabila ar fi un abonament de 7
euro pentru o zi. Cea mai simpla modalitate de a vizita orasul
este cu metroul (U-Bahn), care cuprinde 173 de statii si vine la
intervale de maximum 10 minute pe timp de zi si 15 minute
pe timp de noapte. Biletele trebuie validate si pastrate pana la
sfarsitul calatoriei, pentru ca in orice moment te poti pomeni
cu un controlor, iar amenda este destul de usturdtoare pentru
un turist - 40 de euro. Reteaua transportului public din Berlin
include si sase linii de feribot, iar acest lucru inseamna cd pen-
tru ele nu trebuie cumparate bilete separate, asa ca intre doua
obiective turistice te poti bucura de o plimbare relaxanta pe
rau. O alta varianta de deplasare sunt bicicletele care pot fi in-
chiriate aproape oriunde. #
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Shopping at reasonable prices

There are a lot of vintage lovers in Berlin and they have a wide
variety to choose from in the numerous markets and second-
hand shops. Amongst the largest and most popular is Boxi,

a flea market in the Boxhagener Platz Park. Here you can find
real treasures, starting with antiques, vinyl records and pieces
signed by young German designers. One place you shouldn't
miss is the Sommerladen store. The owner chooses very care-
fully what to display on the shelves, so you have the chance to
find second-hand dresses, suits, jackets and blouses of famous
brands at low prices. For footwear you have to go to the leg-
endary Jumbo Second Hand - the real Eldorado for vintage shoe
lovers. If your budget also includes a shopping session in exclu-
sive shops, then you must take a tour through the largest shop-
ping center in Europe: KaDeWe. It covers 60 thousand square
meters and has the most famous brands in the world.

Public Transport in Berlin

The public transport is very well set up, and using a map, you
will be able to easily reach any corner of the city. It operates 24
hours a day, and a ticket costs from 1.7 euro. Depending on your
plans, a more cost-effective option would be a 7 euro day pass.
The easiest way to cross the city is by subway (U-Bahn), which
consists of 173 stations and comes at intervals of maximum

10 minutes during the day and 15 minutes at night. The tickets
must be validated and kept until the end of the trip, as there can
be controllers anytime and the 40 euros fine is quite overwhelm-
ing for a tourist. The Berlin public transport network also in-
cludes six ferry lines, but you don't have to buy separate tickets
in order to get to your next destination and also enjoy a relaxing
boat trip down the river. Another option is renting a bicycle with
stations across all over the city. #~
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INTERVIEW

CONSTANTIN

SEVCIUC

Vrem sd pdstram la maximum traditiile de
vinificatie stabilite istoric in zond

WE WANT TO PRESERVE HISTORIC WINEMAKING TRADITIONS OF THE REGION

Vladimir Cristi a fost o figurd reprezentativa a
Basarabiei din prima jumatate a secolului XX, publi-
cist, om politic roman, ministru pentru Basarabia in

guvernul Nicolae lorga si primar al orasului Chisindu.

Paralel cu aceasta activitate politica, Vladimir Cristi
mai era si un vinificator prodigios. Din 2015, numele
Cristi este readus pe piata datoritd unui proiect pri-
vat In vinificatie - Chateau Cristi. Constantin Sevciuc,
fondatorul si directorul Chateau Cristi, ne-a povestit
despre cum e sa faci vin dupa traditiile clasice si
despre rolul important pe care il au vinificatorii,

de a construi 0 noua imagine, pozitivd, pentru tara
noastra.

Vladimir Cristi was a representative figure of
Bessarabia from the first half of the 20th century, a
publicist, a Romanian politician, Bessarabian minis-
ter in the government of Nicolae lorga and mayor
of Chisinau. Parallel to his political activity Vladimir
Cristi was also a prodigious winemaker. Since 2015,
the name “Cristi” has been revived in the market
thanks to a private winemaking project - Chateau
Cristi. Constantin Sevciuc, the founder and director
of Chateau Cristi, told us about winemaking classic
traditions and the important role that winemakers
have in building a new, positive image for our
country.
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m cautat mult timp o legenda care sa reprezinte
cu integritate vindria si care sa ofere o identita-
te clara brandului. n ciutarile noastre, l-am ga-
sit pe acest vinificator, Vladimir Cristi. I-am aflat
istoria si am Inteles ca este o personalitate care
nu trebuie sa fie uitatd, ci valorificata. Asa ca am decis sa il rea-
ducem pe agenda de vinificatie din Moldova. El a fost unul din-

tre primii vinificatori care a inceput vinificatia corecta in Moldova.

A fost printre cei dintai care a adus primii butasi altoiti si experti
consultanti din Franta si Elvetia, care sa inceapa a face altfel de
vinificatie decat cea care se practica la noi. El a inceput sa faca vi-
nul intr-un mod corect.

Brandul impartaseste cu acest Vladimir Cristi doar numele?
Sau Vladimir ar mai fi lasat in urma sa vreun beci, o vinarie,
undeva prin tara?

Doar numele. Urmasi directi nu mai sunt; ultimul membru al
familiei a decedat prin anii ‘80 undeva prin Bucuresti. Insusi
Vladimir Cristi s-a refugiat in Austria in 1944. Ulterior, a fost de-
portat in URSS, iar dupa aceasta a fost detinut la inchisoarea
V&céresti, unde a decedat. in Romé&nesti, o parte din vinria de
acolo utilizeaza cateva dintre facilitatile construite inca de familia
Cristi, iar dsta e tot patrimoniul de care ne bucuram de pe urma
familiei Cristi.
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e have long been looking for a legend
that would be representative for our
winery and build a clear brand identity.
During our research we discovered this
winemaker Vladimir Cristi, studied his bi-
ography and we understood that he is a figure that should not
be forgotten, but valued. So we decided to bring him back to
Moldova's winemaking agenda. He was one of the first winemak-
ers in Moldova who started making wine the right way. He was
among the first who brought grafted grape vines and interna-
tional experts from France and Switzerland who would begin to
practice a different way of winemaking than before in this part of
the world. He essentially was the first to start making wine using
the right techniques.

Does this Vladimir Cristi just share his name with your
brand? Or would Vladimir have left behind a cellar, or a win-
ery somewhere in the country?

Just the name. In 1944, Vladimir Cristi took refuge in Austria.
Later, he was deported to the USSR, and then he was transferred
to a prison in Vacaresti where he later died. A part of the winery
in Romanesti uses some of the facilities built by the Cristi family,
and this all the heritage we have left from them.



Chateau Cristi este o afacere de familie?

Da, sotia si copiii sunt cei care, la moment, ma ajuta. Toate de-
ciziile sunt luate In familie, apoi sunt consultate cu echipa care
munceste alaturi de noi la vindrie. Ne-am propus sa facem un vin
de calitate in cantitati mici, in detrimentul cantitatilor industria-
le, dar de calitate indoielnica. Productia pe care am obtinut-o in
primii ani de activitate ne-a demonstrat ca acest lucru ne-a reusit
panad acum. Suntem foarte exigenti in toate procesele de produ-
cere a vinului, chiar pedanti, dar cel mai probabil anume aceste
orientdri catre detaliu ne si ofera calitatea pe care o dorim.

Cati oameni fac Chateau Cristi?

Tn jur de 100 de oameni, majoritatea dintre ei muncind via si ur-
marind procesele de productie in vindrie. Bineinteles, printre ei
se afld si o mana de oameni in echipa de marketing si vanzari.
Asta deoarece pentru noi este foarte important sa oferim con-
sumatorilor nu doar un vin de calitate, dar si un mesaj pe care

il inglobeaza acest vin, un mesaj ancestral, si anume ca traditiile
vechi din vinificatie trebuie sa ramana vii, chiar daca tehnologiile
evolueaza. Noi cultivam vita-de-vie manual, iar multe procese nu
le ,industrializam”, tocmai pentru a ne permite sa alegem stru-
gurii si sa-i valorificim in procesul de productie. in general, sunt
mandru de faptul ca-mi pot permite sa afirm ca lucrez cu oameni
pasionati si ca am reusit sa-i identific pe cei mai buni.

Chateau Cristi trebuie sa ajunga la urmasi?

Foarte mult Tmi doresc ca si copiii mei sa munceasca alaturi de
mine la vinarie, dar cred ca sunt foarte putine sanse ca asta sa se
intdmple. Fiica mea cea mai mare e in Groningen (Tarile de Jos).
Acolo face bioinginerie si nu prea cred ca ea va reveni aici, pentru
ca nu vad unde, in Moldova, ar putea aplica cunostintele ei din
domeniul bioingineriei.

Is Chateau Cristi a family business?

Yes, my wife and children are involved and help me at the mo-
ment. All the decisions are made in the family, and then dis-
cussed with the team that works with us on the winery. We inten-
ded to make quality wine in small quantities, to the detriment of
industrial quantities but which is often of questionable quality.
And the results of the first years of activity has shown us that we
so far have succeeded at that. We are very exigent throughout
the entire winemaking process, and pay attention at every details
and probably this is why we achieve the quality we're looking for.

How many people work at Chateau Cristi?

Around 100 people, most of them working the vineyard and kee-
ping an eye on the production processes in the winery. Of cour-
se, among them are a handful of people working in marketing
and sales. It is very important for us to offer to consumers not
only high quality wine, but also an ancestral message that this
wine incorporates: and that is that the old traditions of wine-
making must remain alive, even as the technologies evolve. We
grow the vines manually, and many of the processes aren't “in-
dustrialized”, precisely to allow us to choose the exact grapes
that we want to use in our wine. Overall, | am proud that | can
afford to say that | work with passionate people and that | have
managed to identify the best ones in the field.

Will Chateau Cristi be passed to descendents?

I would very much like for my children to work next to me at the

winery, but frankly, there are hardly any chances for that to hap-
pen. My eldest daughter is studying bioengineering in Groningen
(Netherlands) and | don't think she will return to Moldova, becau-
se there's very few options where she could apply her knowledge
here.
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Cea mica e... prea micd, deocamdatd. Are doar sapte ani. Sigur ca
ea Tmi spune ca va fi mereu cu mine la fabrica si in vii, dar stiu ca
o spune din perspectiva unui atasament de copil. Poate si ea va
pleca din tara, daca si va dori asta, de aceea nu ,investesc” in vi-
suri pe seama acestui subiect.

Care e filosofia din spatele brandului Chateau Cristi? E la
moda sa intrebi anume despre filosofia brandului.

Pentru mine existd doua directii de baza: lumea veche si lumea
noud. Noi, in Republica Moldova in ultima vreme, in materie de
branding si producere, tindem cu tot dinadinsul sa ne atribuim
lumii noi. Pe cand de fapt, istoric, facem parte din lumea veche.
Ca filosofie a marketingului, cea din urma mi se pare mai fireasca
si asta e acea filosofie pe care am decis sa o abordam la Chateau
Cristi.

Vinul Chateau Cristi este pe de o parte despre noblete, respect,
onestitate si o eleganta sobra, iar pe de alta parte, functional, vi-
nul Chateau Cristi este si despre perfectionism, calitate si tehno-
logii clasice. Toate acestea intruchipeaza mostenirea ancestrala
despre care vorbeam mai devreme. Acestea sunt cateva dintre
punctele cheie ale filosofiei noastre, care ne propulseaza sa cre-
am vinuri cu personalitate puternica si mostenita.

Apropo de vinuri, noi avem la moment sase soiuri de struguri, pe
care le utilizam la producere, iar acestea fac parte din ceea ce se
numeste cepage noble, varietatile considerate nobile de francezi:
Chardonnay, Sauvignon, Pinot Noir, Merlot, Cabernet Sauvignon
si Malbec.

Ceea ce ne dorim noi este sa pastram la maximum traditiile de
vinificatie stabilite istoric in zona, aceasta e filosofia initiala a
brandului. Daca e sa vorbim despre marketing si branding, aceas-
ta filosofie trebuie o reflectam n orice element al brandului si al
produsului.

Sa ludm ca exemplu hitul nostru: Chardonnay-ul fermentat la ba-
ric. Acest vin este facut dupa o tehnologie clasica, veche de sute
de ani, pe care noi o aplicam cu maxima acuratete. Am reusit sa
obtinem un vin exceptional, care corespunde nu doar standarde-
lor de calitate, dar si asteptdrilor noastre.

Cum ati devenit vinificator?

Nu am devenit. Eu nu sunt vinificator. Eu nu stiu sa fac vin. Eu
stiu doar ce vreau sa primesc in pahar si acesta este rolul meu in
procesul de vinificatie.

De unde stiti ce vreti sa primiti in pahar? Trebuie sa existe si
pentru asta o scoald, nu?

Urmeaza sa spun ceva arogant si deloc market oriented, dar
vreau sd vad in pahar ceea ce-mi place mie. lar persoanele care
mMa cunosc spun ca sunt exigent in acest sens.

Bun, dar dragostea de vin de unde vine? Exista cumva vreo
istorie cutremuratoare despre vreun moment de epifanie in
mijlocul unei vii?
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Nu, scuze, nimic din astea. Pana la varsta de 35 de ani nu am
consumat vin. La un moment dat, am inteles ca vreau sa schimb
parcursul meu profesional si vinificatia era una dintre optiuni. in
2015, am creat Chateau Cristi. Cu putin timp Tnainte de acest mo-
ment, am inceput a studia intens industria, piata si ansamblul de
procese pe care le presupune vinificatia, Tn detaliu.

Se zice ca moldovenii se pricep la vinuri, politica si design...
Ce inseamna sa te pricepi la vinuri?
Un om care stie sa determine soiurile dupa gust si aroma.

Asta pot face foarte putini oameni, dar asta nu inseamna ca cei
care nu o pot face nu se pricep la vinuri. Daca stii ce inseamna un
vin corect, esti deja bun.

Este greu sa faci vin pentru consumatorul nostru local?

Noi nu facem vin neaparat pentru consumatorii locali. Noi facem
vinuri corecte, care sa ne placa noua. Filtrul meu intern nu imi
permite sa fac un produs care i-ar placea mai mult altcuiva decat
mie si oamenilor care muncesc la acest vin.

Traim in timpuri in care forma conteaza mai mult decat
continutul si dacd e sa pornim de la asta, sa faci un produs
care are o forma ce coincide si care exploreaza un trend si o



INTERVIEW

The little one is too small. She’s only seven years old. Of course,
she tells me that she will always stay with me in the winery and
vineyards, but | know it is just her attachment as a child. Maybe
she will want to leave the country too, that is why | do not “in-
vest” in dreams on this subject.

What is the philosophy behind the Chateau Cristi brand? It is
trendy to ask about the brand philosophy.

For me there are two basic directions: the old world and the new
world. In Moldova, in terms of branding and production, we are
striving to ascribe ourselves to the new world. While, in fact, his-
torically, we are part of the old world. As a marketing philosophy,
the latter seems more natural to me and that is the philosophy
we decided to approach at Chateau Cristi.

Chateau Cristi wine is on one hand, about nobility, respect, ho-
nesty and classical elegance. On the other hand, the practical
Chateau Cristi wine is also about perfectionism, quality and clas-
sic technologies. All these embody the ancestral heritage of whi-
ch we spoke earlier. These are some of the key points of our phi-
losophy which drive us to create wines with a strong, inherited
personality.

Regarding the wines, we currently use six types of grapes in our
production, and they are part of “cépage noble”, which French
call the noble varieties of grapes: Chardonnay, Sauvignon, Pinot
Noir, Merlot, Cabernet Sauvignon and Malbec.

What we want is to fully preserve the winemaking traditions of
the region; this is our basic brand philosophy. If we talk about
marketing and branding, this philosophy must be reflected in
every element of our brand and product.

Let's take for example our top hit wine: our favorite barrel fer-
mented Chardonnay. This wine is made according to a classic te-
chnology used hundreds of years and we follow it meticulously.
We managed to obtain an exceptional wine which corresponds
to high quality standards and our own expectations.

How did you become a winemaker?

| didn't become one. I'm not a winemaker. | don't know how to
make wine. | only know what | want to receive in the glass and
this is my role in the winemaking process.

How do you know what to expect in a glass? There must be a
school for that too, right?

I have to say something that might sound pretentious and not
market oriented, but in that glass | want to see something that |
like particularly. And the people who know me well can confirm
that | am very demanding in this regard.

Okay, but where's the love of wine coming from? Is there
any story about an epiphany moment in the middle of a
vineyard?

No, sorry, there was nothing like that. Until | was 35 | didn't drink
wine. At one point, | understood that | wanted to change my ca-
reer path and winemaking was one of the options. In 2015 we
created Chateau Cristi. Shortly before that time, | began to study
intensively the industry, the market and the set of processes in-
volved in winemaking.

It is said that Moldovans are good at wines, politics and
design...

What does it mean to be good at wines?

It means to know how to determine grape types of the wine
from tasting it and smelling its aroma.

This can be done by very few people, but it also doesn't mean
that those who can’t determine the grapes aren’t good at wines.
I think if you know what a good wine represents, you are already
competent.

Is it difficult to make wine for our local consumer?

We don't make wine necessarily for local consumers. We make
good wines that we like. My personal values don't allow me to
make a product that would be liked more by someone else than
by me and the people who worked on that wine.
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conjunctura actuala e o chestie nu pur mecanicd, dar care ur-
meaza niste pasi foarte simpli, si nu asta e ceea ce face Chateau
Cristi. Chateau Cristi nu este despre trenduri. Chateau Cristi este
despre valori puternic inradacinate, cu persistenta si caracter.
Vinurile noastre sunt autosuficiente, deci nu au nevoie de vali-
dari. Pentru noi este important sa stim ca vinul este calitativ si ca
este bun. Vinul Chateau Cristi nu a fost lansat pana in momentul
n care noi nu am fost siguri cd produsul este format si corespun-
de nu doar standardelor generale de calitate, dar si standardelor
noastre interne.

Exista un profil definit al celor care cumpara vinul vostru?

Exista un profil definit de oameni carora ne adresam si care, cre-
dem, vor rezona cu ceea ce reprezinta acest vin, dar si cu mesajul
acestui vin. Acesti oameni sunt cultivati, apreciaza calitatea si o si
aleg in toate cazurile. Majoritatea dintre ei cunosc ce inseamna
un vin bun si apreciaza calitatea si aleg doar produse bune. Prin
asta, acesti oameni se respecta. lar pentru noi este important sa
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oferim vinul Chateau Cristi anume acestei categorii de persoa-
ne, intrucat respectam vinul pe care il producem si ne dorim ca
persoanele care gusta din acest vin sa il poata aprecia la justa-i
valoare.

Cum e sa ai o vinarie in Moldova cu toate bunele si relele?

O sa vorbesc despre partile pozitive si 0 sa evit sa ma victimizez.
Asta, in primul rénd, Inseamna foarte multe drumuri, dintre care
unele nu aduc nicio valoare adaugata. De exemplu, viile noas-
tre sunt la sud, langa Vulcanesti, vindria e langa Hancesti, iar eu
stau aici, la Chisindu. Am stat recent cu fiica mai mare si am cal-
culat ca dou luni din 12 le-am petrecut la volan. in plus, mai
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Nowadays, the form is more important than the content, and

if we start from this point and create a product that correspon-
ds and follows the current trends, then we would follow some
very simple steps and it is not what Chateau Cristi does. Chateau
Cristi is not about trends. Chateau Cristi is about deep-rooted
values, with persistence and character. Our wines are self-suffici-
ent, so they do not need validation. It is important that we know
that our wines are of good quality. Chateau Cristi winery was la-
unched when we were absolutely sure that we have created a
product that corresponds not only to generally accepted quality
standards, but also to our internal standards.

Is there a clear customer profile that buys your wine?

There is a defined profile of the people whom we address, and
who, we believe, resonate with this wine and its message. These
people are cultivated, most of them know what a good wine is,
and they appreciate the quality because they value that abo-

ve anything else. And for us, it is important to offer the Chateau

Cristi wine specifically to this category of people, because we res-
pect our wine and wish that people who taste it appreciate its
true value.

What is it like to have a winery in Moldova with all the good
and bad parts?

| will talk about the positive aspects and avoid being a victim.
Having a winery means first of all, spending a lot of time on
the roads, and unfortunately some of the trips bring no ad-
ded value. For a clear picture: our vineyards are in the south,
near Vulcanesti, the winery is near Hancesti, and | live here, in
Chisinau. Recently my eldest daughter and | calculated that |



adaugam si drumurile in Romania, pentru ca de curand am intrat
si pe piata romaneasca. Partea asta cu traitul la volanul masinii

e un aspect mai negativ in activitatea de vinificator. Revenind la
regiunea Vulcanesti, o sa fac un apropo, pentru ca mi se pare
important. Am ales anume zona n cauza pentru plantatii, de-
oarece dupa multe cdutari si analize ale solului din diverse ra-
ioane, s-a dovedit ca anume pamantul din regiunea de sud, de

la Vulcanesti, corespunde necesitatilor primare ale vitei-de-vie.
Am descoperit ca solul de acolo este asemanator doar cu cel din
Burgundia.

Vinificatia Tn Moldova este o oportunitate extraordinara de a ofe-
ri valoare adaugata foarte mare conceptului de tara. Noi, cei care
facem vin, suntem foarte norocosi ca avem sansa sa aducem o
noua perceptie despre tara noastra in exterior, prin vin si prin
cultul vinului deopotriva.

Spre marele nostru regret, Moldova este inca perceputa ca tara
de origine a vinului de proasta calitate.

Tncd suntem asa perceputi? Eram aproape sigura cd am
depasit etapa aceasta.

Da, inca suntem. Recent, am auzit-o de la un expert din Polonia,
care ne-a spus-o pe sleau: ,Scuze, baieti, dar voi inca sunteti
perceputi ca exportatori de vin ieftin, dulce si de calitate proas-
ta". Si toatd treaba asta are un background rational. Daca e sa
privim partea mare, groasa a exportului nostru, atunci vom

INTERVIEW

spend around 2 months out of 12 behind the wheel. In addition,
we will add the trips to Romania, because we have recently ente-
red the Romanian market. Living in the car is the negative aspect
of a winemaking activity. But | want to point out something re-
garding the Vulcanesti region and why we have chosen to plant
our vines there. After a lot of research and soil tests from diffe-
rent districts, it turned out that the land in the southern region,
more exactly in Vulcanesti, corresponds the best to the primary
needs of the vine. We have discovered that the soil there is simi-
lar to the one in the Burgundy region.

Winemaking is an extraordinary opportunity for Moldova to im-
prove and bring value to the country’s image. We, those involved
in winemaking, are very lucky to have the chance to present our
country abroad through a new perspective, through wine and
wine culture.

To our great regret, Moldova is still perceived as the country of
origin of poor quality wine.

| —
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vedea ca exportam vin cu un pret mediu pe litru de un dolar si el
nu are cum sa fie bun.

Acum, noi ca vinificatori avem misiunea de a duce tara la urma-
torul nivel, de a schimba perceptia despre tara noastra in una
mai pozitiva.

Parerea asta, precum ca suntem exportatori de vinuri proas-
te, este o opinie formata in randurile specialistilor si vinifica-
torilor sau este o parere generala a maselor?

Este o pdrere generald, pentru ca daca esti specialist, ai ocazia
sa gusti vinuri mai sofisticate si mai bune si atunci afli cd, uite,
Moldova are si face vin bun. In randurile expertilor, se stie ca
Moldova se misca in directia corecta si face vin corect.

Dumneavoastra de ce parere sunteti? Noi ce fel de vin
producem?

Eu cred ca noi avem schimbari bune si am facut cativa pasi in
directia corecta. $i aici, oricat de paradoxal asta ar suna, chiar
trebuie sa spunem un mare ,multumesc” domnului Oniscenco
(n.r. Ghenadii Oniscenco, director al serviciului Rospotrebnadzor in
perioada 2004-2013, institutia care aproba importul de produse
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Are we still perceived that way? | was almost certain that we
had passed this stage.

Yes, we still are. Recently, we heard from an expert from Poland,
who put it bluntly: “Sorry guys, but you are still perceived as an
exporter of cheap, sweet and poor quality wine.” And this whole
thing has a rational background. If we look at the larger part of
our export, we'll see that we export wine with an average price of
one dollar per liter and it can’t be good.

Now, we as winemakers have the mission to take the country to
the next level and change the perception of our country into a
more positive one.

Is this opinion, as we are exporters of bad wines, an opinion
formed by specialists and winemakers or is it a public opinion?

It is the general opinion, because as a specialist you have the
opportunity to taste better and more sophisticated wines and
then it turns out that Moldova has and makes good wines too.
Among the experts, it is known that Moldova is moving in the ri-
ght direction and making the right wine.

And what is your opinion? What kind of wine do we produce?

I think we made some good changes and took a few steps in the
right direction. And here, as strange as it might sound, we have
to thank Mr. Oniscenco (director of “Rospotrebnadzor” service in the
years 2004-2013, the institution that approves the import of goods
on the Russian market) and Russia, as that embargo was the best
thing that could happen to our winemaking industry (Russian
Federation imposed an embargo on Moldovan wines in March 2006).
This cold shower made us think and realise that we have to do
things right. This shift towards quality has already happened, not
on national level yet, but we see large and small companies, that
in addition to the large volumes of wines they sell in bulk, they
also produce smaller volumes of higher quality wines.

What is the most favorable export market for us at the
moment?

I would say that it is Romania first and foremost because it is de-
finitely bigger than ours and because we have the same cultural
code. Romania consumes a lot, and is also a producer six times
larger than Moldova, but they export less than us. Moreover,
they import many other wines from Europe and | think they still
have room for other goods, including from us.

Their market is developing at a rapid pace; the price per unit is
increasing as well as their demands for a high-quality product.
Romania is a good filter for us. For us it acts as a market where
we test our products.

After Romania, we shouldn't neglect Asia’s rising consumerism,
especially in China.

Do we have the capacity to export and cover the Asian mar-
ket as well? Does Moldova produce enough wine?

Moldova does not produce enough wine, but has room for
growth. Our global market share is around one percent from the



INTERVIEW

pe piata rusd) si Rusiei, pentru ca ceea ce s-a intamplat cu aceste
embargouri a fost cea mai frumoasa chestiune care putea sa se
intample cu vinificatia de la noi (n.r. Federatia Rusd a impus pri-
mal embargo pe vinurile moldovenesti in martie 2006). Acest dus
rece ne-a pus pe ganduri si ne-am dat seama cad ceea ce faceam
noi nu era corect si ca acum putem face lucrurile corecte. Acest
shift calitativ s-a produs deja, el nu are neapdrat o acoperire
nationald, dar noi vedem deja ca o multime de companii si mari,
si mici, pe langa volumele mari de vinuri pe care le vand in vrac,
produc si volume mai mici de vinuri care se fac de o alta, mai
inalta calitate.

Care este cea mai favorabila piata de export pentru noi la
moment?

As spune ca e Romania in primul rand pentru ca e categoric mai
mare decat piata noastra si pentru ca in mare parte avem acelasi
cod cultural. Roménia consuma foarte mult si mai este si un pro-
ducator de sase ori mai mare decat Moldova. Ins& ei exportd mai
putin decat noi. Mai mult decat atat, ei importa multe alte vinuri
din Europa si eu cred cd inca mai au loc pentru alte marfuri, in-
clusiv de la noi.

Piata de acolo se dezvolta cu pasi destul de rapizi; creste atat
pretul per unitate, cat si solicitarile lor fata de calitatea produsu-
lui. Romania e un filtru potrivit pentru noi. Acolo noi ne putem
testa foarte bine produsele.

Dupa Romania, ar fi bine sa nu ratam evenimentele din Asia.
Asia creste enorm din punct de vedere al consumului, Tn special
China.

Noi avem capacitatea sa exportam si sa cuprindem si piata
din Asia? Moldova produce suficient vin?

Moldova nu produce suficient vin, dar are unde creste. Cota
noastra de piatd la nivel mondial e de aproximativ un procent
din tot volumul de vin produs. E o valoare aproape neglijabila.
Dar iardsi, asta ne poate servi drept o oportunitate buna de dez-
voltare pentru noi. Daca e sa ne uitam la scara nationalg, orice
crestere la nivel global este usor dobandibild, pentru ca daca la
nivel global o crestere de la 1% la 1,2% este o sarcina absolut re-
alizabila, coborata la scara nationala asta ar insemna o crestere
de douazeci de procente, iar asta deja e suficient de mult pentru
noi. Noi avem cum si unde creste. Noi avem o multime de tere-
nuri care pot fi plantate cu vita-de-vie si astfel ne asiguram si cu
materie primd mai multa.

Revenind iarasi la vinurile Chateau Cristi, la ce sa ne
asteptam in viitorul apropiat in materie de produse noi?

Pana la sfarsitul anului, cred ca venim cu un vin foarte sofisticat.
Acum lucram si la branding si la produs, iar foarte curand va fi
imbuteliat si se va lasa sa se matureze la sticla.

»Sofisticat” ma duce cu gandul la un cupaj.

Nu e cupaj. Va fi un monosoi de o varstd interesantd, din 2016,
un an cu roada bund. Cand zic sofisticat, ma refer la structura lui
stratificata si foarte interesanta. #~

total volume of wine produced. It's a negligible market share. But
again, it can serve as a good development opportunity for us. If
we look at a national level, any increase on global scale, for in-
stance from 1% to 1.2%, represents a 20% increase on national
level and that's already enough for us. We have production possi-
bilities; there is a lot of land that could be planted with vines that
would provide us more raw materials.

Coming back to Chateau Cristi wines, what new products
should we expect in the near future?

By the end of the year, | think we will launch a very sophisticated
wine. We are working now on both the branding and the pro-
duct, and soon it will be bottled and left to fully ripen.

“Sophisticated” makes me think of a blend.

It's not a blend. It will be a single grape wine of an interesting
age. Itis from 2016, a year with a good harvest. When | say so-
phisticated, | mean its stratified and very interesting structure. #~
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SAVE THE DATE

Text &
Alina Arefiev j
L :

O primavara plina de
evenimente colorate §i aromate

SPRING IS FULL OF COLORFUL AND FLAVORFUL EVENTS

Primdvara readuce distractia in cele mai mari orase
din Europa. Evenimentele din aceasta perioada
sunt potrivite pentru toate gusturile si varstele. Sunt
organizate petreceriin aer liber, targuri, raliuri si

expozitii care te vor face sa uiti de astenie si zile reci.

Este anotimpul perfect pentru o escapadal!
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Spring brings back the fun in the biggest cities
of Europe. The events are suitable for all tastes
and ages. There are open-air parties, fairs, rallies
and exhibitions that will make you forget winter’s
asthenia and cold days. It's the perfect time for a
getaway!
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Saint Patrick's Day

La mijloc de martie, totul inverzeste in Irlanda. Este Festivalul
Sfantului Patriciu, un eveniment grandios care dureaza cinci
zile, punctul culminant al caruia este data de 17 martie - Ziua
Nationald a Irlandei. Tn aceast3 zi este organizata si o parada
traditionala, cand strazile Dublinului sunt invadate de zeci de
mii de curiosi. Este un adevdrat carnaval cu o multime de ca-
ruri alegorice, oameni in costume haioase, muzica buna, mul-
ta mancare si, bineinteles, bere si whisky. Toti irlandezii poar-
ta haine verzi in aceasta zi, dar si accesorii in aceeasi culoare,
precum: palarii, panglici si un trifoi prins de haine sau pictat pe
fata. Sfantul Patriciu este ocrotitorul spiritual al irlandezilor de
pretutindeni, iar evenimente in onoarea lui sunt organizate in
intreaga lume. Totusi, nicdieri acestea nu se ridica la amploarea
celor din Dublin.

By mid-March, everything is turning green in Ireland. It is St.
Patrick’s Festival, an impressive event that lasts for five days,
and culminates on 17th of March, which is the National Day of
Ireland. Tens of thousands of curious people gather on Dublin’s
streets to watch the national traditional parade. It's a real car-
nival with lots of allegorical carts, people in funny costumes,
good music, lots of food and, of course, beer and whiskey. All
Irish wear green clothes on this day, but also green accessories,
such as: hats, ribbons and the traditional shamrock attached to
clothes or painted on the face. Saint Patrick is the patron saint
of Irish people and there are a lot of events around the world
organised in his honor. However, none of them compares with
the magnitude of the ones happening in Dublin.

London Coffee Festival

Aprilie aduce aroma intensa de cafea in capitala Marii Britanii.
Organizatorii Festivalului de cafea din Londra promit o
experienta de neuitat pentru amatorii acestei bauturi. Vor fi
250 de participanti la expozitie, inclusiv barista profesionisti,
proprietari de cafenele si experti in domeniu. Sunt asteptati in
jur de 30 de mii de vizitatori care vor afla toate secretele licorii
magice care i trezeste dimineata, vor putea gusta din cafea ar-
tizanala sau chiar exclusivistd, se vor bucura de muzica buna si
mancare delicioasa. Biletul procurat online costa 18,50 lire ster-
line, iar la intrare pretul va fi de 25 de lire. Jumatate din banii
adunati din vanzarea tichetelor vor fi donati unui proiect de ca-
ritate, care se ocupa de oferirea accesului la apa potabila pen-
tru comunitatile care cultiva cafea.

April brings an intense aroma of coffee to the capital of Great
Britain. The organisers of the London Coffee Festival prom-

ise an unforgettable experience for coffee lovers of all tastes.
There will be 250 participants at the exhibition, including pro-
fessional baristas, coffee shop owners and other experts in the
field. And about 30 thousand visitors are expected to find out
all the hidden secrets of the magic liquid that wakes them in
the morning, to taste artisanal or even exclusivist coffee, enjoy
good music and delicious food. You can buy the ticket online
for 18.50 pounds or pay 25 pounds at the entrance. Half of the
money raised from the ticket sale will be donated to a charity
project that provides access to clean drinking water to coffee
growing communities.
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International
Vintage Car Rally

BARCELONA, SPAIN, 21-23 MARCH

Pentru a savarsi o calatorie in timp, o vizita la Barcelona, intre
21 si 23 martie, este numai buna. Cei mai inrditi pasionati de
masini de epoca Tsi dau intalnire aici in fiecare an. La eveniment
se pot inscrie toti proprietarii unui automobil produs intre anii
1900 si 1924. Una dintre conditiile obligatorii este ca soferul si
pasagerii sa poarte haine specifice anului in care a fost produsa
masina. Raliul incepe n Piata Sant Jaume din Barcelona si se in-
cheie In orasul Sitges. Traseul are o lungime de 40 de kilometri,
iar de-a lungul acestuia, sute de oameni se aduna pentru a ad-
mira bijuteriile pe patru roti. De obicei, in cursa de nscriu intre
80 si 100 de proprietari de automobile retro. Evenimentul se in-
cheie cu o cina de gala, in cadrul cdreia juriul decerneaza premii
castigatorilor.

For a time travel experience make a visit to Barcelona on 21-23
of March. The most passionate vintage car enthusiasts meet
here every year. At the event, any owner of a car manufactured
between 1900 and 1924 can register. One of the mandatory
conditions is for the driver and his passengers to wear clothes
specific to the year the car was manufactured in. The rally starts
in Barcelona’s Sant Jaume Square and ends in Sitges. The trail

is 40 kilometers long, and hundreds of people gather to admire
the four-wheeled jewelry. There are usually around 80-100 con-
testants in the race. The event ends with a gala dinner, during
which the jury awards the winners.
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International Travel Trade
Show Berlin

4 -8 MARCH

Expozitia Internationala de Turism de la Berlin este cel mai
mare eveniment de acest fel din lume. Este o ocazie unica de
a afla o multime de lucruri noi despre tari si regiuni din toate
colturile lumii. La eveniment vor fi prezenti in jur de 10 mii de
participanti din peste 180 de state. Acestia sunt reprezentanti
ai diferitelor orase, statiuni turistice, agentii, companii aeriene,
hoteluri si alte afaceri legate de turism. Pentru cei din aceasta
sferd, este o oportunitate foarte buna de a stabili noi legaturi
de afaceri, iar pentru calatorii inrditi, este o sansa de a des-
coperi intreaga lume in cateva ore si de a alege urmatoarea
destinatie de vacanta. Anul acesta, statul partener al evenimen-
tului este Oman si sunt asteptati peste 180 de mii de vizitatori.
Expozitia a fost organizata pentru prima oard in anul 1966.

The Berlin International Tourism Exhibition is the largest event
of its kind in the world. It is a unique opportunity to learn a lot
of new things about countries and regions from all over the
world. The event will be attended by 10 thousand participants
from over 180 states. They are representatives of different cit-
ies, tourist resorts, agencies, airlines, hotels and other tour-

ism related businesses. For those working in this area, it is a
great opportunity to establish new business contacts, and for
the passionate travelers, it is a chance to discover the whole
world in a few hours and to choose their next holiday destina-
tion. This year, the partner state of the event is Oman and more
than 180 thousand visitors are expected. The exhibition was or-
ganised for the first time in 1966.
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Istanbul Tulip Festival

Tn fiecare primavard, orasul de pe Bosfor este de-a dreptul in
floare. Festivalul Lalelelor din Istanbul este organizat anual Tn
aprilie, pentru ca anume in aceasta luna intreaga metropola
este Tnsufletita de milioane de flori-turban. Pe parcursul intre-
gii luni, orasul este colorat in cele mai frumoase nuante de la-
lele, milioane de flori fiind plantate Tn parcuri, intersectii, pe
alei sau in gradinile palatelor, spre bucuria localnicilor si, mai
ales, a turistilor. Numarul total al acestor flori sadite in intreg
Istanbulul se ridica la 30 de milioane. Pe parcursul festivalului
sunt organizate si evenimente artistice si culturale, cele mai im-
portante fiind in Parcul Emirgan si Piata Sultanahmet. Desi in
prezent lalelele se asociaza cu Tarile de Jos, putini stiu ca aces-
tea au ajuns in Europa anume din Imperiul Otoman si sunt con-
siderate un simbol al Turciei pana in prezent.

Every spring, Bosphorus city literally blossoms. The Tulips
Festival in Istanbul is held annually in April, because it's the pe-
riod when millions of tulips bloom in the entire city. The result
is a glorious one month flower festival with brilliant splashes of
color everywhere you look: in parks, crossroads, and alleys or in
the gardens of the palaces that delight both locals and tourists.
There are about 30 million flowers planted in Istanbul. During
the festival artistic and cultural events are also organised, the
most important being in the Emirgan Park and Sultanahmet
Square. Although tulips are currently associated with the
Netherlands, few know that they actually came to Europe from
the Ottoman Empire and are considered a symbol of Turkey.
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Maslenitsa

1 MARCH, MOSCOW

Primavara nu incepe cu adevarat fara o portie buna de clatite

si un dans in jurul focului. Cel putin asa spune traditia in Rusia.
Maslenita este o sarbatoare care marcheaza sfarsitul iernii, dar
si ultima saptamana dinaintea Postului Mare, iar la Moscova
este organizata cu mare fast. Vizitatorii au ocazia sa-si alinte pa-
pilele gustative cu clatite, pentru ca acestea sunt servite practic
la orice colt si au umpluturi care mai de care, inclusiv de cavi-
ar. Cei pasionati de gatit pot afla secretele prepararii acestui
deliciu Tn cadrul unor lectii organizate in aceasta zi. De aseme-
nea, au loc diferite spectacole in aer liber, concerte de muzica
traditionala si targuri de artizanat. Conform traditiei, dupa ce se
lasd intunericul, trebuie ars3 pe rug o sperietoare din paie. in
capitala Rusiei, sarbatoarea se incheie cu focuri de artificii.

Spring doesn't really start without a good portion of pancakes
and a dance around the fire. At least that's what the Russian
tradition says. Maslenitsa is a holiday that marks the end of
winter, but also the last week before the Great Lent and in
Moscow this event is celebrated with great feast. The visitors
can taste pancakes with all the fillings they can imagine, includ-
ing caviar. The curious ones can participate in cooking master
classes. There are also various open-air shows, traditional mu-
sic concerts and craft fairs. According to tradition, at sunset, a
straw scarecrow called Maslenitsa must be burned on a bon-
fire. In the Russian capital, this holiday ends with fireworks. #~
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GUEST

rimul spectacol de balet pe care I-am vdzut a fost
,Gissele”, eram prin clasa a IV-a. Nu tin minte dacd
m-a impresionat, deci cel mai probabil am iesit de
acolo cu sentimente oarecum neutre. In adolescentd,
am fost la un balet modern. Asta tin minte cd md im-
presionase tare, pentru cd seara acasd, mad tdvdleam pe covorul
din salon povestind familiei ce am vadzut azi, iar ei se distrau nevo-
ie mare. in 2010, am privit, evident, filmul ,Lebdda neagrd” (Black
Swan). Am filosofat in sinea mea despre dedubldrile de personalitate
si am judecat aprig dramele din culisele baletului - parcursul clasic
de gandire a unui om neinformat dupd un film. in 2012 insd, un ar-
ticol blestemat despre dansatorul rus Serghei Polunin, din revista ru-
seascd ,Snob”, m-a pus sd gandesc altfel despre sacrificiu, dedicatie
si rezultatele unei munci bine fdcute. Mult timp am fost coplesitd de
acest Polunin si am privit un ,n” numdr de spectacole de balet cu
participarea lui sau cam toate care erau in calitate bund online. Am
cdpatat un respect enorm pentru dansatorii de balet si am mai mers
o datd la ,Giselle”.

Acum am ajuns sd iau un interviu de la Georgeta Varvarici, balerina
talentatd care danseazd pe scena teatrului Staatsballett (Baletul de
Stat) din Berlin si sd md conving incd o datd de calitdtile de supraom
pe care trebuie sd le posede un dansator de balet si nu vorbesc aici
doar despre cele fizice.

Spuneai in unul din interviuri ca nu e suficient sa ai talent si
sa muncesti mult, cel mai mult ai nevoie de noroc.

Da, eu Inca sustin asta. Sunt foarte multe criterii dupa care un
teatru Tsi alege artistii, nu doar talentul si capacitatea lui de a

se dedica totalmente muncii conteaza. Uneori se mai uita si la
infatisare sau la trasaturi ale caracterului. Sunt multe mici deta-

lii care stau in calea ta spre scena, detalii pe care nu intotdeauna
ai puterea de a le schimba. Si norocul e foarte important. Hai sa
luam exemplul meu cu revenirea la teatrul Staatsballet, noroc pur.

Despre revenirea ta la teatru. Tu ai luat o pauza de un an de
la dans. Am inteles corect?

Da, in 2017 am spus ca fac o pauza de un an de la dans.

Nu ai mai dansat pe scena?

Nu am mai dansat deloc. Aveam nevoie de o pauza ca sa Tmi dau
seama dacd baletul este ceea ce eu vreau cu adevdrat sa fac sau
daca baletul pentru mine deja s-a transformat intr-un soi de de-
prindere: asta e ceea ce fac de mica, nu stiu sa fac altceva si deci
de asta sunt legata. Asa ca am zis cd o perioadd nu voi dansa de-
loc. Am plecat de la teatru, de la unicul job pe care il aveam, iar
pentru Europa, crede-m3, asta e tare riscant. E foarte greu sa
gasesti joburi, Tn domeniul meu mai ales.

Pauza s-a dovedit a fi benefica. Am inteles ca nu pot fara dans

si ca sunt gata sa fac orice ca sa ma intorc la balet. $i am fost
foarte norocoasa ca am fost reangajata la acelasi teatru. Intre
timp, la teatru s-a schimbat directorul si asta mi-a picat mie bine.
Precedentul director nu avea s& ma primeascé tnapoi. in balet,
daca decizi sa pleci, asta e, nu mai revii. E aproape imposibil sa
revii, iar eu evident ca am fost foarte norocoasa. Nu degeaba in-
sist pe chestia asta cu norocul.
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y first experience with ballet was seeing “Gisssele”
when | was in fourth grade. | cannot remember
whether | was impressed, | guess | had neutral
feelings at that time. As a teenager, | went to a
modern ballet, which fascinated me. | remem-
ber my family was very amused watching me roll around on the liv-
ing room carpet describing what | had seen. In 2010, | watched the
movie “Black Swan”, obviously. | was contemplating about the multi-
ple personality disorder and was judging the dramas happening be-
hind the scenes - a logical succession of thoughts for an uninformed
person after seeing such a movie. However, everything changed in
2012, after reading a damn article in “Snob” magazine about Sergei
Polunin, the Russian dancer. | began to reconsider sacrifice, dedi-
cation and the results of a job well done. | was overwhelmed by
Polunin for a long time, watching all his performances that | could
find online in good quality. | starting having so much respect for bal-
let dancers that | went to see “Giselle” again.

And now | get to interview Georgeta Varvarici, the talented ballerina
who dances on the stage of the Staatsballett (The State Ballet) theat-
er in Berlin and to once again convince myself of the superhuman
qualities, not just the physical ones, of a ballet dancer.

In one of your interviews, you were saying that it is not
enough to be talented and work hard, but you have to also
be very lucky.

Yes, and | can still affirm that. There are so many criteria by
which a theatre chooses its artists. It is not just the talent and
one’s total dedication that matters. Sometimes it is about his or
her physical features or personality traits. There are so many de-
tails that might keep you away from the stage, things that are not
in your power to change. Luck is very important as well. For ex-
ample, my returning to Staatsballet theatre is pure luck.

You came back to the theatre, after one year break. Is that
right?

In 2017 | decided to take a break from dancing.

And you didn’t dance on any stage?

I didn't dance at all. | needed a break to figure out if ballet was
what | really wanted to do in my life or if it was something that

| got used to: | had been doing ballet since childhood, | didn't
know how to do anything else, so | was linked to it. Thus | de-
cided to stop dancing for a while. | left the theatre, the only job |
had, and in Europe, this was a very risky thing to do. It is very dif-
ficult to find good jobs here, especially in my field.

My dancing break proved useful. | understood that | can't live
without ballet and that | was ready to do anything, just to get
back on stage. | was extremely lucky to be rehired at the same
theatre. At that time, the theatre director had changed and that
was my way in. The previous director wouldn't have accepted
me back. If you decide to leave ballet at some point, that's it -
you can't return. It's almost impossible. And | was obviously very
lucky. This is the reason | emphasize so much the importance of
luck.
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Ai mers la balet pentru ca a fost o decizie a parintilor tai
si asta e cazul a foarte multi copii de fapt. Pauza asta de
la dans a fost fortata de faptul ca nu a fost o decizie a ta
calculata si asumata?

Da, foarte tare - da! Voiam sa stiu daca eu doar continui parcur-
sul ales de parintii mei sau eu chiar am nevoie de asta. Eram co-
pil, fdceam ce mi se spunea. Cand eram foarte obosita, nu ma
opream pentru ca nu puteam si nu aveam voie sa decid asa ceva,
iar la un moment dat mi-am dat seama ca sunt prea buna si ca
am ajuns prea departe ca sa ma mai opresc.

Si atmosfera la teatru? Pentru ca noi, cei neinformati, stim
ca in culise se joaca mereu alte spectacole, mai dramatice.

Tntr-adevar atmosfera la teatru nu era cea mai buna si nu

cred ca exista un teatru care functioneaza in armonie perfec-
ta. ,Voi cei neinformati” aveti dreptate. Bun, dar in teatru, ca si
in oricare alta afacere, exista tot felul de procese de fundal ale
administratiei si ale directorilor, in care noi, artistii, suntem doar
niste marionete. Teatrul e o afacere care trebuie sa faca bani.

Ce ai facut un an daca nu ai dansat?

Am incercat sa fac modelling. Cand am Tnteles ca totusi vreau
sa dansez, am inceput sa merg la auditii, nu doar Tn Germania.
Am mers la auditii si Tn alte tari, dar era un continuu ghinion. Ba
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eram prea naltd, iar eu stiu cd asta e o problemd, ba ziceau ca
nu au nimic pentru mine la moment. $i tot asa saream dintr-un
refuz Tn altul. Am Tncercat sa fac dans modern, dar nici asta nu a
prins. Am inteles ca este foarte multa munca pentru foarte putini
bani. Tn tot acest timp, pe langa faptul ca am realizat cd am ne-
voie de balet, am mai inteles ca am mare nevoie de organizare in
viata mea, vreau totul sa fie clar, planificat, iar eu sa stiu exact ce
am de facut. Astfel pot sa ma dedic jobului o suta de procente.
Uite asa am aflat despre mine ca imi place stabilitatea.

Cum a fost momentul acela de realizare ca vrei sa continui
sa faci balet? A venit treptat sau a fost o lovitura subita cain
scenariile de filme?

Au trecut patru luni fara dans. Patru luni Tn care eu nu am dan-
sat, nu m-am miscat, nu m-am antrenat deloc. Nu am comunicat
cu nimeni din trupa si nu voiam deloc sa interactionez cu lumea
teatrului. M-am uitat in jur si am vazut cd viata mea e foarte plic-
tisitoare, Imi lipsesc repetitiile active, agitatia dinainte de spec-
tacole, perioadele foarte incarcate din sezonul sarbatorilor de
iarna si stresul cand iei locul pe scena al unei colege care s-a im-
bolnavit si dansezi o coregrafie insuficient de antrenata.

Asa ca am inceput sa merg la repetitii i sa ma antrenez din nou.
Trebuia sa-mi revin la forma mea buna de balet si trebuia sa re-
vin mai buna si mai puternica decat am fost.




I guess it was your parents’ decision for you to do ballet; like it
happens so often. Do you think your dancing break was trig-
gered by the fact that it wasn’t your choice in the first place?

Definitely, yes. | wanted to know if | was just following the path
chosen by my parents or whether | really needed it. As a child,

| was doing what | was told to. | remember being so tired and
not being able to stop, because | couldn't and wasn't allowed to
make such a decision. Afterwards it was too late to stop, because
| realized that | was too good and that | had come too far.

What about the theatre environment? We, the uniformed
ones, know that behind the scenes there are always more
dramatic things going on.

Indeed the environment in the theatre wasn't the best one, but |
don't think there is a theatre that works in perfect harmony. So,
you, the “uniformed ones”, are right. But at the same time, in the-
atre, as in any other business, there are all kinds of administrative
processes and directors’ games, in which we, the artists, are just
puppets. After all, theatre is a business and it has to be profitable.

What did you do during the year that you didn’t dance?

| tried to do modeling. But | quickly realised that | still wanted
to dance. | started going to auditions in Germany and in other
countries, too. | didn't get any positive replies: they told me |
was too tall, and | know this is a problem in the ballet industry,
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or that they couldn’t offer me anything at that moment. | was
getting rejection after rejection. | tried to do modern dance, but
it didn't work out either. It was a lot of work for little money.
During that year | realised that | not only needed ballet, but |
also needed a well-organised life, that | felt better when every-
thing was clear, planned, and when | knew exactly what | had to
do. This way, | can dedicate myself 100% to my job. So, | found
out that stability was one of my core values.

Tell us about the moment you realised that you wanted to
continue with ballet? Did it come gradually or was it sudden,
like we would see in a movie?

Four months passed without me dancing. Four months, in which
| didn't dance, didn’t move, and didn't train at all. | wasn’t com-
municating with my colleagues and | didn't want to interact with
the theater world at all. And when | looked around, | saw that my
life was very boring. | lacked the active rehearsals, the turmoil
before a performance, the busy winter season and the stress
when you are replaced with one of your colleagues who got ill
and you suddenly have to dance on an insufficiently trained
choreography.

So | started to rehearse and train again. | had to get back to my
good ballet shape and | had to get better and stronger than | was
before taking the break.
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A fost greu sa revii la forma ta fizica de pana la pauza?

Nu, nu a fost greu deloc. Am avut timp sa ma antrenez in voie,
fara stresul unui timp limita. Tn trei luni fara presiuni, cu capul lim-
pede si cu antrenamente din dragoste, am reusit sa obtin rezulta-
te foarte bune. Cand esti angajat, lucrezi tot timpul ca robotul cu
o0 singura zi de recuperare pe saptamana si esti surmenat. Aici eu
aveam capul si corpul odihnit si rezultatele au fost foarte bune.

Despre revenirea ta la teatru. Toata lumea a vazut filmul
~Lebada neagra” despre dramele din culise. Ce reactii a trez-
it revenirea ta la teatru? Ai fost binevenita?

Sigur ca nu. Nimeni nu e binevenit la reintoarceri de genul aces-
ta. Oricum misuna soapte de genul ,iar a venit”. Revenirea mea a
trezit invidie, pentru ca situatia mea chiar a fost una unica. Cum
am mai zis: din balet daca pleci, nu mai revii. Nimeni nu-si ia pa-
uze de la balet. Stiu ca am fost barfita de colegii mei, dar nicioda-
ta in fata si asta nu ma deranjeaza. Pauza asta, despre care tot
vorbim, a facut mare ordine la mine in cap si in suflet. Eu nu mai
cheltuiesc energie pe lucruri care chiar nu mai conteaza.

De ce sunt aceste drame in culisele baletului?

Nu cred ca doar in balet se intdmpla. Dar in ceea ce priveste ba-
letul, totusi, deseori, dupa o perioada lunga de munca si obosea-
Ia, nepromovarea la un rol te face sa te simti nedreptatit. Evident
ca Tn acest caz apar geloziile si barfele. Dramele astea foarte gra-
ve, despre care stim noi din filme, nu sunt chestii foarte practica-
te la noiin trupa si in genere in teatrele europene. Asta e o prac-
tica specifica mai mult teatrelor rusesti.

Cum ai ajuns la Berlin?

Eu am facut Colegiul de Coregrafie la Chisindu. Profesoara mea
era des vizitata de una dintre absolventele ei care facea balet la
Scoala de Balet din Minchen, care deseori venea si la orele noas-
tre de dans si la repetitii. A pus ochiul pe mine, dupa care mi-a
spus ca sunt prea buna ca sa raman la Chisindu. Am facut cateva
inregistrdri cu mine si prin intermediul ei le-am trimis la scoala
de dans la care mergea ea. Cei de acolo au vazut Inregistrarile

si au zis cd sunt gata acum sa ma inscrie la scoala lor, dar fara
bursa. Parintii mei nu puteau sa achite traiul meu acolo din pa-
cate. in plus, eu aveam doar 14 ani, asa c& plecarea mea a fost
amanata.

Peste doi ani, tata, dupa lungi cugetari, a zis ca eu totusi trebuie
sa mergin alta tara si la o alta scoala de balet. Am contactat din
nou acea scoald de la Mlnchen, iar de data aceasta am fost pri-
mita cu bursa si am plecat in Germania.

De la 16 ani esti singura in Germania?

Da. Foarte repede am invatat sa fiu responsabila si
independenta.

Erai un copil de 16 ani singur intr-o tara straina, la o scoala care
necesita multa dedicatie fizica si morala. Cum ai facut fata?

Nu am avut vreun mentor spiritual, daca la asta te referi, dar am
avut mereu alaturi niste parinti extraordinari, care m-au incurajat
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Was it hard to get back in shape?

No, it wasn't hard at all. | was training at my own pace, without
the stress of a deadline. And in three months of training with no
pressure, with a clear mind, | managed to achieve very good re-
sults. When you are employed, you work all the time and you
only have one day to recover, you are exhausted. But in my case,
having a rested mind and body, | got great results.

Regarding your return to the theater. Everyone has seen the
“Black Swan"” movie with its backstage dramas. What reac-
tions did you get when you came back? Were you welcomed?

Certainly not. No one is welcomed under such circumstances. |
could hear people whispering “Oh, she came back”. My return
was met with resentment, because it was really a unique situa-
tion. As | have mentioned before: once you leave ballet, you can't
return. Nobody takes breaks from ballet. There were gossip and
rumors, but that didn't bother me. This break brought a lot of
peace and order to my mind and soul and | no longer spend en-
ergy on things that don't really matter anymore.

Why do you think these behind the scenes dramas happen?

| don't think it is specific to ballet theatres. But when it comes to
ballet, however, it often happens that you are not being promot-
ed for a role, even after a long period of hard work and fatigue,
and it feels unfair and you feel discriminated against. Obviously,
this gives room to jealousy and gossip. Nonetheless, these very
serious dramas that we see in the movies are not a usual prac-
tice in our crew and in European theatres in general. It is more
characteristic to Russians theatres.

How did you get to Berlin?

I did the Choreography College in Chisinau. My teacher was often
visited by one of her graduates who was working at the Munich
Ballet School, and she often came to our dance hours and re-
hearsals. She noticed me and told me that | was too good to

stay in Chisinau. So, | made some video recordings and she took
them to that dance school. They saw the recordings and were
ready to enroll me in their school, but without a scholarship. My
parents couldn't afford the costs; in addition | was only 14 years
old, so my leaving was delayed.

After two long years of thinking about this, my father finally said
that | had to go to another country and to another ballet school.
| contacted that school in Munich again, and this time | was ac-
cepted with a scholarship. So | went to Germany.

Have you been on your own in Germany since you were 16?
Yes. | learned very quickly to be responsible and independent.
You were a 16-year-old child, alone, in a foreign country, at a

school that required a lot of physical and moral dedication.
How did you cope?

| didn't have any spiritual coach, if this is what you have in mind.
But | always had my extraordinary parents, who encouraged
and supported me very much. Since the beginning of my ballet
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foarte mult si care m-au sustinut extrem de mult. De la incepu-
tul orelor mele de balet, ei au fost la toate repetitiile; ei stiu foar-
te bine despre munca pe care am depus-o si sunt unicii care ma
inteleg cel mai bine.

Parintii vin la spectacolele tale?

Nu. In Germania ei nu au fost niciodata. Eu vin acass ca s& ma
incarc de energia lor si de energia ,,de acasa”. Spre deosebire de
colegii mei din companie, in vacantele mele nu plec in Thailanda
sau Maldive, eu vin in Moldova, fiindca aici ma simt cel mai bine;
aici vin pentru ca mi-e dor de parinti si aici cel mai bine mi se in-
carca bateriile. Deci vin eu la ei.

Cum e viata ta la Berlin? Ai un ritual al tau cu orasul?

Berlinul nu e orasul meu. Nu Tmi place clima de aici. Nu am timp
sa il descopar suficient, or Berlinul e foarte mare. Filosofia mea e
asa: daca am un serviciu care Imi place si o casa In care ma simt
bine, atunci ma impac si cu orasul. imi place in acest oras c3 este
foarte artistic si sunt foarte multi oameni de tot felul. Este mult
din toate, dar am prea putin timp pentru oras.

Pentru ce ai timp in afara baletului?

Am timp duminica pentru ceai si stat toata ziua in pat. Tot atunci

citesc. Am nevoie sa ma odihnesc duminica, este cea mai impor-

tanta zi din sdptamana mea. Daca nu reusesc sa ma recuperez fi-
zic 0 zi, atunci sdptamana toata voi fi lipsita de energie, voi dansa
prost si munca mea va fiin van.

Parcursul profesional al balerinelor nu este foarte lung. Tu
ce o sa faci dupa ce nu vei mai dansa pe scene?

Eu vreau s& am un studio de dans al meu. imi place s3 predau

si oricum vreau sa raman in domeniul baletului. Dar nu vreau

sa fac dans si balet la nivel profesional. Eu {in minte anii mei de
scoald si stresul la care am fost eu supusa. Eu nu pot si nu vreau
sa fac acelasi lucru cu alti copii, ci vreau sa fac dans din placere si
pentru placere.

Tehnica asta foarte dura de care spui, pe care o aplica profe-
sorii de balet, a functionat la tine?

A functionat, dar a si traumatizat foarte mult. Si nu sunt eu unica.
Fiecare dansator este traumatizat In felul sau pe parcursul anilor
de scoala si la antrenamente. Era o tactica de manipulare foar-
te dura: cu cat mai tare strigi la copii sau lovesti, cu atat mai bine
elevul va executa.

Ai facut balet la Chisinau si la Miinchen. Tehnicile de predare
difera?

Da, sigur ca da. In Germania, profesorii au si ei parghiile lor de

a te manipula emotional, dar o fac altfel: sunt calmi si vorbesc

cu tine de la egal la egal, iar tu vrei sa faci miscarile foarte bine
pentru ca nu vrei sa-i dezamagesti. Am avut un profesor de dans
duet, care era din Rusia. El era foarte dur si pentru colegii mei
era insuportabil. Eu, In schimb, eram mai in reguld, mai adaptata,
sa zicem, tehnicilor lui.
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Deci tehnicile dure sunt ramasite ale scolii rusesti de balet?

Cu siguranta. Efortul depus in urma unor lectii calme a dat roade
mai multe decat efortul pe care 1l depunem din fricd. Cand pro-
fesorii sunt calmi cu tine, tu Tncepi altfel sa iti arati capacitatile.
Cu cat mai tare cresteam, cu atat mai mult ne dddeam seama ca
stresul nu duce la nimic bun. Si evident, in teatrele europene asa
atitudine cu dansatorii profesionisti este absolut inacceptabila.

Si daca nu era balet, ce aveai sa faci?

Nici nu m-am gandit la asta. Am inceput sa fac balet de la var-
sta de noua ani. Pana atunci, nu am visat sa fac ceva anume, iar
dupa asta, eram prea absorbita de balet si nu mai aveam loc de
alte ganduri.

Exista vreun rol anume la care visezi?

Deja nu. Demult tare voiam sa joc rolul central in ,Lacul lebe-
delor”, sa fiu lebada alba si lebada neagra, pentru ca sunt acele
doua personalitati pe care toti le avem in noi. Acum, deja scopul
meu e sa ma dedic lucrului pe care 1l fac la toata capacitatea de
care sunt capabila. Am renuntat la astfel de ambitii, ca roluri anu-
me, si am renuntat la obsesii de acest gen.

Esti sincera cu tine?

Da. Tmi place s& accept despre mine lucrurile asa cum sunt ele,
fara a le masca pentru a mi le face singura mie mai convenabile. #~

)




classes, they have been to all the rehearsals; they know every-
thing about my hard work and they are the only ones who really
understand me.

Do your parents come to see you perform?

They have never been in Germany. | am going home to feel their
energy and to cure my homesickness. Unlike my colleagues,

| don't go to Thailand or Maldives on my holidays; | come to
Moldova, because here is where | feel the best, because | miss
my parents and because here is where | recharge my batteries.

How is your life in Berlin? Do you have a routine in your city?

Berlin is not my city. | don't like the climate here. And | don't have
enough time to discover it, as Berlin is too big. But | have a phi-
losophy: if I like my job and | feel good at home, | also accept the
city. | do enjoy this city because it's very artistic and you can see
all kinds of people. It has a lot of everything for any taste, but |
have little time for it.

What do you have time for outside the ballet?

On Sundays, | have time to drink tea, to stay in bed all day long,
and to read. It is the most important day of the week, because
| am resting. If | fail to physically recover on this day, then the
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following week will be lost and all the work will be in vain. | won't
have enough energy to dance the best | can.

The performing career of a ballerina doesn’t last very long.
What are your plans after you stop dancing?

| want to have my own dance studio. | like teaching and | want to
stay close to ballet, but | don't want to teach professional dance.
| remember my school years and the stress | went through and

I can't and won't do the same thing with other children. | want
them to dance for pleasure.

But these harsh teaching methods that your teachers ap-
plied worked for you.

It worked, but it also traumatized me a lot. And I'm not the only
one to have experienced that. Every dancer is traumatized in his
or her own way throughout the school years and at the trainings.
It was a severe manipulation tactic: the louder you shout or hit
the children, the better they will execute.

You studied in Chisinau and Munich. Are the teaching tech-
niques different?

Yes, of course. In Germany, teachers have their own ways of
emotional manipulation, but they do it differently: they are calm-
er and speak to you on an equal level, and you want to improve
because you don't want to disappoint them. We had a dance
teacher from Russia once. He was very tough and it was unbear-
able for my colleagues. |, on the other hand, was more relaxed,
and more accustomed to his teaching techniques.

So the tough techniques are inherited from the Russian bal-
let school.

For sure. | had better results from calm classes, than from the
ones based on fear. When teachers talk to you in a calm manner,
you begin to show your skills and abilities in a totally different
way. As we grow older, we understand that stress doesn’t lead
to anything good. And also, in European theaters it is not accept-
able to have this attitude towards professional dancers.

What would you be doing, if it wasn't ballet?

| didn't even think about it. | started doing ballet at the age of
nine. Until then, | didn't dream of doing anything in particular,
and after that, | was too absorbed in ballet and didn’t have space
for other thoughts.

Is there any particular role you dream of?

Not anymore. For a long time | wanted to play the main charac-
ter in “Swan Lake”, to be the white and the black swan, because
we all have these two personalities in us. But now, my goal is to
dedicate myself fully to my work and to do the best | can. | gave
up the ambition and the obsession of a specific role.

Are you being honest with yourself?

Yes. | like to accept things about myself as they are, without put-
ting on masks in order to make myself feel more convenient. #~
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Cea mai bund modalitate sa inveti ce sa faci cu ba-
nii este de la un bancher. Fundatia pentru Educatie
Financiara ,OK"infiintata de Mobiasbanca - este locul
unde vei putea Tnvdta gratuit cum sa iti utilizezi resur-
sele financiare proprii corect, unde copilul tau va afla
cum sa-si gestioneze banii de buzunar, iar mai tarziu
si cum functioneazd lumea financiard. Presedintele
Comitetului Executiv - CEO Mobiasbanca - OTP Group,
Laszlo Didsi a povestit cum va functiona programul de
educatie financiard in Moldova, dar si de ce in Romania
programul e atat de solicitat incat se fac rezervari la
curs cu un an inainte.

Laszlo Diosi:

The best way to learn about money management is from
abanker. The Financial Education for Foundation “OK?,
launched by Mobiasbanca - is the place where you can
learn for free how to use your own financial resources
correctly, where your child will learn how to manage
their pocket money and later, how the financial world
works. The chairman of the Executive Committee —
CEO of Mobiasbanca - OTP Group, Laszlo Diosi, told
us how the financial education program will work in
Moldova but also why the program in Romania is in
such high demand that bookings are made one year
in advance.

Vrem sd vd invdtdm ce stim sd facem mai bine

si in acest fel sd contribuim la dezvoltarea tdrii.

oo )

LASZLO DIOSI: “WE WANT TO TEACH YOU WHAT WE KNOW BEST AND IN THIS WAY
TO CONTRIBUTE TO THE COUNTRY’S DEVELOPMENT”

oti parintii stiu, cea mai importanta investitie
este investitia n cunostintele copiilor. Care va fi
misiunea Fundatiei pentru Educatie Financiard, pe
care urmeaza sa o lansati?

Si eu stiu din propria experienta (rade). Bine, copii
mei sunt deja mari, dar de mici am inceput educatia financiara cu
ei. Si pot sa spun cd nu e o munca usoara. Trebuie sa Intelegem
ca toti copii sunt diferiti, au interese diferite si de aceasta
educatia trebuie sa fie personalizata. Ce facem noi? Suntem gata
cu Fundatia noastra, avem si patru colegi care vor fi instruiti in
Romania si Ungaria pentru a tine cursurile de educatie financiara.

n Ungaria a luat nastere acest proiect?

Acum 25 de ani, Fundatia FAY, intr-un proiect european, a dezvol-
tat un program pentru copii de la 9 pana la 18 ani, cu o curricula
diferita pentru fiecare an si personalizata pentru copii. Am prelu-
at programul in Romania, l-am adaptat si am dezvoltat inca doua
module. Unul pentru tineri - modul de career management pentru
cei cu varsta cuprinsa intre 17 si 21 ani si un alt program ,Fitness
Financiar” pentru adulti.
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Il parents are aware that the most important
investment is in their children’s education.
What will be the purpose of the Financial
Education Foundation that you are about to
launch?

I know from my own experience (smiles). Well, my children are
already grownups, but we started their financial education when
they were young. | can say that it is not an easy job. We have to
understand that all children are different; they have different
interests, and we need to have an individual approach to their
education. Four of our colleagues will be trained in Romania and
Hungary how to teach the financial education courses.

Was this project born in Hungary?

25 years ago, the FAY Foundation, within a European project,
initiated a program for children aged 9-18 years with a distinctive
curriculum for each year. | took over the program in Romania,
adapted it and developed two more modules: one for young
people of 17 to 21 years - the “Career Management” and another
one - “Financial Fitness” for adults.
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in Moldova ce veti implementa in prima etapa?

Tncepem cu ambele, vrem mult si le vrem repede. Se pare c& pre-
gatirea clientilor In Republica Moldova este mai buna decat in
tarile vecine, cel putin asta arata statisticile World Bank. Dar inca
este prea jos, si, deci putem si trebuie sa facem mult mai mult.

De ce e nevoie de educatie financiara?

Oamenii care au putini bani si un nivel scazut de educatie finan-
ciara pot fi mai usor pacaliti de oferte. Din aceasta cauza, in pro-
gramul nostru vorbim despre cum se face un buget pentru fami-
lie, cum sa ne pregatim pentru pensie si sa ne realizam visurile.
Vorbim despre produse financiare pentru ca unele dintre ele sunt
mai periculoase. Vom da si sfaturi ce tin de datoriile pe care le au
clientii cu dobanda mare.

Ce vor nvata adultii am inteles, dar copii cu varsta de la 9 ani
in sus ce vor face la lectii?

Tncepem usor, cu niste jocuri care implica valutd, bani. Dup3, ex-
plicdm de ce costa un telefon atat de mult - costul de cercetare,
de dezvoltare, de comert etc. In Bucuresti, de exemplu, vizitim
mall-ul si vorbim despre preturi cu copiii. Deja la 17-18 ani vor-
bim despre investitii, produse bancare si pentru asigurare care

What are you planning to implement in Moldova first?

We will begin with both of them. We want it all and we want it
fast. It seems that the financial knowledge of clients in Moldova is
better than in neighboring countries, that's what the World Bank
statistics show. But there’s still room for improvement.

Why do we need to be financially educated?

People who have little money and a low level of financial edu-
cation can be more easily fooled by financial product offers. For
this reason, in our program we talk about how to make a family
budget, how to prepare for retirement and to realize our dreams.
We are talking about financial products because some of them
are more dangerous. We will also give advice on the debts with
high interest.

It is clear what adults will learn, but what about the 9 year
old children?

We start easily with games that involve currency, money.
Afterwards, we explain why a phone costs so much - the cost of
research, of development, trade, etc. In Bucharest, for example,
we take the children to a mall and discuss product prices there.
With teenagers of 17-18 years we talk about investments, banking
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tot sunt importante si interesante. Dupa, extindem la pensii, fo-
duri de investitii.

Unde se vor desfasura cursurile si cand vor incepe?

Pregatim o locatie specializatd pentru educatia financiara, si asta
Tnseamna c3 in curand vom fi in situatia s incepem. In Romania
trainerii calatoresc cu un ,utomogaH”, o valiza mare, cu proiector,
jucarii, pixuri. lar cel mai mare succes pe care l-am avut a fost in
scolile din teritoriu, unde astfel de programe ajung foarte rar.

Cat dureaza un modul?

Pentru adulti poate fi o zi intreaga sau 8 ore si pentru copii vor fi
8 module a cate 4 ore.

Deci copii de 9 ani revin la urmatorul modul peste un an?
Exact. Crestem impreuna.

Cursurile sunt gratuite, se poate nscrie oricine? Sau exista
limita de sus de varsta?

Cursurile vor fi gratuite, limita de varsta nu exista. Avem si un slo-
gan ,de la 9 la 99". Nu am avut pe nimeni peste 99, dar daca va
veni extindem.

Anul trecut, Mobiasbanca a schimbat nu doar actionarul ma-
joritar, dupa ce OTP Group a achizitionat peste 96% din actiuni
de la Societe Generale, dar s-a schimbat si la fata. De ce a fost
nevoie de rebranding in conditiile in care Mobiasbanca avea
o imagine de incredere pe piata?

Noi am pastrat denumirea bancilor in doar cateva tari. Restul ban-
cilor sunt redenumite in OTP chiar daca Tnainte a fost un brand
local de succes. Cu fiecare ocazie facem o cercetare de piata si
am inteles ca aici brand-ul Mobiasbanca este foarte important si
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and insurance products that are important and interesting.
Afterwards, we extend to pensions and investment funds.

Where will the courses take place and when will they start?

We will have a special dedicated place for financial education,
and we'll be ready to start soon. In Romania the trainers travel
with a large suitcase, with projector, toys, pens. And the biggest
success we had was in regional schools, where such programs are
extremely rare.

How long does a module last?

For adults it can be a full day or 8 hours and for children it will be
8 modules of 4 hours each.

So the 9-year-olds will continue with the next module in the
following year?

Exactly. We grow together.

The courses are free. Can anyone sign up? Or is there an
upper age limit?

The courses are free and there is no age limit. We also have a
motto “from 9 to 99". We didn't have anyone over 99 years old, but
if it happens, we will extend our slogan.

Last year, Mobiasbanca changed not only the majority
shareholder, after OTP Group acquired over 96% of the shares
of Societe Generale, but also its image. Why was it necessary
to rebrand, given that Mobiasbanca had a trustworthy
reputation on the market?

We kept the name of the banks in only a few countries. The rest
of the banks are renamed to OTP even if they might have had
a successful brand image before. We did some market research,
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inseamna foarte mult pentru clientii si colegii nostri. Astfel, top
managementul grupului a hotarat sa fie pastrat in R. Moldova,
chiar daca nu suntem lideri pe piata. In rest numai am urmat
brand-bookul.

Digitalizarea. Clientii Mobiasbanca demult asteapta schim-
bari in acest domeniu.

Pot sa depun si eu o reclamatie ca nu sunt chiar satisfacut de ser-
viciile de internet banking Mobiasbanca. Acum cel mai important
lucru e sa dezvoltam solutiile de internet banking, implementarea
cdreia sper ca va avea loc pana la finalul acestui an. OTP Group
chiar este un pioner in digitalizare, in celelalte tari suntem la nive-
lul de peste 90%. in Romania 95%, in Ungaria 95-98% pe diferite
segmente.

Cum vedeti dezvoltarea Mobiasbanca ca parte a OTP Group
in urmatorii 5 ani?

Exact cum am spus si cu educatia financiara, vrem tot. Este un
exercitiu destul de bine gandit, la 2 luni dupa ce a fost achizitionata
Mobiasbanca deja am avut strategia aprobata si banca mama a
acordat fonduri uriase pentru dezvoltarea bancii: sa dezvoltam IT-
ul si sa investim in infrastructura. Vom schimba toate bancomate-
le, vom avea mai mult spatiu pentru colegii nostri. In acelasi timp
vrem sa pastram ceea ce Mobiasbanca a facut bine inainte pen-
tru clientii corporate, pentru private banking. Vrem sa fim alaturi
de IMM si antreprenori. Avem produse noi pentru persoane fizi-
ce. Vrem sa avem si 0 mica... sau mare... competitie cu compani-
ile de microfinantare. Si cel mai important lucru e ca ne-am ori-
entat spre unele segmente care Tnainte nu au fost abordate de
catre Mobiasbanca, de exemplu agricultura. Acum preluam cele
mai bune practici din Ucraina, Rusia, Ungaria si Romania. Nu sun-
tem singuri, pentru grupul OTP aceasta nu este o piata secundara,
noi chiar investim destul de mult. #~

as we usually do, and we identified that Mobiasbanca as a brand
is very important here and it means a lot to our clients and
colleagues. So the top management decided to keep the name in
Moldova. All in all, we have followed the brand-book.

Digitalisation - Mobiasbanca customers have long been
waiting for changes in this area.

| could also file a complaint regarding the Mobiasbanca internet
banking services. Our most important focus at the moment is to
develop Internet banking solutions, which we hope to implement
by the end of this year. The group has a strong record of
innovation and is really a pioneer in digitalisation, reaching about
90% in other countries: in Romania - 95%, in Hungary - 95-98%
on different segments of products and services

How do you see Mobiasbanca’'s development as part of the
OTP Group over the next 5 years?

Like with financial education, we want to achieve maximum results.
It is quite a rewarding exercise, 2 months after the purchase
of Mobiasbanca we already had the approved strategy and the
parent bank provided huge funds for the bank development: to
develop IT and to invest in infrastructure. We will change all the
ATMs, we will have more space for our colleagues. At the same
time, we want to preserve what Mobiasbanca has done well for
corporate clients, and for private banking. We want to support
the SMEs and the entrepreneurs. We have new products for
individuals. We want to have a small...or bigger...competition
with the microfinance companies. And the most important thing
is that we focus on some segments that were not addressed by
Mobiasbanca before, for example, agriculture. We are now taking
over the best practices in Ukraine, Russia, Hungary and Romania.
We are not alone, for the OTP group this is not a secondary
market, and we really invest a lot. #~
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Artcor -

ARTCOR -

In iunie 2019, la Chisindu, a fost deschis primul cen-
tru al industriilor creative dinMoldova. Hubul creativ
ARTCOR uneste oameni ai cdror idei si actiuni
schimbd lumea din jur. Sarcina lor este, pe de o
parte, schimbarea terenului cultural in Moldova,

pe de alta parte transformarea industriilor creative
intr-un sector economic profitabil —prin exportul
produselor creative si pozitionarea Moldovei drept
0 resursa cu potential creativ.
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A WORKPLACE THAT INSPIRES.

un loc de munca
care inspira. Devino
rezident in co-working!

JOIN OUR CO-WORKING SPACE!

In June 2019, the first creative industries center
opened its doors in Chisinau, Moldova. The creative
hub ARTCOR connects people together whose ideas
and actions change the world around us. Their
purpose is firstly to develop the cultural background
in Moldova, and secondly to transform the creative
industries in a profitable economic sector by expor-
ting creative products and positioning Moldova as a
resource with creative potential.



entrul este situat pe teritoriul Academiei de
Muzicd, Teatru si Arte Plastice (AMTAP). Proiectul
arhitectural semnat de Maxim Calujac imparte
centrul in doua blocuri - cladirea academiei (A1),
care a fost reamenajata si reutilizata conform
neceiatatilor hubului si cladirea noua (A2). Curtea ce uneste aces-
te doua parti componente gazduieste un mic spatiu public ame-
najat, un teatru de vara si o gradina pe acoperisul noii cladiri.
Proiectul a fost apreciat la concursul international de arhitectura
ArchDaily & Strelka Award, unde a fost desemnat castigator.

Artcor gazduieste lunar zeci de evenimente din industriile crea-
tive, diverse programe educative, expozitii, conferinte, concerte,
festivaluri, evenimente culturale si a devenit un punct important
de atractie pentru tinerii si profesionistii din domeniu.

Etajul doi al blocului nou, cel imbracat in rugind, acomodeaza si
un spatiu de coworking, pentru cei ce isi doresc un loc conforta-
bil de munca, in centrul capitalei. Spatiul ofera totul necesar, pe
langa masa si scaun rezidentii au acces la facilitati de imprima-
re si scanare, apa, ceai, cafea, zone unde pot organiza intalniri
cu clientii, acces la evenimentele ce se organizeaza in Artcor si

0 acomunitate prietenoasa si primitoare. Artcor este locul potri-
vit in special pentru cei care, pe langa facilitati, au nevoie si de
inspiratie in activitatea lor de fiecare zi.

CREATIVE

he center is located on the territory of the Music,
Theatre and Fine Arts Academy (AMTAP). The archi-
tectural project signed by Maxim Calujac divides the
center into two - the academy building (A1), which
has been redesigned and reused according to the
hub’s needs and the new building (A2). The two buildings are
connected by a small courtyard, a summer theater and an open
garden on the roof of the new building. The project is the winner
of the international architecture competition ArchDaily & Strelka
Award 2019.

Artcor hosts dozens of events in the creative industries, various
educational programs, exhibitions, conferences, concerts, festi-
vals, cultural events and has become an important attraction for
young people and professionals in the field.
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La moment exista 2 optiuni pentru a deveni rezident in
coworking:

1. Prima este achizitionarea unui abonament lunar de 1800 de
lei, care ofera acces 24/7 la spatiu, dupa prima luna.

2. A doua optiune este gandita pentru cei care nu au nevoie zil-
nic de oficiu, insa cateva zile pe luna ar vrea sa lucreze la Artcor.
Tn acest caz se va achita un tarif zilnic de 150 lei. Pentru aceasts
optiune orele de acces sunt reduse intre 9:00 si 18:00, iar spec-
trul facilitatilor este mai restrans.

Tntr-un mod sau altul fiecare poate contribui la activitatile ce se
desfasoara in Artcor, la dezvoltarea si promovarea industriilor
creative in Moldova. Artcor este locul care inspira si unde creati-
vitatea scanteiaza!

Adresa:

str. 31 august 1989, nr. 137
Chisinau, Moldova
www.artcor.md
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The second floor of the new building, the one covered with rust,
is also a coworking space, for those who want a comfortable
place of work in the center of the capital. The space offers all the
necessary facilities, including tables and chairs, access to print-
ing and scanning facilities, water, tea, coffee, spaces for meetings
with clients, access to Artcor events and a friendly and welcom-
ing community. Artcor is the right place especially for those who,
in addition to the facilities, also need inspiration in their daily
activities.

At the moment there are two options to become a resident of
the coworking space:

1. A monthly membership for 1800 MDL with 24/7 access, after
the first month.

2. The second option is designed for those who don't need an
office every day, but a few days a month. In this case, for a 150
MDL fee per day they have access to the working space from
9:00 to 18:00, with more limited facilities.

One way, or another, everyone can contribute to the activities
that take place in Artcor, to the development and promotion of
the creative industries in Moldova. Artcor is a place that inspires
and where creativity sparks.

Address:

31 august 1989 Str., no. 137,
Chisinau, Moldova
www.artcor.md



CREATIVE

Radion Cicic

Radion Cicic

Fondator al studioului de
design si branding ,Radion
Cicic”

Artcor este locul perfect pentru a dezvol-
ta o afacere creativa. incepand cu arthitec-
tura si atmosfera din interior, si terminand
cu rezidentii si evenimentele creative care au
loc aici, nu ai alta cale decat sa creezi si sa gene-
rezi. Artcor este locul care inspira prin toate.

Founder of the design and
branding studio “Radion Cicic”.

Artcor is the perfect place to develop a cre-
ative business. Starting with architecture
and the atmosphere inside and ending
with its residents and the events that
take place here. The environment push-
es you to create and generate. Artcor is
totally inspiring.

Ion Arventi

Entrepreneur

Ion Arventi

Antreprenor

Pentru mine Artcor se asociaza cu liniste
creativa in inima Chisinaului. Cum
ai merge la biblioteca pentru a face
un studiu, asa vii la Artcor pentru a
crea. Inconjurat in permanenta de noi
expozitii, oameni talentati, acelasi spatiu
are stari si senzatii diferite dar aceeasi ener-
gie productiva.

For me Artcor represents a spare for creative si-
lence in the heart of Chisinau. Like going to the
library to study, you go to Artcor to create.
Being surrounded by new exhibitions, tal-
ented people, the same space has different
states and sensations, but the same pro-
ductive energy.

| have been working here on a new project,
for about 5 months, and most of the days | was

In coworking activez la un proiect nou de vreo
5 luni, si marea majoritate a zilelor am fost mega eficient si
creativ, ceea ce mi-a permis sd iterez si sa progresez rapid.
Ma uit in jur, Designer, Arhitect, Developer, 3D designer,
Digital marketer, anturajul perfect pentru a genera ceva va-
loros in sec 21.

very efficient and creative, which allowed me to
progress quickly. When | look around me, | see:
Designers, Architects, Developers, 3D designers, Digital
marketers, and the perfect environment to generate something
valuable in the 21st century.

Anna Wigandt

Environment and interior

Anna Wigandt
Designer de arhitectura
interioara si mediu

Cladirea ce gazduieste coworkingul este un spatiu
plin de viata, ce atrage tot soiul de creatori. La eta-

architecture designer

The building that has the coworking area is
a lively space that attracts all kinds of crea-
tors. On the first floor there are all kinds
of events, conferences and exhibitions.
For this reason quite often, downstairs
there are around 70 people, and upstairs,
there are always working 3-4 persons at a
regular pace. But the building is the one that
attracts in the first place. It is a contemporary

jul Intai au loc tot felul de evenimente, conferinte si
expozitii. Din acest motiv destul de des, jos sunt 70 de
oameni, iar la etaj, in coworking 3-4 ce lucreaza in ritm
obisnuit. ins& atrage in primul rand cladirea! Arhitectura contem-
porana si unica pentru Chisindu, cu spatii amenajate pe masura,
in interior si exterior.

and unique architecture for Chisinau, both inside
and outside.
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Aici vii oaspete, pleci prieten
,Casa din Luncd” — prima pensiune turisticd din Moldova

“CASA DIN LUNCA” — THE FIRST RURAL GUESTHOUSE IN MOLDOVA

Imaginati-va ca e dimineata si va treziti la Pensiunea  Imagine it is early morning and you wake up at the
,Casa din Luncd” din satul Trebujeni, raionul Orhei. "Casa din Lunca" pension in the village of Trebujeni,
Prin geamul unei case vechi de 80 de ani, chiar in Orhei district. Through the window of an 80-year-
patul vostru, patrund razele soarelui, care va gadila old house, the first sun rays tickle your face. You

pe crestet. Va intindeti lenes, fard graba, dupd care stretch out lazily, without haste, and you go out on
iesiti pe prispa casei ca sa admirati stancile milenare  the porch of the house to admire the ancient rocks

de pe malul raului Raut. Nu trebuie sd va ganditi la on the banks of Raut River. You don't have to think
Ce sa gatiti in aceastd dimineatd, gazdele deja aduc about what to cook this morning, the hosts are
micul dejun - un platou cu branzeturi de la gos- already bringing you breakfast - a platter of cheeses
podarii din sat, placinte coapte in cuptor si o cafea from local farms, pies baked in the stove and a

tare sau un ceai din ierburile culese de pe dealurile strong coffee or a tea from herbs picked up from
Tmpddurite. the hills.
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um prindeti puteri, urcati pe o bicicletd sau va

suiti Tntr-o caruta trasa de cal, ca sa explorati ca-

nionul sculptat de-a lungul a mii de ani, de apa si

vant. Seara, placut obositi, veti reveni la pensiu-

ne, unde va asteaptd o cina cu bucate traditionale
moldovenesti. Nu o sa va puteti abtine si o sa mancati de toate:
sarmale, zeama de casa, mamaliga, o tocanita poate. Cu greu veti
accepta ca a sosit timpul sa plecati acasa, dar foarte usor si repe-
de veti reveni la pensiune. Aici e inima Moldovei - calda si primi-
toare, cu oameni dintr-o bucata, bucatarie aleasa, privelisti spec-
taculoase. Aici parca nu exista timp.

M-am cerut la placinte, intr-una din zile, la pensiune. Aici altfel
nu se poate. Dacd intri pe poartd, gazdele neaparat te invita la
masa. Nimeni nu iese din curte flamand sau cu poftele neimpli-
nite. Am vorbit cu fratii Adrian si Oxana Benzing, dar si cu mama
lor, Ala Benzing, despre aceasta pensiune infloritoare, tot timpul
vizitata de turisti, indiferent de anotimp.

Voi trei sunteti de nedespartit, va tineti mereu impreuna.
Pensiunea va leaga, petreceti foarte mult timp aici. Adrian
e ocupat cu cioplitul lemnului, cu fabricarea mobilei sau e
pe santier cu zidarii. Mama e la bucatarie sau cu turistii,

iar Oxana e ocupata cu business planurile si contabilitatea.
Acestea ar fi, pe scurt, responsabilitatile voastre la pensi-
une. De ce o profesoara de geografie cu 35 de ani vechime in
munca, o contabila si un economist cu maini de tamplar is-
cusit ar vrea sa faca turism rural? Ce a servit ca imbold pen-
tru a lansa aceasta afacere de familie?

Oxana: A fost un proiect de suflet, o placere pentru parinti.
Acum trei-patru ani, ne-am implicat eu si fratele meu. Atunci am
decis sa dezvoltam proiectul, sa devina cu adevarat si o afacere,
altfel riscam sa rezistam inca vreo doi ani. Pensiunea noastra a
inceput cu o casa, casa pdarinteasca a tatalui meu. Aveam doua
dormitoare, o camera traditional numita ,casa mare”, unde pri-
meam oaspetii, si o sufragerie. In 1990, ne-a fost inundata cur-
tea. Casa, construitd de parinti in anii ‘80, a avut de suferit si
necesita reparatii. Atunci am decis sa renovam casa si sa deschi-
dem o pensiune pentru a primi oaspeti. Nu stiam ce inseamna
asta. Eram primii.

Cum ainceput istoria pensiunii ,,Casa din Lunca"?

Oxana: Tatal meu era agricultor, iar mama - profesoara de ge-
ografie. Tatal meu, Mihai, era un om foarte ospitalier, oamenii

il iubeau si le placea compania lui. Mama 1i intampina pe toti

cu bucate gustoase. Deci turistii ajungeau la noi si inainte sa
fondam pensiunea. Veneau ca la o familie, in ospetie. Si atunci
mama a decis ca ar vrea sa incerce sa deschida o pensiune aici,
in Trebujeni, pe malul raului Raut, Tn Rezervatia cultural-naturala
Orheiul Vechi.

Ala: Eram partenerii potriviti, deoarece amplasarea e reusita:

in Trebujeni, pe malul raului Raut, in Rezervatia cultural-natu-
rala Orheiul Vechi. Sotul meu, Mihai, a renuntat la agricultu-

ra, a vandut pamanturile, iar eu, fiind profesoara de geografie,
am socotit cd locurile noastre i vor cuceri pe turisti. Rezervatia
Orheiul Vechi intereseaza din punct de vedere istoric. Landsaftul

fter the energizing breakfast, you can take a bicy-
cle ride or get on a horse-drawn carriage, and ex-
plore the canyon carved over thousands of years
by water and wind. Slightly tired, you'll return to
the guesthouse by evening, where the Moldovan
traditional dinner will be ready for you. You won't be able to resist
all the delicious dishes: “sarmale” (cabbage rolls or stuffed vine
leaves), “zeama” (homemade chicken noodle soup), “mamaliga”
(polenta) and a stew. It's going to be hard to believe that it's time
to leave, but certainly you'll return back soon. Here is the heart of
Moldova - warm and welcoming, with nice people, tasty food, and
spectacular surroundings. The time here stops.

| was missing those pies and one day | paid them a visit. As soon
as you have stepped in their front yard, you are immediately in-
vited to the table. There is no other way here. Nobody leaves this
pension with an empty stomach or unfulfilled culinary cravings.

| spoke with Adrian and Oxana Benzing, and their mother Ala
Benzing about their prosperous guesthouse, which has tourists all
the time, no matter the season.

You are inseparable. This pension keeps you together and
you spend a lot of time here. Adrian is busy with wood carv-
ing, furniture manufacturing or on the construction site; your
mother is in the kitchen or with the tourists, and Oxana is
engaged in business plans and accounting. These would be,
shortly, the distribution of your responsibilities. Why would a
35-year-old geography teacher, an accountant and an econo-
mist with skilled carpenter hands want to do rural tourism?
What was the incentive to launch this family business?

Oxana: Firstly it was a soul project for our parents, for their pleas-
ure. And 3 or 4 years ago my brother and | joined our parents. Itis
when we decided to develop the project and to turn it into a real
business; otherwise we would risk it to last another two years.
The pension began from one house that belonged to our grand-
parents. There were two bedrooms and one traditional room
called “casa mare” where we receive the guests and a living room.
In 1990 our courtyard was flooded and the house, built by our
parents in the 1980s, suffered damages and needed repairs. It is
then when we decided to renovate the house and open a rural
guesthouse to welcome tourists. We were the first ones and the
entire concept was new to us.

How did the story of “Casa din Lunca” begin?

Oxana: My father was a farmer, and my mother was a geogra-
phy teacher. My father, Mihai, was a very hospitable man; people
loved him and liked his company. My mother welcomed everyone
with delicious food. So tourists came to us before we had even
opened the pension. It is when my mother decided she would
like to try it, to open a guesthouse, here in Trebujeni, on the Raut
River bank, in the “Orheiul Vechi” cultural-natural reserve.

Ala: We were the right partners, because of our location: in
Trebujeni, on the Raut River bank, in the “Orheiul Vechi” cul-
tural-natural reserve. My husband, Mihai, gave up agriculture,
sold the land and |, being a geography teacher thought that this
place would attract the tourists. The “Orheiul Vechi” reservation
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Trebujeni e o comoara. Natura, stancile acoperite de padure,
lunca raului, animalele si pasdrile Ti ademenesc pe cei ce cauta
liniste si trasee pentru drumetii. Nu in zadar s-a facut o carare

a pasarilor. Poti face birdwatching, adica poti urmari cu binoclul
pasarile: privighetoarea, cucul, vulturii, randunelele. Tot in regiu-
nea noastra puteti vedea veverite, vulpi, mistreti. Chiar si lupul se
iveste uneori pe aici.

Oxana: Anii 2016-2017 au venit cu o motivatie noua pentru

noi. Am primit subventii de la Agentia de Interventie si Plati in
Agricultura, ceea ce ne-a permis sa construim terasa pe care
stam noi acum. Apoi, un suport colosal a venit de la Proiectul de
Competitivitate din Moldova, finantat de USAID, Suedia si UK aid.
Ajutorul financiar, dar si logistic din partea proiectului a devenit
un punct de cotitura pentru noi. Ei ne-au spus: ,Aveti un potential
enorm in Orheiul Vechi, dar se cer imbundtdtiri”. Si a urmat o lis-
ta: conditiile de cazare, extinderea zonei pentru servirea mesei,
ni s-a sugerat sa instalam si un aparat de aer conditionat pentru
confortul turistului. Persoanele de la bucatdrie au fost instruite
cum sa faca mancarea, despre cum se serveste un vin. Proiectul
de Competitivitate ne-a facut conexiunea cu jurnalistii strdini
care au venit sa ne cunoasca si au povestit despre pensiune.
Sustinerea financiara a constituit 26 de mii de dolari, dar la fel de
importanta a fost sustinerea morala. Pentru prima datd, o autori-
tate ne-a zis: ,Bravo voud! Sunteti buni, o sd reusiti”.

Adica daca esti istet, muncitor si bati la usile la care trebuie,
este chip sa faci si afacere din turismul rural in Moldova?

Oxana: Fara indoiald, cerere exista. Ne-au vizitat turisti de pe
toate cele cinci continente. Ne-au vizitat calatori din America
Latind, America de Nord, Europa, Asia si Australia. Cel mai des ne
calc pragul italienii, rusii, romanii. in ultima vreme dau pe la noi
chinezii si japonezii.
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is historically interesting and the Trebujeni landscape is a real
treasure. The nature, the rocks covered by the forest, the mead-
ow near the river, the animals and the birds fascinate those look-
ing for calmness and hiking trails. There is a bird trail and you
can go birdwatching, meaning you can watch birds with binocu-
lars: nightingales, cuckoos, eagles, swallows. Also in our region
you can see squirrels, foxes, boars and sometimes even wolves.

Oxana: The years 2016-2017 came with a new motivation for
us. We received subsidies from the Agency for Intervention and
Payments in Agriculture, which allowed us to build the terrace
we are on now. Then, a big support came from the Moldova
Competitiveness Project, funded by USAID, Sweden and UK aid.
The Project's financial, but also logistical support has become a
turning point for us. They told us: “You have huge potential in
Orheiul Vechi, but it is necessary to do some improvements.”
And it followed a list: the accommodation conditions, the exten-
sion of the dining area, we were suggested to install air condi-
tioners for the comfort of the tourist. The people in the kitchen
were trained on how to prepare food, how to serve wine. The
Moldova Competitiveness Project connected us with foreign jour-
nalists who came here and then shared their experience. The
total financial support was 26,000 dollars, but just as important
was the moral support. For the first time, an authority told us:
“Good for you! You are good, you will succeed”.

So if you are smart, hardworking and knock on the right
doors it is possible to do business in rural tourism?

Oxana: Without any doubt. There is demand. We have been vis-
ited by tourists from five continents: South and North America,
Asia, Australia and of course, Europe. Our most regular clients
are ltalians, Russians and Romanians. Lately, we have been vis-
ited by Chinese and Japanese.
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Ala: Noi lucram 24 de ore din 24, anul imprejur, e clar, la co-
manda turistilor. Ni se cer mese si la ora unu noaptea. Daca
apar turistii, de exemplu, in aeroport si ne sund ca sa ne spu-
na c& ajung peste doud ore in pensiune, noi fi primim. Tn 10-15
minute, cat turistul se plimba pe teritoriu, noi punem totul pe
masa.

Gazonul la care ma uit acum era o gradina...

Oxana: Da, cultivam cartofi, porumb, rosii, verdeturi. Asa a fost
pana anul trecut, cand am renuntat la o mare parte din gradina.
Noi nu reuseam sd avem grija de culturi, caci ele nu pot astepta
ziua in care vor fi mai putini turisti, ca sa le uzi. De aceea, am
apelat la vecini. Peste patru-cinci case se cultivd, intr-o sera mare,
legume care ajung apoi la noi. Tot de la ei luam lactatele.

Pentru ce fel de experiente vine turistul la pensiune?

Oxana: Vine ca sa guste bucate traditionale, dar si sa participe la
prepararea lor. 1l invitim in bucatarie ca s& invarteasca sarma-
le, sa coaca paine. larna, turistul face focul in cuptor sau in soba.
Chiar ieri am avut un grup de romani care au intrat in casa si au
spus ca le miroase a fum de lemn - un miros ce ii duce in copila-
rie. Pe langa incalzirea autonoma, avem si ,foc de suflet”, adica
0 soba pe care nu o gasesti in oras, in hoteluri. Astfel, Ti apropi-
em de spiritul satului. Tot la noi turistul se duce in beci ca sa Tsi ia
muraturi din butoi, un borcan de compot sau vin in ulcior. Vara,
poate chiar sa lucreze in gradind, daca are pldcerea, sa culeaga
el fructele si legumele sau, daca e foarte harnic, poate chiar sa
praseasca. Noi li oferim aceasta experienta.

Ala: We work 24 hours a day, all year round, obviously on our
tourists' requests. Sometimes we are asked to cook at one
o'clock at night or there are tourists that contact us from the air-
port and tell us that they could arrive at the pension in about 2
hours and we host them. In 10-15 minutes, as the tourist steps
foot in the guesthouse, we set the table.

The lawn I'm looking at now used to be a garden...

Oxana: Yes, we grew potatoes, corn, tomatoes, and greens. That
was until last year, when we gave up a big part of the garden. We
just didn’t have enough time to take care of the crops. That's why
we asked our neighbours for help. One of our neighbours grew
the necessary vegetables in a large greenhouse. He also supplies
us with dairy products.

What experiences is your guesthouse tourist looking for?

Oxana: They come to taste our traditional dishes, but also to
participate in the cooking process. We invite them into the kitch-
en to roll “sarmale” or to bake homemade bread. In winter, the
tourists set the fire in the oven or the stove. Just yesterday we
had a group of Romanians who came into the house and said
that they felt the smell of wood smoke that reminded them of
childhood memories. Besides central heating, we have the “soul
fire” - our stove that can't be found in the city hotels. Thus, we
connect them closer with the village spirit. The tourist is free to
go into the cellar to pick up pickles from the barrel, or to take

a jar of compote or wine. In the summer, if they want, they can
even work in the garden; harvest the fruits and vegetables or
plough. We can provide these experiences.
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Adrian, hai sa te implicam si pe tine in discutie. Am inteles
ca ai maini de aur si ca nu ai invatat undeva meseria de lem-
nar. inteleg ca nu din manuale ai invatat sa fabrici manual
mobila, usi, lavoare din lemn, rame pentru oglinzi si multe
altele.

Adrian: De mic imi place sa bat tinte. Am invatat din mers sa pre-
lucrez lemnul. Oxana, de regula, este designerul, iar eu - tampla-
rul care executa lucrarea. Cat despre pensiune, imi aduce o mare
satisfactie. In Trebujeni am crescut, am ficut scoald, aici imi sunt
prietenii. Am avut ocazia sa merg in Marea Britanie, am lucrat ca
administrator al unui restaurant. Am putut vedea o afacere pe
dinduntru, lucru care mi-a permis sa vin cu imbunatatiri la pensi-
unea noastra.

Oxana: Se intampla sa lucram impreund, la propriu, adauga
Oxana. De exemplu, caramida din baie am pus-o noi intr-o noap-
te, Tn doi. Daca trebuie sa instalam sistemul de incalzire Intr-o
casa, nu-i o problema. Deja stim cum sa o facem. Lucram in echi-
pa si il montam. Noi asta am vazut in familie, ca totul se face in
echipd. Mamica si taticul mereu faceau totul impreuna.

Mai nou, aveti o casa batraneasca proaspat restaurata. A
cui a fost ideea de a o cumpara cand erati in plin proces de
constructie a unei terase?

Oxana: Eu tot treceam pe langa ea si o visam pensiune. Nu
aveam bani sa o cumparam. M-a salvat indemnizatia pentru in-
grijirea copilului. Eu am lucrat in calitate de contabil-sef, iar banii
pe care i-am primit pentru concediul prenatal si postnatal i-am
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Adrian, let’s get you involved in our discussion. How did you
start to make furniture, doors, wooden sinks, mirror frames
and other items?

Adrian: As a child | liked to hammer nails, but | am a self-taught
woodworker. Oxana is usually coming with design ideas, and |
am the executor. Regarding the guesthouse it brings me a lot of
joy and satisfaction. | grew up in Trebujeni, | went to school here,
and my friends are here. | had the opportunity to work in the

UK as a restaurant manager. And | was able to see the business
from inside, which helped me to come up with improvements to
our own guesthouse.

Oxana: Sometimes it happens that we literally work together.
For instance one night we had put together a brick wall in the
bathroom. We have no problem now installing the heating sys-
tem in a house for example. It is teamwork and it's what we saw
in our family. Our parents were doing everything together, as a
team.

You have recently refurbished another old house. Who
came up with the idea to buy it, while you were building the
terrace?

Oxana: Every time | was passing by the house, | dreamt of trans-
forming it into a guesthouse. We didn't have the money to buy
it, so the childcare allowance saved us. | worked as a chief ac-
countant, and the money | received for prenatal and postnatal
leave | have invested in this old house. It is 80-years-old and it
was in really bad shape. The roof was covered with clay pots,
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investit in aceasta casa batraneascd. Am gasit-o intr-o stare de-
plorabila, caci are 80 de ani vechime. Initial, acoperisul casei era
acoperit cu oale. Din pacate, oalele s-au inlocuit cu ardezie. Tn
interior, am pastrat chiar si barnele asa cum erau. Am inlocuit
ferestrele, dar au aceeasi textura, tot din lemn sunt. Beciul cred
ca vreo 60 de ani vechime are. Acolo pdstram conservele, vinul,
compotul. Am inaugurat-o pe 13 decembrie si am avut deja multi
turisti care au ramas peste noapte.

Asadar, pensiunea ,,Casa din Lunca”, astazi, inseamna ospi-
talitate, bucatarie ca la bunica, dar si: o casa batraneasca
veche de 80 de ani, sapte camere de cazare, foisoare si doua
incaperi pentru servirea mesei (pentru perioada rece a anului,
o terasa acoperitd, cu vedere spre stdnci si un semineu, iar din
primavard pdna toamna, oaspetii pot cobori la terasa acoperitd
cu stuf). Cand te gandesti ca totul a inceput cu o singura
casa, intelegi ca ati muncit, nu gluma.

Ala: E adevarat si ne bucuram ca nu suntem unica pensiune din
sat. Avem noi, moldovenii, un proverb: ,,Cu o rdndunicd nu se
face primdvard”. 1ata ca noi am demonstrat contrariul, am adus
primdvara Tn sat. Am fost primii care au deschis o pensiune, iar
acum, in Trebujeni, avem opt pensiuni si altele doua urmeaza sa
se deschida. La Tnceput, oamenii nu credeau ca putem dezvolta
turismul rural. Satenii erau foarte sceptici.

Pensiunea cere destul de multe sacrificii. Cel mai important,
dupa mine, este timpul. Timpul nu se cumpara, nici nu se
vinde si nu poate fi recuperat. Nu sunteti multi, dar oferiti
servicii non-stop. Asta inseamna ca trebuie sa va aflati la
pensiune tot timpul. Cum raméane cu familia, pasiunile per-
sonale, vacantele, calatoriile?

Oxana: Suntem aici si ne facem munca zambind datorita
turistilor. Ei ne dau putere si ne motiveaza. Apoi, eu personal ma

but unfortunately we had to replace them with slates. Inside the
house we kept the original beams; we replaced the old windows,
but kept their style and wooden texture. The cellar, | think, is
about 60 years old. It is where we keep the vegetable and fruit
preserves, the wine, and the compote. The official opening was
on 13th of December and we already had many tourists who
stayed overnight there.

Therefore, today, the guesthouse “Casa din Lunca”, means
hospitality, traditional food as our grandmother used to
make, but also: an 80-year old house, seven accommodation
rooms, pavilions and two dining rooms (for the cold time of
the year - a covered terrace with a fireplace, overlooking the
rocks and from spring to autumn - a terrace covered with
reed). When you think that it all started with one house,

it's clear that you've done a lot of work and made a lot of
progress.

Ala: It's true and we are glad that we are not the only pension in
the village. We, Moldovans, have a proverb: “One swallow does
not make a spring”. But we have proved the opposite, and we
brought spring to the village. We were the first to open a pen-
sion, and now, in Trebujeni, we have eight guesthouses and two
others are about to open. At first, people didn't believe that we
could develop rural tourism. The villagers were very skeptical.

The pension requires a lot of sacrifices. The most important
one is the time. You can't buy it, sell it or recover it. There's
not many of you here, but you provide non-stop services.
That means you have to be at the pension all the time. What
about your family, personal passions, vacations, travels?

Oxana: We are here and we do our job smiling because of the
tourists. They give us power and motivate us. | also consider my-
self a patriot, and it's hard to get me out of this country. | like the

March-April | Altitude | 67



LOCALS

consider patriota, nu ma scoti din tara asta cu una, cu doud, de
aceea mi place gandul ca facem ceva ce le-aduce beneficii mai
multor oameni de la noi. Tncerc s3 imi influentez si prietenii din
sat, 1i incurajez sa dezvolte diverse proiecte acasa. Prietenii mei
din copilarie, cu mici exceptii, sunt aici in sat. Nu au parasit locali-
tatea. Vrem s3 facem ceva bun la noi in tara. Intr-o pensiune este
important fiecare om, nimeni nu e usor de inlocuit, iar turistii re-
vin inclusiv pentru comunicarea cu noi.

Ala: Dar anume turistii ne dau energia si bucuria de a continua.
Acum cateva zile, am cazat 20 de turisti francezi. Toti 20 au ra-
mas multumiti. Fiecare dintre ei ne-a cuprins. O bucatareasd a
exclamat: ,/a uite! Au venit oaspeti, au plecat prieteni”. Stiti, aceas-
ta pensiune e plamadita, intai de toate, din dragoste. Turistii nu
o0 sa imi dea voie sa mint; nu facem comert aici. Vrem sa daruim
emotii pozitive, asa cum ni le daruiesc cei ce aleg sa ramana la
noi. Apoi, pensiunea ,Casa din Lunca” este simbolul familiei. Asta
e valoarea in care credem.

lar acest lucru se simte pe deplin. Oaspetii isi incredinteaza
cele mai importante evenimente din viata: cereri in casato-
rie, nunti, cumetrii, aniversari. Tot la pensiunea ,,Casa din
Lunca” ajung fara o ocazie speciala: ca sa se odihneasca, ca
sa inlocuiasca zgomotul orasului, aglomeratia, claxoanele,
nervozitatea ce pluteste in aer alaturi de praf, cu mirosul de
iarba proaspat tunsa, trilul de privighetoare, aerul curat si
apa de izvor. 7~
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thought that we are doing something good for our people. And

| am encouraging my friends from the village to develop their
own projects here. Almost all my childhood friends are still in the
village. They didn't leave it. Everyone's presence matters here.
It's not easy to replace someone and many of the tourists come
back here because of our interaction.

Ala: Tourists are the ones that give us power and energy to keep
doing what we do. We had a group of 20 French tourists a few
days ago. All of them were pleased by the service and the expe-
rience they had. When leaving, each one gave us a hug and one
of our cooks said “Look! They come here as guests, and leave as
friends"”. This pension is first and foremost, out of love. And the
tourists can confirm that our main focus is not to do business, but
to give positive energy to the ones that step into our guesthouse.
“Casa din Lunca” is the symbol of family, of love between hus-
band and wife, of children. That's the core value we believe in.

Guests trust their most important events in life: wedding
proposals and ceremonies, christenings, anniversaries. Or
they may come without any special reason, just to rest and
escape the noisy city life, the crowded places, the anxiety
that flows in the air together with dust, and replace it with
the smell of freshly cut grass, with the trilling and the chirp-
ing of the nightingale, with fresh clean air and spring water.
It is the paradise on earth! #~
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GUESTHOUSES

BE
OUR

Zoest Of

Experience the Hospitality

oldovan Guesthouses

and living rural traditions

33 rural guesthouses have emerged or have been renovated with the support of Moldova Competitiveness Project, finan-
ced by USAID, Sweden and UK aid. The tourism facilities diversified their tourism products and experiences to respond
to emerging interest for experiential travel, soft adventure, sustainable tourism activities, in line with Moldova’s country

invitation to “discover the roots of life .

Name Contact details
“Casa din I +373 79 455 100
Luncad” & “Casa (Oxana Benzing)
Mica” rural £ casa.lunca@mail.ru
guesthouses @ casadinlunca.com
@ CasaDinlLunca
“Valea Stancii” _J +373 69 400 157

rural guesthouse (Svetlana Senin)
& info@valeastancii.md

@ valeastancii

“Vila Roz”
rural guesthouse

J +8373 79 439 214
(Liuba Railean)
& info@vilaroz.com

@ vilaroz.com
@) VilaRozMoldova

“Casa Verde”
rural guesthouse

oJ +373 79 270 371
(Ludmila Buzila)

& lilabuzi@gmail.com

@ pensiuneorheivechi.net

€) PensiuneCasaVerde

“Casa de sub J +373 69 610 260
Stanca” rural (Galina Buzila)
guesthouse & info@pensiuneorhei.com
@ pensiuneorhei.com
@ casadesubstinca
Eco Resort J +373 69 127 175
Butuceni (Anatol Botnaru)

& info@pensiuneabutuceni.md
@ pensiuneabutuceni.md
@ EcoResortButuceni
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Location

Orhei District,
Trebujeni Village;
Historical-cultural
Old Orhei (Orheiul
Vechi) Complex

Orhei District,
Trebujeni Village;
Historical-cultural
Old Orhei (Orheiul
Vechi) Complex

Orhei District,
Trebujeni Village;
Historical-cultural
Old Orhei (Orheiul
Vechi) Complex

Orhei District,
Trebujeni Village;
Historical-cultural
Old Orhei (Orheiul
Vechi) Complex

Orhei District,
Trebujeni Village;
Historical-cultural
Old Orhei (Orheiul
Vechi) Complex

Orhei District,
Butuceni Village;
Historical-cultural
Old Orhei (Orheiul
Vechi) Complex

Offer

H oo 88K %=

A 9 rooms, to accommodate 1-2 persons per room;

# boat trips on the Raut river that runs through the pension garden;
# folk music and dances;

& traditional handicrafts manufacturing.

H oo B8R4

A 5 rooms, to accommodate 2-4 persons per room;

@ an exciting rural experience in the “Orheiul Vechi" tourism
hotspot;

# folk music and dances.

H oo B8 K142

A 6 rooms, to accommodate 2 persons per room;

H oo BB K1 4200 o)

A 4 rooms, to accommodate 2-4 persons per room;
# traditional music and dances;
B traditional handicrafts manufacturing.

H oo BB K1 4200 o)

A 3 rooms, to accommodate 2-4 persons per room;
& promenades in the village;
7 traditional music and dances.

H oo A8 K142

A 22 rooms, to accommodate 1-2 persons per room;

i restaurants, events and meeting venues;

2¢ outdoor pool;

# sauna and spa facilities;

Z comfortable lounge area decorated with traditional arts and
crafts;

# traditional music and dances.
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Name Contact details

Eco Village I +373 79 017 151

Valeni (Silvia Stirbet)
£ complex.valeni@yahoo.com
@ complexvaleni.com
@ complexvaleni

“Casa Veche” g +373 79 401 933

rural guesthouse (Zaharii Arama)

£ casaverdetrebujeni@gmail.com
@ casavechepalanca

Ethno-touristic ) +373 69 128 404

complex (Ana Statova)

“Gagauz Sofrasi” 4 gagauzsofrasi@gmail.com
@ gagauzsofrasi

“Hanul lui J +373 69 124 422
Hanganu” & (Sergiu Hanganu)
“La Titiana”

& info@hanulhanganu.md
rural guesthouse @) hanylhanganu.md
@ hanulhanganu

“Arta Rusticd”  _J +373 69 347 472

Handicraft (Ecaterina Popescu)
Complex & info@rusticart.md
@ rusticart.md
@ complexulartarustica
“Casa J +373 69457399
Périnteasc3” (Tatiana Popa)
Museum &

&4 casa.parinteasca@gmail.com
rural guesthouse @ casaparinteasca.palanca

1t

| restaurant g cooking masterclasses
do bike tours L]} garden with hammocks
M birdwatching @) fishing
ﬁ\ hiking

Location

Cahul District,
Valeni Village

Stefan Voda District,

Palanca Village

Comrat Municipality,
Congaz Village

Rezina District,
Lalova Village

Orhei District,
Clisova Noua village

Calarasi District,
Palanca village

Strategic partners:

Offer

H oo B8R 4= 48 o)

A 4 rooms, to accommodate 2-4 persons per room;

@ opportunities to explore Lower Prut area and lake Beleu, part
of the UNESCO heritage portfolio since 2018;

# boat trips on lake Beleu;

% wine tasting;

e Yo, NE L LAY

A 6 rooms, to accommodate 2 persons per room;
2 bird care;

% wine tasting;

X yoga in nature.

H oo B K

A 10 rooms, to accommodate 2-3 people per room;
@ excursions to the Gagauzian museum in Besalma village;
® sheepfold tours;

% Gagauz wine tasting with cheese and Kavurma;

k= therapeutic mattresses made of sheep wool;

7 traditional Gagauz music and dances;

traditional lamb bone games.

H oo BB K1 4240 o)

A 28 rooms, to accommodate 2-4 people per room;

2¢ outdoor pool;

# sauna;

B a traditional Moldovan cellar, with over 20 types of fruit and
herb brandies;

excursions to the well-known monasteries and waterfalls of
Saharna and Tipova;

boat trips and rafting on the Dniester River;

visit to the honey farm;

promenades in the surroundings of Lalova.

“Traditional Bessarabia Carpet” festival;

collection of authentic Moldovan carpets;

collection of traditional Moldovan costumes and embroi-
dered blouses “ie";

excursion to the traditional Moldovan “Casa Mare";

visit to the textile museum.

7 folk music and dances;
8 traditional handicrafts manufacturing.
* The rural guesthouse is open during summertime.

Under the auspices of:

USAID

FROM THE AMERICAN PEOPLE

B Sued = :,'-:{‘Bé.
mmmserice SN MOLDOVA

from the British people
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HupexTop Philip Morris Moldova: kapbepa B
HaLLen KOMNaHUM — 3T0 HeorpaHnyeHHble
BO3MOXHOCTW 191 PA3BUTIS

PHILIP MORRIS MOLDOVA DIRECTOR: OUR COMPANY OFFERS UNLIMITED OPPORTUNITIES

FOR GROWTH AND DEVELOPMENT

Philip Morris International — ogHa 13 KpynHenwmnx
KOMMaHWM Ha MUPOBOM TabauHOM pbiHKe. M nycTb
3TOT CEeKTOP MHOIMe CUNTANU KOHCEPBATVBHbIM
OAHO0OPA3HbIM, KOMMNAHUM YAAN0Ch CIOMUTL CTe-
peoTunbl barofapsa MHTerpaun MHHOBALMOHHbIX
Br3Hec-MoAenein U HOBOMY MOAXOAY K paboTe ¢
nepcoHanom. TpaHchopmaLma KOMMIaHWX NprBena
K POPMMPOBAHNIO HOBOW OPraHn3aUOHHON
KynbTypbl 1 AnBepcudrkaLm AeaTensHOCTY.
YeTbipe roga noapsag Philip Morris International
YAOCTanBaTbCs TUTyNaM «/lydluni pabotoaatenb», a
B 3TOM rofly CepTUPUKALMIO NHCTUTYTA MNONYYMUIO U
noapaszenenvie 8 Mongose.
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Philip Morris International is one of the largest
companies in the global tobacco market. Although
many considered this sector to be conservative
and monotonous, the company managed to break
the stereotypes due to integration of innovative
business models and new approach to working
with staff. The transformation of the company has
led to the formation of new organizational culture
and diversification of activities. For four consecutive
years, Philip Morris International was recognized
“Best Employer”. This year the Moldovan division
has received certification from the institute for the
first time.
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oBbIli gnpekTop Philip Morris Moldova, EneHa

HaymeHKo Ha cebe oLyTmna TpaHcGopMaLmio

KOMMaHWW, Bejb 3a OANHHaALATL IeT Monpo6o-

Bana cebsi B pasHbIX HanNpaBaeHWsAX YKPauHCKOM

nogpasgeneHunn. B ceoém nHTepsbto EneHa pac-
cKkasana, noyemMy pabota B Philip Morris International - sTo gon-
rocpoY4HOE B3aNMOBbIrOAHOE COTPYAHNYECTBO.

EneHa, pacckaxkmTe, 4TO Bac cnoAsmrio Ha pa6oty B Philip
Morris International?

Mosi UcTopusi B KOMMNaHUM Hayanacb B okTabpe 2008 B Kuese.
Jaxe B T0 Bpems komnaHums Philip Morris oTanyanack csovMmn
NpOrpeccMBHbLIMU NOAXOAaMU K B13HeCy 1 Bblia OAHOM 13 CaMbIX
npviBnekaTenbHbIX paboToaTteneil B YKpanHe - nnjep Ha pbiHke,
NpoV3BOANTENb N3BECTHBIX 6peHA0B. [103TOMY YB/AEB BakaHCUIO
cneumanncTa no BHELHNUM CBA3AM, A pelurna nogatecs. C Apyroi
CTOPOHbI, HAa TOT MOMEHT 6b110 OYeHb Mano NHGOPMaLMN O TOM,
UTO 3TO 3@ KOMMAHWUS BHYTPY - Kakune NtoAM TaM paboTatoT, Kakume
KayecTBa LeHATCS, eCTb S BO3MOXHOCTUW pacTu NpodeccnoHanb-
Ho. MpurcoeaNHMBLLUCE K KOMMaHWK, 1 bbina MPUSTHO yAMBAeHa
BbICOKMMU CTaHZapTamu paboTbl 1 OCHOBATE/IbHOMY MOAXOZY K
PasBUTUIO NepcoHana.

Yepes HeCKObKO /1eT 5 MOHANA, YTO PaboTaTb NOCTOSHHO B OAHOW
chepe MHe BygeT cky4Ho. U TyT MeHsi xaan eLle OAnH NPUSTHbIN
CIOpPMNpPK3: KOMMaHWsi 04YeHb MNO3UTUBHO BOCTIPUHSNA MOE XenaHue
NoNyYnTb OMbIT B OTAE/1e CTPaTerm4eckoro NaaHNpPoOBaHNS HECMO-
TPS Ha TO, YTO Y MeHSI He BbI10 HY COOTBETCTBYIOLLIErO OMbITa, HU
dburHaHCoBoOro 06pasoBaHs, HU Jaxe yMeHus paboTaTkb B Excel.

MeHs o4eHb BAOXHOBWAO TO, YTO B MeHS MOBEPWAN, U 3TO MOTU-
BMpOBano pasBMBaTbCs Aanblue. B drHaHCOBOM oTAene 5 cTana
PYyKOBOAMTENIeM 1 BriepBble Moay4Ynsia OnbIT paboTbl ¢ HEOONbLLOWA
KomaHZol. Mocne dprHaHCOB A nepeLuna paboTaTb B OTAeN Npo-
Jax, rae y MeHs 6bln1 LLaHC MOAYUYNTL OMbIT paboTkl C KOMaHAOM B
100+ uenosek. Mo cBOEMy OMbITY MOry cka3aTb, 4To Philip Morris -
3TO HeorpaHNYeHHble BO3MOXHOCTW ANS pa3BuTus. MHe oueHb
HPaBWTCS, YTO KOMMAHWS AET B HOTY CO BPEMEHEM - BHeApsieT
HOBble NOAXO/bl B paboTe, CTaHOBUTCA 60/1ee AMHaMUYHOW 1 OT-
KPbITOM, yUNTCS CibILaTh NoTpebuTenen. HaBepHoe, MMEHHO 3TO
NAKC HeOorpaHNYeHHble BO3SMOXHOCTU A1 Pa3BUTUS MOTUBUPO-
Bano 6bl MeHsA NprcoeanHUTBCA K Philip Morris ceiivac, ecan 66l A
He 6bl/1a COTPYAHNKOM KOMMAHWUN.

Kak Bbl BOCMIPUHSANN NpeAnoXXeHue BO3rnaBnTb punuvan
Philip Morris B Monpose?

A N06110 NCNBITaHKS, CTPEMIIIOCH Pa3BMBaTLCSA Y MPOpeccnoHanb-
HO pacTu, NO3TOMY A € PafoCTbIO NPUHANA 3TOT BbI30B. Mon0Ba,
YKpaunHa, ApMeHus 1 Fpy3unst - 3TO eAVHbIN KacTep, Mo3Tomy 8
6blN1a XOPOLLIO 3HAKOMa C JOCTVKEHUAMM MOAABCKON KOMaHzbl 1
3Hana, 4To NAM 34eCb - OYeHb KpeaTMBHbIe 1 OTKPbITbIe KO BCe-
MY HOBOMY. 3TO 6bl/1 JOMONHNTENBHBIN PaKTOp, KOTOPLIV y6eamn
MeHS B MPaBUIbHOCTY PEeLLEHMS NMPUCOeANHUTLCA K MONAAIBCKOMY
dunnany.

=
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he new director of Philip Morris Moldova, Elena
Naumenko, has lived through the transformation
of the company herself because for eleven years
she tested herself in several departments of the
Ukrainian division. In her interview, Elena explained
why working at Philip Morris International is a long-term mutu-
ally beneficial cooperation.

Elena, please tell us what motivated you to work at Philip
Morris International?

My story with the company began in October 2008 in Kiev. Even
at that point of time, Philip Morris was known for its innovative
business approaches and was one of the most attractive employ-
ers in Ukraine - a market leader, a manufacturer of well-known
brands. Therefore, when | saw a vacancy as an external affairs
specialist, | decided to apply. On the other hand, at that time
there was very little information about what the company looked
like from the inside - what kind of people work there, what quali-
ties are valued, whether there are opportunities to grow profes-
sionally. Having joined the company, | was pleasantly surprised
by the high standards of work and a thorough approach to per-
sonnel development.

March-April | Altitude | 73



BUSINESS

MNpopaboTas HekoTOpoe BpeMsi B Mo40Be, s TOUHO MOry CKasaTb,
UTO A HN Ha CeKyHAY He noxasnena o CBOéM peLueHun. HebonbLuom
PbIHOK AaéT BO3MOXHOCTb 3KCNEePUMEHTMPOBATh, BbICTPO 3any-
CKaTb HOBbIE MPOEKTbI 1 Cpa3y BUAETb pe3ynbTaT. U eLe - cpas-
HUTEeNbHO He6O/bLUAA KOMaHZAA MO3BOISET 06LLIATHCA C KaXabIM
13 COTPYAHWKOB U CTPOUTL YenioBeyeckme OTHOLLEeHWS. 1A MeHs
KpaliHe BaxkHa Apy>xentobHas atmocdepa B oduce, Tak HAMHOO
npoLue 1 NpusTHee AoCTUraTb pesynbTar.

FoBops o noAAX N Bo3MoXKHocTAX. B Philip Morris
International pa6oTaloT 77 Tbicsi4 COTPYAHMKOB NO BCeMy
Mupy. Kak yaaeTcs MHTerpmposaTb 1 MOTUBMPOBaThb
KaXkAoro s HUX?

CmOTpUTE, KPOME MOTUBMPYHOLLLEN 3apriaaThl, Mbl CO34anu Takyto
pabouyto aTMocdepy, rae y KaXzaoro eCTb BO3MOXHOCTb BAUTLCS

B KOMaHJy 1 NnpodeccroHansHoO pacTu. YTo 3HaumT xopoLuas pa-
60Ta c Touku 3peHus Philip Morris Moldova? 370 paboTta, koTopas
JaeT cBoboay Bblbopa, 3T0 NpodeccrioHanbHas KOMaHAg, y KoTo-
PO eCTb YeMy MOYUNUTLCA, FAe CyLLeCTBYHOT BO3SMOXHOCTW INYHO-
ro 1 NpodeccMoHanbHOro pocTa, r4e BO3MOXHO COXPaHUTL ba-
NaHC Mexay paboTol 1 OTABIXOM, MOCTPOUTL Kapbepy, KoTopasi He
orpaHnymBaeTcs reorpadpuyeckMmn rpaHnLaMK. Y coTpyAHMKOB
eCTb JOCTYM K 3HAHWAM U1 OMbITY KOJIIer Ha r106a1bHOM YPOBHe,

1 YTO CaMOe BaxKHOe - eCTb BO3MOXHOCTW UCMOAHATL CBOW Xena-
HWSA 1 CNej0BaTb 38 MeYTON. 3TO BCE 1 MHOMMe Apyrue npenMyliie-
CTBa - eCTeCTBEHHbI A1 paboTHMKoB Philip Morris Moldova.
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After several years, | realized that it would be boring to constant-
ly work in the same area. It was then that another pleasant sur-
prise awaited me: the company very positively accepted my wish
to get experience in the strategic planning department, although
| had neither relevant experience, nor financial education, nor
even decent Excel skills.

| was very inspired by the fact that the company believed in me,
and this motivated me to learn and develop further. In the fi-
nancial department, | was promoted to managerial position and
got the chance to learn how to lead a small team. After finance, |
moved to the sales department, where | had the chance to lead
quite a big team - a bit more than 100 people. From my own ex-
perience, | can say that Philip Morris offers unlimited opportuni-
ties for growth and development. | really like that the company
stays up-to-date - it is transforming the business and the whole
industry, introduces new ways of working becoming more like

a start-up than a large multinational company, the company is
learning how to listen and hear consumers and as a result is be-
coming more dynamic and open. | think all these together with
great opportunities to grow and develop would motivate me to
join Philip Morris now had | not been with the company already.

How did you receive the proposal to lead the Philip Morris
branch in Moldova?

I love challenges, | strive to develop and grow professionally, so
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KAPbEPA B PHILIP MORRIS
O3HAYAET HEMNPEPbIBHOE
OBYYEHUWE

A CAREER AT PHILIP MORRIS
MEANS CONTINUOUS LEARNING.

Ham yganock npeBpaTUTb KOMMaHMIO, OPUEHTUPOBAHHYIO Ha MpPo-
JYKT, B KOMM@HUIO, OPUEHTMNPOBAHHYHO Ha Ntoelt - Kak BHYTpY,
TaK 1 BO BHELLUHEN AeATeNbHOCTU. YCNexoM Ha MUPOBOM PbIHKe
KOMMaHWs Takxe obs3aHa TafaHTam 1 CoCOBHOCTAM CBOMX CO-
TPYZAHVIKOB, KOTOPbIM YAAETCs MPeBpaTUTb UAEN B HACTOSILLME 1
6yZyLLMEe MPOEKThI, @ TAKXKE X MOHETU3MPOBATb. Y N0Jei B KOM-
naHnM ecTb cB060AA U aBTOHOMMSI /1Sl TBOPYECTBA, MpaKTuye-
CKOVi peanunsaLym CBOMX UAen 1 JOCTUXEHUS pe3ybTaToB. Ha

| gladly accepted this opportunity. Moldova, Ukraine, Armenia,
and Georgia are one cluster, that is why | was well acquainted
with the achievements of the Moldovan team and knew that the
people here are very creative and open to everything new. This
was an additional factor that convinced me to join the Moldovan
office.

Having worked for some time in Moldova, | can say that my deci-
sion to join the Moldovan team was right. A small market makes
it possible to experiment, quickly launch new projects and imme-
diately see the result. A relatively small team allows you to com-
municate with each of the employees and build human relation-
ships. For me, the friendly atmosphere in the office is extremely
important, it is much easier and more enjoyable to achieve
results.

Speaking of people and opportunities, Philip Morris
International has 77,000 employees worldwide. How do you
manage to integrate and motivate each of them?

Look, in addition to a motivating salary, we have created a col-
laborative and supportive working atmosphere, where every-
one has the opportunity to grow and develop. For Philip Morris
Moldova a great job means, constant learning, professional
team, opportunities for personal and professional growth, possi-
bility to maintain work-life balance and build an international ca-
reer. Employees have access to the knowledge and experience of
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EC/IN Bbl CAMW XOTUTE YBEAUTBCA
B MPABAVBOCTN MOWX CJ10B, XAEM
BAC B 5O/1bLLIOV CEMbLE PHILIP
MORRIS MOLDOVA!

CeroAHsLLIHWIA feHb, kaxgoe npeactaButensctso Philip Morris
pasBMBaeTCA Kak CTapTan, M BHOCUT CBO BK1aj B yCMeLLHYo pa-
60Ty KOMMaHMM Ha MVPOBOM YpPOBHE.

Ecnvi roBoprTb KOHKPETHEee - KaKOBbl LLAHCbI
npogeccmoHanbHoro pocra B komnaHum Philip Morris?

Mbl BEpUM B TaNaHTbl U MOAAEPXMBAEM Pa3BUTVE HALLIWX COTPYA-
HVKOB. He3aBMCMMO OT Mosia, Bo3pacTa Uav HaLMoHaNbHOCTA B
KOMMaHMUM MOXHO BbIPacTy MpopeccnoHanbHO. Mbl LIEHUM pas-
Hoo6pa3sve - NAN C Pa3HbIM XU3HEHHBIM OMbITOM MOTYT reHepu-
poBaTh UAeW 1 MyTN UX peannsaLmy, KoTopble Apyrie, BO3MOXHO,
HVKorAa 6bl U He paccmaTpuBasy.

Kapbepa B Philip Morris o3Ha4aeT HenpepbiBHOe 06y4yeHe. Mbl
npegnaraeMm MHOXeCTBO Pa3BMBatOLLMX MPOrpamMm — Npodpub-
Hble OHNANH-KYPCbl, BU3HEC-TPEHVHI W, CTaXNPOBKW B 3apybex-
HbIX praranax. CyLLecTBytOT BOSMOXHOCTM NepeexaThb 3a rpaHnLy
Ha KpaTKWiA NAN NPOAO/IKUTENbHBIV Mepuog, YBUAETE MUP 1 BHe-
CTW CBOW BKNAZA B KPYMHble MPoeKTbl, B MpoLiecc Npeobpa3oBaHms
KOMMaHW1 Ha MMPOBOM YPOBHE.

ELle ogHO NpenmyLLiecTBO paboThl B MeXAYHapOAHOM KoMna-
HW1K, Takol Kak Philip Morris, - BO3MOXHOCTb KapbepHOro pocTa.
CyLLecTBYIOT O4YeHb YeTkre 3Tanbl NPodeccoHaNBEHOro pa3Bu-
TWSI COTPYAHWUKOB - OT CneLmanncTa 4o PyKoBOANTENSt KOMaHAbI,
a MoTOM U Lie/Ioro oTAena Uan pbiHka. NMoM1UMo Lieneit Ha rog y
COTPYAHWKa eCTb NJaH pasBUTUS - 3TO MOTYT BbITb Kak Npuobpe-
TeHve PYHKLMOHANbHbBIX 3HAHWI 1 HaBbLIKOB, Tak 1 pa3BuUTHe, Ha-
npvMep, TMAePCKMX KavecTB. 3TO MOMoraeT ChoKyCMpoBaTbCsA 1
JAeT NOHUMaHKE, YUTO KOHKPETHO HY>HO AenaTb, YTobbl 40CTNYb
NPOABUXKEHUS.

Kto pa6oTaet B Philip Morris u nouemy oHun BbiGpann
MMEHHO 3Ty KOMMNaHuio?

Mouemy ntogn BeibupatoT kKapbepy B Philip Morris? MNMpuynH aTomy
MHOXecTBO. 3a 10 neT 13 0BO/IbHO KOHCEPBATUBHOM KOMMNAHNN
Mbl B3/1eTeNN B TOM Ny4LLNX B MVpe paboToaTener Ans BblCOKO-
KBaNMPULIMPOBaHHbIX A13aliHEPOB, MPOrPaMMUNCTOB, NHXXEHEPOB,,
dapmaLeBTOB U T. 4. W ec/in paHbLLe Mbl OXOTWMCE 3a MOTEHLW-
aNbHbIMW COTPYAHMKaMK, CErOAHS BCE HA0OOPOT - HaC ULLYT paaun
WNHTEPECHOI 1 NepcneKTUBHOM PaboThl, 1 Mbl €e MOXeM rpe-
JOCTaBUTb. B pekopgHble CPOoKM Mbl HaaAWInN HOBble paboyne
npoLecchl, a LdpoBbIe TEXHONOTM yxe ByKBa/IbHO BNIENNCH B
AHK komnaHuu. MpodeccnoHanbHas peanbHOCTb, B KOTOPbIA Mbl
XMBEM, N3MEHWNACh MOMHOCTLIO. Tenepb Y Hac eCTb MHOXEeCTBO
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colleagues from other markets, and most importantly, they have
the opportunity to achieve their goals and follow their dreams.

We managed to turn a product-oriented company into a people-
oriented company - both internally and externally. The company
also owes success in the global market to the talents and abilities
of its employees, who manage to turn ideas into present and fu-
ture projects, as well as monetize them. People in the company
have freedom and autonomy to be creative, practically imple-
ment their ideas and achieve results. Today, each office of Philip
Morris is developing more like a startup and contributes to the
successful work of the company on a global level.

More specifically, what are the chances of professional
growth at Philip Morris?

We believe in talents and support the development of our em-
ployees. Regardless of gender, age or nationality, anybody can
be successful in our company. We value diversity - people with
different backgrounds can generate ideas and ways to imple-
ment them that others might have never considered.

A career at Philip Morris means continuous learning. We offer
many development programs - online courses, business train-
ings, internships in international offices. There are opportuni-
ties to move abroad for a short or long period, see the world and
contribute to big projects and transformation of the company at
a global level.

Another advantage of working for such an international compa-
ny as Philip Morris is the opportunities for career growth. There
are very clear stages in the professional development of em-
ployees - from specialist to team leader, and then leader of the
whole department or market. In addition to yearly targets, each
employee has a development plan - this can be both acquisition
of functional knowledge and development of, for example, lead-
ership skills. This helps to focus and gives an understanding of
what exactly needs to be done in order to progress.

Who are the people that work at Philip Morris and why did
they choose this particular company?

Why do people choose a career at Philip Morris? There are
many reasons for this. From a rather conservative and traditional
company, we have soared to the top of the best employers in the
world for highly qualified designers, programmers, engineers,
pharmacists, etc. And if earlier we "hunted" for potential employ-
ees, today people are looking us up because of the interesting
and promising work opportunities. In a record time, we estab-
lished new work processes, and digital technologies have been
literally woven into the company's DNA. The professional real-
ity that we live in has changed completely. Now we have a lot of
new departments and fields of expertise, such as digital or cus-
tomer care. Any new department brings new people, new oppor-
tunities for growth and, of course, a huge learning opportunities
for employees.

Today | can confidently say that there is no standard image
of a Philip Morris employee. We offer our employees many
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HOBbIX HarnpaBieHNiA, He3HaKOMbIX HaM 0 HeAaBHMX MOpP - Ha-
npumep, digital nan cnyx6a KAMEHTCKON noagepxku. Jlroboe Ho-
BOe Harnpas/neHye - 3TO HOBble /TH0AM, BO3MOXHOCTY AN pocTa
1, KOHEYHO, — OFPOMHbI MPOCTOP ANSA COTPYAHMKOB, A€ OHU MO-
ryT MPYMEHNUTL CBOW 3HaHWS U TafaHTbl, a Takoke NPOAO/IKaTb
yunThCS

CerofHs s MOTY C yBEPEHHOCTbIO CKa3aTb, YTO HeT CTaHAapPTHOMO
obpasa cotpyaHwuka Philip Morris. Mbl npegnaraem Halwivm co-
TPYAHVKaM MHOXECTBO NPEerMYLLECTB 1 BO3MOXHOCTEA, U XAeM

OT HMX OTKPbLITOCT/ KO BCEMY HOBOMY U CTPEM/IEHNA Pa3BBaTbLCA.

KakoBo 3HaueHue ceptnédpukauum Top Employers ans
komnaHuum Philip Morris Moldova?

NS Hac Takoe MpecTMXXHOe 3BaHue - 3TO, MO CyTW, NPU3HaHue
BbICOKMX CTaHAAPTOB, KOTOPbIX Mbl MPUAEePX1BaeMcs B paboTe ¢
NepCcoHasnomMm, a Takxke NoATBEPXKAEHNe TOro, YTO Mbl ABUraemcs
B MPaBWIbHOM HanpasaeHnn. Mup BOKpyr Hac MeHsIeTCs, 1 Mbl
JencTByeM B TOM Xe pUTMe, UTOBbl 0CTaBaTbCA COBPEMEHHbLIMM
BO BCEM, YTO Mbl Aenaem. Y KOMMaHn1m aMbrLMo3Has Lenb - Co-
3jaHue 6yayLero 6e3 gbiMa. JoCTuKeHWe 3TO Lienn HeBO3MOX-
HO 6e3 ntojeit, CNocobHbIX NpeBpaLlaTe 6obLUVe NAen B peasb-
HOCTb. [103TOMY COTPYAHWUKM — HaLL caMblli LIeHHbI KanuTasn, a
NPOAYKTMBHAsA 1 MOTUBMPYHOLLAs paboyasi cpesa — KpUTUYECKIIA
dakTop ycnexa 4151 Hallero busHeca. #~

IF YOU WANT TO MAKE SURE THAT IT
IS TRUE, WE ARE WAITING FOR YOU
IN OUR PHILIP MORRIS MOLDOVA
FAMILY!

advantages and opportunities, and we expect them to be open
to everything new and strive to develop themselves. If you want
to make sure that it is true, we are waiting for you in our Philip
Morris Moldova family!

What is the significance of Top Employers certification for
Philip Morris Moldova?

Such a prestigious title is a recognition of our high standards in
people practices as well as confirmation that we are moving in
the right direction as a company. The world around us is chang-
ing, and we are keeping the pace and strive to stay up-to-date in
everything we do. The company has an ambitious goal - creating a
smoke-free future. Achieving this goal is impossible without peo-
ple who are able to turn big ideas into reality. Therefore, employ-
ees are our most valuable asset, and productive and motivating
work environment is a critical success factor for our business. #~

March-April | Altitude | 77



F

-f‘

:

"BASTEL 'MIMI
THE GUEST CARD OF MOLDOVA

- X . - i " | 1
Asrgts asiSr Cariag oo WVizna a hMoldiowes
FLL

Casztel Mirn] este o vindne cu tradifil Fondatd in 1893 gde cong

CERGr Mgl Trumpases CARPROORaEns arritect rale ain lurmea

numate s& figurdnd in Top 15 &+

¢ Estalilisned in 1893, It s consitfered ioday the Guast Card of Moldowi
£ 15 rmdat beanitiful archsteciural mastierpieces of [he wame world

Bear llsed armordy T

T Feat iy B 1 Lt 1= I
B ALEN I FiL 1 { - ! SLITILE L
e | u 1 [ 1 i ] f i i
i 3 ¥ i i | ¥ 1 | I
i =] I e ST FIEENT 1R LK
] i [N} , i i I 1L ! i
T . | 1 by L1 VeI |
¥ v § |l i - - il

A1 grandios Rarc de putgae din Moldoya,
Ll

vered el m

Torodata act futets
inurile maturdncdu-se mormencan in 800 de ba
pe Edvwacd Taub, ghictu

FIUE-F| ¢ S |ar. iry Caz
i

seirsor i [imba englesd, vi- recormandam pe
lecal wanit toorma din Siatels Unme aledrmencl, du b tuil @i
et ramans vesm indrdacshill de pamanturile basara
Hefa Yo carn witness the greatest Barrel stock in Meloowss The wires
are 20ing mornentarily in 800 oak harrigues [n cASe yOuWant # toi
i Engllsny, we heghly recamrmend BEdhaard Taub, an Amercan gusde
| im thewvillage, Afer Ris tour you will be Torevar i

it actiay §
o] vt the lanc of E-(‘!!:H-Jl-r::.'llﬂ

135

Pentru rezenvr apelati la « 373 6200 1893 sau scrieti la rezervari@castelmimi.md,
For reservations call + 373 62001893 or write at rezervangcastelminnimd



I

\r‘-|*-\f-\f-\f-umf?%
MIMI

1893

|C E
WIN E

1

Es Tl

MI,

=]




Creatorul gentilor
artizanale ,,Maveric
Creator of artisanal leather

handbags “Maverick”

DIVIA
MOROL

Chisinauienii se imbracau ca adevarati europeni
prin secolul al XIX-lea, cand existau ateliere de
confectionare a palariilor, a imbracamintei, a
pantofilor si a gentilor. Ordsenii aveau un simt
estetic rafinat si lucruri de calitate, imi povesteste
Dima - mesterul devenit faimos in cercurile
boeme ale capitalei pentru ,Geanta Postasului”,
poseta ,Mica Burgheza"” si servieta clasica. Toate
sunt confectionate dupa tehnicile folosite de
artizanii secolului al XIX-lea.

People who live in Chisinau had a very European

style in the 19th century when there were sewing ‘
ateliers for hats, clothing, shoes and bags. The
townspeople had a refined aesthetic sense and
wore quality things, says Dima - who became
famous in the capital's bohemian circles for the
“Postman’s Bag", the “Little Bourgeois” purse
and the classic briefcase. All of them were Text

handcrafted by old artisanal technigues used in Anna Smolnitchi
thel 19th century.

02/
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at stam de vorba, gasesc pe internet fotografii

vechi (sfarsitul secolului al XIX-lea-inceputul seco-

lului al XX-lea), in care vad bdrbati si femei pe stra-

zile Chisindului, imbracati elegant. Toti poarta pa-

[arii. La una din imagini, autorii site-ului au lasat
comentariul: ,Domnii, in mod vadit cunoscuti unul cu altul, se
saluta, atingandu-si palariile.” Intr-o altd fotografie, 1l vad pe ta-
narul care le lustruia incaltamintea trecatorilor, odihnindu-se.
Astfel, dupa ce analizezi mai multe imagini cu locuitorii capitalei,
surprinsi Intdmplator de obiectivele aparatelor de fotografiat, pe
strada, devine clar: Tn secolul al XIX-lea, dar si la inceputul seco-
lului al XX-lea, chisinduienii aveau grija de felul in care aratau si
nu purtau orice. Atelierele artizanilor nu erau mai Thapoiate de-
cat cele din Europa, nu cedau deloc la capitolele calitate si rafina-
ment, insista Dima.

Industrializarea, continua el, a schimbat lucrurile.

,In primul rand, s-au pierdut valorile. Fabricile nu stiu de etic3,
de respectul fata de munca omului, de calitate, de pasiune, or
pentru asta militeaza artizanul. Artizanatul inseamna mestesug
practicat cu maiestrie, cu dedicare, cu folosirea rationala a resur-
selor. Procesul de fabricatie nu e de serie si se lucreaza in mare
parte manual. Eu nu economisesc pe materie primd, orice as
coase: genti, sandale, portmonee, cureluse pentru ceasuri, ser-
viete, genti pentru calatorii. Folosesc piele italiana de bovina, ta-
bacita vegetal, pe care o cos cu ata groasa, in mare parte cu acul,
manual. Stiu cum e painea unui artizan, asa ca li respect pe cei
ce se incumeta sa faca artizanat in Moldova. Valentin Frunza face
pantofi cu o durata de viata de cateva decenii, Natalia Matiescu
e femeia care coace cea mai buna paine din oras, Peter Portman
coase din stofe de Tnalta calitate cele mai bune sacouri si paltoa-
ne din Chisindu. Fara adezivi, exact ca artizanii de acum un secol.
Aceasta meserie nobild, tot mai rar intalnita astazi, ma duce cu
gandul la epoca de aur a Chisinaului, la oamenii care au marcat-
o.1n prezent, simt c& traiesc in Epoca de plastic.”

s we discuss, | am searching online for old pho-

tographs (late 19th-early 20th century) and | find

pictures of men and women dressed up elegant-

ly on the streets of Chisinau. Everyone was wear-

ing hats. In one of the pictures, the caption said
“The gentlemen, who are obviously acquainted, greet each other,
touching their hats.” In another photo, | see a young man resting
after polishing the shoes of passers-by. Thus, after analyzing sev-
eral images of the inhabitants of the capital, accidentally taken in
the streets, it becomes clear: in the nineteenth century, but also
at the beginning of the twentieth century, the people of Chisinau
were very careful about how they looked and what they wore.
The craftsmen'’s ateliers were as modern as in Europe, and had
the same quality and refinement, insists Dima.

Industrialisation has changed everything, continues our
protagonist.

“First of all the values have been lost. The factories forgot about
ethics, respect for human work, quality, passion, for these are
the craftsmanship fundamentals. Handicraft means craftsman-
ship done with mastery, dedication and rational use of resourc-
es. The process doesn't consist of serial production and most
of the time is mostly handmade. | do not save on raw materials,
whatever | sew: bags, sandals, purses, watch straps, briefcases,
or travel bags. | use Italian cowhide, vegetable tanned, which |
sew with a thick thread, mostly with the needle, manually. | know
what it is like to make a living as a craftsman, so | have a lot of
respect for those who do it Moldova. Valentin Frunza has been
handcrafting for a few decades now shoes that can last one a
lifetime, Natalia Matiescu bakes the best bread in town, and
Peter Portman sews the best jackets and coats in Moldova, all
from high quality fabrics. Without adhesives, just like the crafts-
men used to work a century ago. This noble profession, less
and less common nowadays, reminds me of the golden age of
Chisinau and of the people who made a mark. Currently, | feel
like I am living in the Plastic Age.”




INTERVIEW

lar Maverick ce inseamna?

Americanii le spuneau Maverick viteilor incapatanati care fugeau
de turma, cautati cu sdptamanile de catre stapani. Ma simt un
~Maverick”, caci ma incdpatanez sa imi hranesc familia facand

0 meserie putin solicitata la noi. Pe l1anga libertate si satisfactie,
imi da mari batai de cap. Artizanatul, Tn Moldova, este egal cu
supravietuirea. Astazi poti avea comenzi cu sacul, iar maine - ni-
ciuna. Dar nu vreau sa ma las de mestesug, mai ales ca am un
model de rezilienta - pe bunicul Dima. El este eroul copilariei
mele, eram mandru sa-i rostesc numele pentru ca il cunostea tot

satul ca pe cel mai bun tdmplar. Bunelul avea atelier in curtea ca-

sei - un hambar din lut, paie si nuiele pe exterior, dat cu var de

un alb imaculat, desi in sat tendintele erau altele. Toti Isi vopseau

casele n albastru ultramarin. Bunica mea Nina, proaspat venita
din Siberia, avea un alt simt al esteticului. Fiecare milimetru de
perete purta amprenta mainilor bunicilor. Tmi plicea sa ma joc
acolo, Tmi mesteream jucarii, alteori bunicul inventa ceva fantas-
tic, special pentru mine. Visam sa devin mester mare ca bunelu'’.
Asta am inteles eu mai tarziu. Mai intai, am incercat sa cresc ac-
tor. Am mers la Academia de Arte. Cand am inteles ca nu ai cum
sa faci actorie la nivel Tnalt in Moldova, m-am lasat. Inevitabil, ar
fi trebuit sa ajung n teatru, iar mie nu imi plac spatiile inchise.

Nu iti plac spatiile inchise, dar muncesti intr-unul. Atelierul
tau e mic.

Atelierul meu e mic, dar atelierul meu inseamna libertate. Pot
face ce vreau eu in atelierul meu!

Am inteles ca lucrezi acum la un nou proiect - o geanta de
voiaj.

Asa este. Aviator bag (Geanta Aviatorului). Va fi o geanta de ma-
rime medie. Eu mai am o geanta pentru calatorii, pe care am
numit-o , Taxa bag". E maro si seamana, ca forma, cu un caine
de rasa Taxa (n.r. din rusa, Teckel). E lungd, aparent ingusta, dar
foarte incapatoare.

What does Maverick mean?

Americans called Mavericks the stubborn calves that used to run
away from herds, and searched for weeks by farmers. | feel like
a “Maverick”, because | endeavor to feed my family by doing this
job that is not in high demand here. Besides freedom and satis-
faction, it gives me big headaches. The handicraft, in Moldova,

is equal to survival. Today you can have lots of requests, and to-
morrow - none. But | don’t want to abandon my craft, especially
since | have a resilience role model - my grandfather Dima. He
was my childhood hero and | was proud to say his name because
the whole village knew him as the best carpenter. My grandfa-
ther had his “studio” in the courtyard of the house - a barn made
of clay, straw and pebbles on the outside, and lime white walls
inside, though the design trends in the village was quite far from
this. The majority painted their homes in ultramarine. My grand-
mother Nina, who came from Siberia, also had a different taste.
Each millimeter of the walls had my grandma’s touch. | liked to
play there, | used to make toys, and sometimes my grandfather
was inventing something fantastic, especially for me. | dreamed
of becoming a great craftsman like him. But | understood that
later. Firstly, | tried to become an actor and went to the Academy
of Arts. Shortly, | realised that it is impossible to do professional
acting in Moldova. Certainly, | would end up in a theatre and |
don't like closed spaces.

How are you working in your studio that is rather small if
you don't like closed spaces?

My studio is small, but it means liberty. | am free to do whatever
I want in my studio!
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Aviator bag poate servi ca bagaj de mana? incape in compar-
timentul de depozitare a bagajelor din salonul avionului?

Da, cred ca da. Dar sincer vorbind, nu cunosc standardele. Nu
am zburat niciodata cu avionul.

Nu ai zburat niciodata cu avionul? Repet intrebarea, de
parca s-ar putea schimba raspunsul.

Nu am zburat niciodata. Am mers cu trenul, cu metroul, cu
masini de teren, cu bicicleta (intr-o zi am facut 100 de kilometri),
dar cu avionul nu am zburat niciodata. Nu am avut posibilitatea,
in primul rand financiar.

Volens nolens, ti-ai infipt tu bine radacinile in pamantul
moldovenesc, la propriu si la figurat.

Cred ca am mostenit dragostea fata de acest pamant de la buni-
cul meu. Dima sau Miticd, asa cum 1i spuneau satenii din Caracui,
raionul Hancesti, era tare legat de Moldova. S-a casatorit cu Nina,
o rusoaica din Novosibirsk, au tot calatorit dintr-o parte n alta,
din Rusia in Moldova, pana cand el a pus piciorul in prag si a de-
cis ca se muta cu traiul, definitiv, in satul Caracui. ,Balota” (n.r.
din rusa, ,baltoaca”) i spunea bunica. Atunci cand ploua, toata
localitatea era n apa si glod. Chiar si asa, bunelul meu purta pan-
tofi bine lustruiti, costum si paldrie. Era un nene stilat si respectat
de toata lumea. Ma simt mandru ca 1i port numele.

Cine te-a invatat meserie?

Pielaritul nu se preda la facultate. Se studiaza ceva, printre alte-
le, la Universitatea Tehnica, dar nu atat de profund pe cat o cere
mestesugul. Eu sunt autodidact. Aceasta meserie se conside-

ra invechita, oamenii fug de artizanat. Pentru ce sa ne chinuim
mainile, daca putem construi o fabrica si putem pune utilajele la
treaba?
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I heard that you are working on a new product - a travel bag.

Yes, a medium sized Aviator bag. | have another travel bag,
named “Taksa bag”, that is brown and has the form of a wiener
dog (“taksa” is the name of the breed in Russian): it's long, seem-
ingly narrow, but very roomy.

Can the aviator bag serve as cabin luggage?

| think so. But honestly, | don’t know what the standard sizes are.
| have never travelled by plane.

You have never travelled by plane? | repeat the question, as
it could change the answer.

Never. | travelled by train, subway, cars, bicycles (I did once 100
km in one day). But | had never had the opportunity to fly, first of
all because of financial reasons.

Volens nolens, you have grown deep roots in Moldova, liter-
ally and figuratively speaking.

I think I inherited the love of this land from my grandfather.

Dima or Mitica, as he was called by the villagers from Caracui, the
Hancesti district, was strongly attached to Moldova. He married
Nina, a Russian woman from Novosibirsk; they traveled from one
place to another, from Russia to Moldova, until he made her an
ultimatum and decided to move to the Caracui village. My grand-
mother used to call it “Balota” (Russian “paddle” Ed.). When it was
raining, the village was under water and mud. Even so, my grand-
father wore well-polished shoes, a suit and a hat. He was a styl-
ish man and he was respected by everyone. I'm proud to wear
his name.

Who taught you the craft skills?

You can't learn to work with leather at university. You may study
something superficially at the Technical University, but it is not
enough to master craftsmanship. | am self-taught. This job is con-
sidered obsolete, people run away from crafts. Why torture your
hands, if there are fabrics and machines that you can put to work?
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Pentru ce te chinui tu?

Tn primul rand, pentru libertatea de a crea. in al doilea rand, eu
cred ca homo sapiens a dat-o In bara cu industrializarea. Intentia a
fost buna, iar realizarea, ca in toate celea, proastd. Daca tot sunt
un Maverick, o sa merg impotriva industriei de consum. Eu fac lu-
cruri de calitate. Vreau sa pot da garantii pe viata pentru produ-
sele pe care le confectionez. Asta a fost pornirea, inca de la bun
inceput, cand experimentam si coseam primele portmonee. Fara
scoald. Fara un invatator. Trebuia sa mananc, asa ca imi foloseam
capul si mainile ca sd creez ceva ce se putea vinde in strada.

Nu esti vechi in meserie...

Desi am doar sapte ani experientd, va garantez ca fac cele mai
bune genti din oras. Asta este dorinta mea: oamenii sa aiba pro-
duse de Tnalta calitate, care sa le serveasca mult timp. De ce sa
cumperi 100 de genti? Asta nu este etic, se polueaza grav mediul.
Tn SUA sunt multe companii care dau garantii pe viati. Cumva tot

Why are you torturing yourself?

First of all, | do it for the freedom to create. Secondly, | think that
Homo Sapiens screwed it up with industrialisation. It was a good
idea with bad implementation, as it usually happens. As | am a
Maverick, | am going against the consumer industry. My work is
of good quality. | want to give lifetime warranties for my prod-
ucts. This was my main focus since the beginning, when | was
experimenting and sewing my first wallets. Without any school.
Without any mentor. | had to eat, so | was using my brains and
my hands to create something | could sell on the streets.

You haven't been long in this craft...

Though | only have 7 years of experience, | can guarantee that |
make the best leather bags in town. This is my desire: for people
to have quality products that will serve them for a long time. Why
buy 100 bags? It is not ethical and it pollutes the environment. In
the United States there are companies that give lifetime guaran-

din secolul al XIX-lea vine ideea. Fabricile nu vor calitate, deoarece
nu e rentabil. Eu, de exemplu, nu as putea deschide o fabrica, desi
stiu cum se face. Nu vreau sa exploatez forta de muncad, asa cum
se Intampla in Asia. Miscarea Fashion Revolution a fost initiata in
2014 de nume importante din industria internationala a modei,
dupa ce o fabrica de textile din Bangladesh s-a prabusit si peste

2 000 de muncitori au murit. Companiile de la parter au fost eva-
cuate cu o zi inainte de incident, cunoscandu-se ca e o constructie
subreda. Muncitorii din fabrici au fost Iasati acolo, ca deh! trebu-
ia sa se faca bani, oamenii au nevoie de fashion. Mestesugarii cu
renume si muncitori din toate colturile lumii incearca, de atunci,
sa sensibilizeze opinia publica despre riscurile la care sunt supusi
oamenii din tarile sdrace care accepta salarii mizere si conditii de
munca periculoase, doar ca sa aiba o sursa de venit.

Forta ieftina de munca - produse ieftine...

Si consumerism, deseuri fara capat, un mediu poluat. A venit la
mine odata un reprezentant al misiunii diplomatice din Turcia,
Cu o centurad pe care a cumpadrat-o in Dubai. Cica a dat 200 de

tees. The idea also comes from the 19th century. Factories are
not interested in quality, because it's not profitable. | couldn't
open a factory, though I know how to. | don't want to exploit the
labor of workers, as it happens in Asia. The Fashion Revolution
movement was initiated in 2014 by famous fashion brands, after
a textile fabric in Bangladesh collapsed and about 2000 people
died. Ground floor companies were evacuated the day before
the incident, because it was known that the building had a weak
structure. But the simple workers were left there, because mon-
ey had to be made and people needed fashion. Renowned crafts-
men and workers from all over the world have been trying since
then to raise public awareness about the risks people face in
poor countries, accepting poor wages and working in poor condi-
tions for a source of income.

Cheap labor, cheap products...

And consumerism, limitless waste and a polluted environment.
A representative of the Turkish diplomatic mission came to me
with a belt he bought in Dubai. He bought it for 200 euro and
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euro pe ea si Tmi cerea sa o repar. I-am spus ca nu are rost, fiind-
ca centura costa maximum 15 euro. In Asia se vinde la kilogram
plasticul asta, cu pretentii ca ar fi produs in Italia. O curea care
costa 200 de euro, i-am explicat domnului, este cusutd manual,
de jur imprejur, cu o singura atd, cu doua-trei ace, din doua-trei
straturi de piele, si o porti toats viata, dacs o hidratezi. in fine,
vreau sa ma alatur miscarii Fashion Revolution, sa sustin oamenii
muncitori care ies cu pancarte pe care scriu: ,Eu cos pentru tine”.
Si eu voi iesi cu mesajul ,Eu cos genti pentru tine”, astfel incat
consumatorul sa constientizeze ca in spatele unui produs std un
Oom cu o poveste.

Eu lucrez Tmpreuna cu doi dintre fratii mei - Andrei si Alexandru.
Prefer sa dau de la mine, ca sa aiba ei un castig bun, suficient

de motivant, Incat sa nu ia calea strainatatii. Ma Incapatanez sa
fac ceva acasa. Cand vad ce fac alti artizani, trag mai cu spor de
ata. Inteleg ca putem construi o comunitate frumoasé la noi si
vreau sa cred in consumatorii nostri. Vreau sa cred ca vor reve-
ni la artizani. Aici vreau sa Ti multumesc diasporei, care efectiv
ma hraneste. Moldovenii plecati peste hotare sunt cei mai fideli
clienti ai mei.

Sandalele tale, pe care le-ai numit ,,basarabene”, nu prea
stau pe-acasa. Calatoresc prin Olanda, Irlanda, Spania, Italia,
Emiratele Arabe Unite, Elvetia...

sn

Sandalele basarabene si posetele ,Mica Burgheza”, pe care am
incrustat pomul vietii, se bucura de cea mai mare popularitate,
iar odata cu ele, calatoresc si eu... imaginar.

asked me to repair it. | told him that there is no point, because
that belt's price is a maximum of 15 euro. In Asia this plastic

is sold by the kilogram, claiming that it was made in Italy. | ex-
plained to that gentleman, that a belt that costs 200 euro is
hand-sewed, all around it with a single thread, with two or three
needles, from two to three layers of leather and you can wear it
all your life, if it is moisturized. Finally, | want to join the Fashion
Revolution movement, to support the hard-working people who
come out with posters that say: “I sew for you". | would write “I
sew bags for you”, so that the consumer is aware that behind
any product is a person which has a story behind it. |

| work with two of my brothers - Andrew and Alexander. | pre-
fer to give from myself, so that they have a good profit, motivat-
ing enough that they don't go abroad. I'm stubborn to do some-
thing at home. When | see what other artisans do, | work harder.
| understand that we can build a beautiful community around
us and | want to believe in our consumers. | want to believe that
they will return to the artisans. At this point, | want to thank our
Diaspora, who actually feeds me. The Moldovans abroad are my
most loyal clients.

Your sandals, called “Bessarabians”, are more often seen on
the streets of the Netherlands, Ireland, Spain, Italy, United
Arab Emirates, and Switzerland than in Moldova...

The Bessarabian sandals and “Little Bourgeois” purse with the
tree of life incrusted on it, are very popular abroad. In my imagi-
nation, | travel together with them this way.




Am vazut ca le plac moldovenilor ,tatuajele” - inscriptiile pe
pielea curelelor, a gentilor, a portmoneelor.

Da, cel mai des clientii vor sa imprime initialele numelui, date si
ani. In fine, se tin de amintiri.

Am vazut si mesaje.

Da, ma mai impotrivesc eu uneori, cand imi par... banale. Dar am
si clienti romantici. Odata am scris pe o centurd ,Andrei, te cu-
prind”. Eu glumeam pe retele. Ziceam: ,Andrei, nu te lasa”. Am
mai incrustat si alte cuvinte - pace, dragoste, bucurie.

Astfel, gentile si accesoriile, create cu pasiune si darzenie,
semnate ,,Made in Moldova”, colinda lumea in lung si-n lat.
Dima primeste fotografii cu sandalele create de el, batatorind
nisipul de pe Coasta de Azur sau de pe plajele portugheze,
italiene si spaniole. Maverick se bucura sa primeasca , tele-
grame” din tarile calde, mai ales iarna, cand trece cu sula

si cu ata peste marginile netezi ale unei genti nou-nascute

in atelierul sau racoros. Gentile lui Dima Moroz au zburat

in toata lumea, iar el - inca nicaieri. Cine stie, poate Geanta
Aviatorului o sa Ti dea taurului din Moldova... aripi. 7~

I noticed that Moldovan people like the “tattoos” engraved
on leather belts, bags, or wallets.

Most of my clients want their initials, some dates or years. They
are attached to some memories.

1 also saw messages on your products.

Sometimes | protest, when the messages seem too trivial. But

| also have romantic clients. | wrote once on a belt “| hug you,
Andrei”. | was making jokes on social media with messages like
“Andrew, we believe in you". | had also written words like peace,
love, joy.

Thus, the bags and accessories, created with passion and
courage, with the label “Made in Moldova” travel around

the entire world. His sandals walked on beaches from Cote
d’Azur, Portugal, Italy or Spain. Maverick is happy to re-
ceive “telegrams” from the warm countries, especially in
winter, when he creates another new bag in his chilly stu-
dio. Although, Dima Moroz's bags flew around the globe, he
never did. Who knows, maybe the Aviator’s Bag will give him
(the Moldovan bull) wings. #~
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Turismul medical
in Republica Moldova

THE MEDICAL TOURISM IN MOLDOVA
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Turismul medical in Republica Moldova -
directia industriei turismului, oferind tratament de
nalta calitate pacientilor strdini. Industria in fiecare
an devine mai populard, iar numarul turistilor medi-
cali depdseste 30% din numarul total al pacientilor
din clinicile din Moldova. Cetatenii straini vin in
Moldova pentru un tratament de calitate, pe care
ei nu il pot primi sau plati in propria tara. Potrivit
Biroului National de Statistica cei mai multi pacientii
ai clinicilor din Moldova sunt turisti din Romania,
Rusia, Ucraina, Polonia, Turcia, Bulgaria si Israel.

The medical tourism in Moldova is the direction
of the tourism industry, offering high quality treat-
ment to foreign patients. The industry becomes
more popular every year, and the number of medical
tourists exceeds 30% of the total number of patients
in the clinics in Moldova. Foreign citizens come to
Moldova for a quality treatment, which they can't
receive or pay in their own country. According to

the National Bureau of Statistics, most patients in
Moldovan clinics are tourists from Romania, Russia,
Ukraine, Poland, Turkey, Bulgaria and Israel.
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acientii straini sunt atrasi de calitatea inalta a
serviciilor medicale din Moldova, precum si de
preturile accesibile pentru ingrijirea dentara si chi-
rurgicald, climatul placut si serviciul de hotel ief-
tin. Tratamentul bolilor complexe este costisitor in
Europa sau in America. In Moldova, tratamentul intr-o clinicd pri-
vata costa mai putin decat Intr-un spital obisnuit in strainatate.

Destinatii turistice medicale in Moldova

Principalele domenii ale turismului medical in Moldova sunt sto-
matologia, tratamentul hepatitei virale C, oftalmologia, chirurgia
plastica, planificarea familiala. Furnizarea acestor servicii in alte
tari implica costuri mari care nu sunt incluse in asigurarea me-
dicald, astfel incat pacientii sunt fortati sa solicite tratament in
straindtate.

Stomatologie

Serviciile dentiste din Moldova sunt cele mai solicitate in randul
pacientilor straini. Acest lucru se explica prin faptul ca si cele mai
simple proceduri stomatologice din strdindtate sunt costisitoa-
re. In Moldova, politica de preturi pentru serviciile dentare este
mai putin rigida, dar din punctul de vedere al calitatii ei nu sunt
inferioare celor europene. Pacientii primesc pachetul complet de
servicii: restabilirea dintilor, proteze, tratamentul cariilor, inde-
partarea si albirea dintilor etc. Pentru pacientii straini este stabilit
un curs preliminar de tratament si se determina costul aproxi-
mativ al terapiei si durata de sedere a pacientului in Moldova.

Tratamentul pentru hepatita C

Tratamentul Hepatitei C in Republica Moldova este una dintre
principalele directii de turism medical din tara. Diagnosticul he-
patitei C iTn Moldova se efectueaza in conformitate cu standarde-
le internationale, folosind echipamente si tehnologii moderne.
Pentru detectarea hepatitei C se utilizeaza urmatoarele meto-
de: diagnosticul PCR, testele sanguine generale si biochimice,
fibroscanarea, ultrasunetele, biopsia hepatica. Rezultatele sunt
date pacientului in mainile sale, iar medicul curant este angajat
n descifrarea testelor si face un curs de tratament detaliat.

Tn Moldova, pacientii straini sunt examinati in clinici private si
apoi sunt supusi unui tratament, care include tratamentul gene-
ric, care include substante active - sofosbuvir, daclatasvir, ledi-
pasvir, velpatasvir. Rezultatele utilizarii terapiei antivirale ating
97% dintre pacientii complet vindecati, iar medicamentele pro-
duc efecte secundare minime.

Oftalmologie

Oftalmologia si tratamentul bolilor oculare sunt pe larg folosite
inintreaga lume. In clinicile private din Chisin3u, pacientilor li se
ofera diagnosticarea Tnalta a preciziei de acuitate vizuald, masu-
rarea presiunii intraoculare, biometrice si tonometria ochiului.
Turistii medicali sunt atrasi de prezenta unui echipament oftal-
mologic modern, cu ajutorul cdruia medicii moldoveni fac dia-
gnosticul corect, iar tratamentul se efectueaza prin metode noi,
minim invazive. Procedurile pentru corectarea vederii cu laser
necesita ca acestea sa fie conduse de un specialist Tnalt calificat,
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folosind echipamente moderne. Exista mai mult de 20 de clinici
in Moldova unde lucreaza medici cu experienta, oferind o gama
larga de servicii oftalmologice pentru cetateni si nerezidenti.

Chirurgie plastica

Chirurgia plastica in Moldova este solicitata in randul pacientilor
din strdinatate. Aceasta directie implica utilizarea celor mai noi
tehnologii si echipamente, iar chirurgii moldoveni s-au dovedit a
fi ca specialisti cu Tnalta calificare si cu experienta. Tn Republic3,
serviciile de chirurgie estetica sunt furnizate numai in cateva cli-
nici private, Insa aceasta zona se dezvolta in mod progresiv. Cele
mai populare operatii sunt chirurgia mamara si liftingul fetei,
care sunt de sapte ori mai scumpe n Europa decat in clinicile din
Moldova.

Planificarea familiei

Planificarea familiala este un proces complex si de lunga du-
rata care trebuie sa aiba loc sub supravegherea unui specia-

list cu experienta. Centrele private din Moldova au avut o buna
reputatie in acest domeniu. Pe langa o gama larga de servicii gi-
necologice si pediatrice, in clinicile private din tara se utilizeaza
metode moderne de depasire a infertilitatii, cum ar fi fertilizarea
in vitro (FIV).

Sistemul de turism medical in Moldova

Sistemul de turism medical din Moldova este organizat in mai
multe etape - in primul rand, pacientul primeste o consultare
on-line si apoi face o programare cu un specialist si vine pentru
tratament. Terapia si examinarea pacientilor straini se efectuea-
za numai in clinici si centre medicale private, aflate in Chisindu.
Tratamentul pacientilor din straindtate se efectueaza in acelasi
mod ca si pentru cetatenii tarii, in aceleasi conditii, fara mar-

je suplimentare. Costul tratamentului variaza usor in institutiile
medicale din tard, in functie de localizarea si natura serviciilor
furnizate. Medicii moldoveni vorbesc bine limba romang, rusa si
engleza.
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oreign patients are attracted by the high quality of
medical services in Moldova, as well as by the af-
fordable prices for dental and surgical care, the
pleasant climate and the cheap accommodation
services. The treatment of complex diseases is ex-
pensive in Europe or America. In Moldova, the treatmentin a
private clinic costs less than in a regular hospital abroad.

Medical tourist destinations in Moldova

The main areas of medical tourism to Moldova are dentistry,
viral hepatitis C treatment, ophthalmology, plastic surgery, and
family planning. These service provisions are highly expensive
in other countries and aren't covered by the health insurance.
So, patients are compelled to apply for treatment abroad.

Dentistry

The dental care services in Moldova are the most requested
among the foreign patients. This can be explained by the high
costs of simplest dental procedures done abroad. In Moldova,
the pricing policy for dental services is less rigid, but the qual-
ity of the services is comparable to European one. Patients re-
ceive a complete package of services: dental restoration, pros-
thesis, tooth extraction, cavity treatment, teeth whitening, etc.
For the foreign patients, a preliminary treatment course is set,
and an estimated cost and the lengths of stay are determined.

Hepatitis C treatment

Treatment of Hepatitis C in Moldova is one of the main medi-
cal tourism directions in the country. The diagnosis of hepati-
tis C is made according to the international standards, using
modern equipment and technologies. To diagnose hepatitis C
infection various tests are used: PCR diagnosis, biochemistry,
general blood test, fibroscanning, ultrasound, liver biopsy. The
results are handed to the patients, and the attending physician
is engaged in interpreting the test results and prescribing a
comprehensive treatment.

In Moldova, foreign patients are examined in private clinics
and then undergo a treatment, which includes treatment with
generics, including active substances such as - sofosbuvir, da-
clatasvir, ledipasvir and velpatasvir. Up to 97% of the patients
undergoing the antiviral therapy are completely healed, whilst
the drugs used have minimal side effects.

Ophthalmology

Ophthalmology and ocular diseases treatment are widely prac-
ticed worldwide. Chisinau private clinics, offer to the patients
modern diagnosis of visual acuity, tonometry and ocular biom-
etric. Medical tourists are attracted by the modern ophthalmo-
logical equipment, helping Moldovan doctors to make the right
diagnosis, and by the treatment, which is performed in a mod-
ern and minimally invasive way. Laser eye surgery procedures
call for highly qualified specialists, using up to date equipment.
There are more than 20 clinics in Moldova where experienced
doctors work, offering a wide range of ophthalmological servic-
es for Moldovan citizens and non-residents.

Plastic surgery

Moldovan plastic surgery is in demand among foreign patients.
This direction uses the latest technologies and equipment,

and the Moldovan surgeons have proven to be highly quali-
fied and experienced specialists. In Moldova, cosmetic surgery
services are provided by few private clinics, however this area
is progressively developing. The most popular surgeries in

this field are breast augmentation and face lifting procedures,
which would be seven times more expensive in Europe than in
Moldovan clinics.

Family planning

Family planning is a complex and long-term process that must
take place under the supervision of an experienced specialist.
Moldovan private centers have built a good reputation in this
area. In addition to a wide range of gynecological and pediat-
ric services, modern methods of overcoming infertility, such as
IVF, are used in private clinics around the country.

The medical tourism in Moldova

The medical tourism to Moldova is organized in several stag-
es - first, the patient is consulted online, then an appointment
with a specialist is made and last, the patient comes for the
treatment. The examination and treatment of the foreign pa-
tients are performed in the private medical centers located in
Chisinau. The patients from abroad receive the same quality
of treatment services as the citizens of the country, under the
same conditions and without supplementary payments. The
treatment costs may slightly vary in the medical institutions,
depending on the location and nature of the services pro-
vided. Moldovan doctors speak well Romanian, Russian and
English.

COUNTRIES | TOTALPERCENTAGE

‘OF TOURISTS

ROMANIA 19.3%
RUSSIA 9.8%
UKRAINE 8.0%
POLAND B.7%
TURKEY 2.0%
BULGARIA LG7
ISRAEL A
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MEDEXPERT

edExpert este cel mai mare laborator medical
privat din Republica Moldova, lansat pe piata
serviciilor medicale in anul 1996. Astfel, de peste
24 de ani, MedExpert presteaza servicii medicale
de calitate Tnalta, oferind o gama extinsa de investigatii

de laborator si servicii de consultanta, rezultate precise si
rapide, confidentialitate, siguranta si maxim de confort pentru
pacient. Echipamentele si tehnologiile performante, precum
si specialistii nalt calificati asigura exactitatea si acuratetea
investigatiilor desfasurate.

Astazi, spectrul de analize de laborator si servicii medicale
prestate de MedExpert numara peste 1000 de tipuri de teste in
urmatoarele domenii: hematologie, biochimie, microbiologie,
imunologie, alergologie, endocrinologie, histopatologie,
citologie, genetica si biologie moleculara.

Odata cu inaugurarea Centrului Medical MedExpert Cahulin
2018, compania presteaza servicii de diagnostic imagistic -
tomografie computerizata (CT) si rezonanta magnetica

(RMN) - pentru pacientii din regiunea de sud a tarii. Compania
satisface cerintele ISO 15189:2014 si ISO/CEI 17025:2018,

fiind acreditata de Centrul National de Acreditare MOLDAC.

De asemenea, MedExpert a fost primul laborator medical

din Republica Moldova certificat la nivel international Tn
conformitate cu ISO 9001:2015.
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edExpert is the largest private medical laboratory
in the Republic of Moldova, launched on the
marketmedical services in 1996. Thus, over 24
years MedExpert provides medical services of high
quality, offering a wide range of laboratory investigations and
consulting services, accurate and fast results, confidentiality,
safety and maximum patient comfort. High-performance
equipment and technologies, as well as highly qualified
specialists ensure exact and accurate investigations.

Today, MedExpert’s spectrum of laboratory analysis and
medical services has over 1,000 types of tests in the following
fields: Hematology, Biochemistry, Microbiology, Immunology,
Allergology, Endocrinology, Histopathology, Cytology, Genetics
and Molecular Biology.

With the inauguration in 2018 of the MedExpert Medical Center
in Cahul, the company provides imaging diagnostic services -
Computed Tomography and Magnetic Resonance Imaging
(MRI) - for patients in the southern region of the country. The
company meets the requirements of 1ISO 15189: 2014 and 1SO /
IEC 17025: 2018, being accredited by the National Accreditation
Center MOLDAC. Also, MedExpert was the first medical
laboratory in the Republic of Moldova certified internationally
in accordance with ISO 9001: 2015.
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Pentru a fi mai aproape de clienti, MedExpert a dezvoltat o retea medicala cu acoperire 9

nationald, iar in prezent aceasta retea cuprinde Laboratorul Medical din mun. Chisinau = o
(regiunea centrald), Laboratorul Medical din or. Balti (regiunea de nord), Centrul Medi- s L"—’

cal din or. Cahul (regiunea de sud), precum si 20 de centre teritoriale de recoltare a v .L
probelor biologice. Astfel, anual, laboratoarele MedExpert efectueaza peste 1,5 milio- L i

ane de teste pentru pacientii de pe intreg teritoriul tarii. Ne propunem sa extindem in
continuare atat gama de servicii prestate, cat si reteaua MedExpert, pentru a oferi o
accesibilitate cat mai mare clientilor nostri. %

To be closer to the client, MedExpert has developed a medical network with na- _Em
tional coverage and, today, this network includes the Medical Laboratory in Chisinau e , E...
(Center region), the Medical Laboratory in the city of Balti (North region), the Medical -

Center in the city of Cahul (southern region), as well as 20 territorial centers for bio- — e M

logical sampling. Thus, every year MedExpert laboratories carry out over 1.5 million
tests for patients throughout the country. We aim to further expand both the range 'y
of services provided and the MedExpert network, to provide maximum accessibility

to our customers.

Peste 70% din decizii medicale se bazeaza pe rezultatele analizelor de laborator!

. S-ar putea sa crezi ca faci bine si, in prezent, esti intr-o stare ]
perfect sanatoasa, dar adevarul este ca exista anumite lucruri
Andro 16+ pe care tindem sa le neglijam sau despre care, pur si simplu, Femo 16+

Pret 675 lei Pret 900 lei

nu cunoastem.

De ce sa nu iti faci un test simplu de evaluare a sanatatii?
Rezultatele te pot surprinde, dar in acelasi timp iti pot indica ce

‘ trebuie sa faci ca sa Tti iImbunatatesti starea sanatatii - atat fizica,
cat si mentala - si cel mai important, sa traiesti un stil de viata
Andro 35+ echilibrat si sanatos. Femo 35+

Pret 604 lei Pret 1072 lei

La MedExpert am creat pachete speciale de investigatii medicale
pentru o evaluare rapida a starii tale de sanatate, care, te vor ajuta
sa excluzi posibile riscuri pentru sanatate, sa preintampini evolutia

‘ unor afectiuni, sa depistezi posibile patologii la faza incipienta ‘
si sa Incepi un tratament eficient cat mai curand.
Andro 50+ Pachete de investigatii medicale contin o serie de analize de Femo 50+

Pret 623 lei Pret 1072 lei

laborator si investigatii imagistice, selectate Tn conformitate cu
criteriile de gen si varstd, care au drept scop depistarea timpurie
a unor posibile afectiuni si riscuri pentru sanatate.

* Pentru examinarea USG complex (organele cavitdtii abdominale, ** Serviciile de ultrasonografie sunt disponibile in mun. Chisindu
glanda tiroida, organele sistemului urogenital, glanda mamara str. Gh. Asachi 42, tel. 022-81-11-81 sau in or. Cahul str. Stefan cel
(la femei) este necesard programare prealabild. Mare si Sfint 27, tel. 0-299-80033

Pentru informatii suplimentare, va rugam sa ne contactati
la 022-81-11-81 sau sa vizitati www.medexpert.md

MedExpert — expertul tau in sanatate!




linica Estetic-Sana este un complex modern care
combina un numar imens de proceduri de intinerire,
cele mai eficiente si progresive in medicina estetica,
tratamente complexe impotriva acneei, a cicatricilor,
a cuperozei, toate tipurile de epilare definitiva, ozonoterapie,
hidrocolonoterapie, remodelare corporala. Clinica dispune de
aparataj modern, inclusiv sapte aparate de laser performante
pentru toate inestetismele. Misiunea clinicii este de a acorda
servicii medicale estetice la standarde mondiale, prin
intermediul inventiilor tehnologice moderne.
Motive pentru a alegere clinica noastra:
centru medical estetic licentiat, acreditat;
personal medical cu inalta calificare;
calitate ireprosabila a serviciilor oferite;
abordare complexa pentru orice ten, sex, varsta, problema;
aparataj modern;
tehnologii contemporane;
gama vasta de produse, branduri mondiale;
preturi accesibile;
achitare prin transfer, card si numerar, deservire prin abo-
nament;
deservire VIP a fiecarui client la ora rezervata;
timp de 14 ani oferim sanatate si frumusete, cu pastrarea
individualitatii.
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La clinica Estetic-Sana poti beneficia de
programe detox pentru sanatatea ta!

Programele complexe de detoxifiere includ:

+ hidrocolonoterapia - detoxifiere prin curatarea colonu-
lui cu restabilirea peristalticii intestinale, a proceselor
de absorbtie si refacerea florei intestinale;

+  terapia sistemica cu ozon - pentru detoxifierea sange-
lui si efect imunomodulator;

+ detoxifiere SPA - masaj, impachetari, aroma-bodypeel-
ing vin sa completeze procesul de detoxifiere a organis-
mului si sa reechilibreze starea psihoemotionala;

«  cocktailuri oxigenate Detox - bogate Tn vitamine,
minerale, antioxidanti, favorizeaza detoxifierea si
diminueaza starile de stres.

Profita de reduceri in perioada
1-30 aprilie 2020 de la 10 pana la 25 %.

he Estetic-Sana Clinic is a modern complex that
combines a huge number of rejuvenation procedures,
the most efficient and progressive ones in aesthetic
medicine, complex treatments in acne, scars,
cuperosis, all types of permanent epilation, ozone therapy,
hydrocolonotherapy, body remodeling. The clinic has modern
equipment, including 7 high performance laser devices for all
aesthetics. The mission of the clinic is to provide aesthetic
medical services to world standards, through modern
technological inventions.
Why do you opt for our choice?
licensed, accredited aesthetic medical center
highly qualified medical personnel
faultless quality of the services offered
complex approach for any skin, sex, age, problem
modern appliances
contemporary technologies
wide range of products, world brands
affordable prices
payment by transfer, card and cash, subscription service
VIP customer service at booked times
for 14 years we have been offering health and beauty while
preserving individuality



Servicii medicale

Consultatie triholog, consultatii chirurg, consultatii
dermatolog, tratament acnee, tratamente
in hiperpigmentatii, tratamentul parului,
hidrocolonoterapie, ozonoterapie, scleroterapie.

Cosmetologie cu laser

Tratament laser cuperoza, stelute vasculare,
blefaroplasti, epilare ,Dioda”, inlaturare tatuaj,
inlaturare vergeturi, inlaturare cicatrici, epilare

JAlexandrite”, inlaturare hemangioame, peeling,
fractional intinerire, inldturare papiloame, nevusi,

veruci.

Cosmetologie injectabila

Cosmetologie injectabila: biorevitalizare/
mezoterapie, corectie nas cu acid hialuronic,
marirea buzelor, lipoliza barbie dubla, corectie
cearcane, marire fese, filler acid hialuronic
maini, corectie riduri cu acid hialuronic, lipoliza
injectabila corp, corectie transpiratii (hiperhidroza),
Botox/Xeomin/Dysport, Bioarmare Radiesse, Fire
Aptos/LFL, Hidrolifting, blansare riduri, terapie
PRP (plasmolifting).

Cosmetologie cu aparataj

Cosmetologie cu aparataj: criolipoliza,
electromiostimulare faciald, LED terapie,
electroepilare, miostimulare corp, terapie cu
microcurenti, cavitatie cu ultrasunet, masaj vacuum
LPG Velasmooth, HIFU lifting.

Cosmetologie estetica

Peeling, peeling ,V Carbon System”, piercing,
peeling ,Rose de Mer”, ten de portelan BB Glow,
tratamente Dermapen, machiaj semipermanent,
depilare cu ceara, peeling BioRePeel, criolipoliza,
impachetari, masaj corp, peeling cu ultrasunete,

miostimulare corp, cavitatie cu ultrasunet,
masaj vacuum ,LPG Velasmooth”.

Centrul de Medicina Estetica
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Medical services

Trichologist Consultation, Surgeon Consultations,
Dermatologist Consultations, Acne Treatment,
Hyperpigmentation Treatments, Hair Treatment,
Hydrocolonotherapy, Ozonotherapy, Sclerotherapy

Laser cosmetology

Laser treatment of cuperose, vascular stars,
blepharoplasts, epilation Diodes, tattoo removal,
stretch marks removal, scar removal, Alexandrite

epilation, hemangiomas removal, peeling, fractional
rejuvenation, papilloma removal, nevi, warts

Injectable cosmetology

Biorevitalization / Mesotherapy, Hyaluronic acid
nose correction, Lip enlargement, Double chin
lipolysis, Circular correction, Hips enlargement,
Hyaluronic acid fillers, Hyaluronic acid wrinkles
correction, Body injectable lipolysis, Sweating
correction (hyperhidrosis), Botoxysomine Radiesse
Bioarmament, Aptos / LFL Threads, Hydrolifting,
Wrinkle Whitening, PRP Therapy (plasmolifting)

Cosmetology with equipment

Cryolipolysis, Facial Electromostimulation,
LED Therapy, Electroepilation, Body Stimulation,
Microcurrent Therapy, Ultrasound Cavitation,
Velasmooth LPG Vacuum Massage, HIFU Lifting

Peeling, Peeling V Carbon System, Piercing,
Peeling Rose de Mer, BB Glow porcelain,
Dermapen treatments, Semi-permanent makeup,
Wax depilation, BioRePeel peeling, Cryolipolysis,
Packaging, Body massage, Ultrasonic peeling,
Body myostimulation, Cavitation with ultrasound,
Velasmooth LPG vacuum massage

+373 69263873; +373 22232962
Chisinau. str. Alexandru Cel Bun 108/1
estetic-sana@mail.ru




NATURAL SMILE &DESIGN

linica stomatologica Natural Smile & Design, infiintata
n 2014, imbina cu profesionalism serviciile stomato-
logice premium si frumusetea zambetului pacientilor.
Are la baza o computerizare integrata si beneficiaza de
sisteme moderne de igiena si sterilizare si de tehnologii de ulti-
ma generatie precum: microscop endodontic Carl Zeiss, scanere
intraorale 3Shape, lampa de albire dentara White Smile, laser
dentar, echipamente si aparatura de inserare a implanturilor
dentare. Aparatajul modern faciliteaza munca specialistilor si
totodata nu creeaza disconfort pacientilor.

Echipa Natural Smile este formata din specialisti iscusiti in fie-
care ramura a stomatologiei, avand in spate o vasta experienta
la baza careia stau studiile si performantele culese din practici
atat in tara cat si peste hotare.

Tratamentul endodontic se realizeaza sub controlul micro-
scopului datorita caruia canalul dentar este vizibil integral.
Microscopul este ideal pentru desfasurarea tratamentului intr-
un sistem de canale dentare inguste si de multe ori calcificat;
aceasta metoda reprezinta un nou avant in domeniul stomato-
logiei.

Chirurgia ghidata reprezinta cea mai noua metoda de insertie
a implanturilor dentare. Cu ajutorul ghidurilor chirurgica-
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he dental clinic, Natural Smile Design, established in
2014, professionally combines premium dental ser-
vices and the beauty of patients’ smile. It is based
on integrated computerization and benefits from
modern hygiene and sterilization systems, state-of-the-art
technologies: Carl Zeiss endodontic microscope, 3Shape in-
traoral scanners, White Smile dental whitening lamp, dental
laser, dental implant insertion equipment and equipment.
Modern equipment facilitates the work of specialists and at
the same time does not create discomfort for patients.
The Natural Smile team is made up of specialists from each
branch of dentistry, having a wide experience behind them,
based on studies and performance gathered from years of
practice both in the country and abroad.
Endodontic treatment is performed under the control of
the microscope, due to which the dental canal is fully vis-
ible. The microscope is ideal for carrying out treatments
in a narrow and often calcified dental canal system, as
this method represents a new breakthrough in the field of
dentistry.
Guided surgery is the newest method of insertion of
dental implants. With the help of the surgical guides



le realizate prin aceasta
tehnologie se faciliteaza
pozitionarea si determi-
narea angulatiei corecte a
implanturilor dentare. Mai
mult decat atat, restaurarea
protetica a fost stabilita ca
si design anterior planifi-
carii implantului, ceea ce
duce la scaderea numarului
complicatiilor clinice, dar si
de laborator. Ghidul chirur-
gical permite o interventie
chirurgicala minim invaziva,
predictibila si sigura. Uti-
lizand CBCT-ul pacientului
si scanarea intraorala cu
ajutorul scanerului 3Shape, s
se realizeaza planificarea

implanturilor in concordanta L s
cu pozitia dintilor. Plasarea

exacta este necesara pentru

obtinerea celui mai bun

rezultat functional.

Pentru imbunatatirea aspectului estetic si redarea zambetului
pacientului, clinica Natural Smile dispune de toate tehnicile si
materialele pentru crearea unor dinti albi si sanatosi, cu ajuto-
rul lucrarilor din: portelan, zirconiu, ceramica presata ,e.max”,
incrustatii, fatete ceramice sau din compozit etc. Primul pas
este de a analiza imaginea in ansamblu, pornind de la perso-
nalitate, trasaturile faciale si continuand cu analiza dentara si
estetica. Cu ajutorul scanerului intraoral cream imaginea vir-
tuala exacta a danturii si planificam, prin tehnica Digital Smile
Design, rezultatul final al scopului propus. Designul digital al
zambetului este transpus de medic printr-un mock-up dia-
gnostic, din material provizoriu ce se aplica temporar pe dinti
pentru a se vedea diferenta dintre aspectul initial si cel final al
zambetului.

Tehnica Digital Smile Design este un concept stiintific certificat
international si ultilizat de cativa ani Tn clinicile de top din
intreaga lume pentru a oferi un plus de calitate tratamentelor
de estetica dentara.
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made by this technology,
| it is easy to position and
I determine the correct
angulation of the dental
implants. Moreover, the
prosthetic restoration
was established, as a
design prior to implant
planning, which leads to
a decrease in the number
of clinical and laboratory
complications. The surgi-
cal guide allows mini-
mally invasive, predict-
able and safe surgery,
using the patient’'s CBCT
and intra-oral scanning
(with the help of 3Shape
Scanner) implants are
planned according to the
position of the teeth.
The exact placement is
necessary to obtain the
best functional result. To improve the aesthetic appearance
and restore the patient’s smile. The Natural Smile Clinic
has all the techniques and materials for creating white and
healthy teeth, with the help of: porcelain, zirconium, e.max
pressed ceramic, inlays, ceramic or composite facets, etc. The
first step is to analyze the image as a whole, starting from
the personality, the facial features and continuing with the
dental and aesthetic analysis. With the help of the intra-oral
scanner, we create the exact virtual image of the tooth and
plan with the Digital Smile Design technique, the final result
of the proposed purpose. The digital design of the smile is
transposed by the doctor through a diagnostic mock-up, from
temporary material that is temporarily applied to the teeth to
see the difference between the initial and the final appear-
ance.of the smile.
Digital Smile Design technique is an internationally certi-
fied scientific concept and has been used for several years in
top clinics worldwide to provide top quality dental cosmetic
treatments.
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Synevo

O 0O KY O synevo.md
S Call-Centru (022) 856 990, (022) 856991, (022) 856992
©®© +373 79856990

aboratoarele SYNEVO sunt parte a grupului suedez Medicover Diagnostic Services, unul dintre liderii furnizorilor de servicii

medicale private din Europa Centrala si de Sud-Est. Synevo este cel mai important furnizor de servicii medicale de laborator

si diagnostic din Moldova, oferind o gama variata de analize uzuale si de diagnostic avansat in principalele domenii clinice.

Synevo Moldova administreaza o retea nationala de cinci laboratoare si 21 de centre de recoltare, efectuand peste un milion
de teste anual.

Synevo Moldova face parte din Medicover - unul dintre cei mai importanti furnizori internationali de servicii medicale si diagnos-
tic. Actualmente, Medicover este prezent Tn majoritatea tarilor europene, cum ar fi Germania, Polonia, Romania, Ucraina, Belarus,
Moldova, Serbia, Turcia, Georgia si Bulgaria, furnizand o gama larga de servicii medicale si de laborator, care corespund nevoilor
pacientilor si clientilor atat in ceea ce priveste preventia, cat si actul medical de monitorizare si tratament.

Centrul Medical MediPartner, gratie prezentei sale -w- L Refaalas
ca subdiviziune in cadrul laboratorului Synevo, |

furnizeaza servicii de consultanta specializata :
si de ambulator, asigurand pacientilor respecta-
rea riguroasa a standardelor de calitate si grija
continua pentru acestia, cautand in permanenta
excelenta Tn tot ceea ce face.

Echipa noastra de medici va poate consulta pe
diverse specialitati: cardiologie, pneumologie,
pediatrie endocrinologie, neurologie, gastroen-
terologie si hepatologie, urologie si ginecologie
precum si USG de ultima generatie.
Profesionalismul si implicarea, atentia acordata
fiecarui pacient, precum si performantele medi-
cale sunt garantia unui rezultat frumos pentru
pacientii nostri.

Va asteptam cu drag in centrele noastre pentru a S e ﬁ

va confirma ca sunteti bine! =

BINE Al REVENIT s% synevo

ACASA!

mmm"l “d ."iﬂ *Si'hd.h“'ﬂ tad Hﬁﬁ!ﬂurﬂmlﬂ"ﬁﬁ“ 3“% R‘Edﬂf!l‘!

98 | Altitude | March-April



YNEVO laboratories are part of the Swedish Medicover Diagnostic Services group, one among the leaders of the private
healthcare providers in Central and South-Eastern Europe. Synevo is the most important provider of laboratory and di-
agnostic medical services in Moldova, offering a wide range of usual and advanced diagnostic analyzes in the main clini-
cal areas. Synevo Moldova manages a national network of 5 laboratories and 21 blood drawing points, carrying out over
1,000,000 tests annually.

Synevo Moldova is part of Medicover - one of the most important international providers of medical services and diagnostics.
Currently, Medicover is present in most European countries such as Germany, Poland, Romania, Ukraine, Belarus, Moldova, Serbia,
Turkey, Georgia and Bulgaria, providing a wide range of medical and laboratory services that meet the needs of patients and cli-
ents alike both in prevention, as well as in the medical act of monitoring and treatment.

M EDI
PARTNER

O O © O medipartner.md
J (022) 024 488, (022) 009 012
® +373 60024888

The MediPartner Medical Center - thanks to its presence as a subdivision within the Synevo laboratory, provides specialized and
outpatient consultancy services, by ensuring patients with rigorous compliance with scientific quality standards, continuous care
for the patients and constantly seeking excellence in everything they do.

Our team of doctors can consult you on various specialties: car-
diology, pneumology, pediatric endocrinology, neurology, gastro-
enterology and hepatology, urology and gynecology as well as the
MediPartner latest USG.

The professionalism and the involvement, the attention given to
each patient, as well as the scientific medical performances are
the guarantee of a beautiful result for our patients.

We are waiting for you in our centers to confirm that you are well!



TIBETHMED

CLINICA DE MEDICINA ORIENTALA

TIBETMED

ORIENTAL MEDICINE CLINIC

linica TIBETMED este una dintre cele mai cunoscute

clinici de medicina traditionala orientala din

Moldova, care activeaza de aproape 10 ani. Un

avantaj important al clinicii TIBETMED sunt medicii
profesionisti, calificati Tn domeniul medicinii orientale din
Mongolia, China si Moldova.

Medicina traditionala este recunoscuta peste tot in lume si e
recomandata de Organizatia Mondiala a Sanatatii si Ministerul
Sanatatii al Republicii Moldova ca metoda de tratament.

Tendinta dominanta in activitatile clinicii TIBETMED este de

a oferi proceduri terapeutice si de profilaxie. Clinica dispune
de toate conditiile pentru ca directia eficienta sa corespunda
cu toate normele si traditiile medicinei orientale. O abordare
integrata a tratamentului este oferita de utilizarea unor tehnici
clasice din Est si Vest.

Clinica TIBETMED ofera:

e programe speciale pentru tratamentul bolilor: aparatului
locomotor, sistemului cardio-vascular, sistemului respirator,
sistemului nervos, sistemului urogenital, inclusiv infertilitate;

e cursuri de reabilitare dupa accidente vasculare cerebrale,
atacuri de cord, operatii, traume;

e masaje si proceduri SPA;
proceduri cosmetologice.
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he clinic "TIBETMED" is one of the most well-known

clinics of Traditional Oriental Medicine in Moldova

and has been active for almost 10 years. An important

advantage of the TIBETMED clinic is the professional
doctors, qualified in the field of Oriental medicine from
Mongolia, China and Moldova.

Traditional medicine is recognized all over the world, recom-
mended by the World Health Organization and the Ministry of
Health of the Republic of Moldova as a treatment method.

The dominant tendency in the activities of the clinic
"TIBETMED" is to offer therapeutic and prophylaxis procedures.
The clinic has all the conditions for the effective direction to
comply with all the norms and traditions of oriental medicine.
An integrated approach to treatment is provided by the use of
classic East and West techniques.

The TIBETMED Clinic offers::

e special programs for the treatment of diseases: the loco-
motor system, the cardio-vascular system, the respiratory
system, the nervous system, the urogetinal system, infertility;

e rehabilitation courses after strokes, heart attacks, operati-
ons, trauma;

e SPA massages and procedures;
cosmetological procedures.



Metodele principale de tratament

acupunctura;
termopunctura;
stoneterapia;
presopunctura;
masajele curative;
fitoterapia;
terapia manual3;
vacuumterapia.

Tnsotitorul fidel al sanatatii. Masajul
in clinica TIBETMED - cunostinte care
imbina metodele medicinei traditionale
orientale cu cele moderne: preventive si
curative, generale si segmentare, pentru
copii si adulti, clasice si orientale, de
relaxare si de remediere. Ne remarcam
prin masaj profesional excelent, efectuat
de catre specialisti cu cunostinte
medicale si cu o vasta experienta in
domeniu.

Gratie unui complex bine gandit de
proceduri pentru ingrijirea tenului -
estetica, cu aparate si preparate
cosmetologice din Europa - formeaza
un tandem perfect, capabil sa corecteze
estetic problemele fiecarei categorii de
varsta a clientilor.

Mezoterapia neinvaziva

Mezoterapia neinvaziva (fara ace) si
RF-lifting sunt o alternativa optima
procedurilor clasice si sunt eficiente atat
pentru femei, cat si pentru barbati.

The main treatment methods are

acupuncture;
thermopuncture;
stonetherapy;
acupressure;
curative massage;
phytotherapy;
manual therapy;
cupping therapy.

The faithful companion of health.
Massage in the TIBETMED clinic - means
knowledge which combines the methods

of traditional oriental medicine with
modern ones: preventive and curative,
general and segmental, for children
and adults, classic and oriental, for
relaxation and remediation. We stand
out through excellent professional
massage, carried out by specialists with
medical knowledge and with extensive
experience in the field.

Cosmetology

Thanks to a well thought out complex
of skin care procedures: aesthetics in
combination with cosmetic devices and
preparations in Europe form a perfect
tandem, able to aesthetically correct
the problems of each age category of
clients.

Non-invasive mesotherapy

Non-invasive mesotherapy (without
needles) and RF-lifting are an optimal
alternative to traditional procedures and
are effective for both women and men.

e +373 22 00 11 22; +373 68 40 84 84
TIEETMED Chisinau, str. Vlaicu Pircalab, 30

.4 www.tibetmed.md




Co3aaHue TIOKOHOB U BOJIH
PasrnaxuBaHue

BbicywinBaHue Bonoc

bBes akcTpemManbHbIX TeMnepaTyp

Mogxoant ansa pa3HbIX TUMOB BOJ1OC

CTAWUJIEP DYSON AIRWRAP™ 419 PA3HbIX TUIMOB BOJ10C

MpuTArMBaeT U HaKpy c 0 p
BO3AyXa

O CYLUUT U YKNnaAablBaeT BONOCHI

Bnarogaps MOLLHOMY MOTOKY BO34yXa U KOH-
Tponto TemnepaTtypbl cTannep Dyson Airwrap™
BbICYLUMBAET U yKiafibiBaeT BONOCbI 6e3 3Kc-
TpemaribHOro neperpesa.

AddeKkT KoaHAa NPUTArMBaET BallK BOMOCHI K
LIMNMHAPUYECKON Hacafke, a 3aTeM Hakpyuu-
BaeT ux. bes ncnonb3oBaHUsA 3aXnUMOB, nepya-
TOK WAU APYruX HeyfoGHbIX Npucnoco6neHuit
NS 3aBUBKN. O6bEMHbIE JIOKOHbI U BOJTHBI.

30 1 40-Mm unnnHapuyeckue Hacaakm Airwrap  Hacapka ans cywiku Bonoc nepes yknaaoii

MoACyWwMBaeT MOKpble BOMOCbI [0 Cnerka
B/IQ)XHOTO COCTOSIHWSA, MOATOTaBAMBasA WX K
yKnagke.

C034al0T 1 GUKCUPYIOT 06BEMHbIE U HEBPeX-
Hble JIOKOHbI WAW BOMHbI. LinnuHapudyeckue
Hacafikn ANs 3aBMBKW MO 4acoBO CTpenke u
NPOTWUB YacoOBOW CTPENKW AN CO3[aHNS CUM-
METPUYHBIX IOKOHOB

Yexon Ans xpaHeHus XKecTkas wieTKa ANA BbINPAMAEHUA BONOC
[1nsi 6epeXKHoro 1 yAo6HOro XpaHeHusi BaLLero
ctaiinepa Dyson Airwrap™ u Hacapok. Yexon
13 3KOKOXMW OBUT U3HYTPU MSATKOIA TKaHbiO U1
3aKpbIBaEeTCA C MOMOLLbIO MarHUTHOrO 3aMKa

MosBonseT caenatb BOAOCHI Gonee rNagkumm
1 NOCAYLUHBIMU. YKeCTKMe LETUHKM CreLmanb-
HO CO3AaHbl 4NN YKNAAKU HEMOCNYLUHbIX, BbiO-
LMXCA BOMOC.

maximum.md

Msirkas weTka Ans BbINpAMAEHUA BONOC Kpyrnas weTka ana cosaaHus o6bema
PasrnaxuBaeTt BOMOCHI MpU MOMOLLM BO3AYLU-
HOro NoTokKa. Msirkue LWeTUHKYM C LIapuKoM Ha
KOHLie 6EePeXHO BO3AENCTBYIOT Ha KOXY rofio-
Bbl.

HanpaBnseT Bo3ayx Ha Npsaay, yNnoTHAS WX, a
LLLETUHKW BbITATMBAIOT BOMOChI, NPUAABas UM
(hopMmy Mo Mepe BbICyLLMBAHMS.
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Cum sa petreci
48 de ore in Larnaca

48 HOURS IN LARNACA AND WHY IT SHOULD
BE YOUR NEXT DESTINATION.
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CITY BREAK

Larnaca, orasul in care se gdseste si principalul
Aeroport cipriot, poate fi atat destinatia perfecta
pentru un city break, cat si un punct de pornire in
explorarea Ciprului. Larnaca ofera o gamd largd de
unitati de cazare, pentru toate buzunarele, astfel ca
vei gasi, cu sigurantd, ceva pe placul tdu, indiferent
de perioada in care alegi sd vizitezi aceastd insulad
minunata.

arnaca reprezinta o mostra a tot ceea ce iti ofera

Ciprul: peisaje incantatoare si locuri pline de viata,

situri istorice si plaje de nisip de care te poti bucu-

ra in orice anotimp. De asemenea, ai ocazia sa-{i Im-

prospatezi memoria, parcurgand urmele lasate de
diversi conducatori: greci, romani, bizantini, otomani, venetieni
sau englezi.

La etajul superior al Aeroportului, in preajma zonei de plecari, se
afla statia de autobuz catre Finikoudes, care va fi, cel mai proba-
bil, prima ta destinatie. Biletul costd cam 1,50 euro. in drum spre
centru, ai ocazia sa vezi una din atractiile turistice ale orasului, si
anume Lacul Sarat. Este de departe cea mai uimitoare priveliste
pe care o poti savura in drum dinspre Aeroport spre cartierul
Skala. Exista o poteca care iti permite sa te plimbi pana pe la ju-
madtatea lacului, unde vei da si de Vechiul Apeduct. lar pe partea
opusa, se va oglindi Tn apa sdrata moscheea Hala Sultan Tekke.
Tn cazul in care parcurgi acest traseu in perioada noiembrie-mar-
tie, ai toate sansele sa admiri pasarile flamingo, ce Tsi gasesc ada-
post pe acest lac. iti recomandam s3 faci aceastd plimbare pe
timp de seara, pentru a savura un apus magnific ce se va reflecta
pe suprafata lina a lacului.

Cea mai buna metoda de a explora orasul este, evident, mersul
pe jos. lar in zilele de miercuri si joi ai ocazia sa parcurgi tururi
turistice gratuite. in cazul in care ajungi in oras in alte zile decat
cele mentionate mai sus, Tti dam cateva sfaturi pentru a beneficia
din plin de cele 48 de ore petrecute in Larnaca.

Pentru o experientd de neuitat, incepe scurtul sejur dis-de-
dimineata, cu un rasarit de soare pe plaja, datorita faptului ca Lar-
naca este orientata spre est. Pe langa aceasta, ai ocazia sa observi
cum orasul se trezeste alene, sa te plimbi pe strazile inca pustii,
ascultand zgomotele naturii, si sa te pregatesti fizic si emotional
pentru un mic dejun traditional la , To Kafe Tis Chrysanthi’s”.

Dupa ce ti-ai luat cafeaua si ti-ai reincdrcat bateriile, indreapta-
te catre Fortul Larnaca pentru o doza de istorie. Acesta dateaza
din perioada Regelui lacob 1 (1382-1398) si a fost ridicat pentru a
apara portul orasului. Biletul de intrare costa 2.5 euro. De pe zi-
durile Fortului poti descoperi dintr-un alt unghi privelistea incan-
tatoare asupra orasului sau peisajele spectaculoase oferite de
Marea Mediterana.

Moscheea Blytk Cami, care se afla vizavi de Fort, se considera a
fi prima moschee musulmana din Cipru, iar minaretul sculptat in
piatra nu te va lasa indiferent.

Being home to country’s primary airport, Larnaca
can either be the perfect destination for a city break
or the starting point to explore Cyprus. The city
offers a variety of accommodations, suitable for
different pockets, so you'll definitely be able to find
yours, regardless the season you chose to visit this
wonderful island.

arnaca is a taste of what you can expect from Cyprus:

long walks, historical sites, charming natural landscapes

and lively places of encounter. The city’s long sand

shores can be equally enjoyed in peak season and off

season. It is a mixture of everything and you'll be able
to refresh history lessons or notice your gaps, going through the
traces left by its diverse rulers, be it Greeks, Romans, Byzantines,
Ottomans, Venetians or British.

You can get the bus at the upper floor of the airport, near depar-
tures, and for 1,50 it will bring you to Finikoudes bus station, which
most probably will be your destination. In transit towards the city
centre you'll have the chance to look at one of Larnaca’s main at-
tractions, the Salt Lake. Near busy roads connecting the airport to
the Skala neighbourhood, the Salt Lake is one of the most aston-
ishing views you will encounter in this city. There is a path that will
allow you to walk near almost half of the lake, leading you from
the viewpoint to the aqueduct. You will also be able to see the Hala
Sultan Tekke at the opposite side of the lake reflecting its image in
the salted water. If you go through this path, sometime between
November and March, you may be able to spot flamingos visiting
this calm basin for the joy of lucky visitors. | would suggest to walk
by the lake at sunset, the best moment to enjoy the suffused light
of the sun on the calm surface of this wonderful attraction.

The best way to enjoy the city at your own terms is walking. There
are two free walking tours per week, on Wednesdays and Fridays,
but if you're in town on any other day, then you might need the
following suggestions.

For an unforgettable start of your stay, wake up early and head to
the beach to enjoy the sunrise. Since Larnaca faces east, you'll get
the chance to admire the sun rising from the sea. Moreover, this is
an opportunity to see the city slowly waking up. Walk along its still
empty streets, listen the to the sounds of nature, and get your stom-
ach ready for a traditional breakfast at To Kafe Tis Chrysanthi's.

After recharging your batteries with food and coffee, visit the cas-
tle of Larnaca for a bit of history. The castle goes back to the reign
of King James | of Cyprus (1382-1398) and was used to defend

the town’s harbour. The visit to the castle is 2.5 €, which is repaid
by the walk over its walls. From up there you will be able to see
Larnaca and its beach from a different perspective.

The Buyuk Cami mosque, which is opposite the Castle, is thought
to be the first Ottoman mosque in Cyprus and its beautifully
carved stone minaret will strike you straight away.
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CITY BREAK

Catedrala Sf. Lazar, prezenta pe toate cartile postale din Cipru,
este una dintre cele mai importante edificii religioase ale acestui
stat. Conform legendei, dupa Tnvierea lui lisus, Lazdr este cel care
a adus crestinismul pe insula.

Regiunea Scala, care incepe de la faleza din fata Fortului si con-
tinua pana in jurul Catedralei si a catorva cartiere din zona, a
fost considerata initial un cartier turcesc. Dupa conflictul din
1974, multi ciprioti turci s-au relocat, iar casele eliberate au fost
inchiriate cipriotilor greci, care au fost nevoiti sa-si paraseasca
locuintele din nord. Acest cartier a fost mereu impanzit de atelie-
re si buticuri.

Daca ai urmat sugestiile pana in acest moment, deja apune soa-
rele si e timpul potrivit sa te indrepti spre Apeductul Kamares,
construit in stil roman in secolul XVI-lea de catre guvernatorul
otoman, Bekir Pasha.

La Intoarcere, viziteaza o alta biserica emblematica din Larnaca,
Panagia Faneromeni si catacombele acesteia, care a servit drept
locas de inchinare pentru crestinii persecutati.

Acum, ca ai parcurs aproximativ 30.000 de pasi, poti merge
linistit la restaurantul , To Arxontikon” sa comanzi un ,meze”.
Platoul va include Tn jur de 20 de gustari traditionale, precum:
tzatziki, tahini, halloumi pe gratar, olive, hummus, salate, mo-
ussaka, souvlaki si deserturi. Este cea mai bund metoda de a gus-
ta din toate bucatele locale. inca o micd sugestie ar fi s& ceri si un
pahar de Commandaria la desert, considerat cel mai vechi vin de
pe insula.

A doua zi, poti continua pe aceeasi nota dulce, servind o cafea

si niste clatite delicioase la Coffee Corner Café. Relaxeaza-te si
savureaza marea, iar daca ai chef de niste muzee, iata cateva
optiuni: Muzeul Pierides - Banca Nationala a Ciprului este cel mai
vechi muzeu privat de pe insula, gazduit intr-o cladire Tn stil colo-
nial din 1815; Muzeul Medical Kyriazis, cu intrare gratuita - pre-
zinta istoricul medical, de vindecare si sanatate din Cipru, des-
chis doar miercuri si sambata; situl arheologic al orasului antic
Kitionul - dovada a prezentei grecilor micenieni in Larnaca seco-
lului al XllI-lea 1. Hr. - inchis publicului la sfarsit de saptamana.

Moscheea Hala Sultan Tekke este principalul loc de pelerinaj mu-
sulman din Cipru si este unul dintre cele mai importante lacasuri
de cult pentru musulmani, clasat imediat dupa Mecca, Medina
din Arabia Saudita si Al Aksha din lerusalim. Moscheea a fost
construita peste un mormant in care, conform legendei, este in-
gropata Umm Haram, mama adoptiva a profetului Mohammed
si sotia unuia dintre cei mai Tnalti ofiteri din Moawia, care a con-
dus doua descinderi dezastruoase Tmpotriva Ciprului in anul 649
si 650 e.n.

Tn cele din urma, ar trebui s& termini ziua la Art Cafe 1900 - care
are o locatie foarte elegantd, cu o atmosfera minunata. Locul
este bun fie pentru o cing, fie pentru o bere la parter. Cateva
ore petrecute aici sunt cel mai bun mod sa-ti iei ramas bun de la
Larnaca. #~
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CITY BREAK

Present in every postcard of Cyprus, the Church of Saint Lazarus
is one of the most important churches of this small state. If you
wonder why the church was named after Lazarus, you should
know that after the ascension of Jesus, he was the one who
brought Christianity to the island.

The Skala area starts at the Castle seafront, to continue around
Saint Lazarus Church and the nearby city quarters. It used to be
a Turkish neighbourhood. After the 1974 conflict many Turkish
Cypriots relocated, and the emptied houses were rented to
Greek Cypriots who had to leave their homes in the North. This
quarter has always been full of workshops and small shops.

If you followed my suggestions so far, it is almost sunset when
you finally reach the Kamares Aqueduct. This beautiful aqueduct
was built in Roman style in the 18th century by the Ottoman gov-
ernor of Larnaca, Bekir Pasha.

On the way back visit the catacomb of the Panagia Faneromeni,
which was used as worshipping place by the persecuted
Christians. It is located right next to the Panagia Fenomeni church.

Now that you've walked around 30,000 steps you can head to

To Arxontikon for your well deserved Meze. They will serve you
around 20 different small traditional dishes including but not lim-
iting to: tzatziki, tahini, halloumi cheese, olives, hummus, salad,
Moussaka, souvlaki, dessert. | would say that this is the best way
to experience local food. If | may give a suggestion, while you are
enjoying the dessert, dare to ask a glass of their sweet dessert
wine called Commandaria, the most ancient wine of the island.

Your second day you can start in a slightly sweeter way with
Cyprus coffee and delicious pancakes at Coffee Corner Café. You
can take it slower, enjoy the seaside and visit a couple of muse-
ums. Here are a few options: Pierides Museum - Bank of Cyprus
is the oldest private museum on the island, housed in a colonial-
style building from 1815; Kyriazis Medical Museum, which has

a free entrance, showcases the medical, healing and health his-
tory of Cyprus, but it's open only on Wednesdays and Saturdays;
Ancient Kition is a set of architectural ruins of the ancient city-
kingdom of Kition, evidence of the Mycenaean Greeks' presence
in Larnaca in the 13th century BC, closed on weekends.

The Hala Sultan Tekke Mosque is the main Muslim pilgrimage
site of Cyprus, and stands as one of the most important holy
places of worship for Muslims, ranked immediately after Mecca,
Medina in Saudi Arabia and Al Aksha in Jerusalem. The mosque
was built over a tomb which, according to the tradition, belongs
to Umm Haram, foster-mother of the Prophet Mohammed and
wife of one of the most high ranking officers of Moawia, who led
two disastrous raids against Cyprus in 649 and 650 AD.

Finally, you should finish your day at Art Cafe 1900 - which has
a very stylish location with a wonderful atmosphere. The place
is good either for a dinner or a simple beer at the ground floor.
Afew hours here are the best way to say bye to Larnaca. #~
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TRAVEL

Cele mai fgine suveniruri cu
care sa te intorci din vacanta

BEST GIFTS YOU CAN BRING FROM HOLIDAY

Cu totii am trecut prin asta. Nu te poti lduda si tu ca
omul cu vacanta pe care ai avut-o fara ca prietenii
sa nu te ia la descusut cu intrebare: ,Si noua ce
ne-ai adus?”. Si sd nu-ti dea prin cap sa sd scoti din
bagaj acelasi vesnic breloc cu turnul Eiffel sau vreun
magnet de frigider in formd de paella. Data viitoare
cand te intorci din vacanta, laudd-te linistit vreo ord
jumate, obliga-i sa-ti asculte toate povestile, iar apoi
recompenseaza-le rabdarea si gelozia oferindu-le
unul dintre aceste suveniruri perfect alese din tdrile
in care opereazd Air Moldova:
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We've all been there. You can't brag about your
vacation without being asked by your friends “What
did you bring us?”. And don't even think about
impressing someone with the same old Eiffel
Tower keyring or a paella fridge magnet. The next
time you return from your vacation, praise yourself
for an hour and a half, make them listen to all your
stories and then reward their patience and jealo-
usy by offering them one of these perfectly chosen
souvenirs from the countries where Air Moldova
operates:



TRAVEL

Italia

Daca Tn inima ta pastele vor avea mereu un coltisor incarcat

de iubire, atunci cadoul despre care vorbim acum este, Thainte
de toate, unul pe care trebuie sa ti-l faci tie insuti. Pentru ca

nu exista niciun rationament cat de cat tolerabil de a renunta

la pastele ce te-au acompaniat cu devotament pe parcursul
calatoriei tale in Italia, cumpara-ti propria masina pentru a le
prepara. Orice italian cat de cat respectabil are una dintre aces-
te masinarii acasa.

Pentru victimele fashionului sau pentru prietenii acestora, afla
ca palariile Borsalino, originale din tara pastelor, se vor asorta
de minune garderobei elegante si vor da un aer impecabil de
italiano vero oricdrui purtator.

—~a
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If pasta has always had a special place in your heart then the
gift we are talking about is first of all one that you have to make
to yourself. Because there is no reasonable argument to give
up on pasta, which faithfully accompanied you on your trip to
Italy, you should buy your own pasta maker. Each Italian that
respects him/herself has one of these machines at home.

For the fashion addicts or for their friends, the famous
Borsalino hats, manufactured in Italy, will be the perfect acces-
sory for a classic Italian style.

Regatul Unit

Ceaiul englezesc de dupa-amiaza a fost gandit initial ca o masa

in adevaratul sens al cuvantului. Englezii au judecat ca vre-

mea care desparte pranzul si cina este nemilos de lunga, iar

ca stomacul ar mai trebui bagat in seama madcar o data intre
acestea doua. Fie gusturile s-au schimbat intre timp, fie doam-
nele atente la silueta au ripostat; ce-i drept este ca astazi, ceaiul
este mai degraba o gustare indulgenta alcatuita dintr-o cand de
ceai, mini-sendvisuri, biscuiti cu crema si o intreaga varietate de
prajituri, prajiturele si produse de patiserie. Daca vii acasa cu
ustensilele potrivite, poti continua aceasta traditie englezeasca
dupa intoarcerea din concediu. De la ceainice si huse pen-

tru acestea, la filtre si tot soiul de accesorii, poti aduce traditia
englezeasca in orice sufragerie. Orice ai face, nu te intoarce din
Anglia fara un pachet de ceai Yorkshire, amestecul clasic de ceai
pe care englezii il adord pana la ultima picatura prelinsa pe fun-
dul canii.

A7
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United Kingdom

The English afternoon tea was initially thought of as an actual
meal. The British thought that the time between lunch and din-
ner is ruthlessly long, and that the stomach should be treated
at least once amidst them. Either taste has changed over time,
or ladies have become aware of their silhouette and took ac-
tion, but nowadays the afternoon tea is rather an indulgent
snack consisting of a cup of tea and mini sandwiches, or cream
biscuits and a wide variety of cookies, cakes and pastries. If
you come back home with the right tools, you can continue this
English tradition even after the vacation.

From teapots and teapot covers, to filters and all kinds of ac-
cessories, you can bring the English ritual in any living room.
Whatever you do, do not return from England without some
Yorkshire tea, the classic tea blend absolutely loved by the
British.
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Franl,:a

Franta este maternitatea mult prea cunoscator nume, pre-
cum Chanel, Yves Saint Laurent si Christian Dior. Acestea fi-
ind stiute, putem afirma fara prea multa teama de eroare, ca
Franta stie cate ceva despre miresme. Adu cu tine acasa arome
frantuzesti intr-o sticluta de Chanel No. 5 sau intr-una de par-
fum artizanal cu note mai personale, cum ar fi Annick Goutal
sau Frédéric Malle. Universul mirosurilor frantuzesti se intinde
pana la granita pliculetelor de lavanda din Proventa, la est, sia
sapunurilor de Marseille lucrate manual, la vest.

France

France is the origin of famous brand names like Chanel, Yves
Saint Laurent and Christian Dior. Thereby, we can affirm with
no doubt that France knows best when it comes to fragrances.
Bring with you the French flavors in a bottle of Chanel No. 5 or
of an artisanal perfume with more personal notes, like the ones
handcrafted by Annick Goutal or Frédéric Malle. The French fra-
grance universe extends from Provence lavender sachets in the
east, to handmade Marseille soaps in the west.
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Portugalia

Stralucitoarele placi Azulejos se numara printre cele mai
reprezentative simboluri portugheze. Pare-se ca turistii au o ob-
sesie de a le smulge de pe peretii cladirilor abandonate si, desi
asta fi ajutd sa aduca acasa o bucatica de Portugalie autenticd,
nu putem nega ca obiceiul agreseaza puternic arhitectura locu-
lui. Noi iti sugeram, in schimb, sd cumperi o placa de Azulejos
nou-nouta pe care sa o pui la loc de cinste pe peretele dormito-
rului pentru a-ti aminti de calatoria portugheza. Acum: prietenii!
Daca vrei sa pastrezi Azulejos pentru tine, multumeste-i cu ceva
vederi, poate un portofel, poate ceva bijuterii sau poate o pere-
che de pantofi. indreapt&-ti atentia spre obiectele alcatuite din
pluta pentru ca nu vei duce lipsa de optiuni; Portugalia detine
jumatate din productia mondiala de pluta si nu face deloc econ-
omie la ea cand vine vorba de creat suveniruri.

Portugal

The shining Azulejos plates are amongst the most representa-
tive Portuguese symbols. It seems that tourists have an ob-
session with snatching them from the walls of abandoned
buildings and, although this lets them bring home a piece of au-
thentic Portugal, we cannot deny that this habit harms the local
architecture. We suggest, instead, buying a brand-new Azulejos
tile which can be put on one of your bedroom walls to remind
you of the Portuguese trip. For your friends you can bring some
postcards, or maybe a wallet, some jewelry or maybe a pair

of shoes. Pay attention to objects made of cork, as there's lots
of gift options; Portugal owns half of the world’s cork produc-
tion and it is very generous with it when it comes to creating
souvenirs.
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Spania
P

Spania este ca un badrbat frumos, amabil, protector, care iubeste
copiii si animalele; nu-i deloc greu sa i cazi in mreje si sa te
indragostesti pe loc. Toatd mancarea de lins degete, petrecerile
nebune, veselia si culorile vibrante... cum sa nu vrei sa le adu-

Ci pe toate cu tine acasa? Cu cateva suveniruri bine alese poti
recrea cu succes intreaga atmosfera spaniola chiar in camera

ta de zi.

Figurinele de portelan Lladré intruchipand dansatori flamenco,
ingeri, balerine, jucatori de baseball, caini si cate si mai cate, sunt
toate idei excelente de a aduce ceva ,aire espafiol” in casa ta.

Daca vrei sa arati ca un spaniol veritabil, iesi in perioada mai
rece a anului imbracat intr-un poncho clasic de 1an3, iar cat de-
spre vard, intampin-o agatat de un evantai multicolor atat de ti-
pic latinilor iberici. lar daca ti-ai lasat inima intr-o tigaie de paella
captusita cu fructe de mare, ia cu tine acasa una si invita-ti priet-
enii la cina. Vor fi, poate, mai ingaduitori sa-ti asculte povestile la-
tine in timp ce se indestuleaza din prea galbenul orez. #~

L]

Spain
Spain is like a handsome, kind, protective man who loves chil-
dren and animals; it is not difficult at all to immediately fall in
love. All the finger-licking food, crazy parties, cheerfulness and vi-
brant colors...you want to bring it all with you at home. But with
some well-chosen souvenirs you can successfully recreate the
whole Spanish atmosphere right into your living room.

Lladré porcelain figurines depicting flamenco dancers, angels,
ballerinas, baseball players, dogs and much more, are all great
ideas to bring some “aire espafiol” flair to your home.

If you want to look like a real Spanish, wear a wool poncho when
it's cold outside or a colourful fan in the summertime that is so
typically Iberian.

And if you fell in love with the seafood paella, you can buy a pa-
ella pan and invite your friends over for dinner. They will be
more likely to listen to your Latin stories while indulging the
yellow rice. #~

March-April | Altitude | 111



I
I
Ol

AN | ] mlpn

2020

THE "TREE OF LIFE” AGENDA

CULTURAL - TOURISTIC EVENTS

o d

B
l
d

MOLDOVA

MILESTII MICI WINE RUN
MARTISOR

WINE VERNISSAGE

MAI VIN

MOUNTAIN BIKE MARATHON
URBAN VIBES

STREET FOOD & WINE FESTIVAL
VELOHORA
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SPARKLING PARTY
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ROSE DAY at CASTEL MIMI

FRUMOS COVOR BASARABEAN
DESCOPERA

FOLK COSTUME DAY

IA MANIA

GAGAUZ GERGEFI

LA VATRA OLARULUI VASILII GONCIARI
HODINA

WINEMAKERS BATTLE

DOR CALATOR

VINOPERA

"MARIA BIESU” INTERNATIONAL OPERA
AND BALLET FESTIVAL

PURCARI WINE RUN

OSIER FESTIVAL

BOSTANIADA

CHISINAU INTERNATIONAL MARATHON
ETHNO JAZZ

MUST FEST

NATIONAL WINE DAY

CHISINAU CITY DAY

GAGAUZ SARAP YORTUSU
UNDERLAND WINE & MUSIC FEST
COVORUL DORULUI

WINE VERNISSAGE

ART VIN

HEDERLEZ
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Investment Agency, the Ministry of Education, Culture, and Research, the National Inbound Tourism Association, the National Office for Vine and Wine, and other private partners.
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Mér;igor
International Cultural
Festival

When? March 1-10
Where? Chisinau

Festivalul "Martisor” este o atractie pentru cei care vor sa des- Moldova’s Martisor Festival is an attraction for those who
copere cultura bogata si artistii talentati ai Moldovei. Timp de 2 want to discover the rich culture and the talented Moldovan
saptamani, ansambluri de muzica si dans, din tard si de peste ho- artists. In the first two weeks of March, the national palace
tare, transforma scena palatului ,Nicolae Sulac” intr-o adevdrata “Nicolae Sulac” gathers music and dance bands, from Moldova

parada a traditiilor, transmise cu bucurie fata de venirea primave-  and abroad, that make a real show of our spring traditions. For
rii. De mai bine de 50 de ani, festivalul Martisor aduce un omagiu over 50 years, the “Martisor Festival” pays tribute to the begin-
acestui obicei romantic prin muzica si dans, cu ajutorul artistilor ning of spring through music and dance.

consacrati locali si straini.

Lara Fabian
Concert

When? March 16
Where? Chisinau

Lara Fabian se intoarce la Chisinau cu un show special, prin Lara Fabian returns to Chisinau with an exclusive show,
care sarbatoreste aniversarea sa de 50 de ani, alaturi de fanii celebrating her 50th birthday with her fans. The event is

sai. Evenimentul din Moldova face parte din cadrul unui turneu part of her international tour. The audience will have the
international grandios. In cadrul concertului vor fi prezentate celebre- chance to listen to her famous songs in French, English and
le compozitii clasice ale cantdretei in franceza, engleza si in alte limbi. other languages, like: “Je suis malade”, “Caruso”, “Je t'aime”,
Cunoscuta pentru prestatia sa unica de hituri mondiale precum ,Je “Adagio” and “I will love again”. Lara Fabian is considered not
suis malade”, ,Caruso”, ,Je t'aime”, ,Adagio” si ,| will love again”, Lara just a singer, but a poet too as she writes her own lyrics.

Fabian se considera nu doar o cantdreata, ci o poetd de exceptie de-
oarece ea insusi scrie textele pentru melodiile sale.
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Cea de-a saptea editie a campionatului de asamblare la vite-
za a puzzle-urilor ,,Puzzle Day”, eveniment la care sunt invitati
toti amatorii de puzzle-uri, care doresc sa-si puna logica, atentia si
viteza la incercare. Tn ziua evenimentului, participantii vor avea la
dispozitie 2 ore si un puzzle de 500 de piese. Castiga echipa care
a asamblat imaginea cel mai rapid. ,,Puzzle Day"” este o competitie
de echipa, la care poate participa oricine - de la copii (incepand cu
varsta de 7 ani), pana la bunici. Pentru cei mici va fi amenajata o
zona speciala de joaca.

Wine
Vernissage

Wine Tasting in a Gala
Atmosphere

When? April 30
Where? Chisinau

Esti un vanator de vinuri bune si esti mereu curios sa descoperi
vinuri noi? Vernisajul Vinului este un eveniment bianual, care are loc
la Chisinau, intr-o atmosfera eleganta si distinsa. Gurmanzii si ama-
torii de vin sunt invitati pentru a cunoaste si promova vinurile loca-
le si producatorii acestora. Totodata este pusa in valoare cultura de
consum a vinurilor locale, soiurile regionale si inventiile vinificatorilor
moldoveni. Sommelierii si producatorii de vinuri din Moldova sunt
eroii principali ai serii, iar vizitatorii navigheaza cu paharul de vin in
mana si degusta toate noutatile lui Bachus.

Puzzle Day
2020

Competition
-,'. When? March 21
Where? Chisinau, Tekwill

The seventh edition of the "Puzzle Day" jigsaw puzzle cham-
pionship is an event where all puzzle lovers are invited, the ones
who want to put their logical thinking, attention and speed to
the test. On the day of the event participants will have a puzzle
of 500 pieces and two hours to solve it. The team that assembles
the image the fastest wins. "Puzzle Day" is a team competition,
for participants of any age from 7 years old to grandparents. For
the little ones a special play area is set up.

Are you a wine lover and interested in finding new
blends? Moldova’'s Wine Vernissage takes place twice a year
in an elegant and distinguished setting. The connoisseurs
are invited to taste and discover local wines and winemak-
ers, as well as promote the culture of local wine consump-
tion. Moldovan sommeliers and wine producers are in the
spot light, while the visitors walk around, with their wine
glass and taste all the new products of the Moldovan wine
industry.
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Designerii autohtoni cunoscuti si indragiti de
public, alaturi de sase nume noi care fac primii
pasi In acest domeniu va dau intalnire la cel mai
mare show de moda din tard, ,Moldova Fashion
Days". Cele mai noi tendinte, idei originale de
tinute pentru sezonul primavara-varg, lume buna
si atmosferd unica te asteaptad pe 21 si 22 martie la
Jaguar Land Rover.

este 30 de designeri se vor reuni in cele doua zile
de show, sub brandul DININIMA, si isi vor demon-
stra noile creatii recent scoase din ateliere. Texturi
indraznete, elemente si asocieri neasteptate, culori
energizante si optimiste, stil si atitudine - sunt ca-
racteristicile colectiilor acestui sezon.

Bineinteles, pe podiumul de la Moldova Fashion Days veti
vedea colectiile brandurilor deja indragite: March Agai n,
Ludmila Storojuc, Creme Brulee, Alina Bradu, Vivi Art Boutique,
Tricon, Dani. Kristine, Evadeya, Georgette, Mi-e Dor, Arabadji,
Kasandruta, Julia Allert, Mallena, lonel, Mily Mia, Sekana, Vistline,
Parubina, Cing Fleur, FS Women's wear, Adalin Denim, Vasconi,
Mini Lady, Mo'Shine, Lia Fia, Sotropa, Gami Dress, Ariadna,
White Silence, dar si a celor sase tineri designeri ai Centrului de
Excelenta si Accelerare in Design si Tehnologii ,ZIPhouse”, care
fac primii pasi curajosi in industria modei si sunt gata sa-si de-
monstreze cu mandrie talentul.
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Popular local designers known and beloved by the
public, along with six new talents that take their first
steps in this field, are looking forward to seeing you
at the biggest fashion show in our country “Moldova
Fashion Days". The latest trends, original outfit ideas
for the spring-summer season, beautiful people and
unique atmosphere await you on March 21st and
22nd at Jaguar Land Rover Centre.

the two day event, over 30 designers,

gathered under “From the Heart. Brands of

Moldova” campaign and will expose their lat-

est collections. Bold fabric types, unexpected

elements and interesting stylistic combina-
tions, energizing and optimistic colors, style and attitude - are the
hallmarks of this season's collections.

On the Moldova Fashion Days podium, you'll see already be-
loved brands: March Again, Ludmila Storojuc, Créme Brilée,
Alina Bradu, Vivi Art Boutique, Tricon, Dani.Kristine, Evadeya,
Georgette, Mi-e Dor, Arabadji, Kasandruta, Julia Allert, Mallena,
lonel, Mily Mia, Sekana, Vistline, Parubina, Five Fleur, FS
Women's wear, Adalin Denim, Vasconi, Mini Lady, Mo'Shine, Lia
Fia, Totropa, Gami Dress, Ariadna, White Silence, but also six
young designers from Center of Excellence and Acceleration

in Design and Technologies - “ZIPhouse”, who are making the
first bold and proud steps in the fashion industry.



Doina Nistor, directoarea Proiectului de
Competitivitate din Moldova

»Sustinem de multi ani industria textila din

Moldova si suntem alaturi de Asociatia Patronala

din Industria Usoara (APIUS) In toate activitatile

pe care le desfdsoara. Investim resurse in dezvol-
tarea designerilor care au deja experienta, oferin-
du-le oportunitatea de a participa la evenimente si
expozitii, atat locale, cat si internationale. lar prin inte-
mediul centrului ZIPhouse, suntem alaturi de tinerele talen-
te, Incurajandu-le inca de pe bancile facultatii.”

Alexandra Can, directoarea Asociatiei Patronale din
Industria Usoara
$ -

»Industria usoara reprezinta una dintre cele mai
prospere ramuri ale economiei nationale, ocupand
primele pozitii in topul domeniilor de atragere a
investitiilor. Un succes pe care il inregistram de
cativa ani este organizarea show-ului de moda
Moldova Fashion Days. Evenimentul dat reprezin-
td un instrument de promovare a celor mai talentati
designeri din Republica Moldova.”

G

Moldova Fashion Days este un eveniment bianual de promo-
vare a industriei fashion din Republica Moldova, care aduce o
noua era in lumea fashion. Este forta conducatoare a tinerelor
talente si a inovatiilor in design, promoveaza brand-urile fashion
autohtone si stimuleaza vanzdrile pe piata din Moldova.

Moldova Fashion Days este organizat de APIUS (Asociatia Patronald
din Industria Usoard) sub egida Agentiei de Investitii i este sustinut
de partenerii strategicii USAID, Suedia si UK aid. Partenerul premium
pentru logisticd si fundraising al Moldova Fashion Days este Berlizzo
BTL & Events. #~
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Doina Nistor, director of the Moldova
Competitiveness Project

“We have supported the Moldovan textile in-

dustry for many years and all the activities of

the Employers Association from Light Industry

(APIUS). We invest in the growth of our more

experienced designers, offering them the oppor-
tunity to participate at national and international
events and exhibitions. And through the ZIPhouse,
we support young talents and encourage them, from

early on while they are still at university, to find their path to
creativity.”

Alexandra Can, director of the Employers
Association from Light Industry (APIUS)

“Light industry represents one of the most thri-
‘ ving branches of our national economy, a leader
in attracting investment funds. The “Moldova
Fashion Days” event is one of our biggest suc-
cesses for several years now. Most talented de-
signers from Moldova have the opportunity to
promote themselves and their creations.”

Moldovan Fashion Days is a semiannual professional event
for the Moldovan fashion industry, heralding a new era for the
fashion world. It is the driven force for innovations in design
and young talent, builds recognition of Moldovan fashion bran-
ds, and spurs sales on the domestic market.

Moldova Fashion Days is organized under the leadership of APIUS
(the Association of Light Industry in Moldova), supported by the
strategic partners such as USAID and Sweden and UK Aid. The pre-
mium partner for logistics and fundraising of Moldova Fashion
Days is Berlizzo BTL & Events. #~
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Magic Waffle, localul cu cele
mail apetlsante gofre

MAGIC WAFFLE, THE PLACE WITH THE BEST WAFFLES IN CHISINAU

O atmosfera placuta in care simti miros de vanilie,
scortisoara si inca ceva... placut, nedefinit. Este
mirosul pe care il simti cand intri in Magic Waffle,
un local loft de pe strada Eminescu 48, care este
de facto o cafenea de familie. Poti alege la micul
dejun un sortiment neobisnuit de bauturi, iaurt
natural cu fructe, nuci si granola, o felie de quiche
lorraine, gofre delicioase sau inghetata italiang, iar
acestea sunt doar cateva dintre deliciile pe care le
propune meniul localului, desigur, nu doar la micul
dejun. Daca e sd vorbim insa de specialitatea casei,
vorbim despre gofre. Am mers la Magic Waffle ca sa
gustam din ele si, dupa ce am fdcut-o si pe asta, ne
permitem sa afirmdm cu tdrie cd sunt cele mai bune
din intreg Chisindul.
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A pleasant atmosphere in which you feel the

scent of vanilla, cinnamon and something very
pleasant, but unclear yet. It is the smell you feel
once you step in Magic Waffle loft, a family cafe
located on Eminescu 48 Street. For breakfast you
can choose from an interesting variety of drinks,
natural yogurt with fruits, nuts and granola, a slice
of quiche Lorraine, delicious waffles or Italian ice
cream. These are just some of the delights offered
on the menu, and of course, not only for breakfast.
But the house’s speciality is the waffles. We went
to Magic Waffle to taste them and now we can
certainly say that these are indeed the best waffles
in Chisinau.



entru cei mai putin familiarizati sau pentru cei care
le numesc altfel, DEX-ul zice cam asa: ,, GOFRA, go-
fre, s.f. - Produs de patiserie de forma dreptun-
ghiulara sau hexagonala, din aluat lichid (ca de cla-
tite), presat si copt intr-o forma specifica gofrata,
servit ca o prajitura, cu frisca, miere, gem sau sirop; din fr. gau-
fre; sin. (inv.) vafeld, din germ. Waffel, engl. waffle”.

Deci, fie ca-i ziceti gofra, vafa, vafeld, sau waffle, conteaza mai
putin. Ceea ce conteaza este faptul ca aceste gofre sunt minu-
nate. Ins curiozitatea noastra nu s-a oprit doar la ele, pentru ca
acest local special trebuia sa fie cu o istorie interesanta in spate.
Si, bineinteles, deductia noastra s-a adeverit. Am aflat ca exista
intr-adevar o istorie demna de atentie in spatele acestui loft, a
bucatariei pe care o propune si a spatiului propriu-zis.

Tn spatele acestei afaceri sta Taisia Suruceanu, o tanara care, la
22 de ani, Tsi deschide primul sau local la Chisinau, iar la 23 de

ani reuseste sa faca primul sdu import de ceaiuri exclusive, din
Germania. Dar de la ce a pornit totul?

La 19 ani, Taisia s-a mutat impreuna cu familia in Germania.
Primii doi ani i-a dedicat acomodarii si studierii limbii germane.
Acum, viata ei se imparte intre doud orase: Chisindu, unde si-a
lansat o afacere in domeniul HoReCa, si orasul Hanovra, acolo
unde locuieste familia sa.

Tnainte s& intre la facultate, urma sa sustina testul de cunoastere
a limbii germane, dar intre cursurile de studiere a germanei si
obtinerea certificatului care urma sa-i ofere posibilitatea de a in-
tra la facultate urmau doua luni de pauza. Trebuia sa-si gdseasca
0 ocupatie in care sa foloseasca cunostintele de germana pen-
tru a nu uita limba, asa ca eroina noastra s-a angajat la un resta-
urant in orasul in care locuieste, Hanovra. A lucrat timp de mai
bine de un an intr-un ritm alert si fara zile de odihnd, dar o facea
cu multa placere, pentru ca simtea ca invata mai mult decat s-ar
fi asteptat: cum se fac angajarile si graficul angajatilor, care sunt
secretele din spatele tejghelei, dar si care sunt problemele pe
care le poti intalni in acest domeniu.

ur curiosity didn't stop at tasting stage. Our intu-
ition was telling us that this particular place had
to have an interesting story behind it and we
were right. We found interesting facts about this
place and its cuisine.

Taisia Suruceanu is the name of the young entrepreneur who
stands behind this business. At only 22 she opens her first place
in Chisinau and at 23 she makes her first exclusive import of teas
from Germany. But how did it all start?

At 19, Taisia moved with her family to Germany. The first two
years she learned German and adapted to the new country.
Now her life is between two cities: Chisinau, where she opened
a business in HoReCa industry and Hannover, where her fam-
ily lives.

Before applying to college, she had to take the German language
test. Between the courses and the language certification test,
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Dupa un an de munca asidud, a inteles cd vrea sa lucreze pe cont
propriu, iar ideea de a-si lansa propria afacere a venit pe parcurs.
Deseori lua micul dejun Tmpreuna cu mama sa in localul unor prie-
teni, specializat in pregatirea gofrelor. S-a indragostit de conceptul
acelui spatiu, dar si de ideea de specializare pe un singur produs,
abordare pe care germanii au Tmbratisat-o in multe domenii. A ur-
mat consolidarea unei prietenii mai stranse cu proprietarii localului
german pe care Taisia 1l frecventa, ca apoi sa faca si un schimb de
idei cu acestia despre deschiderea unui local similar nu in Hanovra,
ci la Chisindu. Tinand cont de faptul cd ideea unui local conceptual
nu le facea concurenta directa germanilor, acestia i-au oferit Taisiei
o serie de sfaturi despre initierea afacerii si despre marcile potrivite
pentru utilaje.

Ceea ce urmeaza sa aflati se Intampla prin vara lui 2018. Taisia Tsi
planifica o vizita la Chisindu, iar cu cateva zile nainte sa ajunga,

isi impadrtasea planurile cu un bun prieten, agent imobiliar. A du-
rat doar trei zile pana cand acesta i-a gasit locatia perfectd, iar din
dorinta de a nu pierde sansa, Taisia a constientizat ca nu mai are
cale de intoarce si ca trebuie sa-si realizeze planul de a deschide un
local conceptual. I-a luat cinci luni ca sa transforme sucursala unei
foste banci intr-un local de alimentatie publica in conformitate cu
toate normele legislative, iar inaugurarea localului a avut loc in luna
decembrie a aceluiasi an.

Acum, Taisia sustine ca decizia de candva a fost intr-adevar una cu-
rajoasa, mai ales ca si-a realizat ideea Intr-un termen atat de scurt.
Mai mult, in primele doua saptamani dupa deschidere a fost nevo-
ita sa-si schimbe utilajele de lucru si distribuitorii din simplul motiv
ca acestia nu corespundeau viziunilor ei de calitate.

Taisia a recunoscut ca nu este dificil sa deschizi o afacere la
Chisinau. O poti face de la A la Z, de sine stdtator cand iti doresti
acest lucru cu multa ardoare si cand lucrezi cu perseverenta.

Conceptul localului a fost creat de mama tinerei, care sustine c3,
dupa experienta acumulata, acum ar deschide un local de patru ori
mai repede.

Pentru ca specialitatile localului Magic Waffle sunt gofrele, tandra
antreprenoare a avut grija ca aparatul de presat si de copt, in for-
ma de inimd gofrata, sa fie adus din Germania, intrucat la Chisindu
un utilaj cu asemenea specific nu exista.

.Waffle-ul nostru nu este Tn niciun caz asociat cu desertul national
belgian. Waffle-ul belgian este crocant. Gofrele noastre au o forma
diferita si un concept de prezentare diferit. Noi preparam aluatul
potrivit retetei pe care tot noi am creat-o. Apoi, a urmat alegerea
sosului, a fructelor si, desigur, a topping-ului care poate fi cu mig-
dale, alune, zahar glazurat, ciocolata sau cu fulgi de nuca de cocos.
Adaosul pe care il mai recomandam poate fi, de exemplu, Snickers,
Oreo, sau o bild de inghetatd. Apropo, inghetata noastra este fabri-
cata in baza unei comenzi speciale, cu ingrediente italiene”, sustine
Taisia.

Gofrele sunt realizate exclusiv dupa preferintele clientului, deci el
este cel care va decide ce fel de combinatii de sos, ce umplutura din
fructe si ce topping vor avea. Toate comenzile sunt practic individu-
ale, iar orice alegere va face clientul va fi una reusita si delicioasa. O
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she had two free months. So she decided to practice her
German language skills before the exam and got hired by

a restaurant in Hannover. There she had worked about a
year in a fast paced environment, with no days off, but she
was pleased with the experience she gained. She learned
and gained in depth knowledge about hiring processes, em-
ployee schedules, the secrets from behind the counter and
the problems that a restaurant business faces.

After working hard for one year, she understood she want-
ed to be her own boss, and the idea of starting a business
came along. Taisia and her mother used to have breakfast
in a friend's restaurant, specialised in preparing waffles.
She fell in love with the concept of that place, but also with
the idea of focusing solely on one product; an approach
that Germans had embraced in many areas. It followed

a period when Taisia and the owners of the mentioned
place strengthened their friendship relationship and began
to exchange ideas about opening a similar restaurant in
Chisinau. Considering the location, the restaurant wouldn't
have been in direct competition with the German one,
therefore they offered Taisia a lot of tips on how to start

a business and recommendations of good brands for the
necessary kitchen equipment.

In the summer of 2018, Taisia planned a visit to Chisinau,
and a few days before the trip she shared her idea with a
good friend, who was also a real estate agent. It took him
only three days to find the perfect location and Taisia then
realised that she can't miss the opportunity to follow her
dream. In the following five months, a former bank branch
was transformed into a public food service place, accord-
ing to all legal norms. The official opening took place in
December of the same year.

Now, Taisia admits that it was a brave decision to make,
taking into account how quickly it all happened. Moreover,
in the first two weeks after the opening, she was forced to
change her kitchen equipment and the suppliers, because
they didn't meet her quality demands.

Taisia said it is not difficult to open a business in Chisinau
from A to Z if you truly want it and work hard enough.

The concept of the place was created by her mother, who
claims that based on her previous experience she would
open a place four times faster now.

Because the main speciality of Magic Waffle is waffles, the
young entrepreneur even bought a waffle maker in the
shape of a heart that she brought from Germany, as it
couldn’t be found in Chisinau.

“Our waffle should not be associated with the Belgian
national desert. The Belgian waffle is crunchy. Our waf-
fles have a different shape and a different plating con-
cept. We prepare the dough according to our own recipe.
Then comes the sauce, fruits and, of course, the toppings
that you can choose from: almonds, peanuts, iced sugar,






spunem din perspectiva propriei experiente, intrucat am incercat
mai multe combinatii de gofre la Magic Waffle. Pe langa gofrele
apetisante, in local mai pot fi servite ciabatta italiana fierbinte, sa-
late delicioase, tarte frantuzesti si multe altele.

Tandra antreprenoare pare a fi extrem de exigenta fata de pro-
dusele pe care le ofera clientilor sai. Taisia povesteste ca i-a luat
o luna ca sa ajunga la acel gust si consistenta a prdjiturii cu cre-
ma de branza pe care si le dorea. Pana si prietenii ii recomandau
sa opteze pentru o cafea mai iefting, dar argumentul invocat de
tanara antreprenoare in favoarea calitatii a fost acela ca nu-si
poate servi oaspetii cu o cafea de calitate inferioara, atat timp cat
ea nsasi nu o poate tolera.

Am mai descoperit ca bauturile din Magic Waffle sunt, toate, ori-
ginale, iar pentru Moldova sunt si exclusive dat fiind faptul ca nu
se gasesc Tn alte localuri. Doar aici veti putea gusta ceai de /at-
te condimentat american DAVID RIO, ciocolata calda Bldmboom
sau ceai Schlurf.

Ai din ce alege, dar merita sa incerci Chai Latte al marcii David
Rio, fondatorul careia a fost inspirat de ceaiurile indiene Masala.
Marca de ceai propune diverse tipuri de ceai - alb, negru, ver-
de -, combinate cu mai multe feluri de condimente precum
scortisoara, cardamon sau piper si preparate conform unei
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chocolate or coconut flakes. You also the option to top with
Snickers, Oreo, or a scoop of ice cream. By the way, the ice cream
is also prepared specially for us, with Italian ingredients”, says
Taisia.

The waffles are made exclusively according to the client's pref-
erences, so you can decide what flavor combinations you want.
But whatever the choices are, a successful and delicious result is
guaranteed. It is a statement based on our personal experience,
as we tried several Magic Waffle combinations. Besides the ap-
petizing waffles, you can opt for a warm lItalian ciabatta, delicious
salads, French tarts and many more.

The young entrepreneur seems to be extremely demanding
of the products she offers to clients. Taisia recalls that it took
her a month to get to that taste and consistency of the cream
cheesecake she wanted. Her friends were convincing her to
opt for cheaper coffee, but she didn't want to save on quality
products and serve her clients coffee that she wouldn't drink
herself.

We have also discovered that the Magic Waffle drinks menu is
quite original and exclusive for Moldova. Only here you can taste
the American DAVID RIO spiced chai latte, the Bldmboom hot
chocolate, the Cape Dorato latte or the Schlurf tea.



LOCALS

tehnologii speciale. Ceaiul este faramitat cu toate aceste ingredi-
ente si transformat in praf, asa cum o faceau predecesorii nostri
in vremuri stravechi. Este un produs 100% ecologic si fara ada-
osuri. Taisia pune accent pe faptul cd acest fel de ceai poate fi
servit si de cei care consuma produse cuser. Prin urmare, ceaiul
poate fi servit nu doar cu lapte, apa, dar si cu lapte de soia. Cat
despre laptele de soia, acesta este importat din Austria, pentru
cd, potrivit Taisiei, in Moldova inca nu a identificat niciun pro-
ducator care sa realizeze acest produs conform standardelor
internationale ale calitatii.

E de mentionat ca ceaiul /atte, ciocolata fierbinte si milkshake-uri-

le pot fi comandate, la Magic Waffle, nu doar cu lapte din soia, dar

si cu lapte de migdale.

Tot de la Taisia am aflat si despre faptul ca David Rio, fondato-
rul aceleiasi marci de ceai, transfera o parte din veniturile sale in
scopuri caritabile. Acesta investeste fonduri in protejarea speci-
ilor rare de animale si a celor pe cale de disparitie. Tanara mai
sustine ca alegerea produselor companiilor care doneaza bani
pentru protejarea animalelor ar trebui sa fie unul dintre principa-
lele repere ale proprietarilor de cafenele.

Revenind la ceai, special pentru localul sau, Taisia il importa din
Germania. Ea prefera ceaiurile din frunze, repartizate pe portii,
in pachetele. lar daca e sa vorbim despre ceaiurile calitative de
fructe, Taisia opteaza pentru ceaiuri care contin, obligatoriu,
bucati vizibile de fructe pe langa frunzele propriu-zise.

Amatorii de ceai care Tsi doresc sd savureze aceastd bautura in
intimitatea propriei case pot procura aceastad varietate de ceaiuri
exclusive chiar la Magic Waffle, localul specializat in gofre, cu un
quelque chose placut, pe care il recomandam cu incredere.

Tn cateva luni Magic Waffle isi va extinde activitatea cu inc3

o locatie. Noul local se va afla In intr-un complex rezidential
din sectorul Botanica, mai precis la parterul cladirii din strada
Grenoble 120/7. 7

It's worth trying David Rio’s Chai Latte, inspired by the indian
Masala teas. But you have a large variety to choose from: white,
black, green mixed with several types of spices such as cinna-
mon, cardamom or pepper, all prepared according to a spe-
cial technology. The tea is smashed with all these ingredients
and turned into powder, as our predecessors did in the ancient
times. It's 100% organic product, without additives and can be
consumed by those who prefer kosher products. Therefore, the
tea can be served not only with milk, water, but also with soy
milk. As for the soy milk, it is imported from Austria, because
Taisia didn't identify yet a product in Moldova that would corre-
spond to the international quality standards.

At Magic Waffle you have the option to serve tea latte, hot choco-
late and milkshakes with almond milk also.

Taisia told us that David Rio, the founder of the tea brand, trans-
fers a part of his income to charity causes, for instance to organi-
sations committed to rare and endangered animal species pro-
tection. She also supports the idea that the coffee shop owners
should choose suppliers based on their social corporate respon-
sibility, especially if they focus on animal welfare.

The tea served in Magic Waffle, is imported from Germany. Taisia
prefers leaf teas, portioned in sachets, as the fruit teas with vis-
ible chunks of fruits.

Tea lovers who want to enjoy this drink in the privacy of their
own home can purchase this variety of exclusive teas at the
Magic Waffle, the waffle place with this pleasant “quelque chose”,
which we highly recommend.

In a few months Magic Waffle will launch its second place in the
Botanica sector, on the ground floor of the residential building
on Grenoble 120/7. #~

& magicwaffle.md

o +37368331219
I Chisinau, Eminescu 48
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DISCOVER

Posibilitatea de a afla ceva nou

Republica Moldova este o tara pitoreasca in Europa de Est, in-
tre Romania si Ucraina. Teritoriul ei este usor de recunoscut pe
harta datorita asemanarii cu un ciorchine de struguri. Daca va
place sa reveniti din caldtorie cu impresii de neuitat si cu istorii
captivante pe care sa le povestiti prietenilor, nu doar cu magneti
pentru frigider, atunci tara noastra va va surprinde si va va lasa
emotii profunde. Or anume asta tind sa gaseasca cei, care se
aventureazad intr-o noua cdlatorie. Toate drumurile spre tara
noastra primitoare sunt deschise. Tn Moldova se poate ajunge cu
avionul, in aeroportul capitalei - orasul Chisinau, cu masina, cu
trenul sau cu feribotul in portul de sud de pe Dunadre.

¥
oo

Learn something new

Moldova is a small and charming country in Eastern Europe, be-
tween Romania and Ukraine On the map it looks like a bunch of
ripe grapes, which is no coincidence: Moldova has the highest
percentage of land dedicated to vineyards in the world. Looking
for more than just fridge magnets to take home from your trip?
As one of the least visited countries in the world, Moldova can
surprise and intrigue you, leaving you with unforgettable memo-
ries and exciting stories to tell your friends. And while it's not vis-
ited often, it's easily accessible: by plane or train to Chisinau, tha
capital, by car or even by ferry-boat to our southern port on the
Danube river.
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Oamenii si ospitalitatea lor

Anume oamenii i dau un colorit aparte tarii noastre! Vizitand ori-
ce colt al Moldovei, veti intalni in calea voastra oameni calzi, sin-
ceri si binevoitori. Odata ajunsi intr-un sat moldovenesc, nici nu
veti observa cum veti fi asezat la masa, iar gospodarul casei va
va ospata cu un pahar de vin rece. Bucatdria traditionala moldo-
veneasca surprinde prin simplitatea si diversitatea sa. Zeama de
cocos cu aroma imbietoare, preparata cu tditei de casa si multa
dragoste, mamadliga aburinda rasturnata pe un tocator si taia-

ta cu un fir de atd, sunt doar cateva ritualuri culinare mostenite
de moldoveni din generatie in generatie. Mamaliga este servita
cu brénza moldoveneasca, smantana si tocana. De sarbatori pe
mesele moldovenilor sunt nelipsite placintele, preparate dintr-
un aluat subtire cu umpluturi pe toate gusturile: varza, branza,
mere, dovleac sau visine. Si pentru ca pofta vine mancand, va as-
teptam sa gustati din bucatdria noastra traditionala.

Moldovan hospitality

It's the people that make Moldova special! Travel to any corner of
Moldova and you will meet genuine, friendly and warm people.
When you get in a Moldovan village, before you know it, you will
be at a table groaning with food, and the host treating you with
local wine. Our national cuisine will surprise you with its simplic-
ity and diversity. If you are fan of soups, you will definitely love
our chicken soup - Zeama, prepared with homemade noodles,
and Mamadliga - a dish made from cornmeal - which is cut with

a thread and served with Moldovan cheese, sour cream and a
meat stew. Our mouthwatering pies, Placintele, are prepared
from a thin, flaky pastry with a variety of fillings: cabbage, cottage
cheese, apple, pumpkin or cherries - the choice is yours! But we
guarantee that once you pop, you never stop!
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Vin, vin si iar vin

Vinul este mandria moldovenilor si el face aceasta tara deose-
bita! Anual, in luna octombrie, in Piata Marii Adunari Nationale
din Chisinau este sarbatoritad Ziua Vinului, unde se aduna cei mai
buni vinificatori din tara pentru a impartdsi oaspetilor din lumea
intreaga rodul muncii lor, prin varietatea de vinuri pe care le pro-
duc, acompaniate de povesti de viata. Ziua Vinului aduce in fie-
care an tot mai multi vizitatori, iar atmosfera acestei sarbatori fi
cucereste si pe cei mai pretentiosi turisti, facandu-i sa revina an
de an. La eveniment este expusa o diversitate impresionantd de
vinuri, iar vizitatorii au ocazia sa guste din toate. Dansurile, co-
municarea si bucdtdria traditionala creeaza o atmosfera specia-
|a. O alta ocazie sa descoperiti gustul vinurilor moldovenesti este
s& mergeti ntr-un tur vinicol prin podgoriile si vinariile tarii. In
Moldova sunt organizate excursii la cateva vinarii, prin beciuri de
zeci de kilometri, iar colectiile cuprind milioane de sticle de vin.
Una dintre aceste galerii subterane - Milestii Mici este Tnscrisa in
Cartea recordurilor Guinness! incd nu va vine s credeti c& pe te-
ritoriul unei tari atat de mici incap atatea minuni?

Wine, wine and more wine

Wine is the pride of the Moldovan people and it's what makes
this country truly special! Every year, in October, we celebrate
the National Wine Day in our capital’s central square. How many
countries have a national holiday dedicated just to wine? Our
best winemakers welcome thousands of guests and surprise
them with the variety and quality of their wines. The sheer scale
of the National Wine Day is hard to imagine - with 150,000 visi-
tors and more than 1000 types of wine to try, it's easy to lose
count! Dancing, socializing and savoring national dishes creates
a memorable experience. But you can venture outside the festi-
val and visit our beautiful vineyards and wineries. Most of them
have special entertainment programs organised for this holiday.
Discover our wine cellars,, tens of kilometers long, and collec-
tions of millions of bottles of wine. Some of these cellars are in-
cluded in the Guinness World Records. You might be wondering
how can so many wonders fit into such a small country!

Autenticitate

Moldovenii poarta un respect pentru traditii, arta populara si
mestesugarit. Zestrea cea mai de pret o reprezinta mosteni-
rea culturala lasata de generatiile anterioare. Pentru a cunoaste
mai indeaproape obiceiurile locului, sunt organizate tururi te-
matice, in care puteti deprinde mestesuguri si Indeletniciri po-
pulare. Muzeul ,Casa Parinteasca” din satul Palanca sau Centrul
de mestesugarit a covoarelor basarabene , Arta Rustica” din
satul Clisova-Noua va poate oferi o astfel de experientd. Viata
la sat nuinseamnd doar muncg, ci si folclor, o puternica for-

ma de exprimare a bucuriilor si tristetilor moldovenilor. O vizi-
ta in ,Casa Mare" a bunicii din satul Valeni, care batea toba im-
preuna cu Zdob si Zdub se poate transforma intr-un adevarat
~performance”.

Authenticity

Moldovans respect their traditions, folk art and craftsmanship.
The cultural heritage passed on from generation to generation is
our most precious legacy. Special thematic tours are organised
where you can learn more about our traditions and even try our
popular crafts. You can get one of these experiences at “Casa
Parinteasca” Museum in Palanca village or in the Handicraft
Carpet Center “Rustic Art” in Clisova-Noua village. The life in a vil-
lage doesn't mean only hard work, but also folklore, a powerful
form of expression of Moldovan joys and sorrows. A visit to the
“Casa Mare” of our famous grandmother of Valeni village, who
beats the drums with Zdob and Zdub band at Eurovision contest,
can turn into a real “performance”.
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Evenimente neobisnuite

Concerte de muzica, festivaluri, maratoane in fiecare an, 1i inspi-
ra pe locuitorii tarii sa se alature la evenimente dintre cele mai
diverse. Festivalul muzicienilor etno din intreaga lume - Ethno
Jazz, Festivalul DescOperd, Underland Fest, Festivalul Culorilor,
Festivalul Martisor, precum si maratoane organizate in galerii-
le subterane de vinuri va vor lasa impresii de neuitat. Ca sa fiti
la curent cu evenimentele din tara si sa va planificati excursiile
din timp, abonati-va la newsletter-ul nostru, in care va vom re-
lata despre cele mai importante si interesante evenimente din
Moldova, la care va asteptam cu drag!

Siguranta

Moldova este una dintre cele mai sigure tdri din Europa. Pe in-
treg teritoriul Moldovei este disponibil serviciul de internet mobil
ieftin cu o viteza mare, la acest capitol tara noastra este inclusa
in top 10 al tarilor cu cea mai mare viteza la internet, de rand cu
Japonia si Letonia. In parcurile oraselor, in cafenele si chiar in tro-
leibuze Intotdeauna va veti putea conecta gratuit la internet Wi-
Fi, aveti posibilitatea oricand sa luati legatura cu cei dragi si sa va
impartdsiti impresiile despre Moldova.

Safe, secure, and connected

Unique events

Moldova is one of the safest countries in Europe. High speed in-

ternet is available across the entire country with cheap rates; in
fact, Moldova is amongst the top 10 countries with high-speed
internet next to Japan and Latvia. You're able to connect to free
Wi-Fi in parks, coffee shops and even in trolley buses so you can
always share your impressions of Moldova with the loved ones.
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We have a full calendar of concerts, festivals, marathons. Every
year, thousands of Moldovans participate in these events, so why
not join them? In autumn, come to the “Ethno Jazz" festival to
hear folk and jazz musicians from around the world. In the sum-
mer, visit “DescOpera”, a three-day opera festival, to hear spine-
tingling performances in an open-air amphitheater. In the winter
time, head to our underground wine cellars for either music, at
“Underland Fest”, or exercise, with the 10km Wine Run. Whatever
you choose, the memories you make in Moldova will last a life-
time. To stay up to date with upcoming events in Moldova, and
plan a trip to one of these events, subscribe to our newsletter.
We will tell you everything you need to know about what's com-
ing up in our action-packed calendar. What are you waiting for?
Be Our Guest!
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Odihna activa

Natura Moldovei inspira la odihna activa. Oferta turistica este
diversa si include rafting pe rau, alpinism, cicloturism si multe
altele. Amatorii de trekking pot descoperi stejari seculari pe tra-
seul din Codrii Moldovei sau pot cutreiera Rezervatia Naturala
Saharna. Pasionatii de speologie au sansa de a explora peste-

ra ,Emil Racovita”, una dintre cele mai impresionante pesteri

din lume. O alta atractie turistica ofertanta pentru cei care iu-
besc plimbarile in aer liber este complexul natural si arheologic
Orheiul Vechi, un loc desprins de realitate datorita reliefului si
mostenirii medievale, manastirilor rupestre si schiturilor stra-
vechi. In fiecare vard Orheiul Vechi gzduieste festivalul de muzi-
ca clasica in aer liber, ,DescOPERA”, in iunie, si festivalul etno-cul-

tural ,Gustar”, in august, la care participa mii de turisti din toata

lumea. Organizatorii pun la dispozitie si 0 zonad de camping, iar
pensiunile rurale ofera acomodare n stil traditional. Pe langa
asta in Moldova exista zone de camping in cele mai pitoresti lo-
curi. Intr-un timp foarte scurt puteti sa cutreierati tara in lung si
lat, descoperind o diversitate culturala inedita, datoritd numadru-
lui de minoritati nationale: bulgari, gagduzi, ucraineni, rusi, rromi,
polonezi, etc. #~

Outdoor activities

Moldova's beautiful outdoor landscape will inspire you to get ac-
tive - so what do you feel like doing? You could raft down the
river, go climbing, or rent some bikes and go for a ride. If you
like hiking, you might be interested in our unique woods, Codrii,
and one of the world's longest caves, the “Emil Racovita Cave".
Another attraction for the ones who enjoy walking in the open
air is the archaeological site Orheiul Vechi, a place detached from
the reality due to the relief and the medieval heritage, the cave
monasteries and the ancient sanctury. Every summer there are
two music festivals that are gathering thousands of tourists from
the entire world: “DescOpera” - a classical music festival in June
and “Gustar” - an ethno-cultural festival in August. For accomo-
dation you can choose between camping in a specially designed
area or in the rural guest houses.

You can find beautiful campsites in Moldova's most picturesque
places. And in a very short time you can explore the entire coun-
try, discovering our cultural diversity, due to our national minori-
ties: Bulgarians, Gagauzians, Ukrainians, Russians, Roma, Poles,
etc. 7
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ATELIER DE CIOCOLATA

Din ambitia de a pastra traditiile ciocolateriilor
consacrate, CAFELINI. Chocolate atelier este unicul
atelier de ciocolata din Moldova, unde se utilizeaza
ingrediente exclusiv naturale. Maiestria ciocolatierilor
CAFELINI a luat forma unei game unice de tablete si
figurine, trufe si bomboane - toate create manual, din
ciocolatd premium, pentru a rasfata cele mai rafinate
gusturi.

Oferta CAFELINI. Chocolate atelier este inegalabild pe
piata locald: calitate desavarsita, retete unice, comenzi
personalizate de orice complexitate, ambalaje executate
[ENIPENTER

PRAJITORIE DE CAFEA

CAFELINI. Coffee roastery importa boabe verzi selecte, cultivate pe cele
mai renumite plantatii de ,specialty coffee” din 8 tdri si le prajeste cu
maiestrie intr-un prdjitor profesional, urmand cu strictete fiecare crack
necesar pentru obtinerea celei mai aromate cafele. De indata ce este
scoasa din roaster, boabele proaspat prdjite sunt depozitate in recipiente
speciale, lasate doua-trei zile pentru a-si definitiva procesul de pregatire.
Asa cafeaua ,medium roasted” este livrata clientilor fn ambalaj special,
pentru ca fiecare ceasca sa redea din plin specificul regiunii din care
provin boabele. CAFELINI. Coffee roastery imbratiseaza conceptul de ,cel
de-al treilea val al cafelei”, asa ca clientii companiei pot fi siguri ca in
spatele cafelei CAFELINI stau fermieri tratati si remunerati corect.

Adresa: mun. Chisindu, str. Valea Bacului, 9
Tel.: (+373) 67 400 004; e-mail: office@cafelini.com; www.cafelini.com




EASTER HOLIDAY IN MOLDOVA
||

Se apropie inca o sarbatoare, urmeaza incd un week-
end prelungit, ne asteapta alte cheltuieli in plus. De
fapt, sarbatorile sunt frumoase, nu numai pentru ca
reusim sa ne odihnim si sa mancdm bunatati, dar si
pentru cd acestea aduna familiile iImpreuna. Pastele,
la randul sdu, are un farmec aparte - acesta miroase
a primadvara si semnifica nu doar invierea lui lisus, dar
Sia naturii.

In timp ce fiecare isi are traditiile si obiceiurile sale,
este curios sd afli cum serbeaza Pastele si alte familii
din tara. Cati dintre moldoveni sirbatoresc Invierea si
ce obiceiuri cinstesc In aceastd zi? Cati dintre acestia
Isi jertfesc somnul pentru a avea bucate sfintite pe
masa? Cum se sarbdtoreste Pastele Tn Moldova -
acasa sau In ospetie? Raspunsurile la aceste intrebari
le aflati in continuare.
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Another holiday is coming and a long weekend and
extra expenses await us. Holidays are beautiful
because we have the time to relax and eat delicious
dishes, and it's also an opportunity to bring families
together. Easter is a special holiday, with a smell
of spring, which symbolizes not only the rebirth of
Jesus, but also of nature.
There are a lot of traditions and customs followed
by Moldovan families. It is interesting to see how
many Moldovans celebrate the resurrection of Jesus
and what traditions they honor on this day. How
many of them sacrifice their sleep in order to have
holy products on the Easter table? Where is Easter
holiday celebrated - at home or at relatives? Below
are the answers to these and other questions.
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Aproape toti moldovenii sarbatoresc Pastele

Doar doua persoane din 100 nu sarbatoresc Pastele, ne spune
sondajul. Ca si Tn Romania, de altfel, moldovenii petrec sarbato-
rile pascale intr-o proportie de 98 la sut4. in acelasi timp, in SUA
aceastd zi se serbeaza de catre 84% dintre americani, iar doar ju-
matate dintre acestia merg la biserica.

Noua din 10 moldoveni obisnuiesc sa mearga la biserica pentru
a sfinti bucatele cu regularitate, in fiecare an, pe cand 4% nu au
acest obicei deloc. Tinerii, dar si persoanele care detin o functie
de conducere merg la sfintit pasca mai rar: 15% dintre persoa-
nele cu varsta de pana la 25 de ani si 14% dintre acelea care au
functie de director sau manager merg la sfintit o data la doi-trei
ani si mai rar. Per ansamblu, se observa ca moldovenii cu veni-
turi lunare mai mici de 7 000 de lei merg sa sfinteasca bucatele
cu regularitate intr-o proportie mai mare decat cei cu venituri lu-
nare mai mari.

Cine merge la sfintit pasca?

Cine Tsi jertfeste somnul ca sa mearga la sfintit bucatele dis-de-
dimineata? Aproape jumatate - 45% dintre moldoveni - spun ca
merg la biserica singuri, pe cand doi din 10 merg impreuna cu fa-
milia. Dintre persoanele care merg singure la sfintit pasca, 64%
sunt femei, iar 68% sunt din mediul rural. Putem spune ca per-
soanele cu varsta 30+ merg la sfintit pasca de sine statator intr-o
masura mai mare. Doar 22% dintre acei moldoveni care dorm cu
cateva ore mai putin, pentru a avea bucate sfintite, au varsta de
pana la 30 de ani.

Pentru o zecime dintre respondenti, copiii merg la biserica sa
sfinteasca bucatele si tot atatia au mentionat ca partenerul de
viatd merge. In timp ce doar 16% dintre b&rbati spun ca sotia
merge la biserici in dimineata Tnvierii, de cinci ori mai putine fe-
mei spun acelasi lucru despre partenerii sai.

Cu toate ca Pastele se considera o sarbdtoare de familie, cativa
respondenti au mentionat ca merg la sfintit pasca cu prietenii, o
mare parte dintre acestia fiind celibatari.

Almost all Moldovans celebrate Easter holi-
day

The survey tells us that only 2 out of 100 people don't celebrate
Easter. In Romania, like in Moldova, Easter holidays are celebrat-
ed by 98% of the population. While in the US this holiday is cel-
ebrated by 84% of Americans and only half of them go to church
on this day.

Nine out of 10 Moldovans prepare the “blessed basket” and at-
tend the church ceremony, while 4% don't have this habit at all.
15% of the young population up to 25 years old and 14% of those
who hold a management position go to church once every 2 or 3
years or rarely. Overall, Moldovans with monthly incomes lower
than 7,000 MDL attend the Easter liturgical service on a regular
basis, compared to those with a higher monthly income.

Who attends the Easter church ceremony?

Who sacrifices their sleep to go to church? AlImost half of
Moldovans (45%) go to church alone, and 2 out of 10 people will
go together with their families. From those who go alone: 64%
are women and 68% are from rural areas. And just 22% of peo-
ple aged up to 30 years go to church on Easter Eve.

1/10 of the respondents said their children go to church to bless
the food and the same amount said that it is the responsibility
of their partners. While only 16% of men said that their wives go
to church, 5 times fewer women said the same thing about their
partners.

Although Easter is considered a family holiday, some respond-
ents, most of them being single, mentioned that they go to
church with their friends.

Easter is a family holiday

It is said that on holidays there is no better place than home,
which this survey confirms. 87% of Moldovans celebrate Easter
at home with family, relatives or friends, while 11% go to the

Cine merge lo biseric pentru o sfinti bucotele?
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Pastele il petrecem acasa cu familia

Se spune ca de sarbatori nicdieri nu-i mai bine ca acasa, fapt pe

care ni-l confirma si sondajul. 87% dintre moldoveni sarbatoresc
Pastele acasa - cu familia, rudele sau prietenii -, in timp ce 11 la
sutd merg la tard sau In ospetie. Cei care nu stau acasa de Paste
sunt in mare parte din mediul urban (41% sunt din Chisindu), iar
trei sferturi au varsta de pana la 50 de ani.

Pe de alta parte, 69% dintre persoanele care sdrbdtoresc acasa sunt
din sat. O mare parte (61%) nu au copii minori la intretinere, deci le
ramane mai multd energie pentru a face pregadtirile necesare.

Mancam sfintit si ciocnim oua

Tn timp ce 1n Statele Unite traditiile pascale constau in daruirea
cosurilor cu dulciuri sau a iepurilor din ciocolata si in ,vanatorile
de oud”, multe dintre obiceiurile de Paste de la noi sunt legate de
mancare. In primul rdnd, mancdm sfintit de dimineat3, apoi cioc-
nim oudle la masa de sarbatoare, si nu vorbim aici despre cum in-
cepe duminica de Paste pentru un moldovean tipic. Acestea sunt
doud cel mai des mentionate obiceiuri pascale in Moldova. in top
se mai afla spalatul fetei de dimineata cu oua rosii, mersul la bise-
rica pentru a sfinti bucatele, dar si participarea la slujba din noap-
tea Invierii - mentionata de catre 61% dintre respondenti. 62%
obisnuiesc sa coaca pasca sau cozonac in familie si tot atatia -

sa aducd lumina sfanta in casa. Cu toate cd este un obicei mai
putin Intalnit, 19% dintre respondenti au spus cd in ziua de Paste
obisnuiesc sa iasa in naturd sau la un picnic. Majoritatea dintre
acestia au varsta de pana la 50 de ani si sunt din mediul rural.

Fiecare sarbatoreste in felul sau, important e sa se simtd bine si
implinit. Pastele este o sarbatoare de suflet si o oportunitate de
a te conecta cu cei dragi, asa ca va dorim sa aveti sarbatoarea
pe care v-0 cere inima - cu sau fara oua rosii. Sa stiti Tnsa ca o
batdlie de ciocnire a oualor chiar este vesela, mai ales daca iesi
fnvingator.

Sondajul a fost realizat de Magenta Consulting, pe un esantion

de 420 de persoane, cu vdrstele cuprinse intre 18 si 70 de ani, cu o
distributie reprezentativd la nivel national si cu o marjéa de eroa-
re de +5 %. Datele au fost colectate la telefon, prin metoda

CATI (Computer Assisted Telephone Interviewing). #~
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countryside or visit some relatives. Of those who don't stay at
home for Easter, most of them are urban area residents (41% are
from Chisinau) and % of them are up to 50 years old.

On the other hand, 69% of the people who celebrate Easter at
home are from rural areas. Most of them (61%) don’t have un-
deraged children, so they have more energy left for the holiday
preparations.

Eating blessed food and cracking red eggs

While in the US the tradition implies sharing a basket of sweets
or chocolate bunnies and the egg hunting, in our country the tra-
dition is mostly related to food. Firstly we eat blessed food, and
then we crack red painted eggs, by knocking them against each
other. The idea is to crack the opponent's egg while leaving yours
intact, allowing you to claim the losing egg for yourself. These
are the most popular Easter traditions, along with washing the
face with fresh water, in which we put a red egg, going to church
to bless the basket with goodies and attending the Easter litur-
gy (mentioned by 61% of respondents). 62% of the interviewers
bake their own “pasca” (bread with cottage cheese) and “cozon-
ac” (sweet bread) and the same amount brings home the “holy
fire". A less popular habit on Easter holiday is to go outdoors in
nature or have a picnic. The majority who prefers this kind of cel-
ebration is up to 50 years old, living in rural areas.

No matter how you decide to celebrate, it is important to feel
good and fulfilled. Easter represents a spiritual holiday and an
opportunity to connect with loved ones, so we wish you to do
whatever makes you happy - with or without red eggs. But just
for your information, the “red eggs battle” can be fun, especially
when you win it.

Methodology: The survey was carried out by Magenta Consulting, on
a sample of 420 people, between the ages 18-70, with a nationally
distributed representation and a margin of error of +/- 5%. The data
was collected by phone, using the CATI (Computer Assisted Telephone
Interviewing) method. #

Obicelurile 5i traditiile moldovenilor de Pogte
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DESTINATION

Air Moldova lanseaza cursa
directa Chis;.inéu—Berlin

AIR MOLDOVA LAUNCHES DIRECT FLIGHTS FROM CHISINAU TO BERLIN!

in 31 martie 2020 vor fi operate curse directe din
Chisinau spre Berlin-Aeroportul Schénefeld, cu o
frecventa de doua zboruri pe saptdamana, in zilele de
marti si sambata. In perioada 18 iunie-22 septembrie
2020, va fi introdusa a treia frecventd, in fiecare zi de joi.

Zborurile spre Berlin vor fi operate cu aeronave de tip Embraer E190
si Airbus A319, conform urmatorului orar:

- 9U 813 Chisinau-KIV 6.15-7.35 Berlin-SXF (timp local);
- 9U 814 Berlin-SXF 8.30-11.40 Chisinau-KIV (timp local).

Aeroportul Berlin-Schénefeld este situat Tn partea de sud-est a
Berlinului, la 22 km de centrul orasului. Lansarea acestei destinatii
ofera pasagerilor Air Moldova posibilitatea de a vizita nu doar capi-
tala, dar si alte orase din estul Germaniei, precum Dresda, Frankfurt
pe Oder, Magdeburg, Halle, Leipzig, Hamburg, Potsdam si Hanovra.
Berlin este un oras al contrastelor, centrul politic, economic si comer-
cial al Germaniei. Istoria bogata, cultura straveche si arhitectura diver-

sa fac Berlinul un adevarat hit turistic in randul destinatiilor europene.

Indiferent de scopul calatoriei, Berlin cucereste prin diversitatea si di-
namica sa.

Pasagerii companiei Air Moldova, care vor procura bilete cu destinatia
Berlin, pot beneficia gratuit de programul Rail&Fly. in cadrul progra-
mului Rail&Fly, compania Air Moldova, in parteneriat cu Cdile Ferate
Deutsche Bahn, ofera clientilor sdi posibilitatea de a beneficia de o
calatorie gratuita pe teritoriul Germaniei cu transportul feroviar.
Aceasta optiune este valabila pentru toate tarifele cu exceptia tarifului
Economy Basic.

Biletele sunt disponibile online pe site-ul companiei
www.airmoldova.md, la oficiile proprii de vanzari Air Moldova,
precum si la agentiile autorizate din tara si de peste hotare. ~~
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tarting from March 31, 2020 Air Moldova will
operate regular flights between Chisinau
and Berlin/Schénefeld Airport two times per
week, on Tuesdays and Saturdays. An addi-
tional third frequency, on Thursdays, will be
operated in the period June 18 - September 22, 2020.

Flights to Berlin will be operated with Airbus A319 and
Embraer E190, according to the following schedule:

-9U 813 Chisinau/KIV 06:15 - 07:35 Berlin/SXF (local
time)

-9U 814 Berlin/SXF 08:30 - 11:40 Chisinau/KIV (local
time)

Berlin-Schonefeld Airport is located in the Southeastern
part of Berlin, 22-km distance from the city center.

Air Moldova passengers will now have the opportuni-

ty to visit the capital of the country, as well as other cit-
ies in Eastern Germany: Dresden, Frankfurt an der Oder,
Magdeburg, Halle, Leipzig, Hamburg, Potsdam and
Hanover.

All Air Moldova passengers travelling to Berlin have the
possibility to book an onward or return connection by train
to any railway station from Deutsche Bahn rail network
throughout all of Germany. This offer is valid for all tickets
purchased at any fare except for Economy Basic fares.

Tickets may be purchased online at www.airmoldova.
md, at Air Moldovasales offices in Chisinau, situated at
bd. Negruzzi 10 and in Chisinau International Airport,
and also from any authorized agency in Moldova and
abroad. 7~
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Angela Sidenco,
o viata printre
nori

AHXEJIA CUAEHKO, XKU3Hb CPEAIN OBJIAKOB
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Angela Sidenco este fosta insotitoare de bord a
companiei Air Moldova si instructor cu peste 30 de
ani de experientd in aviatie. Mai bine de 25 de ani,
,biroul” ei a fost bordul avionului, printre nori, iar
acum face deja cinci ani de cand activeazd la sol.
Chiar daca a renuntat la tinuta impecabila, plina de
eleganta, de insotitor de bord, inima ei continua sa
fie alaturi de ce-i place - aviatia. Actualmente, este
responsabila in cadrul companiei Air Moldova de
Cabin Crew & Cabin Operations Auditor, mai bine
zis are grija de cum decurge procesul de instruire
si de procesele in care sunt implicati insotitorii de
bord in timpul zborului. Angela detine o colectie
personala cu peste 10 uniforme de stewardesd, iar
unele dintre ele i vin de minune chiar si astazi.

unteti auditorul echipajului de salon. Asta n-
seamna ca sunteti instructor de siguranta pen-
tru insotitorii de zbor?

Nu e chiar asa. Am fost instructor si in perioada

cand inca zburam in calitate de insotitoare de zbor.
Acum mi-am terminat cariera de zbor si lucrez in calitate de au-
ditor al echipajului de salon. Responsabilitatile mele includ veri-
ficarea activitatii insotitorilor de zbor la sol si in aer, verificarea
instruirii in caz de urgenta si munca zilnica in conditii de zbor,
adica tot ce are legatura cu activitatea insotitorului de zbor la
bordul aeronavei, pregatirea pentru zbor si documentatia spe-
ciala cu care opereaza Insotitorul de zbor. Munca n aviatie este
reglementata de reguli stricte, care sunt prescrise in manualele
speciale. La bord nu ar trebui sa existe o situatie precum in fa-
bula lui Krilov cu racul, broasca si stiuca. Totul ar trebui sa se in-
tample clar si armonios, asa cum este prescris in documente. Din
acest motiv munca mea este atat de importanta.

Povestiti-ne cum ati ajuns in aviatie si ati devenit insotitoare
de zbor.

A fost cu mult timp Tn urma, in anul ‘89 al secolului trecut! Tn pri-
mul rand, parintii mei interactionau strans cu familia unui pi-

lot si am aflat multe despre aviatie de la el. Tn al doilea rand, pe
timpurile sovietice, existau stagii de practica pe perioada verii
pentru studentii institutelor, care veneau in ajutorul insotitorilor
de zbor. In lunile de vard, numarul zborurilor crestea, oame-

nii zburau Tn vacanta la mare, iar insotitori de zbor nu erau
suficienti. Atunci, eu studiam la Institutul Tehnic, la Facultatea de
Tehnologie si eram curioasa sa incerc ceva nou. Am finalizat ra-
pid pregdtirea - servirea alimentelor, echipamentul de urgenta,
medicina, siguranta -, am imbracat frumoasa uniforma si am
zburat!

Arxena CnaeHKo — ObiBLUAS CTHOapaecca u
NHCTPyKTOP Air Moldova ¢ bonee yem 30-neTHUM
OMbITOM paboThl B aBMaLmn. bonee 25 net ee
«OPUC» HAXOAMNCA B CamosieTe cpeam 0b61akos.,
HO BOT YyXe NATb JIET, Kak OHa OHa paboTaeT

Ha 3emne. laxe HECMOTPA Ha TO, UTO AHXena
0TKa3anacb OT He3yrnpeyHo 31eraHTHOM GopMbl
OOPTNPOBOAHNMKA, ee cepALie BCe eLle NpUHaa-
NEXNT TOMY, YTO OHa 1T - aBmnaumm. Cenyac
OHa ayAMTOp 3KMNaxa B komnaHun Air Moldova n
npoBepsaeT 0byyeHue 1 MPOoLEeCChl, KOTOPble Bbl-
NONHAT OOPTNPOBOAHVIKA BO BpeMs noneta. Y
AHXenNbl eCTb Konnekums - 31o 6onblue 10 dopm
A9 CTHapAecC. M MHOrme 13 HX faxe CerofHs
NpeKpacHO CMOTPATCS.

bl - ayANTOP Ka6MHHbIX 3KMNaxei. 3To 03HauvaeT,
YTO Bbl - UHCTPYKTOP 60PTNPOBOAHUKOB?

He coBcem Tak. IHCTpykTOpOM 5 6bIna paHbLUe, Koraa
eLLle BbINO/HSANA pelickl kak 6OPTAPOBOAHMK. Ternepb
1 3aBepLUW/a IeTHYIO0 Kapbepy 1 paboTato ayAnTopoM
KabuvHHOro skmMnaxa. B Mo 0643aHHOCTI BXOAMT NpoBepKa pabo-
Tbl 6OPTNPOBOAHNKOB Ha 3eMJIE 1 B BO3JyXe, NpOBepKa TPEHMPO-
BOK Ha C/ly4ali aBapUiHbIX CUTYaLWA 1 eXeAHeBHOW paboThl B pei
yCNoBUsAX peiica. To ecTb BCE TO, UTO CBSI3aHO C paboTon 6opTnpo-
BOJHWKa Ha 6OpTy camoneTa, NOAroTOBKOM K MONETY 1 Co crneuu-
aNbHOW AOKYMeHTaLuuen, pernaMeHTupytoLLein paboTy 6opTnpo-
BOAHWKa. PaboTa B aBMaLn peryavpyeTtcs CTPOrMMum npaBunamu,
KOTOpble NPOonMcaHbl B creLmanbHbIX pyKoOBOACTBaxX (MaHyanax).
Ha 60opTy He A0/XHa BO3HMKHYTb CUTyaLms Kak B 6bacHe Kpbinosa
"Nlebep, pak 1 Lwyka". Bce JOMKHO NPOUCXOANTL YETKO 1 Claxe-
HO, TaK, Kak MPOMMCaHO B JOKYMeHTaxX. [To3ToMy Most paboTa Tak
BaXHa.

PacckaXkuTe, Kak Bbl NOMaav B aBUaLUIo N cTanu
60pTNPOBOAHMNKOM.

370 6bI10 O4eHb AaBHO, B 89 rogy npotunoro sekal Bo-nepsblx,
MOW POAUTENN TECHO 06LLANNCH C CEMbEI OAHOO NeTYMKa, 1 OT
Hero s MHoroe y3Hana o6 aBmaLuu. Bo-BTopbIx, B COBETCKMe Bpe-
MeHa 6bl1a NpaKTuKa Ha NeTo NpuUraaLaTh B MOMOLL NPOBOAHU-
KaM CTyieHTOB MHCTUTYTOB. B 1eTHMe MecsLbl YNCIO0 pelicoB BO3-
pacTtano, NtoAu neTenn B OTNYCK, Ha MOpe, 1 6OPTNPOBOAHNKOB He
xBaTasno. Toraa g yumnace B [OANTEXHNYECKOM UHCTUTYTE, Ha Tex-
HoMorM4eckom pakysbTeTe, M MHe bbIJI0 MHTEPECHO NoNpo6boBaTh
YTO-TO HOBOE. Mbl HbICTPO NPOLLN 0ByUYeHMe - 06CyXIMBaHMe
nuTaHWeM, aBapuiiHo-cnacatesnibHoe 060pyA0BaHNe, MeANLIMHY,
6e30MacHOCTb, HaZenn KpacmByto YHUGOPMY - 1 B He6o!
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Pe parcursul acestor doua luni de practicd, am fost atat de absor-
bita de aceasta profesie, incat am decis sa imi dedic viata aviatiei.

La fel ca in acei ani indepartati, si astazi tinerii sunt atrasi de
munca Tnsotitorilor de zbor. Cand o tandra vine la interviu pen-
tru ca isi doreste sa devind stewardesd. Desigur ca adesea pri-
mul motiv invocat este romantismul si asta este frumos, insa
nimeni nu se gandeste cata munca presupune sa fii mereu ,la
indltime”...

Va amintiti de primul dumneavoastra zbor?

Tmi amintesc ca a fost un zbor cu avionul Tu-134 pe traseul
Chisindu-Voronej-Novosibirsk. In general, cdnd am inceput s&
profesez, insotitorii de zbor nu aveau atatea dispozitive tehnice
care sa le faciliteze munca precum in prezent. Era multa mun-
ca manuala, iar noi petreceam mult timp stand in picioare. De
exemplu, acum sunt carucioare cu ajutorul cdrora se transpor-
td mancarea, insa cand am inceput sa lucrez, duceam mancarea
pe tavi, cu mainile. Va puteti imagina de cate ori trebuia sa te
plimbi prin cabina, pentru ca o singura data puteai lua doar doua
tavi. Si doar cei mai experimentati Tnsotitori de zbor puteau lua
cate doua tavi in fiecare mana. Acum s-au facut multe pentru a
facilita activitatea insotitorilor de zbor. Pe de alta parte, pentru
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/1 3a BpeMst Takoii 4BYXMECSUYHOM NPaKTVKK S Tak MPOHUKIACh 3TOM
paboToiA, UTO peLLnaa NOCBATUTL XN3Hb aBUaLMN.

B Te Aanékue rogpl, Kak 1 CErofHsi, MONOAbIX NH0Aei NpuBnekaeT pa-
60Ta 60pTNPOBOAHYKA. KOrga B KOMNaHWIO MPUXOAWT Ha cobeceso-
BaHVe MOJIOAEHbKas AeBYyLLIKA, KOTOPas MEUTAET CTaTb CTHAPAECCO-
7, ee, KOHEUHO, CrpaLUVBAOT: «Mouemy?». KOHeUHO, 3TO B NepByto
ouepesb, POMaHTIKa, 3TO KpacuBo. HUKTO He 3aZyMbIBaeTCs,, Kakoro
TPyZa CTOUT BCeraa 6bITb «Ha BbICOTE»...

MomHMTe Nu Bbl CBO NepBbIVi NoneT?

MoMHH0, 3T0 6bI1 pelic Ha camoneTe Ty-134 KnwinHeB-BopoHex-
HoBocnbupck. Booblue, korga s Hauyana netatb, B paboTte 60pTnpo-
BOAHWKOB He 6bIfI0 CTONBKO TeXHUYEeCKMX NPUCnocobaeHnii, obner-
YaroLLMX TPYA, Kak ceiivac. Bbno MHoro paboTbl pykamu, Mbl MHOTO
BpeMeHV NPOBOAWAN Ha HOorax. Hanpumep, ceiiuac ectb Tenexku, Ha
KOTOpbIX Pa3BO3AT efy, a, KOr4a A HaunHana pa- 60TaTb, NMUTaHue,
CepBMPOBaHHOE Ha MOAHOCAX, Mbl Pa3HOCUMAM pykamu. MoxeTe cebe
NpeACTaBnTb, CKOIbKO Pa3 HYXXHO 6bl10 NPOITY MO CaNoHy, Befb

3a OZMH Pa3 Tbl MOT B3Tb TOMBKO ABa NoAHOCA. CaMble OMbITHbIE
60pPTNPOBOAHVKIM 6panu No ABa NOgHOCA B Kaxayto pyky. Ceiivac
MHOrO CZeNaHo AN TOoro, YTobbl 0651erynTb paboTy 6OpPTNPOBO-
AHVKaM. C Apyroi CTOPOHbI, COBPeMeHHbIM 60PTNPOBOAHMKAM
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insotitorii de bord din ziua de azi este mai dificil sa lucreze din
punct de vedere emotional. Lumea noastra s-a schimbat, multe
persoane au devenit mai dure. Insotitorii trebuie sa intalneasca
oameni cu caractere diferite si sa gaseasca limba comuna cu fi-
ecare din ei.

Care sunt regulile fundamentale de conduita pentru
insotitorii de zbor Tn avion?

Tn primul rand, insotitorul de zbor trebuie s& fie imbr&cat in uni-
forma. Uniforma insotitorului de zbor este fata companiei, iar
codul vestimentar trebuie urmat foarte strict. De exemplu, nu
puteti purta o multime de bijuterii, coafura trebuie sa fie impe-
cabila, parul lung desprins nu este permis.

Tn al doilea rand, echipajul de cabin trebuie s fie absolut sa-
natos si puternic din punct de vedere fizic, astfel incat, in caz
de urgenta, sa poatd, de exemplu, sa deschida trapa grea a ae-
ronavei. Prin urmare, o data pe an, toti insotitorii de bord sunt
supusi unei examinari medicale complexe de catre mai multi
specialisti, dau analize. Noi glumim: ,Ne verifica ca pentru zbo-
rurile spatiale!”

Tn al treilea rand, tot echipajul de salon trebuie s& fie supus tes-
tarii computerizate pentru cunoasterea procedurilor standard
si de urgenta, pentru a sti cum sa actioneze Tn orice situatie.
Apoi, zborurile incep cu instructorul, iar atunci cand acesta , da

CoXxHee pa60TaTb C 3MOLJ.I/IOHaJ'IbHOI7I TOYKWN 3peHNA. Haw MWp n3-
MeHWNCA, MHOTne nran Ctannm XXectye, He BCeEM BEAb XUNBETCA Nerko.
EOpTI'IpOBO,qHVIKaM NPrXoANTCA BCTPEYATLCA C IKDAbMU PA3HbIX Xa-
PaKkTepoB 1 MO3TOMY HaAO HalTK O6LLI,VII7I A3bIK C KaXXAbIM N3 HUX.

Kakue ecTb ocHoBononarawLme npasuia noseaeHus
60opTNpOBOAHNKOB B camoneTe?

Bo-nepBbix, 60PTNPOBOAHMNK AOMKEH 6bITb 04€eT B dopMy. Dopma
60PTNPOBOAHMKA — 3TO IMLO KOMMAHWK, N APecc-Ko4 HeoBX0AMMO
cTporo cobntogate. Hanprmep, Henb3s HagdeBaTb MHOTO YKpaLLEHWIA,
npuyecka 4oMKHa BbiTb OUEHb CTPOTOMA, ANNHHbIE pacryLeHHbIe BO-
NIOChI He JOMNYCKATCS.

Bo-BTOpbIX, 6OPTNPOBOAHMK A0MKEH BbITb a6COMOTHO 340POB 1
dur3mnUecky Kpenok, YTobbl B Clyuae aBapuinHol CUTyaLmm CMoYb,
HanpumMep, OTKPbITh TsXeNbIli oK caMmosieTa. Mo3ToMy pas B roj
BCe 6OPTNPOBOAHNKN NMPOXOAAT CIOXHbIA MEAOCMOTP, CAAT aHa-
NIVI3bl, VIX MPOBEPSIOT Camble pa3Hble CreUmanmncTbl. Mbl cMeéMcs:
«MpoBepsitoT, Kak B KOCMOC!»

B-TpeTbux, BCe 60PTNPOBOAHMKI AOMKHBLI MPOUTH KOMMbIOTEPHOE
TeCTMPOBaHMe Ha 3HaHWe CTaHAAPTHbLIX Y aBapuiiHbIX NpoLeayp,
yTObbI 3HaTb, KaK AeliCTBOBaTb B 060N cuTyaLmn.

[ToTOM HauMHaTCA NoNeTbl C NHCTPYKTOPOM, W, KOr4a TOT JaeT




unda verde”, insotitorul de zbor poate sa plece in curse de sine
statator.

Regulile, de fapt, sunt foarte simple. Este necesar intotdeauna sa
fii Ingrijit, in forma, politicos, pentru a putea raspunde in mod cat
mai profesional oricareia dintre intrebarile pasagerilor...

Care este primul lucru pe care trebuie sa-l faca un insotitor
de zbor atunci cand urca la bordul unui avion?

Multi oameni cred ca rolul unui insotitor de zbor este sa aduca
ceai, cafea sau sa serveasca un sandvici, iar toate sa fie deservi-
te cu un zambet dulce. De fapt, sarcina principala a insotitorului
de zbor este de a asigura siguranta zborului. Prin urmare, pri-
mul lucru pe care il fac Insotitorii de zbor este sa verifice echipa-
mentele de urgenta care-i pot ajuta sa faca fata oricarei situatii.
De exemplu, la bucatarie a luat foc ceva in cuptor. Ce e de facut?
Avem stingatoare de incendiu, manusi si echipamente speciale
pentru a respira intr-o incdpere plina de fum (Protective Breathing
Equipment), adica tot de ce e nevoie pentru a stinge focul.

Fiecare dintre insotitorii de zbor are o zond separatd de respon-
sabilitate in salon. Dupa verificarea utilajului, acestia trebuie sa ia
n primire alimentele, marfurile fara taxe (Duty Free Goods) si asa-
numitele echipamente moi: paturile si pernele. Apoi trebuie inca
o datd sa-si verifice aspectul exterior si cu zambetul pe buze sa
intdmpine primii pasageri.

Cati Tnsotitori de zbor activeaza acum la Air Moldova?

Mai mult de o suta.
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A06p0, 60pT|'|pOBO,qHVIK MOXeT HaulHaTb /1IeTaTb CAMOCTOATE/IbHO.

Ha camom gene npasuna o4eHb NPOCTbI: 6bITb BCErga ONPSATHBLIM,
NMOATAHYTLIM, BEX/IMBbLIM, YMETb NPOpeccroHaNbLHO OTBETUTL Ha to-
6011 BONpoc naccaxupa.

YTo nepBo-HanepBo A0J/KEH cAenaTb GOPTHPOBOAHVIK, Korga
nogHMMaeTcs Ha 60pT camonerta?

MHOru1e CYNTalOT, YTO PONb HOPTNPOBOAHMKA MPUHECTN Yali, Kode,
C MU0 yNbIOKOW NogaTe MOAHOC C MUTaHMEM UK COHABWY. Ha ca-
MOM fiene rnaeHas 3agava 60pTnpoBojHMKa - obecrneunTb 6e3onac-
HOCTb MosieTa. [o3ToMy NepBoe, YTO AenatoT 6OPTNPOBOAHNKHN - 3TO
NPOBepAIT aBapuinHO-CcnacaTesibHoe 060pyA0BaHVE, KOTOPOE Mo-
MOXET MM CNPaBUTLCS C 060 cnTyaumelt. Hanprumep, Ha KyxHe B
JLyXOBKe YTO-TO 3aropeniock. Yto genatb? Y Hac ecTb OrHeTyLunTenu,
nepuyaTku, cneupansHoe 06opyaoBaHMe, UTObbI AblllaTb B 33aAbIM-
néHHoM nomelleHuu (Protective Breathing Equipment), T.e. Bce He-
06x0AMMOe, YTOObI NOTYLUMTL NoXap.

3a KaxblM 60pTNPOBOAHMKOM 3aKpenaeHa CBOsi 30Ha OTBETCTBEH-
HOCTW B casioHe camoseTa. [Nocne npoBepky 060pyA0BaHNS OHW
JOJIKHBI MPUHATE NUTaHWe, ToBapbl 6eCnoLMHHOK Toproeau (Duty
Free Goods) 1 Tak Ha3biBaeMblli MATKWI MHBEHTapb: NMaeAbl 1 no-
AyLwikn. Mocne 3Toro Hy>XHO eLLe pa3 NpoBepPUTb CBOW BHELLHWIA BUJ
1 C yNbIOKOW Ha yCTax BCTPETUTL NepBbIX MNaccaxrpos.

CKonbKo ceiivyac 60pTNPOBOJHMKOB B KOMMNaHUN?

bonbLue cTa yenosexk.



PERSONA

Si cat de des ar trebui acestia sa urmeze o pregatire de
calificare?

Anual are loc asa-numitul ,recurrent training”, in timpul caruia
insotitorii de zbor repeta tot ce au invatat in cadrul cursurilor
pregatitoare: procedurile standard si de urgenta, medicamente,
siguranta zborului, marfurile periculoase si alte discipline.

De exemplu, examenul pentru cunoasterea procedurilor este
organizat intr-o clasa speciala de calculatoare si include mai
mult de o suta de intrebadri, de aceea trebuie sa te pregatesti
serios pentru el. In plus, o dat4 la sase luni, fiecare tnsotitor de
bord zboara cu un instructor pentru a-si confirma calificarea.

Sunteti insotitoare de zbor din 1989. Care au fost momen-
tele dumneavoastra preferate?

Stiti, eu pur si simplu imi iubesc slujba. Imi place sa deservesc
pasagerii, sd le rezolv unele problemele, sa ii ajut. Desigur, iar
asa probabil gandesc multi insotitori de zbor, imi place sa ma
reintorc, sa ma reintorc acasa...

M KaK 4acTo OHM A0/DKHbI NPOXOAUTL KBaNNPUKALMOHHbIE
TPeHUuHrn?

ExxerogHo NpoxoAuT Tak Ha3blBaeMblii recurrent training (ro40BONA
TPEHWHT), BO BpeMSsi KOTOpPOro 60pTNPOBOAHMKYM NMOBTOPSKOT BCE, UTO
NPOXOAWIV Ha MOArOTOBUTENbHBIX KypCax: CTaHZapPTHbIE 1 aBapuii-
Hble NpoLueaypbl, MeAnLMHY, 6e30MacHOCTbL NONETOB, ONacHbIe rpy3bl
N Apyrue AUCLUNIVHBI.

Hanpumep, 3Kk3aMeH Ha 3HaHue NpoLeAyp NPOXOAMT B CeLmansHOM
KOMTMbIOTEPHOM K/acce 1 BK/OYaeT 6o/iee CTa BOMPOCOB, MO3TOMY

K HEMY HY>XXHO CEPbe3HO roToBUTLCS. KpomMe 3Toro, pas B noiroAa
Kaxzblli 60PTNPOBOAHWK NleTaeT C MHCTPYKTOPOM, UTOBbI MoATBEp-
AWTb CBOK KBaMUKALMIO.

Bbl pa6oTanu cTioapaeccoii ¢ 1989 roga. Kakne momMmeHTbI 6b11N
caMbIMU N106UMbIMIY B Balueii pa6oTe?

3HaeTe, A NPOCTO Nt06/110 CBOKO PaboTy. MHe HpaBmUTCa 06CTyXmnBaTh
naccaxmpos, peLlaTb Ux NpobaemMbl, noMorate M. KOHeYHo, 1 Tak,
HaBepHO, AyMakT MHOre 60pTNPOBOAHUKN, Nto- 6110 BO3BpaLLATb-
cs. Bo3Bpaluarbca AOMOVA...
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Ati avut o destinatie unde va placea cel mai mult sa
zburati?

E greu sa zic. Probabil ar fi Italia, fiindca la aterizare poti ve-
dea privelisti Tncantatoare: munti, mare, satuce frumoase. De
fapt, nu pot exista destinatii indragite mai mult sau mai putin.
Tnsotitorii de zbor au de lucru, de aceea uneori ei n-au timp
nici macar sa traga o privire pe hublou sau sa manance.

Anul acesta se implinesc 31 de ani de cand activatiin
aviatie. Cum s-a schimbat uniforma insotitorilor de zbor
de atunci?

Tmi amintesc de prima mea uniforma. Era un costum albastru
strict, cu Tnsemne distinctive pentru Tnsotitor sau pilot, totul
era foarte modest. De atunci, uniforma a fost schimbata de
foarte multe ori, deoarece fiecare companie aeriand incearca
sa adauge ceva din propria identitate.

Cate uniforme aveti in colectia dumneavoastra personala?

Aproximativ 10! Am avut uniforme de culori diferite, pentru se-
zonul de iarna si vara.

Si care era preferata dumneavoastra?

Tmi place culoarea albastr3, cred c3 are un efect calmant asu-
pra pasagerilor. n plus, este o culoare care se potriveste abso-
lut tuturor - atat blondelor, cat si brunetelor. Prin urmare, cel
mai mult mi-a placut uniforma albastra, poate cu cateva ele-
mente distinctive - o cravata sau o esarfa. De asemenea, uni-
forma albastra este mai practica, deoarece in munca noastra
exista multe momente cand Tnsotitorii se pot pata, avand de
suferit aspectul, iar pe uniforma albastra astfel de momente
sunt mai putin vizibile. Prin urmare, aleg culoarea albastra!l

Ce ati dori sa le spuneti acelor tineri care doresc sa devina
insotitori de zbor, dar inca nu s-au hotarat definitiv?

As dori sa le spun ca, desigur, visurile trebuie realizate. Dar
profesia de insotitor de zbor nu reprezinta doar acea imagine
lucioasa pe care o vedem la bordul aeronavei, aceasta este o
munca grea. Aceasta profesie este asociata cu treziri matinale,
cu efort fizic, cu zboruri lungi, uneori in conditii dificile. Si Tn-
totdeauna trebuie sa arati impecabil. Prin urmare, este nece-
sar sa incerce, iar daca persoana va ramane sau nu in aviatie
pe un termen atat de mare precum eu, depinde deja de multi
factori. In orice caz, abilititile dobandite aici vor fi intotdeauna
utile Tn viata de zi cu zi. Aici puteti invata sa faceti fata proble-
melor zilnice, sa rezolvati conflictele, sa oferiti prim ajutor si sa
depasiti frica de a vorbi Tn public. Si asta pentru ca, atunci cand
insotitorul de zbor iese n salon, 200 de oameni se uitd la ell La
fnceput, mainile si vocea pot tremura. Prin urmare, daca aveti
indoieli, ,aruncati-le” si dati-va o sansa. #~
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A 6b1110 N Y Bac HanpaB/ieHne, KyAa Bbl 60/bLUe BCcero no6unu
nerartb?

CnoxHo ckasaTb. HaBepHoe, Tanus. MoToMy YTO NPU CHUXEHWN Thl
MOXeLLb YBUJETb OYeHb KPacuBble BUAbI — FOpbl, MOPE, KpacuBble Je-
peBeHbKN. HO camMoM AeneHe MOXET BbITb NHOBUMBIX AN HENHOBUMbIX
HanpasneHui. [lna 60pTNPoBOAHIMKa eCTb PaboTa, KOTOPYH HYXHO Bbl-
MOJIHATb, MO3TOMY UHOTAA NPOCTO HET BPEMEHW B3I/IAHYTb B UINHOMU-
HaTop WY Aaxe NnoecTb.

B 3ToM rogy mncnonHsietcs 31 rog c Tex nop, Kak Bbl NpULLINY B
aBmauyumio. Kak c Tex nop usmeHunacb popma 60pTnpoBogHNKOB?

MoMHI0 CBOHO NepByH YHNUPOPMY. ITO BbIN CTPOrUiA CUHWIA KOCTHOM CO
3HaKaMu oTANYKA ANns 6OPTNPOBOAHMKA AN MNOTA, BCE OYEHb CKPOM-
Ho. C Tex nop ¢opmMa 3BONIOLMOHMPOBaIa MHOrO pas, BeAb Kaxzaas
aBNaKoOMMaHWsA CTPEMUTCA BHECTU U3IOMUHKY BO BHELLIHWIA BUZ, CBOUX
COTPYAHVKOB. Tenepb Y Hac BOT Takas Apko-kpacHas ¢opma. Ho... Bcé
TEYET, BCE MEHSAETCH...

CKoNbKo ¢popM B BalLeid KOsIeKL{nmn?

Okono 10!'Y Hac 6bi1n GOpMbI Pa3HbIX LIBETOB, 3UMHME N NeTHNe
BapWaHThbl.

A Kakas 6blna Baweli N1o6nmoi?

MHe HPaBUTCS CUHWIA LiBET, Aymato, YTO OH yCrokavBaroLlee AeiiCTBy-
eT Ha naccaxumpos. Kpome Toro, oH nAeT abCcontoTHO BCeM - 1 6/10H-
JAVHKaM, 1 6ptoHeTkaMm. M03ToMy MHe 60/bLUe BCero HpaBmnack CUHASA
dopma. MoxeT 6bITb, C KAKUMU-TO APKUMU 371eMEeHTaM — FancTyk Uam
nnatok. Takxe cuHAa popma bonee NpakTUUHas, NOTOMY YTO B HaLLei
paboTe eCTb MHOMO CUTYyaLWuiA, KOrAa Thl MOXeLLb MCNaYvkaTbCs 1 UCrop-
TUTb BHeLHWI BUA. Ha cnHeli dopme Bce MeHee 3ameTHO. Mo3ToMy 5
BblOMpato CUHNIA LBeT!

A 4TO 6bl Bbl CKa3a/IX TEM OHbIM A€BOYKaM U MaJibuMKaMm,
KOoTopble XxoTenn 6bl cTaTh 60pTﬂpOBOAHI/IKaMVI, HO eLue He
onpeaennuanNcb oKOH4YaTesIbHO?

f1 6bl CKa3ana 1M, YTO, KOHEUYHO, CBOW MeYTbl HyXHO BOM/IOLWaTb. YT06bI
MOTOM He XasneTb 0 HecbbiBLLemcs. Ho npodeccns 60pTNpoBOAHNIKa,
3TO He TOT MMAHLIEBbI 06pas, KOTOPbIV Mbl BUAUM Ha 60pTy camoneTa,
3TO TAXenblli TPy, Ta npodeccus conpsikeHa ¢ PaHHUMU NOAbeMamy,
$13MYecKoit HarpysKoi, C ANNTeNbHBIMU NepeneTaMu, MHOTAa B TsKe-
NbIX ycnoBuax. U npn 3Tom Tebe BCeraa HY>XXHO BbIrNSAeTb MO BbICLLEMY
pa3psgy. Mo3ToMy Nonpo60oBaTb MOXHO 1 HYXHO, & OCTAHETCSA 1N Yeno-
BeK B aBMaLyM Tak HaA0ro, KakK §, yXe 3aBUCUT OT MHOTMX GpakTopoB.
Ho B ntobom cyyae, nprobpeTeHHbIe yMeHWs 1 HaBbIKW BCerja npuro-
[ATCA B MOBCEAHEBHO XMN3HW. 34eCb MOXHO HayUYnNTbCsA CNPaBAsTbCs

C MeNK1MK 6bITOBbIMI NpobaemMamMu, peLlatb KOHPANKTbI, OKa3blBaTb
nepByto MeANLMHCKYHO NOMOLLb, MPEoA0NeTb CTPax MybANYHbIX BbICTY-
nneHuii. Beab, korga 60pTNPOBOAHUK BLIXOAWT B Ca/lOH, Ha Hero cMmo-
TpAT 200 yenosek! MoHavany MOryT ApoxaTb Pyku v ronoc. Mostomy,
eC/nN eCcTb COMHEeHUs, 0T6pOoCkbTe KX U NpobyliTe! £~
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AIR MOLDOVA CLUB

Cum sa devii membru
Air Moldova Club

Inscrierea in programul Air Moldova Club este gratuitd. Membru al programului poate deveni orice persoand
fizica care a implinit 12 ani si/sau orice persoana juridica.

rice pasager care doreste sa devind Membru al
programului Air Moldova Club trebuie sa se in-
registreze in program. Dupad nregistrare se va
obtine un numar de Membru al clubului, care
trebuie mentionat de fiecare data cand se procu-
ra un bilet pe numele acestuia sau cand are loc procedura de in-
registrare la zbor (check-in).

Dupa efectuarea zborului, milele aferente se vor cumula in contul
Membrului. in cazul in care, s-a omis introducerea numérului la
procurare/check-in, se recomanda pastrarea biletelor de calatorie
si/sau tichetelor de imbarcare. in baza acestora, membrul va avea
posibilitatea sa includa Credit-milele lipsa, pentru zborurile efec-
tuate n ultimele 6 luni, accesand on-line profilul personal.

Dupa inregistrarea online in program, compania Air Moldova
ofera Membrului un cadou de bun venit - 150 Bonus Mile. La
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inregistrarea efectuata Tn oficiu nu se ofera Bonus Mile.

Va atragem atentia, ca dupa inregistrarea Air Moldova Club, aveti
posibilitatea de a include Tn contul Dvs. toate zborurile efectuate
cu compania noastra pentru ultimele 12 luni. Credit milele acu-
mulate sunt valabile timp de 24 luni calendaristice din momentul
indeplinirii ultimului zbor.

Dupa efectuarea a 4 zboruri din momentul inregistrarii in pro-
gram, se va emite un card de plastic pe numele Membrului.
Pasagerul va fi anuntat la telefon sau prin e-mail despre faptul
cand si unde va putea ridica cardul.

Centrul de deservire al Air Moldova Club poate exclude din pro-
gram orice Membru care nu respectd Termenele si Conditiile
programului.

in cazul incheierii calitatii de Membru al Air Moldova Club, toate
Credit Milele acumulate vor fi automat anulate. #~



AIR MOLDOVA CLUB

How to become a member
of Air Moldova Club

Membership to the Air Moldova Club program is free of charge. Any person aged 12 years old or over, as

well as corporations, can become a member.

very passenger who wants to become a member of
Air Moldova Club shall fill in an application form. The
application form can be found at Air Moldova of-
fices, its representatives, at sales ticket agencies and
on the board of the aircraft.
The application forms already have a number of the future mem-
ber of Air Moldova Club program. This number shall be kept and
presented by its holder every time a ticket is purchased on direct
flights of Air Moldova or at the check-in.
When you become an Air Moldova Club Member, Air Moldova
shall offer you a welcome gift of 150 Credit Miles.
After your first flight since the passenger has registered in the
program, you shall receive a membership card. The passenger
shall be notified on phone or shall be informed on e-mail when
and where he/she can take the card.

Please note that when receiving your plastic card, the passen-
ger can claim miles for flights implemented with Air Moldova

for 12 month before the registration in the program. In order to
be able to claim these miles the passenger shall provide the in-
formation regarding his/her flights by sending us an e-mail on
ffp@airmoldova.mdor by calling on: +37322576530.

Credit Miles are valid for two calendar years from the date of
travel.

The service center of Air Moldova Club can exclude from the pro-
gram a certain member who doesn’t observe the terms and con-
ditions of the program.

In case the passenger is no more a member of the Air Moldova
Club program, all the accumulated Credit Miles shall be
cancelled. #~
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FLEET

Our Fleet

ir Moldova opereaza cu trei tipuri de aeronave.
Toate avioanele corespund standardelor de se-
curitate ale Asociatiei Internationale de Transport
Aerian (IATA), a carei membru activ este din anul and is an active IATA member since 2004. Our
2004. Modernizarea flotei aeriene a permis inau- air fleet modernization allowed for launching
gurarea de noi curse si a dus la cresterea considerabild a numa- new routes and resulted in a significant increase of the num-
rului de pasageri si a volumului de marfuri transportate. #~ ber of passengers and of the volume of shipped freight. #~

hree types of aircraft are used by Air Moldova.
All aircrafts meet IATA (International Air
Transport Association) safety requirements

Airbus A321 | i

Fror

Passenger capacity - 220 '
Top speed - 840 km/h
Range - 5950 km

Maximum altitude - 12000 m

Airbus A320

Passenger capacity - 179-180
Top speed - 903 km/h

Range - 5675 km

Maximum altitude - 171900 m

Airbus A319

Passenger capacity - 138-150
Top speed - 890 km/h
Range - 4700-6800 km
Maximum altitude - 171900 m

Embraer 190 Y I DO

NN R R R

Passenger capacity 106-114
Top speed - 890 km/h
Range - 4200 km

Maximum altitude - 12000 m
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Déruie§te o calatorie
cu Air Moldova

GIFT JOURNEYS WITH AIR MOLDOVA

Sunteti in cdutarea cadoului perfect pentru cei dragi?
larna aceasta aveti ocazia sa le oferiti persoanelor apro-
piate mai mult decat un simplu cadou. Ti puteti bucura
Cu o experientd, un mod inedit de a aduna amintiri,
pentru ca amintirile sunt cele mai frumoase cadouri.

ir Moldova a lansat un nou produs - certificatele
»Zborin Dar”, pe care le puteti darui celor dragi, ei
avand oportunitatea sa aleaga singuri destinatia
spre care doresc sa zboare, intr-o calatorie fru-
moasa si memorabila.

.Zbor in Dar” este un certificat de valoare ce poate fi utilizat atat
pentru a cumpadra bilete de avion la cursele directe operate de Air
Moldova, cat si pentru achitarea serviciilor aditionale ale companiei
noastre.

Valoarea voucherului va fi indicata in functie de alegerea cumpa-
ratorului. Suma desemnata pe voucher se foloseste exclusiv pen-
tru servicii si biletele de avion. Detinatorul certificatului nu are po-
sibilitatea de a primi contravaloarea acestuia in lei moldovenesti.
Voucherul poate fi utilizat o singura datd, incasand toata valoarea
nominala a acestuia.

Daca suma produsului solicitat este mai mica decat valoarea certifi-
catului, diferenta nu se returneaza. Detinatorul achita suplimentar,
daca solicita bilete de avion sau servicii mai scumpe decat valoarea
certificatului.

Voucherele pot fi cumpadrate de la agentia Air Moldova din Chisinau
(str. Negruzzi 10). Certificatul este valabil 12 luni din momentul
emiterii si poate fi valorificat la agentia de unde a fost procurat sau
in aeroportul Chisinau.

Certificatul ,Zbor in Dar” poate fi cumparat si online, pe site-

ul www.airmoldova.md, accesand sectiunea Gift e-Voucher. Pentru
detalii si informatii despre acest certificat si alte servicii ale compa-
niei Air Moldova, puteti apela Air Moldova Call Center, la numarul
de telefon +373 22 830 830. #~
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Are you in search of the perfect gifts for your
loved ones? This winter you can offer more
than a simple present. You can offer an experi-
ence, a beautiful way to collect memories, as
memories are the most beautiful gifts.

ir Moldova has launched a new product:
»Zbor in Dar” gift vouchers. You can of-
fer them to your loved ones, and they will
have the opportunity to choose the des-
tination themselves, for a beautiful and
memorable trip.

“Zbor in Dar” is a voucher that can be used both for buy-
ing plane tickets for direct flights operated by Air Moldova,
and for purchasing additional services offered by our
company.

The voucher’s value can be chosen by the buyer. The
amount indicated on the voucher can be used only for pur-
chasing services and plane tickets. It is not possible to ex-
change the voucher for Moldovan Lei. Your voucher can be
used only once, by redeeming it entirely, at its face value.

If the price of the requested product is lower than the value
of the voucher, no cash will be refunded. If the holder ex-
changes the voucher against plane tickets and/or services
of higher value, they will pay the difference.

The vouchers can be purchased from Air Moldova agency in
Chisinau (str. Negruzzi 10). Your voucher will be valid for 12
months from the date of issue and can be redeemed at the
agency where it has been bought or at Chisindu airport.

“Zbor in Dar” vouchers can also be purchased online

at www.airmoldova.md, by going to Gift e-Voucher. For
details and information about this voucher and other Air
Moldova services, you can call Air Moldova Call Center on:
+373 22 830 830. 7






MOBILE

Air Moldova Mobile App

iecare se poate bucura de experienta optimizata de
utilizator care faciliteaza procesul cautarii pentru a
gasi usor si a rezerva bilete pentru avion. Pasagerii Air
Moldova pot beneficia astfel de toate avantajele servi-
ciilor prestate de companie la doar citeva click-uri pe
smartphone.

Aceasta aplicatie poate fi descarcata pe Google Play sau App Store
si este absolut gratuita.

Totodata, din meniul aplicatiei, pasagerii pot verifica zborurile re-
zervate pe baza numelui de familie si a codului de rezervare, pot

verifica orarul de zbor pe rutele selectate sau orice alta functie pe
care o pot efectua pe site-ul companiei.

Continutul aplicatiei prezinta detalii informative despre urmatoare-
le servicii: rezervarea si procurarea biletelor de avion, check-in onli-
ne, alegerea locului preferat in avion, achitarea bagajului online.

Plata biletelor se efectueaza online, garantindu-se securitatea da-
telor trimise prin reteaua mobila de date. La sfirsitul procesului de
rezervare, pasagerii primesc la adresa de e-mail indicata in cursul
rezervarii, atit confirmarea calatoriei, cit si biletul electronic emis
online in urma confirmarii platii. #~
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veryone can enjoy the optimized user experience

that facilitates the search to easily find and book

the air tickets. Thus, Air Moldova passengers can

take benefit of the advantageous services pro-

vided by the company by doing just a few clicks
on smartphone.

This application can be downloaded from Google Play or App
Store and is absolutely free.

As well, by the application menu, passengers may check their
booked flights on the basis of the surname and booking code,
also they can check the flight on the selected routes or other
function that may be executed on the company's website.

The application content presents informative details of the fol-
lowing services: booking and purchase of air tickets, check-in
online, advanced seat reservation, baggage payment online.

Tickets payment is performed online, being guaranteed the
data security which has been sent over the mobile network. At
the end of the booking process, passengers receive an e-mail
confirming their travel and the online electronic ticket issued
after payment confirmation. #~
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() Tarifele Serviciilor Optionale la cursele Air Moldova in aeroportul Chisinau
@ HdononHutenbHbie ycnyru Ha percel Air Moldova B asponopty Chisinau

N%

@ Optional Services Fees on Air Moldova flights at Chisindu airport

Serviciile Optionale / fon. Ycnyru / Optional Services

() Trecerea rapida a procedurelor de control (Fast Track)

W YcKopeHHoe NpoxoXaeHvie npoLieayp KOHTposis

N2Y

@~ Fast Track Lane

(1) inregistrarea cu prioritate (Check-in)
W [MpuoputeTtHas pernctpaums (Check-in)
& Priority Check-in

() Acces la Business Lounge (pana la 3 ore)
w Hoctyn B 6u3Hec-3an (A0 3-X YacoB)

N

= Business Lounge Access (up to 3 hours)

() Trecerea rapida a procedurilor de control + Check-in cu prioritate + Acces la Business Lounge (pana la 3 ore)
@ lMpvopuTeTHas permcTpaums + YCKOPEeHHOE NMpOoXoXKAeHNE KOHTPOIS +
[Doctyn B 6u3Hec-3an (A0 3-x YacoB)

N

@s Fast Track Lane + Priority Counter Check-in + Business Lounge Access (up to 3 hours)

() Rezervarea unui loc in randurile cu iesiri de salvare

W Buibop MecTa B camorieTe B psialy, PaCrosIoXKeHHOM Y aBapUHOrO BbIXoaa
N %
5

A

Seat Assignment in Emergency Exit Rows

() Rezervarea unui loc in randurile 1-2 (cu exceptia curselor in configuratia business si curselor charter)
W Bui6op mecTa B camornete B 1-2 psgax Ha pencax, BbIMoHAEMbIX B KOHGUIypaLmMy «<3KOHOM,
3a UCK/IIOYEHMEM YapTepHbIX pericoB

& Seat Assignment in rows 1-2 on full economy destinations, excluding charter destinations

() Rezervarea unui loc, cu exceptia randurilor 1-2 si celor cu iesiri de salvare
W Bui6op MecTa B camoreTe, 3a Uck/loueHneM MecT B 1-2 psigax v B psiay,
Pacno/IOXeHHOM y aBapUIMHOTO BbIXOAA

& Seat Assignment, except rows 1-2 and emergency exit rows

() Transport individual din terminal la aeronava

[ J MHAMBM,EIyaﬂbeIIZ TPaHCMNOPT OT TepMMHaNa K caMmoneTy

NY

@ Individual transport from terminal to aircraft

() Acceptarea pasagerilor dupa finalizarea inregistrarii
@ [Mo3aHas perncTpaums Ha peiic Nocse 3aKpbITUS perncTpaumm

N Y

% Late passengers acceptance, after check-in closure

0000060000 :

* tarifele sunt indicate in euro per 1 pasager achitarea se efectueaza in valuta nationald MDL conform ratei de schimb publicate

*Tapndbl yKa3aHbl B €BPO 3a MaccaXkupa or/iata NpousBoAMTCS B HaLMoHanbHou Bantote MDL no ony6/11MKoBaHHOMY KypcCy BasltoT.

* fees are indicated in euro per 1 passenger payment is made in national currency MDL according to published change rate
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DESTINATIONS

PARTENERIATE

Air Moldova coopereaza cu peste 50 de companii aeriene prin intermediul diferitor
tipuri de acorduri — MITA, IET, SPA sau code-share. Aceste acorduri permit clientilor
Air Moldova s& cumpere bilete pentru zboruri de legdtura operate de partenerii Air
Moldova pentru orice destinatie din lume la preturi atractive. Parteneriatele le ofe-

ra pasagerilor Air Moldova posibilitatea sa cumpere bilete de avion de la o singura
agentie, beneficiind astfel de oferte foarte atractive.

ACORDURI MULTILATERALE INTERLINE/INTRE COMPANII (MITA)

Air Moldova are semnate acorduri MITA cu aproximativ 50 de parteneri interline. Biletele
cumparate la agentiile de bilete ale Air Moldova sunt acceptate de partenerii nostri din
toatd lumea si invers.

ACORDURI ELECTRONICE INTERLINE (IET)

Air Moldova are semnate acorduri IET cu circa 30 de parteneri interline. Asta inseam-
nd ca biletele electronice cumparate de la oficiile Air Moldova sunt valabile in bazele

de date ale partenerilor si sunt acceptate de toti partenerii interline care opereaza zbo-
ruri in toatd lumea si viceversa.

ACORDURI TARIFARE SPECIALE (SPA)

Acordurile Tarifare Speciale le ofera pasagerilor Air Moldova posibilitatea de a calatori
in toata lumea la preturi de oferta foarte atractive, puse la dispozitia Air Moldova de
catre partenerii sai.

ACORDURI CODE-SHARE

Air Moldova Tsi extinde in permanenta reteaua de zboruri. Unele destinatii sunt oferite
in cooperare cu partenerii code-share ai Air Moldova. Pe zborurile code-share toti par-
tenerii au acces nelimitat a locurile din avion ale celorlalte companii aeriene din retea.
Astfel de zboruri figureaza in sistemul computerizat de rezervari sub un cod unic alo-
cat fiecarui partener code-share.

PARTNERSHIP

Air Moldova cooperates with more than 50 air companies on basis of different

types of agreements — MITA, IET, SPA and code-share. These agreements allow Air
Moldova customers to purchase air transportation to connecting flights operated by
Air Moldova’s partners all round the world at attractive price offers. Such partnerships

give opportunity to Air Moldova’s passengers to purchase air tickets at one agency at
very attractive fare offers.

MULTILATERAL INTERLINE AGREEMENTS (MITA)

Air Moldova has MITA agreements with around 50 interline partners. Tickets pur-
chased from Air Moldova ticket offices are accepted by all its interline partners world-
wide and vice versa.

ELECTONIC INTERLINE AGREEMENTS (IET)

Air Moldova has IET agreements with around 30 interline partners. That means that
electronic tickets purchased from Air Moldova ticket offices are available in own data-

base of its partners and are accepted by all its interline partners world-wide and vice
versa.

SPECIAL PRORATE AGREEMENTS (SPA)
Special Prorate Agreements provide unique opportunity to Air Moldova passengers to

travel world-wide at very attractive fare offers that are provided to Air Moldova by its
partners.

CODE-SHARE AGREEMENTS

Air Moldova is constantly expanding its own route network. Some destinations are of-
fered in cooperation with Air Moldova code-share partners. On code-share flights, all
partners have unlimited access to seats of each other flights. Such flights are pub-
lished in computer reservation systems under each code-share partner’s unique code.
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ORARUL DE VARA 2020

DESTINATIA ZILE DE ZBOR | PERIOADA CALATORIEI

ITALIA

> PLECARE *: SOSIRE

31 martie - 24 octombrie

AIRMOLDOVA/

AEROPORT = PLECARE : SOSIRE

ORA LOCALA

Bologna (BLQ)

4 junie - 1 octombrie

30 martie - 19 octombrie

Milano (MXP)

3 iunie - 30 septembrie

3 aprilie - 23 octombrie

1 aprilie - 21 octombrie

Roma (FCO)

5 iunie - 4 octombrie

11 octombrie - 18 octombrie

29 martie - 31 mai

31 martie - 3 octombrie

Verona (VRN)

10 octombrie - 24 octombrie

7 iunie - 21 iunie

25 iunie = 1 octombrie

30 martie - 19 octombrie

Venetia (VCE)

17 iunie - 30 septembrie

MAREA BRITANIE

4 aprilie - 24 octombrie

29 martie - 28 iunie

30 iunie - 26 iulie

Londra (STN)

27 iulie - 4 octombrie

6 octombrie — 24 octombrie

PORTUGALIA

1 mai - 23 octombrie

3 aprilie - 1 mai

Lisabona (LIS)

GERMANIA

5 mai - 23 octombrie

31 martie - 20 octombrie

Berlin (SXF)

18 iunie - 17 septembrie

4 aprilie - 24 octombrie

29 martie - 21 octombrie

Frankfurt (FRA)

TURCIA

Istanbul (IST)

0000060

3 aprilie - 23 octombrie

29 martie — 24 octombrie

SPANIA

Barcelona (BCN)

00000060

31 martie - 20 octombrie

6 iunie - 30 septembrie

29 martie — 24 octombrie

Moscova (DME)

00000060

29 martie — 24 octombrie

00000060

29 martie - 24 octombrie
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00000060

10 aprilie - 14 septembrie




ORARUL DE VARA 2020

DESTINATIA ZILE DE ZBOR

00 (o]

PERIOADA CALATORIEI > PLECARE - SOSIRE

ORA LOCALA|

29 martie - 31 mai 6:30 08:45

AIRMOLDOVA/

AEROPORT > PLECARE : SOSIRE

ORA LOCALA

LED 09:35 11:50

0N® 700

1liunie - 4 octombrie 6:30 08:45

LED 09:35 11:50

00 (o]

5 octombrie - 21 octombrie 6:30 08:45

LED 09:35 11:50

St. Petersburg

(LED) hd

3 aprilie = 29 mai 20:15 22:30

LED 23:30 1:45 +

00000

5 iunie - 27 septembrie 20:15 22:30

LED 23:30 1:45 +

000000

29 septembrie - 4 octombrie 20:15 22:30

LED 23:30 1:45 +

9 octombrie - 23 octombrie 20:15 22:30

LED 23:30 1:45 +

o

2 iunie - 20 octombrie 6:20 08:20

KRR 09:50 11:50

Krasnodar (KRR) o

6 iunie — 24 octombrie 6:55 08:50

KRR 09:50 11:50

FRANTA

5 iulie - 27 septembrie 20:20 22:15

29 martie - 21 iunie

KRR 23:10 1:10 +

Paris (BVA)

23 iunie - 13 septembrie

15 septembrie — 24 octombrie

Nice (NCE)

1liunie - 28 septembrie

ISRAEL

5 iunie - 2 octombrie

6 iulie - 21 septembrie

2 iunie - 29 septembrie

1 aprilie - 21 octombrie

Tel Aviv (TLV)

2 aprilie - 23 octombrie

29 martie - 20 septembrie

IRLANDA

000000

4 octombrie - 18 octombrie

29 martie - 7 iunie

017000

9 iunie - 14 iunie

010000
Dublin (DUB)

16 iunie - 12 iulie

00000060

13 iulie - 4 octombrie

010000

6 octombrie - 11 octombrie

00000

IRLANDA

13 octombrie — 23 octombrie

1iunie - 5 octombrie

Larnaca (LCA)

22 mai - 23 octombrie

28 mai - 24 septembrie

Salonic (SKG)

23 mai - 26 septembrie

email: helpdesk@airmoldova.md
+ 3732257 65 45; + 373 22 83 08 30
www.airmoldova.md

SERVICIUL
DE LUCRU CU CLIENTII

24/

Remarks: The departure time is the local time in the airport of departure. The arrival time is the local time at the destination airport. Flight schedule is subject to change.
Change of aircraft type is possible for the specific flight. +1 Means that the flight arrives next day.
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#airmoldova

a _nnicoleta ‘ caterinacozma

Zbori cu Air Moldova?
Imortalizeaza momentul
folosind hashtagul
#airmoldova, iar noi vom avea
grija sa-ti includem fotografia
in urmatorul numar al revistei
Altitude.

e asteptam pe
inile noastre!
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OFFICES

= Chisinau

Phone: +37322 830 830

E-mail: agency@airmoldova.md
Address: bd. Negruzzi 10, Chisinau,
MD-2026, Moldova

Address: Chisinau International Airport,
Departure Hall, Moldova

™= Frankfurt

Phone: +4917666811468

Email:  frankfurt@airmoldova.md
Address: 60549 Frankfurt International
Airport Terminal 2, Halle E, Counter
905-906

I8 Paris

Phone: +33140538355, +33140538780
Mobile: +33618107351, +33609399131
E-mail: paris@airmoldova.md

Address: 11 Avenue Stephane Mallarme
Paris 75017, France

London
Phone: +44 75 25825856
Email:  london@airmoldova.md

Istanbul

Phone: +90212638209596

E-mail: ist@casioairservice.com,
ticketsale@casioairservice.com

Address: Casio Air Servis Hizmetleri D Tic.
Itd.sti Ordu Cad. laleli is Merkezi No: 89 Kat
3, D-201 Laleli-Fatih/ist

= Athens

Phone: +3021032444523

Mobile: +306945808188

E-mail: athens@airmoldova.md
Address: 38 Voulis Str., Athens 10557 Greece.

= Tel Aviv
Phone: +972 37961422
Email: infoam@caspi-aviation.co.il

Address: 1 Ben Yhuda st.
6380101 Tel Aviv, Israel

= Vienna
Phone: +43664 4305182
+43699 1010 3088
E-mail: vienna@airmoldova.md
Address: Fellergraben 27c
3400 Klosterneuburg, Vienna, Austria

Larnaca

Phone: +35724625566

E-mail: larnaca@airmoldova.md
Address: 44 Nikodimou Mylona str,
Kariders Building, of. 38. Larnaca, Cyprus.

I BRome

Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

Address: Via Salandra 1/A, Rome 00187,
Italy

L1 Milano

Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

Address: ¢/o Turro Viaggi, Via Privata della
Torre, 1, 20127 Milano, Italy

1 Venice
Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

I 1 Venice (Mestre)
Mobile: + 393271640276
E-mail: airmoldova@gsair.it

L1 Torino
Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

I BVerona
Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

I1Bologna
Phone: 199201701 (for calls from Italy only)
E-mail: airmoldova@gsair.it

== Moscow

Phone: +7-926-6182918
e-mail: m-x-m2015@mail.ru
address: Domodedovo airport,
ticket desk 85

Phone: +7 4959375955

e-mail: 9U.MOW@aviareps.com
address: BC “Diamond Hall” 14, Olympiysky
prospect, 7th floor, 129090

== St. Petersburg

Phone: +78123273704

E-mail: airport@transair.ru
Address: Pulkovo Airport, ticket desk 22

Phone: +7 81274038 20

E-mail: 9U.LED®@aviareps.com
Address: Stremiannaya str.10, 191025
St.Petersburg

= Krasnodar
Phone: +7 861 263 66 08;

+7(918) 433-80-43
E-mail: kassa-ap@azimut2000.ru
Address: Krasnodar airport, Domestic
Arrivals Hall, ticket desk 2

Phone: +7 861 25526 12;
+7(918)433-80-43
Email:  krasnaya_133@azimut2000.ru

Address: Krasnaya str., 143/1, Krasnodar

N N Dublin

Phone: +3531 8772519

Mob.:  +353 87231 3362

E-mail: tatiana@skytours.ie

Address: 76, Talbot Street, Dublin 1, Ireland

Bl Lisbon

Phone: +351 218 446 408
Mobile: + 351961 709 882
Email:  lisbon@airmoldova.md
Address: Portugal, Lisbon Airport,
Terminal 1, Departures
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UNDERLAND dfes
Milestit Mici

UNDERLAND WINE & MUSIC FESTIVAL

We are waiting for you on November 28, 2020 in Moldova

Underland Wire & Music Fest is the first and only Five kilometers of galleries in Milesti Micl winery will

underground wine and street music festival in the miraculously transform into five kilometers of parties

world, 1aking place in the legendary underground of and street music.

Mitestii Mici winery, wich was registered in the

Ginness Book of Records as the largest wine Within 10 hours. on the three stages of the festival

coliection in the world, counting about 1,3 min. bottles.  more than 30 musical groups from the country and
abroad will perform in the styles of jazz, pop, funk, ete.

The event, under the name “Wine Revolution®. promotes

the wine of Moldova in combination with true universal ﬂﬁkﬂt

values: warmth, love, peace and health, Tickets on .i_’- it
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Your mobility

partnerin s

Moldova

Order and pay a taxi in Chisinau directly from your phone

Pay with credit card (secured by WireCard)
Taxi fares only by taxi meter (tipping is voluntary)
Best comfort class cars in Moldova

English speaking drivers available (make a note in the
app when ordering)

o M #_ Download on the GETITON
www.itaxi.md/app & ioosiore W > Cooie Play

Download in Chisinau airport, free WIFI available



